SURVEY

RATES ARE

HOLDING STEADY

FOR ONLY THE second time in Music Con-
nection’s Studio Survey history we can re-
port that almost 100% of all the studios that
responded have maintained their rates. In
fact, 5% have raised them with no ill effect.

AMOUNT OF 0 THE INTERNET
BUSINESS I““A IS ESSENTIAL
(COMPARED All th i d
T0 2013) " e studios surveye
utilize the Internet to such an extent they

consider its impact to be 100%. Whether

it's booking time via their websites,
emailing mixes for review or remote
tracking via live video feeds, studios
today believe the internet is an essential
tool for doing business
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POP STILL POPULAR - BUT ROCK’S ON A ROLL

ALTHOUGH IT IS COMMON for various areas of the country to produce differ-
ent styles of music, this year we discovered a consistency we have not seen
before. Though the mainstream commercial market may not yet reflect it, accord-
ing to our survey respondents, pop music (which retained its lead for the sixth
year in a row) is being closely followed by rock. In fact, this is the first time in
many years that rock has surpassed urban music in popularity. Even
Mashville, where 70% of all clients are country artists, reports that
45% rock is challenging country and pop genres for supremacy.

We also confirmed, for the second year, that EDM producers/artists
are using professional studios to create and mix their work. Rather
than working in their own home studios, EDM artists apparently like the
high-end equipment, gear and monitors pro studios provide.

0 0 Urban music is still going
307 30%

strong, but has switched
positions with rock at most
recording facilities. Some
speculate that urban produc-
ers are using private studios
for tracking, overdubs, etc.,
and then use pro facilities for
mixing and mastering.
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NASHVILLE
REPORTS 70%
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NOTE: Aggregate percentage exceeds 100% - some studios “specialize” in specific genres
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word of
mouth

internet

GETTING
BUSINESS

STUDIO BUSINESS IS
THRIVING IN 2014

After years of struggle—especially during the
economic downturn of 2008 and 2009—the
recording studio business started to pick up a
couple years ago. Now, in 2014, it appears to
have completely weathered the storm and is
actually thriving.

Although recording budgets are nowhere near
what they used to be during the glory days of
the ‘80s, '90s and early 2000s, they've stopped
shrinking and have remained consistent in
recent years. That's good news for studios that
rely on label work. Studios that cater to indepen-
dent projects often offer a different rate structure,
but even they report that rates for DIY projects
have remained steady.

The reason appears to be the need for profes-
sional and polished productions due to increased
competition in the marketplace. It seems that only
Jack White and Third Man Records can get away
with lo-fi recordings. Artists, producers and man-
agers discovered that high-quality productions
tend to get the deals, and the way to get that type
of quality is in a pro setting.

Evidence of better days is that many studios
are once again offering unique services and
amenities that were curtailed in the past. Clients
of top-end facilities get the VIP treatment.
Studio at The Palms in Las Vegas, NV (which
hosted Jay Z and Beyonce recordings) is a
prime example. It not only has great rooms and
top-of-the-line equipment, studio personnel will
also book your hotel room, secure restaurant
reservations and even get you tickets to popular
Vegas shows.

For several years now studios have been
operating as multi-purpose facilities. They're not
just used for making records anymore. Most rent
their rooms out for a variety of uses, and the
additional revenue generated by these activities
can exceed recording budgets.

This year's survey provides a definite
exclamation poeint for the turn-around in studio
business—a change that began two years ago
and has now become reality. In fact, no studio
reported a downturn in business. Even small,
home-pro studios had goed things to say this
year. And that bodes well for the industry.

full service

MUSIC CONNECTION’S RECORDING STUDIO SURVEY

STUDIOS CONTINUETO
BE MULTI-PURPOSE

For years now, pro studios have served
multiple purposes. Indeed, multi-use is
the name of the game today. Some, like
Blackbird Studio in Nashville, are also
engineering schools (Blackbird Acad-
emy) that prepare students for careers
in the recording arts. Many studios also
provide rooms for corporate events,
video shoots, cable TV shows, radio
broadcasts, indie film productions and
listening parties (for finished projects).
And sometimes the rates for these activi-
ties exceed recording budgets.
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VOICE-OVERS PROVIDE
NEW REVENUE

Two years ago we reported a new area of opportunity, i.e. song
demos via publishers and publishing companies. That trend has
continued, especially at studios with large live rooms for record-
ing orchestral arrangements. Today, another area has
3“y stepped up, i.e. voice-over projects. They are provid-
0 ing additional revenue for many studios—with audio
books, commercials and games.
Voice-overs are not only easy to
25y ZEy produce and record, they also
0 0 generate repeat business.
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BY BERNARD BAUR

OVERALL

MAJOR LABELS

INDIE LABELS

INDEPENDENT PROJECTS ... ... 5“%
PUBLISHER DEMOS ............. 4“%
\l[lII:E-IWEHWIlRK............33%
FILM & TV

MIX and/or MASTER

FULL SERVICE
(Whole Project)

OTHER USES
(Video, Parties, etc)

PRODUCTION ROOMS
[Rentals)

NOTE: Aggregate percentage exceeds 100% because
the categories often overlap.



