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RICHIE KOTZEN PAUL LANDERS
RKS vVv2 SIGNATURE PL1 SIGNATURE
“The great thing about the RK5 Fly Rig is that | have my ideal “Although it is so tiny, | can dial in all the sounds | need for my
pedalboard in a tiny little box that | can literally putin my band. I love the fact that | have an analog path, that it is not a
backpack. This pedal is very versatile, it's very convenient, digital animation. It is real! And what | love most is | can plug it
extremely reliable, built to perfection.” straight into the mixer or the computer! No amp needed for the
--Richie Kotzen best distortion sound | know of.”
--Paul Landers

Check out Richie's New

Check out Rammstein’s
50 FOR 50 Album

2019 Untitled Album

YRib

ECH 21

ANALOG BRILLIANCE"™

TECH21NYC.COM




ASCAP
perience

APRIL 1-3 2020 | DTLA

THE ULTIMATE MUSIC CREATOR EVENT

“My Mom gave me a ticket and it changed my life. It’s unbelievable.”
-Finneas O’Connell - Grammy-nominated Producer, Singer, Songwriter

“This is our livelihood- this is for my future, for my family.”
Yuna - Singer, Songwriter

“] was thoroughly inspired and my only complaint
is that | have to wait another year to do it again.”
Songwriter Attendee

“Best thing | ever did. | have met most all of my mentors,
producers, and greatest friends at this event.”
Songwriter Attendee

“Be entitled to nothing and grateful for
everything and naturally your circle will grow.”
Tommee Profitt - Producer, Songwriter

“The opportunity to interact with all
of the incredible talent was unbelievable.”
Songwriter Attendee

“Live your life...all that stuff is fodder for your songs. Don’t quit.”
Anthony Rossomando - Academy Award-Winning Songwriter, Producer

“Never in life have | met so many big wigs in the industry
that were so caring, congenial, helpful, and real.”

Songwriter Attendee

“You’re never too old to get into it and start changing the world.”
Steven Battey - Songwriter, Producer

€

ascapexperience.com
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Trippie Redd

In our exclusive interview with this Billboard #1
selling artist, he recounts leaving his native Ohio
for Atlanta, GA where his freestyling was
embraced and his creativity flourished. Trippie
also dishes some great career advice and talks
about how he found a special comfort zone
working with recording engineer Igor Mamet.

By Daniel Siwek
Photos: Aidan Cullen
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4D Acoustics

By Jonathan
Widran

Departments

08. Close Up

09. Assignments
10. New Toys

14. Book Store

16. Up Close

18. Studio Mix

23. Business Affairs
24. The Legal Beat
26. Signing Stories
28. Song Biz

32. FilmeTV.Theater
34. Mixed Notes

MC speaks with a half dozen
individuals who, either as artists,
managers, promotors—or all three—
have achieved prominence in the
ever-competitive tribute world.

By Brett Callwood

Reviews

45. Album Reviews

46. New Music Critiques
48. Live Reviews

(& R Tube

Be sure to follow Music
Connection on Facebook
and Twitter.

20. Producer Crosstalk: Codi Fischer.......oovviiiiiiiiiinnnnn.. By Rob Putnam
. . The opinions expressed in
22. Exec Profile: Gustavo Lopez, Saban Music Group .............. By Andy Kaufmann | music connection, as well as all
. . . Directory listings and contact information,
30. Songwriter Profile: Robert Tepper..............coooiiiiit By Dan Kimpel | are provided by various sources in the
. . . . music industry. Music Connection
62.TipJar:DIYBundling..................... By Joshua Martin and Reggie Gooden | s not responsibie for any business

transactions or misadventures that may
result from your use of this information.
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SSL 2 and SSL 2+ are more than just USB audio interfaces — they're the heart of your
new Solid State Logic personal studio. Class-leading Mic preamps. Studio-quality monitoring.
Pro Neutrik connectors. Punchy instrument inputs. Incredible SSL Production Pack software bundle.
Then elevate your sound to the next level with unique ‘Legacy 4K’ analog enhancement.

SSL 2

21IN/2-0UT USB AUDIO INTERFACE

SSL 2 professional personal studio

2-in/2-out | SSL Mic pres | Legacy 4K
Studio quality monitoring | 24-bit/192 kHz
Single headphone output

#WhatWillYouCreate

www.solidstatelogic.com/interfaces

All trademarks are the properties of their respective owners

Includes SSL Production Pack

O SSL NATIVE
Vocalstrip 2 & Drumstrip

Pro Tools® | First, Ableton® Live Lite™,
Loopcloud™ samples, Native Instruments®
Komplete Start™ and Hybrid Keys™

SSL 2«

2N /4-OUT USB AUDIO INTERFACE

SSL 2+ professional collaborative studio

2-in/4-out | SSL Mic pres | Legacy 4K

24-bit/192 kHz | MIDI /O | Output for DJ mixers

Two independent headphone outputs

Solid State Logic

OXFORD « ENGLAND

<<SULU77
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Whether you have a vault
filled with priceless masters
or a handful of DATSs in your attic,
our staff of professional
archival engineers can expertly
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MANUFACTURED AND PRINTED IN THE UNITED STATES OF AMERICA

Music Connection (ISSN# 1091-9791) is published monthly by Music Connection,
Inc., 3441 Ocean View Blvd., Glendale, CA 91208. Single copy price is $3.95, Canada
$4.95. Subscription rates: $35/one year, $59/two years. Outside the U.S., add $25
(U.S. currency) per year. We are not responsible for unsolicited material, which must
be accompanied by return postage. All rights reserved. Reproduction in whole or part
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writers to this publication do not necessarily reflect the views of Music Connection,
Inc. Copyright © 2020 by E. Eric Bettelli. All rights reserved.
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DO WE HAVE ROYALTIES FOR YOU?

More than $300 Million Distributed
to Musicians & Vocalists

Royalties Distributed to Both Union & Non-Union Session Musicians & Vocalists For
Their Performance on Songs Played on Satellite Radio, Non-Interactive Streaming Services,
Webcasts, Other Digital Formats and Certain Music Performed on Film & Television

Find Out If We Have Royalties For You

www.afmsagaftrafund.org/ShowMeTheMoney

&ﬂfm & ) SAG-AFTRA
K ) The AFM & SAG-AFTRA IPRD Fund is a 501(c)(6) non-profit organization - est. 1998

. o 4705 Laurel Canyon Blvd., Suite 400, Valley Village, CA 91607 - You
Intellectual Property Rights Distribution Fund . 818.255.7980 | 1. 818.255.7985 | www.afmsagaftrafund.org f Y
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APU B.M. IN COMMERCIAL MUSIC

apu.edu/music

Overview of APU School of Music: The College of the Arts at Azusa
Pacific University offers an innovative arts community dedicated to
preparing students to excel as talented artist-scholars in visual and
performing arts and music. Its world-renowned School of Music is dedi-
cated to preparing students to excel as talented music professionals. Its
proximity to Los Angeles provides students unique learning opportunities
in a world-class music culture, including courses taught not by career
academics, but veteran working professionals.

According to Erin Giesenhagen, Director of Prospective Student
Engagement, one of the elements that sets APU’s program apart is the
fact that “music technology is incorporated from the first semester and
throughout all the music theory courses.” APU is a Pro Tools certified

school. Students are also allowed to take courses in all different genres.

The school offers a number of undergraduate music majors, including
Bachelor of Music (B.M.) degrees in Commercial Music, Composition,
Music Education, Music and Worship, and Performance. Bachelor

of Arts (B.A.) in Music degrees are also available. The school offers
graduate degrees in Music Entrepreneurship, Conducting, Composition,
Music Education and Performance.

B.M. in Commercial Music: To prepare students personally and profes-
sionally for careers in the music industry, the commercial music major
focuses on integrating skills in the areas of music business, composition
and arranging, live and studio performance, as well as audio record-

ing and production. The combination of internship opportunities, an
ever-growing network of working APU alumni, and experienced faculty-
professionals offer graduates of the Bachelor of Music in Commercial
Music program access to strategic links within the Los Angeles music
industry. The program is customizable, allowing students to select from
five tracks or areas of specialization: audio recording, composing/arrang-
ing, instrumental performance, music business and vocal performance.
The program was developed 20 years ago by Dave Beatty, who serves
as Chair, Department of Commercial Music.

"Our Live'R:amN in Music Connection *
opened up opportunities to performwith-

e yhational acts. The folks at Music Connection
=are super-approachable and helpful. Plus, we
read their articles online every other

Find out how to get your live show or recorded music reviewe
at musicconnection.com/reviews/get-reviewed

8  February 2020 [[18 musicconnection.com

Breakdown of Student Objectives: The Composing/Arranging track is
for students who want to create new music as songwriters, composers
or arrangers and who want to learn about music software, sequencing,
orchestration and connecting music to media. The Audio Recording
track is for those who have a passion for all things related to audio. The
Vocal Performance emphasis is designed for those pursuing careers as
professional singers. The Music Business track is for students who want
to work behind the scenes; they learn about music publishing, record
labels, music supervision, licensing and royalties, artist management,
concert booking, etc. The Instrumental Performance track is dedicated to
the professional players of tomorrow; it's for those who want to perform
authentically in all musical styles at a pro level.

Quote from Dave Beatty: “Every student in our Commercial Music
Program gets exposure to an aspect of all five tracks. By design, we
encompass a broader reach in styles than most programs to allow for
greater exploration of career possibilities in more areas of the industry.
Our philosophical underpinning is that you can’t neglect the development
of your own personal musical excellence. We're large enough to provide
a wide variety of experiences, but still small enough to offer a great de-
gree of personal connection.”

Contact APU School of Music, 626-815-3848




ASSIGNMENTS

Martin Kloiber
Chief Operating Officer
Apogee Electronics Corp.

Apogee Electronics, a brand of audio
interfaces for recording, post production
and aspiring musicians, has announced
the appointment of Martin Kloiber as
Chief Operating Officer. Previously he
directed AVID’s Audio Business Division
as VP of Audio and Strategy. He led
project teams to develop and execute
delivery of products and solutions across multiple product categories.
Before his work at AVID, Kloiber was CEO of Euphonix. During this time,
he developed the EuCon protocol which enabled products to interface
with third party applications. Kloiber is determined to provide human to
machine interfaces that are both intuitive and ergonomic. To learn more,
contact Marlene Passaro at marlene @ apogeedigital.com.

Samantha Arevalo-Downey
Publicity Manager
Dead Horse Branding

Samantha Arevalo-Downey was recently
hired as Publicity Manager at Dead
Horse Branding. Before relocating to
Nashville three months ago, she worked
as a publicist in the film and music
industry with high-profile clients such as
Steven Tyler, Paris Hilton, Afrojack, Vince
Vaughn, Justin Long, Nicolas Cage, Chad
Michael Murray and Screamfest Film Fest just to name a few. While
attending college at Cal State Northridge, she also freelanced with the
Walt Disney Studios manning advanced screenings and special events.
In her new position, she will be creating and implementing complete PR
and branding campaigns and overseeing account management.

John Bolton

SVP Entertainment/GM Palm Springs Arena
Oak View Group

Oak View Group has hired John

Bolton as Senior Vice President of
Entertainment and General Manager of
the new arena at Agua Caliente in Palm
Springs, CA. Bolton will be part of the
company’s senior leadership team and
will support all OVG venues in driving
entertainment and programming content.
Bolton will assist in developing grand openings and entertainment plans
for OVG'’s eight new arena projects, as well as working with OVG’s
current venues under management. As General Manager of the Palm
Springs arena, Bolton will oversee the development and opening of
Southern California’s newest arena. For more, contact

solters @solters.com.

Peter Freedman
Member
NSW Innovation and Productivity Council

It was announced that Peter Freedman,
Founder and Chairman of Australia-based
company The Freedman Group, home

to RODE Microphones, was appointed

as a Member of the New South Wales
Innovation and Productivity Council
(IPC). The IPC is the peak advisory body
on priorities for innovation-led economic
development and productivity for the NSW government, with an aim to
support and drive innovation in the business, education and research
sectors, and stimulate productivity and growth for the broader NSW
economy. Freedman will join the Council for its first meeting in early
2020. For press inquiries, contact Nick.Stillman@rode.com.

Luis Wasserman
Sales Director, APAC
Mackie

Mackie, manufacturer of professional
audio and musical instrument products,
has announced the hiring of Luis
Wasserman as Sales Director for

the Asia-Pacific (APAC) region.
Wasserman’s professional background
blends six years of product management
experience in Honeywell and Broan-
NuTone with over eleven years of international sales leadership at
Scantron Corporation and AMETEK. In the late 1990s, Wasserman
worked at EMI Music, promoting music in bars and nightclubs, which led
to an interest in DJ’'ing. For more, contact

Shaunna.Krebs @loudaudio.com.

Chris Halaby

Board of Directors
The Bob Moog Foundation

The Bob Moog Foundation has
announced the addition of Chris Halaby
to its Board of Directors. Halaby is
CEO of KVRAudio, Inc., a website/
forum founded in 2001 as a community
for musicians, music composers and
developers of music authoring products.
The website currently receives over
600,000 unique visitors a month. Prior, Halaby was President, Chief
Executive Officer and Director of Opcode Systems, Inc. from 1987 until
1999. Under Halaby’s leadership, Opcode grew to become a leader in
music creation software, hardware synchronizers and MIDI 1/O devices.
Contact info @ getitinwriting.net to learn more.

Chris Blackwell

SVP of Creative Content & Development
Republic Records

Republic Records named Chris
Blackwell SVP of Creative Content &
Development. Blackwell leads creative
development for film, television and
premium platform projects set to star and
showcase Republic Records artists. His
responsibilities encompass establishing
partnerships to create, develop and
release programming for digital, streaming and broadcast. Mr.
Blackwell’s career includes four years at All Def Media where he rapidly
advanced through the ranks from Director of Social to CEO in 2019.
Throughout his tenure at the company he led the creation and release of
several iconic live, digital and media franchises. To learn more, contact
Sydney.Feinberg@umusic.com.

Giuliana Mignone
Data & Research Coordinator

Big Loud

Big Loud Records has hired Giuliana
Mignone as Data & Research
Coordinator to revamp their Records
division in 2020. Mignone is from
Swampscott, MA, and is a senior at
Nashville’s Belmont University. She
will receive a Bachelor of Business
Administration with a concentration in
Music Business. Set to graduate in May, she was previously an intern at
imprint Big Machine Records of Big Machine Label Group and currently
works with the Music Business Association as the Music Business
Conference Coordinator. With several music business internships under
her belt, Mignone will assist Big Loud in their initiative to be more data
forward. Contact Jensen Sussman at jensen @sweettalkpr.com for more.

February 2020 [ musicconnection.com 9
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< |K MULTIMEDIA ILOUD MTM REFERENCE MONITORS

The IK Multimedia iLoud® MTM monitors are the “big brother” in IK’s Micro Monitor
speaker line. The MTM monitors are much more powerful, with 100-watts of Class-D power
and a 40Hz to 24kHz frequency range. They are also capable of 103dB SPL maximum
sound pressure. IK claims coherent phase response within +/- 15 degrees from 200Hz to
24kHz. Phase integrity is vital for reproducing realistic stereo sound imaging.

| set them up vertically on my desktop on either side of my 29-inch DAW computer
monitor. The adjustable tilt mechanism aims the cabinet’s center-mounted 1-inch tweeter
and the two 3.5-inch woofers upward at me sitting in the listening position. The top woofer
aimed a little over my head—good when an artist or producer stands and listens behind
me. Also included is a base for horizontal setups.

The iLoud MTM monitors have a built-in, self-calibration system derived from IK’s ARC™
System that configures the monitors to work best given your room’s acoustic space.

The MTMs use DSP to convert incoming analog audio into digital audio for process-
ing the crossover frequency, filtering, time alignment, equalization, dynamics control and
auto-calibration. With the ARC microphone plugged in, pushing the CAL/Preset begins a
20 second calibration procedure.

| was immediately impressed with the sound of the MTMs! Because they are only about
32 inches from my ears, the sound is very present and “in my face” like a sonic microscope. The increased clarity is what
| am looking for in a second pair of monitors to reference my mixes. | was also impressed by the amount of solid-sounding
bass these speakers delivered despite their diminutive size.

These monitors track well up and down in volume—I can hear my mixes very clearly at very quiet volumes. Mixing errors
show up immediately! The IK Multimedia iLoud MTM Reference Monitors come in two ways—one at a time or in pairs and
both include an ARC™ reference MEMs measurement microphone. They are $349.99 each or $699.99 for a pair.

iloudmtm.com

» SLR/ROYER LABS AXEMOUNT DUAL MICROPHONE CLIP

Made by the Canadian company SLR in collaboration with Royer Labs, the AxeMount
model SM-21 is a new microphone clip that holds a Royer R-121 ribbon dynamic mic

(or Royer’s R-122 or R-122 V) alongside a Shure SM57 moving coil dynamic. This is an
awesome product idea—not only are the two mics locked in polarity, but you use only one
stand/boom instead of two.

Made from injected molded polymer plastic, the AxeMount has a threaded brass
insert in its base so that its threads will not wear out. The AxeMount lines up the SM57’s
diaphragm with the magnets on the left and right sides of the side-addressed, R-121
grille. There is a small arrow on the AxeMount near the Royer badge logo to line up to the
“seam” surrounding the 57’s body. This feature makes it a no brainer for fast and depend-
able setups and is consistent enough that it’'ll work well most of the time. You can slide
the 57 back and forth or in and out of the clip for different sounds but starting out with the
alignment arrow is always a good idea.

The AxeMount SM-21 Dual Microphone Clip is essential for recording guitar cabinet
speakers. Usually the Royer R-121 ribbon is aimed at the center of the dust cover, and the
SM-57 is offset towards the cone itself. | liked being able to move both microphones together in tandem when dialing in tone
with just the right balance somewhere between the high frequencies with attack and edginess (dust cover) and warmth and
thickness (cone).

The AxeMount SM-21 Dual Microphone Mount sells for $39.99 and joins the other dual microphone mounts such as the
X-Clip and X Mount products.

axemount.com

V¥ YAMAHA PSR-SX700 AND PSR-SX900 KEYBOARDS

Yamaha replaces PSR-S775 and PSR-S975 instruments with the PSR-SX700 and PSR-SX900 key-
boards respectively. These are all-in-one workstation keyboard instruments that come with many powerful
features from Yamaha’s Genos keyboard. The PSR-SX700 and PSR-SX900 offer realistic and expressive
Super Atrticulation Voices, with greater real-time control over a performance.

I like the brilliant 7-inch touch screen that incorporates the same intuitive graphic user interface as in
Genos, allowing users to easily navigate Voice and Style assignments, as well as assess and adjust other
settings. Six new assignable controller buttons have been added
beneath the touch screen, each assignable to a desired function and
there is a new joystick controller with modulation for many expres-
sive possibilities.

Built-in content from the Yamaha Voice & Style Expansion Library
provides instant access to a huge variety of international musical
content. Expansion memory size has been greatly increased in both
keyboards—to 400MB in the PSR-SX700, 1GB in the PSR-SX900. It
is easy to add a choice of content from YamahaMusicSoft.com.

The Yamaha PSR-SX900 (MSRP $2,799) and PSR-SX700
(MSRP $1,999) started shipping in October 2019.

yamaha.io/2FzZWQkL

i
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CREATING EXPERIENCES THAT LAST A LIFETIME

BY PROVIDING ALL YOUR PRODUCTION NEEDS

For 25 years, Champion Site + Sound
has helped thousands fulfill their visions and dreams.
With our extensive array of stages, equipment and services,
we guarantee to not only help you realize your goals,
but surpass them as well.

Looking to the future, we are proud to announce
the addition of Mobile Video/Broadcast services
and an expanded Event Production division, with the
acquisition of UniSat and Ambiance Lighting Pros.

However large or small-Champion provides it all.
From Sound Stages, Rehearsals & Recording Studios
to Audio/Video/Lighting/Backline Rentals and now,
Mobile Video Production and Full-Service Event Production.

CHAMPION.BIZ | 323-254-4300 | INFO@CHAMPION.BIZ

MULTIPLE SOCAL LOCATIONS
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<{MOTU M2 AND M4 INTERFACES

Both the M2 (2-in/2-out) and M4 (4-in/4-out) are bus-powered USB-C (compat-
ible with USB Type A) audio interfaces for Mac, Windows and iOS and feature
the latest converter technology including the ESS Sabre32 Ultra™ DAC. You get
rugged metal construction and ultra-low latency and metering with full-color LCD
displays on the front panel. With two and four channels of audio I/O respectively,
the M2 and M4 include individually switchable 48V phantom power on the mic
inputs, mono and stereo direct monitoring, MIDI I/O, and “loopback” driver chan-
nels for live streaming and podcasting.

The M2 and M4 deliver 120dB dynamic range plus the ESS converters also
drive the headphone output. You get ultra-low 2.5-ms round trip latency with a
buffer set to 32 samples at 96kHz.

Both feature two mic/line/hi-Z guitar inputs on Combo XLR/TRS jacks while the
M4 has two balanced 1/4-inch line inputs. Both the M2 and M4 support 44.1kHz and up to 192kHz sample rates.

Both the M2 and M4 come with MOTU Performer Lite 10 and Ableton Live Lite 10 software, 100+ instruments (in Per-
former Lite), and over 6GB of included free loops, samples and one-shots from industry leading libraries.

Built in the USA with a 2 year warranty, the M2 sells for $169.95 MSRP while the M4 sells for $219.95 MSRP.

motu.com/en-us/products/m-series/m2/specs

» WARM AUDIO DIRECT BOX ACTIVE & DIRECT BOX PASSIVE

- . - ) - DIRgCT
Warm Audio introduces two new direct injection or DI boxes that provide pristine mm‘m
conversion between low-level high impedance sources and professional audio low ey

impedance microphone inputs in the studio or for live performance stages.

You'll always need a DI for a direct connection to a PA system and/or for
recording in the studio. You can DI: electric guitars, basses, electronic keyboards,
turntable preamps, or drum machines. Besides impedance conversion, a good
direct box provides isolation from ground loops and stray hum or noise that will
corrupt the low level signals coming from guitars and basses.

Both these new Active and Passive DI boxes have an onboard -3dB to -30dB signal attenuator called a Variable Pad so any audio
signal can be interfaced without overload. Variable Pad is a new feature for a passive DI. Other features are: identical custom-wound
CineMag USA transformers, ground lift switch, a 1/4-inch Thru jack, polarity switch, and an Amp Out/Instrument toggle switch to use
the output speaker jack of a stage amp.

Using either an Active or Passive DI box depends completely on the source. Passive guitar pickups or piezoelectric transducers or
instruments without any onboard electronics/amplifier/EQs sound best using an active DI box. You'll have more level and a clearer
sound. Warm Audio’s Direct Box Passive is better for instruments with active electronics.

| first used the Warm Audio Direct Box Passive for recording my Strat here at my studio and later a P-Bass and yes, | got great
clean and noise-free sound in both tests. | also tried the Active first in Passive mode and then in Active. There is the same circuit and
transformer as the Passive model. | was surprise to hear no change in volume switching between the two—the Active Direct Box has
two 9-volt batteries inside to power it or you can use 48-volt phantom power.

Both the Direct Box Passive and Direct Box Active are built in crush-proof extruded aluminum boxes—considering where DI boxes
are located in live sound and in the studio—they have to be! They each have a balanced 600-ohm output, 1 meg-ohm input and a
frequency response of 20Hz to 70kHz.

The Warm Audio Direct Box Active is $199 MAP while the Direct Box Passive is $149 MAP.

warmaudio.com/products

<(ROSWELL MINI K87 CONDENSER MIC

The Mini K87 is the counterpart to Roswell’s best-selling Roswell Mini K47 condenser. The Mini
K87 is a general-purpose studio condenser mic ready for any source you can throw at it. The Mini
K87 uses Roswell’s 34-mm, center-terminated K87 capsule that’s especially tuned for this micro-
phone and is coupled to a low-distortion audio circuit with transformerless output.

You could say it's all in the details and manufacturing care, quality capsule design, uncompro-
mising parts selection, and excellent construction--everything counts. | received a factory-matched
pair of the Mini K87 mics that came in a padded aluminum flight case that also had two Cutaway™
shock mounts.

Like the Roswell Mini K47, the K87 is about 34 the size of other popular side-address condenser
mics. This is important when trying to fit microphones into tight locations or using more than one mic
on a single source such as on acoustic guitars in X/Y stereo or when putting multiple microphones
on a single guitar cab speaker.

| set up for a singer-songwriter for my first test. | used one K87 for the vocal and the other for his
acoustic guitar. | processed the audio as | would normally with slight compression and high pass
filtering on the vocal Mini K87 microphone and also the K87 on the guitar.

| liked that the microphones were sensitive. | could hear every vocal nuance and inflection with all the subtleties right there, front and center. | could
hear the rustling of the headphones and cable on the singer’s head, the peculiarities of my room’s
boxy sound.

| found the Mini K87 excellent with a solid and smooth sound. | think for my somber-sounded BARRY RUDOLPH is a recording engineer/mixer who

inger, the Mini K87 w reat fit. It was never shrill of harsh sounding no matter how loud h has worked on over 30 gold and platinum records. He
singer, 'ne 87 was a grea as never s of harsh sounding no matter how loud he has recorded and/or mixed Lynyrd Skynyrd, Hall &

Oates, Pat Benatar, Rod Stewart, the Corrs and more.

sang. My goal would be to own a pair of both the Mini K87 and K47! With those four microphones,
you could do just about any recording project easily and always get great sounds. So thumbs up Barry has his own futuristic music mixing facility in North
on this well-made microphone from Roswell! ) Hollywood called Tones 4 $ Studios. He is a lifetime

A single microphone is $399 MAP and hand-matched stereo pairs are $899 MAP. Grammy-voting member of NARAS and a contributing

RoswellProAudio.com editor for Mix Magazine. barryrudolph.com
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1973: Rock At The Crossroads

By Andrew Grant Jackson

(hardcover) $29.99

Just as he did in his excellent 7965 book,
Jackson brings plenty of insight and observa-
tion to bear on 1973, a year that was packed

with great music and
movement—artistic,
social and political.
The author covers
the era’s established
stars (The Stones,
James Brown,
Bowie), rising talents
(Springsteen, Eagles),
the nascent hip-hop
scene and puts his
spotlight on numer-
ous heroes of the
beat.

Rap On Trial: Race, Lyrics, and

Guilt in America

By Erik Nielson and Andrea L. Davis

(hardcover) $24.99

Since its birth in the South Bronx in the ‘70s,
hip-hop has become a target for the criminal
justice system, consistently presented as
evidence in building cases. Authors Nielson
and Davis find their answers at the intersection
of race and history in America. Hip-hop is still

RAGE, LYRICS, AND
GUILT IN AMERICA

RAP ON
TRIAL -

ERIN NIELSON se
ANDREA L DENMS

TR LRV N
NRLER W

perceived negatively
in the minds of many
Americans as a
genre of music that
promotes violence.
The book looks at
possible solutions,
from the use of
expert witnesses to
legislation. The book
asks how far the First
Amendment reaches
in art, and who does
or doesn’t get to take
advantage of it.

Get Tusked: The Inside Story
of Fleetwood Mac’s Most
Anticipated Album

By Ken Caillat and Hernan Rojas

(hardcover) $29.99

In this behind-the-scenes look at the mak-
ing of Fleetwood Mac'’s epic, platinum-selling

GET TUSKED

The Inside Story
of Fleetwood Mac's
Most Anticipated Album

double album Tusk,
producer-engineers
Caillat and Rojas
tell their stories of
what it was like to
spend a year with
the band in their
new million-dollar
studio trying to
follow up the meg-
mega-selling Ru-
mours, the biggest
rock album of the
time.

BoOKSTORE |

Switched on Pop: How Popular
Music Works, and Why it Matters

By Nate Sloan and Charlie Harding
(hardcover) $24.95

Based on the eponymous podcast of the same
name, this engaging book explores why pop
music is so popular. There is real and intention-
al sonic manipulation happening that leaves
fans craving for more, and the song stuck in
your head. The book gives the same academic
attention to pop that is
normally reserved for
genres like classical
Switched and jazz. Chapters are
on built around smash
hits like Kendrick
Lamar’s “Swim-

ming Pools,” M.l.LA’s
“Paper Planes,” Taylor
Swift’s “You Belong
With Me” and Luis
Fonsi’s “Despacito.”

How Popular Music Works,
and Why it Matters

How Sweet It Is
By Lamont Dozier with Scott B. Bomar
(hardcover) $27.99

From a humble upbringing to being named in
“Rolling Stone’s 100 Greatest Songwriters of
All Time,” Dozier is one of the most important
songwriters of his generation. The Motown
legend tells his life story in this new book, from
growing up in Detroit to becoming one of the
finest songwriters as
part of the legend-

ary Holland-Dozier-
Holland team. Dozier
looks at what inspires
him to continue to
create music on a
daily basis. His attitude
and experiences as a
songwriter will leave a
lasting impression on
anyone looking for a
creative spark.

LAMONT DOZIER

Zappa Gear: The Unique Guitars,
Amplifiers, Effects Units,
Keyboards and Studio Equipment

By Mike Ekkers
(hardcover) $45.00

Frank Zappa was one of our most unusual art-
ists, and his gear reflected that. Zappa always
looked for ways to move music forward, and his
career coincided with the invention of landmark
gear like the Marshall Amplifier, the Gibson
SG, the wah-wah pedal
and the Synclavier,

all of which helped to
define Zappa’s sound.
Illustrated with over

180 pictures, the book
tracks the idiosyncra-
sies of the man’s gear
in detail and introduces
the inventors, engineers
and entrepreneurs who
made them possible.
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MICK EKERS - DLENDED §Y O



A&RWORLDWIDE’S

MUSEXPO

PRESENTS

CREATIVE

SUMMIT 2020

MARC(

25TH 2020
AS PART OF [:ALIFORNIA ENTERTAINMENT WEEK MARCH 22ND - 27TH 2020

The globally renowned music, technology and showcase event,
MUSEXPO Creative Summit, part of a week-long series of events that will coincide
as part of California Entertainment Week, is back in 2020 in Burbank, CA, the
"Media Capital of the World," at the newly-remodeled and decadent Castaway venue
for an ultimate networking, creative and business experience.

|r\/

From A&R, publishing, digital, synch, Film/TV, video games, live, marketing, streaming,
management, distribution, marketing & more — MUSEXPO Creative Summit is ready to provide a
renewed energy and vibe, ready to deliver a world-class experience to 2020’s attendees.

Burbank is home to The Walt Disney Company, Disney Music Group, Fremantle Media, ABC,
Hollywood Records, ESPN, Marvel Studios, Lucasfilm, Warner Bros. Studios, DC Comics,
Freeform, peermusic, iHeartRadio, Position Music, Nickelodeon Animation Studios,
Blizzard Entertainment, Cartoon Network, Insomniac Games, The CW Television Network,
NBC Universal Pictures, A&R Worldwide to name just a few!

Katy Perry Sir Lucian Grange Scooter Braun Sarah Stennett

Launched at Chairman & CEO Founder, SB Projects Founder & CEO
MUSEXPO 2008 Universal Music Group & Ithaca Holdings, LLC  First Access Entertainment
in Los Angeles at MUSEXPO at MUSEXPO at MUSEXPO

Registration is now open for MUSEXPO’s Creative Summit at MUSEXPO.NET

Information on showcase artist submissions, event partnership and sponsorship
opportunities, direct flights to Burbank Airport, conference discount hotel room bookings
within the Burbank, CA area is available at MUSEXPO.NET

For More Details Contact: Tyler Polzin at tyler@anrworldwide.com or +1.323.782.0770
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UR RE( ANNA The Pioneer of Balanced Power: The importance of the late Martin
Glasband’s pioneering work in the field of balanced power has earned
him historical comparisons to Nicola Tesla, who was best known for his
contributions to the design of the modern alternating electricity supply
system. When he started Equi=Tech in 1992, he had developed the
technology of balanced power with symmetrical power, applying and
intending it to eliminate 99 percent of ground noise. A master electrical
engineer by trade, Glasband’s discovery allowed him to restructure how

je= electricity comes into a transformer and how it is redistributed to eliminate

oo feedback noise and interference. Balanced power technology promised to

: reduce ground noise and improve clarity in sound while protecting costly

AN 8 equipment. Over the years, the company expanded its range of products,

OUR evolving from portable 15 to 20 amp rack unit models to 30 to 100 amps.
A P He later designed larger wall cabinets ranging from 50a to 200+a.

= . : 2 The Mission: Upon his passing in November 2017, Equi=Tech has

A R been helmed by his sister, entrepreneur Jan Glasband, whose team of
electrical experts is dedicated to continuing Martin’s work. The company’s
stated mission is to improve
the efficiency of distributed
electricity and the performance
of sensitive electronic loads
used throughout science,
industry and in the home — and
in so doing, greatly reduce fuel
I l consumption through pioneer-

ing and promoting Equi=Tech’s
patented power technology.
Equi=Tech is a team that

DR A LIDIC | focuses on excellent customer
service and building relation- 9
ships beyond mere sales.
Its trademarks are quality,
integrity and a highly original,
game changing concept. It's
a no-frills company that puts

-

Greater Impact: Beyond

its obvious use in recording
0 r 0 m e n studios and related music
industries, the company
has expanded its reach into research facilities, hospitals, universities

M o U N T A l N and megachurches. “We consider ourselves a boutique operation with
phenomenal products,” Jan says. “The market for clean power is endless.
Clients use our gear to track music and not electrical noise. They want to

RECORDNG e ri bosane o o i o et o oo e
RETREATY

anyone knows about balanced power, it's Equi=Tech. Martin wrote the

code for its practical use and presented it before the NEC (National Elec-
trical Code) panel, twice accomplishing his goal of having the technology
adapted into the NEC guidelines and enabling its commercial application
3 scholarships available for and sales.
talented women in music and
audio production to attend the
5th annual Mountain Recording
Retreat, May 17-22, 2020 in

Capon Springs, WV.

Model RQ: In demand by audio laymen and superstars like Keith Urban,
John Mayer and Foo Fighters alike, the Model RQ (R is for rack mount)
has long been Equi=Tech’s flagship product. The result of many years of
experience and application research in the field of balanced AC power,

it is the highest quality and best performing balanced power system the
company offers. The material used in the Model Q transformer core is
made of a state-of-the-art magnetic steel alloy and none is spared in
fabrication. The Model Q transformer has twice the mass of similarly
rated competitive products. It drives amplifiers and other high current

. pulse type loads without skipping a beat. Power factor remains virtually
Scholarships valued at $1417 each. stable regardless of the type of demand load. Testament to its efficiency
Get details at the links below. and excellence, John Mayer’s guitar tech said that the 2RQ “works so
well that John forgot it was there.” Others who use Equi=Tech’s products
include producer Michael Beinhorn, John McBride of Blackbird Studios in

SelkieScholarshi ps.com Najhville and top_engi_r;eers at O:F:kf Ri_(lzi_?_e Labs, the Library of Congress
Recordin g Retreat.com and numerous university research facilties.

Contact Equi=Tech, 888-404-9799
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Connecting

The World’s Best Artists
WIth
The World's Best Studios

The Weeknd, Billie Eilish, Lady Gaga, Kendrick Lamar,
Post Malone, Shawn Mendes, J. Cole, Bebe Rexha, Katy Perry,
Bryson Tiller, Linkin Park, U2, Ryan Tedder, Skrillex,

Foo Fighters, Beck, Travis Scott, Nirvana, Andra Day, SZA,
Lukas Graham, Erykah Badu, Jenny Lewis, Pink

Making It All Happen
Phone/Text: 818-222-2058 - ellis@studioreferral.com




A The Dirty South is Back Again

Legendary Athens, GA band Drive-By Truckers is set to release their new

LP, The Unraveling, on Jan. 31 via ATO Records. The album was recorded

at Sam Philips Recording Service in Memphis, TN along with engineer Matt
Ross-Spang and longtime Truckers producer Dave Barbe. The band is set to
go on tour this year starting in Colorado, then head to Athens for their annual
HeAthen’s Homecoming at the 40 Watt Club. Pictured (I-r): Matt Patton,
Patterson Hood, Brad Morgan, Barbe.

A Pearce to Release Self-Titled Sophomore Album

Valentine’s Day 2020 is sure to be a special one as country singer Carly
Pearce has set it as the release date for her sophomore album. Following
a successful 2019—a nomination for CMA New Artist of the Year and the
release of her hit single “I Hope Your Happy Now” with Lee Brice—Pearce
is gearing up for 2020 with several more country bops. The album will be
released by Big Machine Records.

A Country-Folk-Rock Artist Turner Releases The New
Wrong Way

Current Maplewood, NJ, resident Rebecca Turner (pictured) has recently
released her third album, The New Wrong Way. A decade in the making,
the record conjures sounds similar to early ‘70s West Coast folk-rock. The

album was recorded in her home-based studio Storybook Sound. For more,
visit rebeccaturner.net.

A New Music to Come From Tel Aviv’s Lola Marsh

Indie duo Lola Marsh will release their newest album, Someday Tomorrow
Maybe, on Jan. 24. The dreamy Tel Aviv-based band is known for earlier
songs “You’re Mine” and “Remember Roses.” The band has announced a
North American tour to coincide with the new release. The album was
recorded at Anova Studio in Tel Aviv. New single off the album, “What Am I,”
is available now. Pictured: Yael Shoshana Cohen, Gil Landau, Mati

Gilad and Dekel Dvir.

Producer Playback
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A Wainwright Tracks New Songs at United Recording

Singer-songwriter Rufus Wainwright tracked new songs for his 10th album at United Recording. Wainwright collaborated with producer Mitchell Froom, violinist-
string arranger Rob Moose and recording engineer David Boucher. The album’s first single, “Trouble in Paradise,” was recently released. Pictured (I-r): Wainwright,
Froom, Moose and Boucher. To learn more, visit rufuswainwright.com.

A De La Vega Takes Us Beyond Space and Time A Steinfeld Steers Us in the Right Direction

Singer-songwriter Gab De La Vega shared his new single, “Perfect Texture,” to Academy Award-nominated actress and recording artist Hailee Steinfeld
announce the release of his third full-length album, Beyond Space and Time, set released new track “Wrong Direction” at the start of the new year. Baring
to come out Jan. 24. The album was recorded and mixed by Simone Piccinelli at her soul, Steinfeld penned the song with the help of several co-writers. Koz

La Buca Recording Club in Montichiari, Italy. De La Vega will release it under his produced the track. “Wrong Direction” represents what fans can expect to
own label, Epidemic Records, along with German label Backbite Records. hear more of as she readies new music for 2020.

FERVOR MUSIC BIZ SUMMIT 2020
forge your path i wdependent wusc

FREE REGISTRATION « LIMITED SEATING 0 4 0 4 20
fervormusichizsummit.com UT.
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Vocal
Recordings
Corrected

& Enhanced

™ Pitch

(Corection)
™ Layering (Muits)
™ Modulation (Vibrato)
~ Timing (Correction)

& Harmonies (from your
voice)
Individual adjustments by
technical musicians - not an
automated process

NOT AUTOTUNE

Amazing examples on our website
oustics.com

Free examples from your stems

PRODUCER CROSSTALK

HER,

or formalized protocols in its early days. But as the nascent medi-

As is typical of evolving endeavors, podcasting had few if any rules

um began to gain traction, production quality ramped up, structure
coalesced and now they’re popular and occasionally profitable.

Podcast production company Earwolf was established in 2010 by
performer Scott Aukerman and entrepreneur Jeff Ullrich when Aukerman
launched his pioneering podcast Comedy Bang! Bang! The company
now produces several comedies such as improv4humans and Conan
O’Brien Needs a Friend. Senior podcast producer Codi Fischer came to
Earwolf by way of her formidable background in film, television and live
comedy production with UCB (Upright Citizens Brigade). She now has
oversight over many of the network’s most-heard shows.

Just as with records, podcast production comes with its own set of

challenges. A good podcast producer
must react swiftly as well as be flexible,
proactive and farsighted. “I approach
podcasts much as | did with live com-
edy,” Fischer explains. “We work with
a lot of improvisers or sketch come-
dians and comedy is my passion. We
have to break down what the thesis or
premise of each show is.

“I produced the Ronna and Beverly
podcast with Jamie Denbo where we
did a lot of off-site recording; a lot of
stuff outside. She wanted to explore
her character [Beverly] out in the
world. There was one [segment] where
we hiked at Runyon Canyon and it
was really windy. We’d brought lavalier
mics because we didn’t want to carry
a boom and they helped Jamie stay
in character. Trying to find plug-ins
that would filter out the wind was an
interesting challenge but we found
something eventually. One of my
biggest challenges was to make that
audio easy to listen to.”

THE @) MOST IMPORTANT

..lessons she’s learned as
a podcast producer are:

e Listen to what the talent
wants.

e Learn to translate an artist’s
vision into an interesting
podcast. If someone wants
to review all of Charlotte
Bronté’s books, how does
that translate? What will the
show sound like and how will
it be structured, formatted
and packaged?

¢ Be flexible. Take feedback
and notes. You can go into
something and be so sure that
it works. Then other people
may tell you that it doesn’t.

For some of the shows Fischer produces, listeners often submit origi-

FRIDAY FREEBIE
ITS EASY
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nal music for integration into the show. Other times commercial music is
used that requires some form of clearance, as she recalls of Office La-
dies, a podcast hosted by Jenna Fischer (no relation) and Angela Kinsey.
“Most of our music is licensed. For Office Ladies, we couldn’t afford The
Office theme. Creed [Bratton] has been a musician since the ‘60s. We
licensed his song ‘Rubber Tree,” which was an easy experience because
we were all friends. But we’re very careful with licensing and what we
play in clips. Many people here also work in the music or TV industry.”

Fischer finds that keys to a successful podcast include an abiding
interest in the chosen subject and a clear vision for what the show aspires
to become. “If you’re doing something just because you think it's hot at
the moment, | don’t think that works,” she asserts. “What translates is the
passion podcasters have for what they’re talking about.”

Currently Fischer remains immersed in the production of Office Ladies
and a number of new shows for 2020. She relies on her Sennheiser
headphones when she edits her shows and, indeed, Sennheiser spon-
sors one of their studios.

Visit earwolf.com
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Gustavo Lopez
CEO
Saban Music Group, LLC (SMG)

Years with Company: Since March 2019
Address: 10100 Santa Monica Blvd.,
Suite 2600, Los Angeles, CA 90067
Phone: 310-203-5881

Web: sabanmusic.com

Email: glopez @sabanmusicgroup.com
Clients: Reykon, Chesca, Marie Monti,
Static & Ben El

BACKGROUND

First connecting with musician-publisher-
producer-billionaire investor Haim Saban
while serving as a senior executive at
Universal-owned Univision Music Group,
Gustavo Lopez left UMG after 21 years
when Saban (the Israeli Power Rangers
theme song composer) bought his
company, Talento Uno Music. As CEO
of Saban Music Group, Lopez seeks
ambitious artists to join the newly minted,
Latin-flavored organization.

Not Just a Figurehead

Haim is intimately involved in the
development of the company. Every
decision, contract negotiation, song
selection, producer selection, everything we’re
doing is coming with his involvement, passion
and support. It’s a blessing to have a visionary,
hit-making machine like him by our side. It’s not
just Haim Saban making another investment;
he’s riding the wave with us every day.

Loving and Realizing the Potential

for Latin Music

Haim can call out dozens of Latino artists. He
has a soft place [in his heart] for Latin music.
On top of that, he’s seen the growth and
potential the market has now that there are
more monetization avenues for music overall

in Latin America. We’re seeing more and more
Latin-influenced music in the US and a lot of
growth is coming. The Latin music space is
growing at a higher rate than the overall market.
And outside the US we see markets that had
not been delivering much money to the industry
finally coming into their own. The secondary and
tertiary markets are beginning to make noise.
So there’s both a passion and a financial reason
behind the makeup of the company.

Not Just Latin

We’'re not a Latin-only company. Our company
has a Latin flair, but we’re not going to shy
away from non-Latin artists. We believe music
is, more than ever, international and can cross
boundaries like it never has. That's who we are.
Static & Ben El are an Israeli group that has 450
million views on YouTube. Over 325 million of
those are in Hebrew. They’re a superstar group
in their country and we’re looking to launch
them outside of Israel in English. That has
nothing to do with Latin whatsoever.

So the company has a Latin flair, but we’re not
shying away from any artist or language. We're
in the US, so it would be great for any artist to
be able to do versions of their songs in English.
That's a huge plus. But some of the things we’re
not doing—we’re not doing country music, we’re
not doing regional Latin music, we’re not into
the hardcore rap business. We’re a pop, Latin
dance company.
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“Be consistent. Don’t try to be

multiple genres. A lot of artists listen

to a lot of people and change
direction as they go.”

Language of Music

Three out of the four artists on the label
happen to be Hispanic. Marie Monti is a
French-born singer-songwriter. She’s fluent
in English, Spanish and French, but we didn’t
sign her because she can sing in Spanish. It
was just an added value.

Culling the Flood of Artists

Our [launch announcement] press release turned
heads throughout the world. We’ve had calls
from record producers in Germany, Australia,
Italy, France, obviously the US and throughout
Latin America. We are listening to so much
music right now that it's really a matter of asking
the basic questions. Who’s behind the music?
What does the management look like? We're
not focused on whether a great artist or band
that fits our model has one follower or one billion
followers. We’re music first because we’re in the
artist development world. That's our real focus.

Credibility Counts

It's all about the credibility of who'’s bringing
you music—people’s history and how they
interact with us speaks for itself. Sometimes
it's hard to go through the clutter of music
that’s out there. But when it’s the right person
bringing it to you, either through a referral or
someone you’ve worked with in the past, that's
usually what makes the difference in getting
through the door.

Plentiful Resources Means a Limited Roster
We only have three artists signed right now
and we’re probably going to have somewhere
between seven and eight artists total. We want
to dedicate as many resources and as much
financial support [as possible] to a small group
of artists. We hope to sign four artists, maybe
five, in our first year and build accordingly.

A Head for Business

We love to engage with creators who love what
they do but also have a strong sense of the
business. The first meeting is always critical to

make sure the artist is all about the music
yet, when we talk about business trends
and opportunities, they have a solid head
for that as well. Yes, we’re talking about
music and entertainment and it’s a lot of
fun, but ultimately it's a business.

Pitching Genuinely

Pitching music should be simple. It
should be, here are my favorite three
songs. It could just be a portion of each.
It's very important for us who produced
and wrote the songs.

And as much video content of you
being yourself as you can provide.
Sometimes when | get music, | go on
their social media and there’s no music,
there’s no connection, there’s no pictures
of them recording or in the studio or
doing renditions of other people’s songs.
You can really get yourself out of the
picture by just not being genuine. We'’re
looking for people who are, first and
foremost, musicians. And if you are,
everything will fall into place.

Not For Everybody

Our deals are straightforward; there are
no secrets. We are partners, first and
foremost, with the artists. We go 50/50
across all income streams, including
touring. If you want to tell us, I'm not
going to share my touring, it’s totally okay.

Lots of respect for your decision but we’re not
good partners. Those are the only deals we're
negotiating with artists. In a nutshell, we're a
boutique label that has the resources of a major.
We’re also a start-up, but we’re unique because
we don’t need to go anywhere to get funds to
develop talent.

Bringing Reggaeton to the Masses

The first company | launched was a reggaeton
company in 2004 called Machete Music. At
the time, nobody knew what reggaeton was
and most people told us you’re crazy, that’s
not going to last long. It's a fad. And here we
are in 2020 and | don’t know if there’s a more
recognized or talked about genre in the world.

Consistency #1

Be consistent. Don’t try to be multiple genres.
A lot of artists listen to a lot of people and
change direction as they go. They’re not sure
if they want to be pop artists or dance artists
or Latin artists or hip-hop artists. They’re
almost chasing yesterday’s news. Stay true
to yourself. It might take long to get there, but
every day you spend in this business is one
more day of experience and one more day
you have the opportunity to present yourself
to a new fan. Stick to your guns and your time
will come.

For the Long Haul

We’re not for everybody, but we consider
ourselves a partner to those we’re going to be
with. And we won’t shy away from investing in
our artists for the long haul. If the first single
doesn’t work, we’re going to go after another.
If that one doesn’t work, we’re going to go
after another. And so on. Once you're at this
company, we already believe in you, we see
your commitment, so we’re going to be by your
side throughout. It takes a lot to break through,
but once you do we’re going to do everything
in our power to help you find success.
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Small Giant management and
record label is looking for an
assistant to the CEO. They want
a hard-working, detail-oriented,
highly organized person who
handles snafus with grace. Do you
take pride in tackling any mission
given to you, no matter how small?
Do you have a passion for support-
ing an executive so he can take
care of the big picture stuff while
relying on you to have his back on
the details? If this sounds like you
then they hope you apply for the
position of assistant to the CEO.
They are looking for someone to
serve as his right-hand support
both administratively and person-
ally. Go to ZipRecruiter.

Universal Music Group is
looking for a Manager of Tour

& Events for their Republic
Records office located in Los
Angeles. In this role, you will liaise
with other departments within the
label, as well as artists’ teams,
talent agencies, concert venues
and production companies. You will
develop and maintain key relation-
ships with others in the industry, in-
cluding box office personnel, junior
staff with agencies and promoters,
artist managers, tour managers
and label staff. Go to Jobvite for
more information.

An independent record label in
Silver Lake, in Los Angeles, is
looking for a part-time, in-house
employee in a licensing position.
Duties include: Mechanical Licens-
ing, obtaining sync licenses for
their recordings for use in videos,

DIY Spotlight

publishing administration work,
working with an in-place team on
sync requests that come in from
third parties who wish to use their
masters and compositions in TV
shows, films and commercials, and
to proactively pitch their catalog for
sync use placements, sheet music
licensing, and working with third
parties whose products and mer-
chandise are made under license
from the company. Go to LinkedIn.

Ottimo Resources, a full-service
independent record label dedi-
cated to long-term artist devel-
opment, is searching for a Mar-
keting Director to join the team.
They are seeking a candidate to
drive the marketing activities for
their urban artists. This position
will be involved in every step of a
marketing campaign from concept
through execution. The office is
located in West Hollywood, CA.
Responsibilities and duties include
developing overall marketing strat-
egies for their hip-hop, R&B and
mainstream artists and releases,
and coordinating input from their
in-house staff, along with the artist
and their team. Go to LinkedIn.

For More Career Opportunities,
check out musicconnection.
com daily. And sign up for MC’s
Weekly Bulletin newsletter.

LABELS *RELEASES
SIGNINGS

Death metal band the Voodoo
Gods have signed a worldwide

A Prine For A Lifetime

The Recording Academy will honor country-folk singer-songwriter John Prine
with a lifetime achievement award in 2020, it was announced. This news
follows his critically acclaimed album The Tree of Forgiveness, out now on
0h Boy Records, the indie label that Prine co-founded back in 1981 with his
manager Al Bunetta and their friend Dan Einstein. Check out ohboy.com.

deal with Reaper Entertainmment.
Since their formation in Tampa,

FL, the band has unleashed
powerful death/thrash, which is
influenced by voodooism, rituals
and anti-Christian forces, as well
as the spirits of nature. The current
singer is George “Corpsegrinder”
Fisher (Cannibal Corpse), though

they’re keen to point out that it's a
band not a side project.

PROPS

Congratulations to all of the
members of the music press who
took home awards at the LA Press
Club National Arts and Entertain-

m

—
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BUSINESS AFFAIRS

ment Journalism Awards. For the
full list, go to lapressclub.org.

THE BIZ

Music-focused social video
platform TRILLER has an-
nounced the addition of eight of
the top 10 streaming artists to

its roster of investors and part-
ners. TRILLER’s new investors
include artists Snoop Dogg, The
Weeknd, Marshmello, Lil Wayne,
Young Thug, Kendrick Lamar,
Baron Davis, Tyga, Tl, Jake Paul
and Troy Carter.

Forbes has announced that Dr.
Dre was the top earner among
music stars in the last decade,
pulling in an estimated $950 mil-
lion thanks to his 20% stake in the
Beats headphone company pur-
chased by Apple in 2014. In sec-
ond place was Taylor Swift with
$825 million, followed by Beyonce
with $685 million. However, if
earnings by deceased stars were
included, Michael Jackson would
come in at number one with an
estimated $2.37 billion.

“We are incredibly fortunate
to work with some of the largest
artists on the planet, and today’s
announcement about our increas-
ing portfolio of partnerships and
collaborations with top labels and
artists marks perhaps the most
significant shift in music since
the creation of streaming,” said
Mike Lu, Chief Executive Officer
of TRILLER, via PRNewswire. “We
are truly putting the music business
back together, and artists recog-
nize the importance of TRILLER to
the future of the industry.”

The LEGAL Beat

BY GLENN LITWAK

As a music attorney, most of
my time is spent drafting and ne-
gotiating contracts. But another
type of work frequently comes
up—getting clients out of con-
tracts, or trying to. When you en-
ter into a legal contract, you can’t
just terminate it before the term
expires because you changed
your mind or you don't like the
person you contracted with. You
must have a valid legal reason,
such as the other side breached
the contract or there is a law that
can be used to terminate it.

Let’'s examine the twists and
turns of the Kanye West vs.
EMI litigation. EMI entered into
a music publishing contract
with Kanye in 2003. The parties

The lineup for the 2020 South By
Southwest Conference & Festi-
vals is picking up steam, and all in-
dustry eyes will be on the “Future
of Music” conference in March in
Austin, TX. Says the SXSW web-
site, “Emerging technologies and
cultural trends are transforming the
music industry more rapidly than
ever before. The Future of Music
Track examines these issues by
exploring all aspects of the indus-
try, from rights management and
immersive live performances to
experiential marketing campaigns
and more.” Further details at sxsw.
com.

A Knights 0f The Signing Table

The *90s influenced country band Hot Country Knights has inked a worldwide
recording deal with Universal Music Group Nashville (UMGN). Teaming with
imprint Gapitol Records Nashville, the Knights are promising “to bring real
’90s country music back to a format that’s been drowning in male sensitivity,
cashmere cardigan sweaters and programmed drum loops.” For more
information on The Hot Country Knights, visit hotcountryknights.com.

Kanye West vs EMI Litigation

agreed to a number of extensions
of the agreement. In January
2019, Kanye filed suit against EMI
in federal court in California claim-
ing he had the right to terminate
the agreement. Kanye relied on a
California statute (known as the

7 Year Rule) that limits personal
service contracts to no more than
seven years. Kanye claimed that
EMI was trying to tie him up in a
contract for the rights to his music
publishing for the rest of his life

does not have a similar seven
year rule.

In September 2019, the parties
appeared to have settled the
dispute and informed the court
that they had “an agreement in
principal.” Therefore, the Court
indicated that the case was dis-
missed, but the parties had until
Dec. 27, 2019 to reopen it.

After failing to finalize a settle-
ment, on Dec. 23, 2019, EMI re-
quested the federal court in New

“When you enter into a legal contract,
you can’t just terminate it before the
term expires because you changed your
mind or you don’t like the person you
contracted with.”

and that amounted to “servitude.”
After Kanye filed his case in
California, EMI filed a lawsuit in
New York federal court assert-
ing that Kanye was attempting to
“forum shop” to avoid the provision
in his contract, which provided that
New York had exclusive jurisdiction
over any dispute. EMI claimed New
York Law applied and New York

York to re-open the lawsuit and the
judge agreed. As stated by TMZ,
EMI’s lawyers said: “Unfortunately,
the parties have been unable to
finalize the terms of the settlement
agreement.” Sometimes in litigation
lawsuits appear to settle only to fall
apart before a written settlement
agreement is signed by the parties.
That is what happened in this case.

Often these types of disputes
are settled before trial. Re-
cord labels and publishers are
concerned about losing such a
case and setting a bad prec-
edent. There are also attorneys’
fees and costs to consider with
litigation as well as possible bad
publicity. So both sides usually
have some incentive to settle.

There are a number of ways
cases like this can be resolved.
For instance, Kanye can buy
himself out of it, he can enter
into a new contract with EMI and
be paid a new advance or the
parties can agree to terminate the
contract and agree that EMI will
receive an override on any new
publishing deal he enters into.

GLENN LITWAK is a veteran entertain-
ment attorney based in Santa Monica,
CA. He has represented platinum selling
recording artists, Grammy winning music
producers, hit songwriters, management
and production companies, music pub-
lishers and independent record labels.
Glenn is also a frequent speaker at
music industry conferences around the
country, such as South by Southwest
and the Billboard Music in Film and TV
Conference. Email Litwak at gtllaw59 @
gmail.com or visit glennlitwak.com.

This article is a very brief overview of the subject matter and does not constitute legal advice.
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My name is Randon Purcell,
and I’m so busy composing for
several film and TV music
publishers that I don’t have time to
submit to any new opportunities. I
know that sounds ridiculous, but it’s
absolutley true!

How did I get so busy?
In a word... TAXI.

Ironically, the very company that
showed me the ropes, taught me
how to satisfy my clients’ needs, and
brought me 100 new opportunities

a month, is now the company I no
longer need.

My wife and I live in Utah, we have
three awesome sons, and my full-
time day gig is creating software
and doing web development. I make
music part-time, and take advantage
of every opportunity I can find to
create more. The more music I
make, the more placements in TV
shows and films I seem to get!

How TAXI changed my life...

I was finishing up a solo album

- ‘s

Randon Purcell, TAXI Member

5 years ago, and joined TAXI to
market my music. There really
wasn’t a demand for the style of
music [ was making, but I noticed a
huge market for instrumental music.
No lyrics to write, no vocals to
record, and easier mixes. I started
composing for TV and film, and
bam, my life was forever changed!

I got a call from a publisher about a
cinematic Dubstep track of mine
they got from TAXI. That really
showed me that I could actually do
this!

Need some motivation?
Prior to TAXI, I wrote 10-12 pieces
of music per year, in a good year.
Once I became a TAXI member, 1
started creating 70-120 pieces of
music per year. And that’s in my
“spare” time!

TAXD

The World’s Leading Independent A&R Company

Need TAX

When people want to pay you

for your music, it’s amazing how
much more motivated and
productive you become. You’ll
also get faster and better with each
track you write and record.

How to get started
Don’t wait until you’ve got a big
catalog before you join. That’s
actually the wrong approach.
Instead, create what the industry
executives ask you for, once you
become a TAXI member! Don’t
expect miracles at first, take the
advice of TAXI’s A&R staff, and
go to the Road Rally—TAXI’s
free convention for members and
their guests!

Why I’'m still a TAXI member

TAXTI’s convention is the best of
its kind, and I remain an active
member to take advantage of all
that education, resources, and
unparalleled networking. There’s
one more reason I’m still a member.
TAXI helped me launch my music
career. Maybe you should let them
help you, too!

818-222-2464 | www.taxi.com



Date Signed: Aug. 26, 2018

Label: Frontiers Records

Type of Music: Progressive, Melodic Hard Rock, Metal

Band Members: Zak Stevens, vocals; Aldo Lonobile, guitars; Yves
Campion, bass; Marco Lazzarini, Antonio Agate, keyboards and piano
Management: Frontiers Records

Booking: Frontiers Records

Legal: Mario De Riso

Publicity: Jon Freeman and Frontiers Records

Web: facebook.com/archonangelband

A&R: Serafino Perugino - Frontiers Records

Stevens and producer-guitarist Aldo Lonobile recently signed to

Frontiers Music SRL before an album was recorded or a live show
performed. While signings like this can be mis-categorized under “it's not
what you know but who you know,” we quickly learned about Stevens’
work philosophy which led to such a fruitful opportunity.

Stevens has been singing in metal bands since the early ‘90s, most
notably in Savatage and Circle 1l Circle. And as he explains, this signing
wasn’t the first time he had spoken with Frontiers about a record deal.

“I had spoken to someone about my band Circle Il Circle [around 2011-
2012]” jests Stevens. “They explained the roster was full.” Fast forward
just under a decade and Frontiers found themselves reaching out to
Stevens about new releases. “They said, ‘Hey you've been working with
this producer, Aldo Lonobile, from Italy on these Avalon records for Timo
Tolkki,” Stevens explains. “He likes everything you did in Savatage and is

U nder the moniker Archon Angel, veteran metal vocalist Zak

“I've been a guest on a
lot of albums.”

kind of a big fan. Why don’t you work together?”

From there the duo began to write the band’s upcoming debut, Fallen,
with the help of additional musicians and Stevens’ wife penning the lyrics. “I
asked her, why don't you be my Bernie Taupin and let me be Elton John?”
he mused. “She [also] came up with the Archon Angel name and concept.”

I's not uncommon for metal bands to hang it up after a few decades.
Stevens, instead, was sure to keep relevant through Trans-Siberian
Orchestra, teaching vocal lessons over Skype and following a simple
philosophy of saying yes to all new opportunities. He offered that advice
to up-and-coming and veteran singers alike.

“Do as many different recordings as you can. I've been a guest on a
lot of albums, and played drums on others. ... Every time somebody calls
me and says, ‘Hey you wanna sing on my album coming out in Europe?’
I don't turn them down because | really look at them as a learning
opportunity. ...You can usually take something away from virtually
everything you do, 'cause every band's art is beautiful and different.”

Fallen will be released in early 2020. — Andy Mesecher
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Date Signed: May 2019

Label: Sign From The Universe Entertainment, LLC
Band Members: Alexa Villa

Type of Music: Pop/Rock

Management: N/A

Booking: N/A

Legal: N/A

Publicity: Monica Hopman, monica @thinkpress.net
Web: alexavilla.com

A&R: Stacy Ray

taking the time to explore who you are as an artist—while talking

unabashedly to everyone you meet about who you are and what
you do—can open doors. While standing in line for a concert in Los
Angeles, she struck up a conversation with a label assistant. After
exchanging contact information and sending links to her music and
videos (something Villa has done continuously), a meeting was set with
the boss, which led to signing with the label Sign From the Universe.

After a break from her band Oversoul, Villa felt the need to branch out.

Her Act | EP solo release in 2017 revealed a new sound and momentum
grew from there. “Performing is such a powerful way for me to connect
with others,” she says. “lt is easier for me to say what I'm trying to say
through music than to have a conversation.” Villa is now clearer than
ever about who she is and where she wants to go musically. With her first
single, “Own It,” coming out later this month, expect to see much more
authentic expression from her.

Based in Los Angeles, Alexa Villa is the perfect example of how

“Everything came from hitting
the pavement.”

After working so hard independently, the joy of being signed came
from having a strong supportive team—the label provides the marketing
and promotional budget—that gives her the freedom to focus on music
and writing. Excited by the release of fresh material, Villa is now delving
into new collaborations and loves all that she is learning in the process:
“There is something about creating something out of nothing to connect
with others and paint a picture.”

Villa’s deal was originally a single-song release, but the agreement
grew to three singles, with a possible EP release in 2020 after more
content was shaped following a listening party. Says Sign From the
Universe’s A&R exec Stacy Ray, “Alexa pulls your guts out. She is the
new rock. She speaks to everyone: relevant, empowering and a talented
voice in this new era of music.”

When asked about advice for artists looking to be noticed and signed,
Villa shared, “Everything came from hitting the pavement. Try new things,
talk to everyone all the time and fearlessly follow your creative instincts. Be
yourself when you are creating and trust who you are.” — Andrea Beenham



Date Signed: Aug. 22, 2019

Label: Epitaph Records

Band Members: Lil Lotus

Type of Music: Emo-rap

Management: Roger Gengo

Booking: Jason Parent - APA

Legal: Sebastian Zar - Sedimayr & Associates, P.C

Publicity: Michele Stephens, michele @ epitaph.com

Web: lilxlotus.com, @lilxlotus on Facebook, Instagram, Twitter

hip-hop artist that has just signed with punk label Epitaph. It seems
like a departure on the surface, but dig a little deeper and it makes
complete sense.

Besides the fact that Lotus was previously in punk bands, such as
Begotten, prior to starting up this solo project, the music isn’t that much
of a left turn. Rather, there’s still a post-hardcore vibe, albeit with more
electronic instrumentation and production.

Lotus started making music when he was about eight years old, and
then started playing in bands when he was in his mid-teens. When he
hit his twenties, his career really took off. Through his early years he had
listened to a whole range of musical styles before he started to refine his
tastes.

“My dad made me listen to everything,” he says. “He wouldn’t let me
just listen to one artist. He had me listen to Marvin Gaye, the Bee Gees,
Journey, all the pop and hip-hop that was on the radio. Even praise and
worship music. But once | took the wheel and said this is what | want to

I il Lotus is being heralded as something of a rarity right now—a

“He wouldn’t let me just listen
to one artist.”

listen to, it was mostly rock and metal. A lot of post-hardcore, melodic
hardcore and pop-punk.”

Lotus cringes when he hears people describe his music as emo-rap,
which is understandable. Still, styles are definitely being blended.

“It just depends on what | hear and where the guitars are coming from,
he says. “l don’t necessarily know what | would call it. It’s like the new
pop-punk with 808’s. It's hard for me to confidently put a name to it but
overall it's a big fusion of everything I've ever liked.”

He certainly feels comfortable at Epitaph, a label that he has admired
for a long time. Back in his band days, he swore that one day he would
make a music video with the Epitaph logo in the corner.

“My manager asked me over the phone if I'd heard of “Ebida,” and |
said that | hadn’t heard of them,” Lotus says. “He said that they want to
talk to me and work something out, so | told him to send me their info. He
sends me the roster and | was like, “You idiot, it's fucking Epitaph.” | had
talked to hella labels before but the kid in me that had grown up listening
to Epitaph bands knew that | would feel comfortable there.”

Lotus is currently putting the finishing touches to his debut album for
the label and then he's heading out on tour for as long as possible.

“I just got out of a crazy relationship so | just wanna tour all year,” he says.
“Putting out the album, a bunch of collaborations with my friends—just make
some crazy shit. | just wanna piss some people off.” — Brett Callwood

»

Date Signed: Jan. 1, 2016

Label: Fantasy Records/Easy Eye Sound
Type of Music: Blues/R&B/Rock
Management: AMFM Management
Booking: WME

Legal: Kent Marcus

Publicity: Doug Hall, doug @bigfeatpr.com
Web: marcuskingband.com

A&R: Joe McEwen

words, passed down from his musician father and grandfather,

have been a career mantra for young Marcus King. The 23-year-
old Greenville, SC native, who now resides in Nashville, is embarking
on his debut solo recording with the album E/ Dorado. Produced by The
Black Keys’ Dan Auerbach, it’s an exploration of King’s diverse musical
palette as a songwriter, guitarist and lead vocalist. “I got a call in 2018
through Dan’s representative,” explains King. “We met in Nashville and
became really fast buddies. A year later | moved there and we got in the
studio and cut this record.”

King began his musical journey while barely in his teens. He attended

high school, worked odd jobs during the week and gigged with bands
on weekends. “| was getting a lot of experience and trying to work

13 Don’t forget where you came from and know your worth.” These

“The only person that could hold
me back would be me.”

my way into the clubs,” recalls King. “I hired a band that was all older
musicians and professional cats. I'd work out deals to allow bands to be
my chaperones. In those early days it was a lot of movin’ and shakin’ and
learning a lot of lessons too.” When he was barely 18, King formed the
Marcus King Band. From the Carolinas down to Atlanta, GA, they toured
relentlessly. One night they had the opportunity to play in Nashville for a
“New Faces” showcase. Fantasy Records A&R rep Joe McEwen was in
the audience and signed them on the spot. “To me there was no way to
go but up,” says King. “I had it very clear in my mind at a young age that
the only person that could hold me back would be me. There was only
one way to go and that was forward.”

The Marcus King Band has previously released three full-length
albums, but E/ Dorado, at least on record, will be the first solo venture
aside from his band. “I brought a lot of ideas to the writing sessions, and
Dan and | wrote this record collaboratively, which is different than how I've
ever worked in the past,” explains King. “It was a learning curve for me. It
strengthened my voice and what | needed to say. They helped me build a
record around a story that needed to be told on my behalf.” “It's a coming
of age story,” continues King on the new Auerbach imprint release. “The
band and | are still cookin’ and doing our thing, but this was a departure
for me. It was a chance to take a step back from everything I've previously
done and tell the story as it's been so far.” — Eric Harabadian
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A Variety Toasts Billie Eilish

The Variety’s Hitmakers Brunch sponsored by Citi took place at Soho House
West Hollywood. Billie Eilish was honored as Variety’s Hitmaker of the Year.
Pictured (I-r): Billie Eilish and co-writer, producer and brother Finneas 0’Connell.

» SCL’s First-Ever Awards Show

The award show was held at the Skirball
Cultural Center in Los Angeles on Jan. 8
and included special performances from
Us composer Michael Abels with the
38-piece SAG-AFTRA singers, violin-

ist Philippe Quint and singer Dannielle
D’Andrea, who was accompanied by
veteran saxophonist Gene Cipriano. The
SCL honored composers and lyricists in
five categories, plus a special award to
1917 composer Thomas Newman and di-
rector Sam Mendes. Pictured at the event
(I-r): FMSMF Exec. Director, Kim Roberts
Hedgpeth and SCL President, Ashley Irwin.

A Natalie Merchant Honored

Music icon and champion for social change Natalie Merchant was pre-
sented with The ASCAP Foundation Champion Award in New York. Grammy
Award-winning singer-songwriter and ASCAP Foundation board member
Jason Mraz took the stage to present The ASCAP Foundation Life in Music
Award to composer and leading music educator Francisco J. Nufiez. Pictured
(L-R): Colleen McDonough, ASCAP Foundation Executive Director; Nuifiez and
Merchant.

Songwriting University:
Connecting to the Masters

Songwriting University is providing
experienced or novice songwrit-
ers one-on-one access to the
world’s top songwriters. Based in
Nashville, TN, this online platform
allows you to book a two-hour ses-
sion online or in-person with a hit
songwriter. The new endeavor is
headed up by former A&R execu-
tive and producer Michael Blanton
(Amy Grant, Michael W. Smith),
and entrepreneur Gary Glover
(founder of Nashville Arts & En-
tertainment Magazine), along with
prolific songwriters Billy Sprague
and Joe Beck.

Songwriting University is kicking
off its launch by hosting an online
songwriting competition with a
$10,000 grand prize. Other cash
prizes will be awarded to the win-
ner and runner up in each genre
category. Original songs can be
entered now at songwritingu.com.
Deadline for submissions is Mar. 1.

ASCAP Experience Amps

Up for Spring

ASCAP Experience (formerly the
ASCAP “I Create Music” EXPO),
the largest gathering of music cre-
ators in the country, announced the
first wave of programming for its
15th annual conference, April 1-3,
2020 at the InterContinental Hotel
in Downtown LA.

The 2020 ASCAP Experience
tracks include Brand, Wellness,
Money, Create, Get Heard, Live
Music and Network. Whether
participants want to learn more
about innovative ways to fund their
careers or how to maintain their
well-being, the ASCAP Experience
will help equip music creators with
the tools they need to succeed.

This three-day event will be
filled with powerful performances,
networking mixers, showcase op-
portunities and dozens of panels
led by chart-topping music creators
and top-level industry executives.
Previous keynote speakers and
panelists include Billie Eilish and
FINNEAS, Stevie Wonder, Quincy
Jones, Justin Timberlake, Lin-
Manuel Miranda, Katy Perry and
Tom Petty. Upcoming lineup an-
nouncements will follow throughout
early 2020. Stay in touch at Ascap.
com, on Twitter and Instagram @
ASCAP and on Facebook.

Sight and Sound at the CCC

On Tuesday, Feb. 11, Emmy-
nominated music composer Kris
Bowers and Emmy-nominated
music supervisor Aaron Byrd join
the CCC to share and explore
both the business and creative
aspects of their involvement with
the high-profile Netflix-distributed
When They See Us, which was
also nominated for an Emmy as
Outstanding Limited Series. The
two will be featured in an engaging
evening of discussion surrounding
the talent, preparation and seren-
dipity intertwined in forging such
an opportunity for their respective
professional platforms. Attorney
Garrett Johnson will moderate.
The event will be held at the
Courtyard Marriott, 15433 Ventura
Blvd., Sherman Oaks, CA. Regis-
tration information is at theccc.org.

Durango Songwriters In
Ventura, CA

Durango Songwriters Expo will
hold their annual winter event

from Feb. 20-22 at the Crowne
Plaza Hotel in Ventura, CA. Panel
discussions, listening sessions and

W > y

A Miranda Lambert Pulls the Pistol

Miranda Lambert and trio Pistol Annies (Pictured: Lambert, Ashley Monroe and
Angaleena Presley) have wrapped a whirlwind year and are looking into the
future. Lambert’s Wildcard and Pistol Annies’ Interstate Gospel are testimony
to wicked songcraft and sterling artistry.
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live showcases are all a part of
this intimate and engaging event.
Attracting songwriters and music
industry folks from Los Angeles
and Nashville, the event will feature
a prominent group of music super-
visors. For performers, the Expo
will be selecting singer-songwriters
for live showcases on Thurs., Feb.
20 and Fri. Feb 21. Performers
can submit for opportunities to
showcase in front of major music
industry decision makers.

Deadline for showcase submis-
sions is Feb. 9. For registration
information, check out Durango-
songwriters.com. You can also call
the event’s dedicated producer Jim
Attebery at 970-259-9747.

MerleFest/Chris Austin

Songwriting
MerleFest, considered one of
the premier music festivals in
the country, serves as an annual
homecoming for musicians and
music fans. Held on the campus of
Wilkes Community College in Wil-
kesboro, North Carolina, MerleFest
was founded in 1988 in memory of
the late Eddy Merle Watson, son
of American music legend Doc
Watson. MerleFest is a celebra-
tion of ‘traditional plus’ music, a
unique mix of music based on the
traditional, roots-oriented sounds of
the Appalachian region, including
bluegrass and old-time music, and
expanded to include Americana,
country, blues, rock and many
other styles. The festival hosts
numerous artists performing on
13 stages during the course of the
four-day event. The annual event
has become the primary fundraiser
for the WCC Foundation, funding
scholarships, capital projects and
other educational needs.
MerleFest offers songwriters the
opportunity to have their original

songs heard by a panel of profes-
sional songwriters and others from
the Nashville music industry by
participating in the Chris Austin
Songwriting Contest. The 2019
judges were Joey Ryan and Ken-
neth Pattengale, better known

as The Milk Carton Kids, Cruz
Contreras of The Black Lillies, and
Texas troubadour Radney Foster.
Grammy-winning singer-songwriter
Jim Lauderdale was volunteer chair
of the Chris Austin Songwriting
Contest, and Mark Bumgarner,
musician and songwriter, was
emcee for the 2019 competition.
Both have agreed to be a part of
the CASC for 2020.

Net proceeds from the Chris
Austin Songwriting Contest help
support the WCC Chris Austin
Memorial Scholarship. Deadline for
entries is Feb. 1. Visit merlefest.
org/casc for details.

Tin Pan South Lights Up
Nashville

The famous Nashville songwrit-
ers festival, Tin Pan South, takes
place Mar. 24-28. Produced by
Nashville Songwriters International
(NSAI), the long-running event
features hit songwriters in intimate
settings all across Music City. Con-
current with the event is the Song-
writing Seminar, featuring classes,
panels and workshops with artists,
producers and instructors. Among
the guests are songwriters Kevin
Kadish (“All About That Bass” by
Meghan Trainor), Josh Osborne
(“Drinkin’ Problem” by Midland) and
many others.

Visit nashvillesongwriters.com
for all information.

DAN KIMPEL, author of six music industry
books, is an instructor at Musicians
Institute in Hollywood, CA. He lectures at
colleges and conferences worldwide.

A AIMP Honors Atlas Music

Lane Music Publishing.

The New York Chapter of the Association of Independent Music Publishers
(AIMP) hosted a party and presented the AIMP NY Indie Award to Atlas Music
Publishing CEO-Founder Rich Stumpf and CO0-Partner Phil Cialdella. Pic-
tured (I-r): Cialdella; Warren Haynes, Gov’t Mule, The Aliman Brothers Band,
and The Dead; Stumpf; Alisa Coleman, President, AIMP New York Chapter,
C00, ABKCO Music & Records, Inc., and Peter Primont, former CEO, Cherry

— DAN KIMPEL can@dankimpel.com

A Allee Willis: Songwriter, Iconoclast, Legend

Song Biz notes the passing of Allee Willis, creator of hits for Earth, Wind &
Fire, The Pointer Sisters, the Friends theme song, and a Tony Award nominee
for co-writing songs for the musical The Color Purple. A Grammy winner and
inductee into the Songwriters Hall of Fame, the Detroit native and longtime Los
Angeles resident was 72.

A BMI Parties in Atlanta

BMI festivities, sponsored by Hennessy, brought out ATL hitmakers and party-
goers. Pictured (I-r): Mannie Fresh; Catherine Brewton, BMI’s Vice President,
Creative, Atlanta; Big Boi; Dallas Austin and Sean Garrett at the annual BMI
Atlanta holiday party at Cape Dutch.

» Wyclef Jean Unites with
Sound Royalties

Three-time Grammy win-

ner Wyclef Jean and entertain-
ment industry finance firm Sound
Royalties have united with Car-
nival World Music Group. Wyclef
is using financing from Sound
Royalties to back the publishing-
distribution company that will
focus on talent in Africa and other
underserved markets. In June,

at Cannes Lions, Jean will serve
as jury president in the Music
category. Wyclef and Sound Roy-
alties’ Alex Heiche will also lead a
Master Class on music production
and monetization at MIDEM prior
to Cannes. Pictured (I-r) Wyclef
Jean and Alex Heiche.

February 2020 [[[§ musicconnection.com 29



SONGWRITER PROFILE

Robert Tepper

Over the Top and Larger Than Life

Rest, sounds like the songwriter and vocalist has discovered a
magical formula for capturing the alchemy of classic rock in sonic
amber. Anthemic choruses and impassioned vocals are emblazed with
cataclysmic drums and razor edged guitars—a historic sound steeped in
authenticity, recast into the present.
Tepper knows that the '80s is a decade easily parodied. “The stigma
. of long hair, furry boots and the parking lot of The Whisky,” says the
‘ - engaging, Jersey-accented Tepper. “But the engineers of that time were
V,ta ‘/OCGI V,ta %;Cﬂl 1 groundbreaking. The records are live movies—huge drum and guitar
HEALTH HEALTH 7 sounds and gang vocals. We said, ‘What if they never stopped making
A these records? What would they sound like today?”
BGOST In tandem with guitarist and songwriter Pablo Padilla, Tepper tracked
: ; ‘ Better Than The Rest, his first full length since 2012. The project is

U pon first listening, Robert Tepper’s latest release, Better Than The

: 4 released on the German label
PI.US VISION suppom’ — i AOR Heaven. “Pablo and |
R are partners. | engineered and
’MWM‘W L } | y mixed with his feedback. When
ittt | we started writing, songs with
complete lyrics were coming out
in single sessions. We weren’t
= POWER ENERGY AND POWER MEMORY thinking about matking a record.
s —— We weren’t worried about some-
ALSO AVAILABLE one looking over our shoulder.
If AOR hadn’t stepped in, we
would have self-released it.”

Aloft on expansive melodies,
Tepper’'s newest songs soar
with sheer adrenaline. But there
are deeper textures; “Time Just
This Time” and “You Know
Just How You Feel” project
a poignant sensitivity. Insistent hooks are imbued in lyrics, melodies,
arrangements and productions. “I'm a guy who grew up on the Beatles
and the Stones. I'd sit and listen to the record and sing every part.
Everything was a hook—even the reverbs were hooks—that’s how |
learned to write. I'm a song person first. That's how | made my bones

. and got on the map,” avows Tepper.
suppon'r f Bones indeed: As a songwriter, Tepper co-wrote the enduring hit, “Into
With Vitamin D3 + Calcium = the Night,” with the artist Benny Mardones. It charted twice, in 1980 and
1989, and in 2010 Usher released his version of the song. More recently,
\ MAY ASSIST WITH " X . R X .
one Dty ety Pl i . £ yness an extended remix version by Eric Kupper, produced by Joel Diamond, hit
2N e the Top 10 on the Billboard Dance charts and reintroduced the song to a
new audience, proving the song’s remarkable longevity.

In the mid-'80s, “No Easy Way Out,” showcasing Tepper as an art-
ist, propelled him into the mainstream. It was featured in the Sylvester
Stallone film Rocky 1V and was included on the global best-selling
soundtrack. Tepper was signed to Scotti Brothers Records and his studio
album of the same name was released in 1986. “Scotti Bros. didn’t give
me shit money for the tour. | wasn’t out there that long,” notes Tepper.

Tepper is the father of five children. His sons, Julian and Max, were
founding members of the band The Natural History. One of their songs,
“Don’t You Evah,” became a left field hit as recorded by the group
Spoon. Julian Tepper is also a novelist now, finishing Between the
Records, due for publication in March 2020. A chapter previewed by
Playboy magazine reveals the story of a young kid in Hollywood whose
driven and distracted father is a hard-living rocker. “It's loosely based on
the truth,” Tepper professes. “The first galley was a tough read for me,
but I'm excited to read it again.”

Comparing his 1985 voice to his current recordings, Tepper’s vocals
are remarkably commanding in the present. “I'm working out all of the
time. If | couldn’t do it, or if | sounded wobbly, | wouldn’t have made
i this album just to make it,” he says. “I feel like | communicate. I'm really
Healhy Lng ¢ T FIEEE ) proud of what's going on. It’s like Yogi Berra said, ‘It’s like déja vu all over
again.’ | want the whole world to hear this record.”

With a strong response in France, Holland, Belgium, Spain and the UK,
European audiences are suitably appreciative. He has inked with a Euro-

pean agency, AHMM, for future tours, and he recently played the H.E.A.T.
7 1 8 —5 1 4 —0 7 7 3 Festival in Germany. “The place was going fucking nuts,” enthuses the

artist. “l was floored. | said to myself, “You're up here—enjoy this.

www.vitavocalhealth.com

For more on Robert Tepper visit roberttepperworld.com
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DROPS

Pink Floyd Records recently released Pink
Floyd The Later Years, an 18-disc set covering
the material created by David Gilmour, Nick
Mason and Richard Wright from 1987 on. This
period generated record sales of over 40 million
worldwide and included three studio albums: A
Momentary Lapse Of Reason, The Division
Bell and The Endless River, as well as two live
albums: Delicate Sound Of Thunder and Pulse.
With additional production from Gilmour
and Andy Jackson, the set includes over 13
hours of unreleased audio and audiovisual
material, including the 1989 Venice and 1990
Knebworth concerts. To celebrate the release,
British immersive technology studio Draw &
Code has developed an immersive, augmented
reality experience that allows fans to explore the
new album covers featured in the box set and
personalize their own versions. For more, contact
Maria.Malta @ sonymusic.com.

If you're still feeling the post-holiday blues

and wistful for Christmas in the Big Apple,

you can still enjoy this music video released

in December by actress, singer, author and
New York native Lea Michele at bit.ly/2uxEdZr.
Titled “Christmas in New York,” the original
track came from her first-ever holiday album,
Christmas in the City.

The video finds Michele in an urban winter
wonderland with shots of iconic NYC landmarks,
including the Empire State Building, Central
Park and the Rockefeller Center ice rink. The
artist reunited with Glee songwriter-producers
Adam Anders and Peer Astrom for her holiday

VIDE NOIR
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album, which includes her original songs as
well as holiday hits like “Have Yourself a
Merry Little Christmas,” “Silent Night” and
“Rockin’ Around the Christmas Tree.” Lea
also starred in ABC’s holiday movie Same
Time, Next Christmas. For more information,
contact jamie.bertel @ sonymusic.com.

High in the Clouds, a 2005 children’s
adventure novel by Geoff Dunbar, Philip
Ardagh and legendary songwriter, filmmaker
and Beatle Paul McCartney, will be adapted
by Netflix and Gaumont into a new animated
feature film. The film will be directed by Oscar
nominee Timothy Reckart with production
and original songs by McCartney. Bob Shaye
(The Lord of the Rings Trilogy, The Golden
Compass) will also produce this film about

a teenage squirrel named Wirral who finds
himself pulled into a gang of teen rebels who

live in the clouds. Plans to adapt the work for film
were first announced in 2013. A release date has
not yet been announced. Contact Michael Moses
at mmoses @ netflix.com for more details.

Composers and longtime musical collaborators
Jacob Yoffee and Roahn Hylton have teamed
up for the eight-episode documentary series
produced, hosted and narrated by Robert
Downey Jr., The Age of A.l. The series features
experts in science, philosophy and other areas
as they explore the impact of artificial intelligence
and how it is transforming the way we live and
work, both now and in the future.

The first four episodes of the series were
released on YouTube Premium on Dec. 18.
Yoffee has a background in classical and jazz
roots music, while Hylton’s background is in hip-
hop and pop, resulting in an interesting score for
the series that blends orchestral and acoustic
chamber music with electronic elements. For
more details, contact Maike Eilert at maike @
whitebearpr.com.

Last fall, Lord Huron and director Ariel Vida
announced that they will be bringing their
album Vide Noir to life in a feature-length film
of the same name sometime in early 2020.
The film is a neo-noir mystery set in late-‘60s
Los Angeles, chronicling a man’s nighttime
search for his missing fiancé. Directed by Vida
and written by Lord Huron’s Ben Schneider,
the film features a score by the band with new
arrangements throughout. It features newcomer
Victor Mascitelli and The Goldfinch star
Ashleigh Cummings. View a sneak peak at
bit.ly/2QYIq10. A release date has not yet been
announced at the time of this writing. Contact
Taylor.Vaughn @ umusic.com.



The soundtrack for the

film Color Out of Space,
starring Nicolas Cage,
was released Jan. 24 with
music by Grammy-winning
saxophonist, songwriter
and composer Colin
Stetson. Stetson, who has
collaborated with Bon lver,
Arcade Fire, Tom Waits,
LCD Soundsystem,

The National and more,
created a blistering score
to accompany the sci-fi
thriller based on the short
story by H.P. Lovecraft
about a man and his family
battling an extraterrestrial
that infects their minds and
bodies. Contact George
Corona at geo@terrorbird.
com.

OPPS

New York University began accepting
applications for its summer scoring workshops
starting Jan. 15. Workshop focuses include
scoring for film, television, video games and
advertising, and allows participants to learn
more about the craft and create their own work
alongside New York’s best in the industry.

For more information about the workshops
and application guidelines and deadlines, visit
bit.ly/35EqoWb.

The National Alliance for Musical Theatre
2020 Spring Conference will be held
in Chicago on March 25-27 at Chicago
Shakespeare Theater and The Marriott Theatre.
This annual event convenes professionals
throughout the music theater world to network
and discuss the craft.

A complete agenda on conference sessions

and activities is forthcoming. Visit namt.org/
events/spring-conference-2020/ for registration
details.

The 35th Annual Winter Music Conference
will return to Miami Beach on March 16-19.
WMC is the longest-running event of its kind,
bringing together music industry professionals
to discuss and hold events on the intersection
of music, technology, education and culture.
Check out wintermusicconference.com for

OLOR OUT OF SPAC.

registration details and a
forthcoming list of panels
and speakers.

PROPS

The Doors: Break on
Thru—A Celebration of
Ray Manzarek is coming
to cinemas worldwide for

a one-night only event

on Feb. 12. The film will
bring fans of The Doors
and the band’s legendary
co-founder keyboardist,

the late Ray Manzarek,
together in theaters to
celebrate Manzarek’s
legacy on his birthday.
This all-star documentary
was filmed at the Fonda
Theatre in Los Angeles with
surviving Doors members
Robby Krieger and John
Densmore onstage for the first time in 15 years,
along with exclusive interviews.

It also includes performances by Foo
Fighters’ Taylor Hawkins and Rami Jaffee,
Stone Temple Pilots’ Robert DeLeo, Paul
McCartney’s Brian Ray, X’s Exene and John
Doe, Jane’s Addiction’s Stephen Perkins,
Gov’t Mule’s Warren Haynes and more. For
further details, contact jason.elzy @rhino.com.

In 2020, the 20th anniversary of the World
Soundtrack Awards will take place on Oct. 24
at Capitole Gent to celebrate the best in film
music. Last year’s winners included Nicholas
Britell for Film Composer of the Year for If Beale
Street Could Talk, and “Shallow” from A Star
is Born for Best Original Song Written Directly
for a Film.

The dates for next year’s Film Fest Gent
are set for Oct. 13-24. Audiences will be
offered a program of more than 100 full-length

features and shorts from all over the world.
Information about the Film Fest Gent can be
found at filmfestival.be/en and about the WSA
at worldsoundtrackawards.com/en. Contact Kim
Verthé for further details at kim @filmfestival.be.

JESSICA PACE is a music journalist-turned-news-reporter
based in Durango, CO. She is from Nashville, where she
started a writing career by freelancing for publications including

American Songwriter and Music Connection. Contact her at
j.marie.pace @gmail.com.

- JESSICA PACE |.marie.pace@gmail.com

Inon Zur

Composer

inonzur.com
Greg O'Conner-Read,
greg @topdollarpr.com
The Elder Scrolls: Blades

Initially an aspiring jazz pianist, Inon
Zur found his way into “the wonderful, rich
world” of composing for film, TV and video
games through happy accidents, including
a job in the mid-‘90s as a composer for
the Fox Family channel. Everything about
video game scoring really captured his
imagination, Zur says. “One thing about
video games is that with movies or TV,
the picture dictates exactly what you do,
and that's limiting. | found that video game
creators really have the guts to take on
new approaches to scoring. They always
look for originality in developing the musical
tone for their games. | love to always test
boundaries and look outside the box when
it comes to writing music for new games,
which comes with lots of challenges, but it
also makes my day,” he says.

Among those challenges is having
to brainstorm the musical direction of a
new game franchise. One he personally
deems among his most successful is the
music he wrote for Disney’s video game
Fantasia, which he recorded with the
London Symphony Orchestra. He also
counts the Fallout franchise as one of his
greatest achievements, as the music is
written “loud and clear in [his] own voice”
with its combination of classical and hybrid
instrumentation.

Zur recently told one of his sons, an
aspiring composer, that maybe 60 percent
of success is really up to chance. “That
[percent is] not up to you—basically there
has to be some kind of situation where you
get a break, and maybe that has to do with
luck or timing. It's sad to say, but that’s so
important, and it's why there are so many
talented musicians but only some are
making it and others aren’t. What you do
have control over is having a hardworking
mentality.

“That means working every day, for
hours a day. Even if you don’t have
projects going on, [compose], so when
opportunity arrives, you’re ready to dive in.
The rest is obvious.” ®
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MIXED NOTES

» Ricch Sells Out Antisocial Tour

Roddy Ricch kicked off his sold-out Antisocial Tour with a hometown show at the Hollywood
Palladium. He is set to continue his first-ever North American headline tour on Jan. 14 at Seattle’s
The Showbox. The shows will continue into February with stops in Montreal, Chicago and Detroit.

For more info, visit roddyricchofficial.com/tour.

A Clark is Easy Like Sunday Morning

Grammy-winning artist Gary Clark Jr. was the musical guest on CBS Sunday
Morning on Jan. 12. CBS visited Clark at his Austin, TX, home for an intimate
interview and performance. He has been nominated for four Grammy’s this
year for the song, album and video “This Land.” Clark will also be performing
at The Grammy Salute to Prince.
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<« Styles Brings the Love Bus to LA

Harry Styles partnered with American Express for his sold out show at the
Forum entitled Harry Styles Fine Line Live: One Night Only, which included a
surprise performance from Stevie Nicks. The Harry Styles Love Bus by American
Express surprised fans with tickets to the show and was present on show night.
Fans were able to hang out and explore the ‘70s style vehicle before the concert.

A Defoe Kicks Off the New Year with KGUP

Rising LA alternative artist Defoe kicked off the New Year with an interview
with Mikey Jayy at KGUP Presents. Her current single “Something’s Happening”
has already garnered more than 650,000 views on YouTube. Pictured (I-r): Ed
Bunker (NP!M PR and Marketing), Mikey Jayy (KGUP Presents), Defoe, and
Defoe manager Ron Winter (The Red Jumpsuit Apparatus).




— CARMINA TAYLOR carminat@musicconnection.com

A Dead & Company Went on a Fun Run

Dead & Company rang in the new year with the second of two sold-out concerts at San Francisco’s Chase Center
closing out the band’s 2019 Fun Run, which also included two shows at the Fabulous Forum in Los Angeles. Just
before midnight, seven-foot-tall Basketball Hall of Famer Bill Walton took the stage as Father Time alongside friend
Wavy Gravy to help bring in the new year.

< Nederlander Has
Cirque Dreams

Nederlander Concerts
presented Cirque
Dreams Holidaze from
Dec. 13-15 at the Dolby
Theatre in Los Angeles.
Sarah Bauers, Event and
Marketing Coordinator
for Dolby Theatre and
Vanessa Kromer, VP of
Communications for Ned-
erlander celebrated with
Cirque performers prior
to the show. Pictured:
Bauers and Kromer with
performers.

» Sutherland Performs
an Exclusive Set at The
Troubadour

Actor-musician Kiefer
Sutherland performed an
exclusive concert at LA’s
historic Troubadour in West
Hollywood. Rising star,

New Mexico’s Max Gomez,
opened the night. Donning

a white Lone Ranger-style
cowboy hat, Sutherland
strutted on stage to perform
originals and covers, his
Johnny Cash-like voice soar-
ing throughout the room.
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1993-Bee Gees—#22

The successful brothers
Gibb were busy promot-
ing their latest album, Size
Isn’t Everything, when we
spoke with them. “For this
album,” said Barry, “we
thought, let’s make music
that we like and not worry
about other people in the
business telling us what
kind we should make.” The
issue also features live
reviews of Juliana Hatfield
Three and Morbid Angel.

DIRECTORY OF HOME RECORDING & COMPUTER PRODUCTS
M 1 7 | HOME COOK'N
Acts Who've
Taken Their

RECORDINGS
Strai

A&R REPORT * CLASSIFIEDS

2004-Brandy—#18

In this vintage issue’s cover
story on the multi-faceted
soul-pop performer Brandy,
she revealed to us how she
prefers to work with her
collaborator in the studio.

“I had great chemistry with
Rodney Jerkins, Timbal-
and and Kanye West. I'd
rather have a raw track so

| can give my all, and the
producer can then add his
own flavor.” Elsewhere,

we profiled busy producer
Ed Buller (Ben Lee, Pulp,
Psychedelic Furs).
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rippie Redd (20, born

Michael White) hails from

Canton, OH, and got his

big break when he was

“discovered” by Lil Wop
in Atlanta. He has been an Angelino (you
can hear him repping “NoHo” on his
tracks) for a couple of years now. He’s
two albums and—uwith the recent release
of A Love Letter to You 4—five mixtapes
and seven EPs into his flourishing ca-
reer. Love Letter is his fourth consecutive
release in 15 months to enter the Top 5
on The Billboard 200 albums chart. But
where Love Letter 3 and the previous two
albums (Life’s A Trip and !) debuted at #3,
#4 and #3 respectively, his latest explod-
ed out of the gate at the top spot on the
hip-hop charts and it reached #1 on The
Billboard 200.

Part of a breed of over-emotional
rappers (emo rap), just a couple of days
before his Music Connection interview
and following the death of his friend
and collaborator Juice WRLD (who ap-
pears on Love Letter 4, and is the latest
in a string of emo rap pharmaceutical
deaths) Trippie Redd took to Instagram
to implore followers of the genre to stay
off the pills and the lean (aka purple
drank aka sizzurp, basically prometha-
zine or codeine, hard candy and soda).

Though Redd can be seen sipping
out of a typical Styrofoam cup as-
sociated with lean in his recent video
for “Love Me More,” he swears off all
drugs, telling fans to stick to weed.

We caught up with him on the way to
a movie set, and getting ready for his
upcoming European tour.

Music Connection: Where are you and
what are you doing right now?

Trippie Redd: I'm in LA, | live here,

and I'm on my way to do a movie scene
right now. It's always been about being
versatile with everything in my life, and I'm
trying to accomplish everything | can while
I’'m alive and well.

MC: You are from Ohio, you made it out of
Atlanta but now you live in Los Angeles.
Did moving to Los Angeles influence your
writing, with songs such as “Topanga”
[from the last mixtape in the series, A Love
Letter to You 3]?

Trippie Redd: With “Topanga” | was out
here and | was riding through the hills
before | got famous out here, and it just
came up in my head out of nowhere.
There’s a Charles Manson reference,
which was what | was trying to do with the
video. That’s why the video is so dark, be-
cause it's on some Charles Manson shit.

MC: Rappers like Kid Cudi made it while
based in Ohio. Why did you go to Atlanta
to find your success? And was it a wel-
coming city for you?

Trippie Redd: Atlanta was fun. | loved it.
It was a good time to go work in Atlanta.
There was a whole new era going up, a lot
of stuff going on to where | could do what |
needed to do.

“1 love KISS.
‘Psycho Circus’
[from the 1998
album of same

name] is my
favorite song

by them.”

MC: Your new release debuted at #1 on
the hip-hop charts and just went #1 on the
Billboard Top 200 albums chart. How does
that feel? And is it important for you to
achieve such goals?

Trippie Redd: That feels amazing, super
amazing. What makes me happy is just
making music and actually getting to put

it out, more so than going number one.
But | feel like it's a long-term goal that my
fans have for themselves, and | ultimately
reached that goal, but I’'m more nostalgic
for when the older hip-hop records went
gold and platinum. Going number one
helps that go faster.

MC:What are some of those early influ-
ences on you?

Trippie Redd: | listened to a lot of hip-
hop and R&B, like the older stuff that my
parents would listen to, like Tupac, Ja
Rule, Alicia Keys, Mariah Carey and Missy
Elliot. Just a whole lot of stuff. | love that
whole era, I'm so nostalgic for it and | try
to bring the older shit to my newer shit that
| put out.

MC: | read that you also listened to KISS.
Did their characters and theatricality influ-
ence your having a “persona” and a stage
show, as well?

Trippie Redd: | love KISS. “Psycho Cir-
cus” [from the 1998 album of same name]
is my favorite song by them. They actually
wanted to meet me. I've been influenced
by them for sure. I’'m even going all out for
my upcoming Love Letter to You 4 Tour.
It's definitely going to be like a forest vibe
on the stage and it's going to look like,
how can | put this...? Almost very blissful
and beautiful and airy, almost like a play.
There’s a lot going on. | think we are going
to make it rain on stage and have confetti
and shit. I'm trying to go all out with my
performances, because | want the fans to
experience the music like | do in my head.

MC: How does A Love Letter to You 4
connect to the previous releases, if at all?
Trippie Redd: A Love Letter to You itself
is a mixtape, and basically the concept
behind this mixtape is all aspects of love.
The grunginess and the heart and the
music together make it a work of art. It
makes it sound like an album. They all end
up coming out different, but there is also
something about what | always put in them
that makes them the same too. Something
like Life’s a Trip is an album, | was trying
to be more alternative. When | work on an
album, | pick a goal, | pick a specific thing
to focus on with that album. And | really
have been thinking about making Life’s a
Trip 2, honestly, because | want to go for a
more alternative feel and do more ambient
guitar stuff and bring back the little rapping
shit | was doing. But with this one | was
trying to do everything

MC: Speaking of ambient guitar stuff, your
music is very song oriented, with verses
and choruses and lots of guitar textures
[courtesy of producer FrankieOnTheGui-
tar] that sometimes resembles an alterna-
tive rock album more than a rap album.
Trippie Redd: Like how it's so musical,
the way it all comes together? And that
comes with that nostalgia for music that

| would listen to back in the day. The shit
they would put in the background and

the artsy shit that you would hear certain
people do that nobody else would do. It
blows my mind to hear people do different
things and not just stay in one pocket, so
that's what | try to do. Everything | listen to
I learn from. It’s like homework.

MC: Can you walk us through making a
track like your lead single, “Who Needs

Love™?

Trippie Redd: On that one, | was really
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into my feelings, so | went to the studio
and | listened to a beat that my engineer
Igor had pulled up. | thought it was amaz-
ing, so | went into the booth and | started
freestyling. | get the chorus done, and |
get the verses done, then | do the ending
and the beginning, and | add the sound
effects and all that good stuff last.

MC: And what about your vocal perfor-
mances. You sing quite a bit. Do you know
when you are going to sing or when you
are going to rap?

Trippie Redd: | don’t know anything; |
just do. It just comes from my head, it's
like a gift. A lot of people don’'t do that, a
lot of people write. | really look up to Lil
Wayne, and he’s always just said what
was on his mind at the moment. Nothing
I've ever done has been written. I'm just
spitting from my head and it’s written from
the brain.

MC: Who are your most trusted music
collaborators?

Trippie Redd: Mamet, since A Love Letter
to You 1. The vibe we have is different.

He just knows what | like. | mean, there’s
other people that can record me, but it
would never be what my engineer does

for me. He cares. It's not like a burden

to record me. He’s not expecting to go
anywhere else.

MC: Who is your most important advisor
or confidant? Any advice on who to trust?
Trippie Redd: My friends and my mom,
that’s pretty much it! When it comes to
business stuff you need to get yourself a
good lawyer and you need to make sure
you have a great relationship. | got to sit
back and analyze and talk to people and
not say too much. People will go through
things and remember what | said and go,
“Oh yeah that's what he meant.” So sit
back pay attention to what people say,
and don’t be too anxious to say things.
Choose what you say wisely, because
every word matters.

MC: If luck or success happens when
opportunity meets preparation, how did
you prepare for that opportunity when
you met Lil Wop and eventually got your
record deal?

Trippie Redd: | sat back and watched
everybody do what | wanted to do and
waited my turn. And when you sit back
watching people do things you learn a
lot. I've been around people that were
doing a lot, and just being around them
and analyzing the right people, you will
get yourself by. And just say no to drugs.
For sure.

MC: Which leads us to the Instagram post
you made the other day. First of all, RIP to
your friend and collaborator Juice WRLD.
We’re sorry for your loss. You took to
Instagram and made a plea for your scene
to stop doing drugs. Can you go into that a
little more?

Trippie Redd: It's just honestly fucking
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“Nothing l've
ever done has

been written.
I'm just spitting
from my head
and it's written

from the brain.”

stupid. Drugs are just ridiculous. It's dumb,
and a lot of people are doing them ‘cause
they look up to people like me or people
that were before me, mainly people from
five to 10 years ago that were saying

they should. And we were just looking up
to them and reciting what they say. But
honestly, I've never done anything besides
smoke weed, for real, for real. That's

just how I'm coming and | think the world
should come that way too.

We don’t need to be popping hella
percs, we don’t need to do xans, we don’t
need to be sipping lean. We’re young. We
need to be getting our bodies together by
working out, we need to be taking ginger
shots. Let’s go to Jamba Juice to get us
a sour gummy off the secret menu. We're
healthy, let’s live and breathe fresh air,
let’s not die, you know what I’'m saying?
We should keep ourselves together, that’s
the best thing to do.

MC: Many artists are reluctant to identify
themselves as part of a genre or sub-
genre, but in the Instagram post you are
speaking to and labeling your scene as
“emo rap.” Does that put you in a box?
Trippie Redd: When you look at an artist
like me, and you think of an artist like Lil
Peep [who like Juice WRLD died of a fen-
tanyl overdose, and xanax was also found
in his system], you think of an artist like
XXXTentacion, and Lil Uzi Vert. You don’t
think of a lot of other people. So that’s the
box I'm put in, and we definitely do have
the emo world on smash. | wear all black,
| make a lot of sad music, so you know,
that’s just how it goes.

MC: Along with the pharmaceutical drugs,
it seems emo rap also deals a lot with
mental health issues.

Trippie Redd: There’s definitely a lot of

people dealing with mental health issues
just from the way they grew up. You can’t
be too mad at the person, but you gotta
be on their ass. You gotta act like you
are that mad because they just can’'t be
doing that shit. We lost too many people
to drugs.

And if you're depressed, there’s so
many ways to deal with it other than tak-
ing drugs. [Taking drugs] is not going to
get your mind away from it for too long,
because you're going to have to do those
drugs every day, and they aren’t going to
do anything but kill you slowly—and that’s
the sad part about it.

MC: Every generation of music has had
it's own drug scene. Do you think the
drugs associated with emo rap are an aid
in the creative process other than just all
the mentions that they get in the songs?
Trippie Redd: You don’t have to do the
drugs. Let it just be words to a song,

you know? Let’s not just do everything
somebody says. If | told you to jump off

a bridge, | hope you wouldn’t fucking do
that shit. | don’t care how big my influ-
ence is, no one should ever harm them-
selves for somebody else. People use it
to get in their creative space or whatever,
but what’'s wrong with taking weed to get
into your creative space? A lot of those
drugs aren’t good, and when you do them
while doing your music, you ain’t really
saying shit.

Contact Jennie.Boddy@umusic.com

QUICK FACTS

1. A Love Letter to You 4 marks
Trippie Redd’s fourth consecu-
tive release in 15 months to
enter the Top 5 on The Bill-
board 200 and the first #1 for
the young artist.

. Trippie knocked Post Malone
off the top spot on Rolling
Stone’s Top 500 chart.

. He cites T-Pain, Nirvana, KISS,
Lil Wayne, Gucci Mane and
Marilyn Manson as influences.

. He released his debut mixtape
in May of 2017.

. Trippie guested on songs by
several other artists, such as
Baby Goth, XXXTentacion,

Lil Mosey, Smokepurpp, Coi
Leray, Machine Gun Kelly and
lann Dior.
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Company: Ultimate Entertainment
Clientele: Mick Adams & the Stones, The
Shagwells, more

Contact: ultimateentertainment.org

Erin O’Brien is married to Mick Adams, the
“Jagger” in one of the country’s leading Roll-
ing Stones tribute bands. About 16 years ago,
she was helping to book his band and that
quickly turned into a fully formed business,
Ultimate Entertainment. Now, the successful
company has many tributes, cover bands and
impersonators on the books as they go from
strength to strength.

You started booking Mick Adams, your
husband, then who was next?

He’s got another band, a sixties band, called
The Shagwells. | did that, then a couple of
bands were referred to me that had been on
AXS TV’s show The World’s Greatest Tribute
Bands. It just snowballs. | kept having more
bands call and ask if I'd be willing to work with
them, and so I’'m working with about 60 differ-
ent bands now. 90 percent tribute but | have
some cover bands as well.

There is often an amazing number of people
at tribute shows right now—what do you put
that down to?

| think people like to relive good times. The
music brings people back to a different time in
their life. | think it's all about memories. Good
memories. Not wanting a certain time to end.

What makes a great tribute?

Attention to detail. There are some bands that
will play all the music, cover just one band, but
don’t dress the part. | like the full experience.
Play the material, dress like the band, move
like the band—the whole thing. There are some
great bands that don’t dress the part, but that's
my personal preference.

How hard is it to mimic the musicians? How
much work goes into it?

It's harder than being the actual band in a way.
When you’re the actual band, you're just up
there being yourself and it's coming natural.

Is booking tributes a national undertaking?
Very much so. My husband’s band | book
probably the most of all the bands | book, and
in the last few months we’ve been to Wiscon-
sin, Georgia, Arizona, Las Vegas, New York,
North Carolina, South Carolina. We've got a
cruise coming up and we’ll be playing in Hon-
duras and Belize. We've been to Bermuda. So
it's international, actually.

Can tribute bands harm a local scene by
taking paying customers away from original
bands?

| think there’s room for everyone. | think there’s
a market for all kinds of bands. There are ven-
ues that cater to original bands just like there
are venues that cater to tribute bands. ¢

Company: Music Zirconia
Clientele: The Cured, Fooz Fighters,
True Willie

Contact: mxtributebands.com

Twombly is considered one of the prominent
bookers of tribute bands in the United States.
He also plays in his own tribute to The Cure,
called The Cured, and the former web designer
started by booking that. Now, he says that Mu-
sic Zirconia is the biggest tribute band agency
in the world with nearly 1,800 acts on the books.

How did you get started?
When | first started The Cured, there were
maybe a few dozen tribute bands where there’s
a few hundred dozen now. | got my Cured
band going. | had previously done a little bit of
booking—I used to work for a female mud wres-
tling company. | booked that. So | knew that the
buyers really didn’t enjoy talking to the bands,
but as an agent you could open more doors.

| happened to be watching Jimmy Kimmel that
night and he was interviewing Neil Diamond. He
goes, “l had a Neil Diamond tribute when | was
in college—we called it Neil Zirconia.” | thought
that was the most clever thing. | slept on it and it
came to me in a vision to create Music Zirconia.

What makes a great tribute?

If you can take the audience back to a time and
place—it all depends what tribute it is. If it's an
act that you can no longer see, that's a whole
different thing than the guys doing Bruno Mars
tributes. It's a whole different thing doing The
Beatles or The Doors—something nobody’s
ever gonna see. So | think the best thing is that
tributes take people back to a time in their life
when they were happier.

How much work goes into the costumes and
mannerisms?

If you’re Metallica, nothing. If you're Lady
Gaga, a lot. They’ve got to sound like them,
they’ve got to be convincing. Every band has

its identity. If you’re going to be Mick Jagger,
you’ve got to run around like a rooster. If you're
going to be Freddie Mercury, you’ve got some
big shoes to fill.

Are tribute bands taking audiences away
from “original” bands?

Does Beatlemania take away from anybody
going to see The Lion King? They’re two
completely different things. Nobody is going,
“You know, | was going to go and support local
music, but instead I'm going to see a tribute
band.” It's two different audiences.

In Southern California, there’s 30 million peo-
ple. There’s not even a rock genre anymore—
there’s 40 rock genres. They ain’t hurting
anything. They’re not hurting the original band
either, because half the time the original band
doesn’t exist, or they don’t play in that area. If
somebody’s a real fan, they aren’t going to say,
“I've just seen the tribute, so | won’t go see the
real thing.” That’s never a realistic scenario.

Do you ever receive cease & desist letters
from the main bands?

Journey’s lawyer calls us—they harass the
California band. We've gotten a letter from their
lawyer. Actually, because | was a web designer
before this and | knew internet law, | got to have
a little fun with them. Selena’s dad sent a cease
and desist to a venue a few days ago because
they had used a logo that was too close. They
could have fought it, but they just took it down.

| have way more stories of the actual members
sitting in with the tributes than of them harass-
ing the bands. Most of them think it’s cute.

Is there competition between the bands?

A Pink Floyd tribute can’t really go on the road.
Those things are eight people and a couple of
trucks full of gear. Some of them have to stay
regional. People get loyal to venues. Competi-
tion doesn’t come into this a whole lot. Some of
the bands have personality conflicts possibly,
but there’s currently enough work for every-
body. Some places have run their cycle on
tributes and have gone back to original bands,
reducing the number of tributes.

Is booking tribute bands a national
undertaking?

Some bands tour. My former business partner
is in a Depeche Mode tribute—they’re doing 14
shows in Australia right now. After Bowie died,
the David Bowie tribute show did big perform-
ing arts centers in Europe. Some of these guys
are on another level. And he wasn’t getting that
work before Bowie died. The biopics help too. ¢
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David Hewitt

Company: DMH Enterprises
Clientele: Queen Nation, The Canyon Clubs
Contact: dmhenterprises.com

Hewitt manages top Queen tribute band Queen
Nation among others, and books tributes for
the Canyon Clubs throughout Southern
California. He’s been in the industry for 30
years, and says that he has found an effective
formula for assembling a successful tribute.

How did you get started?
| used to run a nightclub in the [San Fernando]
Valley, when | was in college, called Pelican’s
Retreat. A nice room with a nice stage and
patios. | booked all the rock. There was pay-to-
play, but | would actually pay the guys, so they
were stoked. This was in the ‘90s. There were a
couple of tributes out there, and | put together a
whole month of October and called it Rocktober
Tribute Month.

| had Atomic Punks [Van Halen tribute],
Sticky Fingers [Rolling Stones], a Doors tribute
called Wild Child—so | put that together every
Saturday. This was way before it took off, and
it was pretty successful because it was new.
You could see there was a market if it was done
correctly and not cheesy. | put a few together,
but the big one that’s out of control is Queen
Nation. | put those guys together in 2004. That's
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gone to the next level. They're in the
pinnacle.

You can’t see Queen, at least in the classic
form—does that make a big difference?

| have rules that | came up with. My formula
that works for me. You have to pick a tribute
to an act that’'s mega popular. Ultimately not
touring together as their core unit. You have to
pick these acts and there’s a lot of things that
change that make them popular—if there’s a
deceased member, if they get elected into the
Rock & Roll Hall of Fame—that can help spike
that tribute. But that tribute has to be the best
at what they do. The Queen Nation guys study
film, watch concerts. You've got to love the mu-
sic. The fans will call you out if you mail it in.

What do you think of accusations that
tribute bands pull audiences away from
bands playing original material?

| think there are so many different types of
music. Tribute bands aren’t pulling away from
original bands. It's my opinion that everybody’s
music is, no matter who they are, pulling from
different bands. Music is music. If anything, the
tributes offer a more affordable and available
way for people to see a show that they couldn’t
have seen. My kids can’t see Queen because
Freddie’s been gone for years. They can’t

see that show intact. If it's done correctly, it
exposes the market. Look at the biopic. That’s
exposure and people can't ridicule that. It just
created more exposure.

Is there competition between tributes?
There is a lot of competition, though it’s a lot
harder for people to compete with Queen.

If you talk to a vocalist or a performer, there’s
a difference between going up and being Fred-
die Mercury or one of the other bands. That's a
tough one. But there’s competition.

Worldwide there’s four or five acts that are
popular. When you get to a high level, just go
look at Pollstar. You could be the best band in
the world at what you do, but it doesn’t mean
anything unless you put bodies in the building
and create revenue. If you're selling tickets,
they’re gonna rebook you and that will lead to
bigger rooms.

Have you or one of your bands ever re-
ceived a cease & desist letter?

Each band has their own opinions on how they
want to go after some of that stuff. Some see

it as a threat, others as a compliment. It just
depends on the band. | think a good show done
correctly just creates more exposure. ¢

Julie Dolan

Bands: Undercover Girls, INXSVE, etc.
Contact: ucgband.com

The mercurial Ms. Dolan performs with a
number of tributes; the talented keyboardist




has made herself in demand, and she’s also a
dynamic and driven booker for her bands.

How did you get involved with the booking
side of things?

When you're in a tribute band, a lot of venues
don’t pay much, so you don’t really need an
agent. You just call them up and make a deal
with the promoter of that particular venue.
Some venues, like casinos and big festivals,
they like to go through the agent. They don’t
want to deal with the artist themselves.

How | started was, my brother’s Michael
Dolan and he and | started jamming together
years ago. He told me | should audition for an
all-girl band that was looking for a keyboard
player. | didn’t want to be in a band. I'm an
actor and | do voiceovers. This was 2003. |
auditioned for this band, and | have not stopped
working as a musician. | started in an all-girl
cover band called the Undercover Girls, which
have been together for 14 years now. Then
I moved into the tribute band world, which is
double the money for half the work.

For some reason—maybe being an actor
and being good at marketing and negotiating—
the job of booking the band fell to me. | devel-
oped my system. | know a lot of the agents;
they all come to me asking what my next band
is. | learned how to negotiate. You develop
relationships with the agents, and they help you
out. Most of them do. But if you’re dealing with
the buyer, the club, it's hard. They demand that
you bring in 1,000 people. It's hard negotiating.
There are so many bands around the corner
that will do it for nothing.

What makes a good tribute?

| would say trying to sound as much like the
original artist as possible. If you can look like
them organically, it’s great. A lot of them throw
on wigs, and sometimes it’s a little cheesy.
But there are a couple of bands, like DSB
(they can't call it Don’t Stop Believin’ because
Journey put a cease & desist on that)—they
don’t dress like the band at all, and they are one
of the biggest tribute bands and have a huge
following. They sound like them and they have
a great following.

What do you make of accusations that trib-
utes drag attention from “original” bands?
When | would post that my INXSVE band

was playing somewhere, | would get replies
from one particular guy: “What about original
music? Why do you have to do that?” And |
said, “l don’t write music, and | make money
keeping other people’s music alive.” You can’t
see INXS anymore, or Queen. Or you can’t
afford to go see Journey or Aerosmith. You
want to see them in their younger heyday.
Fans will never see David Bowie again, but
David Brighton takes people on a journey with
David Bowie.

Do bands need a manager, for finances

and taxes?

With my bands, we’ve formed a partnership
and opened a business checking account. We
have a tax ID number and do it all ourselves.
We do our own taxes and run it like a busi-
ness. Some people will do cash if they can, but
some of the gigs we play—where we’re mak-
ing seven grand—they’re not gonna do cash. |
certainly don’t want that on my Social Security.
So we have a checking account and pay the
band members, have business expenses and
so on. A lot of venues and casinos prefer to
work with certain booking agents and only go
through them.

Is this a national thing now?

We travel all over the world. My Cheap Trick
tribute guitar player plays with an all-girl AC/DC
tribute and they just got back from Germany.
That’'s ThundHERstruck. One of my best friends
is the drummer in The Iron Maidens and it's
rare that they play their home base California.
They’re always out of the country. ¢

Band: GayC/DC
Contact: gaycdcofficial.com

Freeman is a name known to punk rock fans
already—he’s a longtime member of San
Francisco queercore pioneers Pansy Division.
He was also a member of Go-Go'’s tribute The
Gay Gays and, when the singer of that band
moved on to other things, formed AC/DC
tribute GayC/DC....

Why AC/DC?

The singer [of The Gay Gays] got tired of doing
it. He wanted to take a break. We wanted to go
on, so we started throwing names around of
what else we could do. Karl [Rumpf], our rhythm
guitar player, threw out GayC/DC and snickered
after he said it. | said, “Wait a minute, that's ac-
tually not a bad idea.” It was as simple as that.
We were thinking of Slayer and call it Gayer.
That one may happen anyway. | was in Pansy
Division and we did the For Those About to
Suck Cock (We Salute You) EP, and it started
to come together in my head—the logo, all the
other stuff. It just wrote itself.

How do you pay tribute with a gay twist?
First of all, we wanted to make sure the music
was right on. So we could not proceed until we
had a fireball guitar player, so we got Steve.
Then he said, “If we’re doing GayC/DC, it
doesn’t make sense for me to do the schoolboy
outfit, | should do the Catholic schoolgirl outfit.”
That was an obvious change on it.

The main image is all t-shirts and jeans. We
decided to turn that around. No black t-shirts
on stage and no jeans. We went the opposite
direction to their uniformity. As daring as pos-
sible. Each person was allowed to come up with
their own personality. We changed some of the
lyrics, but honestly some of them didn’t need it.
“Big Balls"—we didn’t have to change a word.

Do you find that GayC/DC makes more
money than your original band now?

Funny enough it has. At this point in time, we’re
booking some shows for Pansy Division—we’ll
be 30 years old in 2021—and we’re 20 or so
shows shy of 1,000, so we’re planning to hit
our 1,000th show in 2021 in San Francisco. But
we have some shows in February and we're
making half of what GayC/DC’s making. | never
expected that. It's unnerving. | don’t actually talk
to Pansy Division band members much about
that because they don’t wanna know.

Who comes to see you?
In the same fashion as we discovered in Pansy
Division, the primary audience is straight.
Especially in the case of GayC/DC, there’s so
few people that are gay and like hard rock like
that. Even myself—for me AC/DC was a guilty
pleasure. | loved them all along, but everyone
was like, “Ew, that’s for straight people.”

| had to do music that | liked, regardless of
whether the gay crowd was coming along.

Straight women especially. They look at it like
it's a bachelorette party. »

Band: Hollywood Roses
Contact: hollywoodroses.com

Hollywood Roses is the premier Guns N’ Roses
tribute band in the United States, and they’ve
been given the nod of approval from GN’R
members Steven Adler, Slash and Duff
McKagan. In fact, frontman Colby Veil has
fronted Adler’s own band, Adler’s Appetite.

When did the band form and why?

1999, September. 20 years ago. It was just an
idea, because there were no stigmas about
being in a tribute band, and you couldn’t see
the original band then. | just thought, let’s give it
a try. We played a show in Marina del Rey and
it was packed. | played with Steven Adler's Ap-
petite for the 20th anniversary. Why a tribute? |
want to preserve that real rock & roll edge.

What makes a great tribute?

You have to have a sense of humor. We’re not a
Vegas impersonator show. The songs kick you
in the nuts. Appetite for Destruction is never old.
You blur the lines; it’s fantasy but you're feeling
authentic feelings. | step outside myself and just
listen. There are some actual Hollywood Roses
fans. Then there are people who can'’t afford a
Guns N’ Roses ticket, but can bring their kid to
see us. I'm not a big fan of wearing a Halloween
costume. | have real hair and | sing. It's amazing
the depths some bands will sink to.

Give us an example...

A perfect example is, we had a show at a
casino in Indio, California. It was all set up, and
the guy that booked it went on vacation. An-
other band came in and played the show drunk,
spitting on people. We cleared up the fact that it
wasn’t us, but you have to prepare yourself for
that kind of treachery.

You played the first Rocklahoma—one

of just a couple of tribute bands among
masses of ‘80s hair bands...

| got that because we’re good friends with Joe
Lesté [Bang Tango] and Taime Downe [Faster
Pussycat]. The truth is, The Atomic Punks were
asked to do that show originally. Ralph [Saenz]
was starting to do Steel Panther full time. The
people at The Whisky suggested us instead.
That first Rocklahoma was awesome.

You’ve been endorsed by the real band,
correct?

We're totally endorsed by Duff, Slash and Ste-
ven—everybody but Axl. Axl acknowledges that
we exist, he just says that he doesn’t care about
us. Gilby Clarke is a good friend. So we’ve at
least got the nod.

Are you in an “originals” band as well?

| have a band called Dopesnake on Cleopa-
tra Records. That’s with Danny Nordahl from
Faster Pussycat and The Throbs, and Marc

Diamond from The Dwarves.

Is it easier to book Hollywood Roses, though?
That’s been a hard road to keep it real. I'm so
grateful to headline The Whisky for 12 years.

I love to play, sing those songs and see
people light up! 8
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4D Acoustics

Innovative Software for More Natural Sounding Vocal

114 ur clients say our enhancements are
0 unbelievable!” ... “We say, what we
do is as basic and useful as reverb.
And it's a more natural form of compression,
more than ANY compressor.” These quotes
come from Rikki Swin, the originator of the
groundbreaking 4D Acoustics Technology
(4DAcoustics.com) that transform recorded
vocals in unique ways that can enhance any
recording's featuring voice. Swin (grikki.com)
is also a successful emerging independent
singer-songwriter (with
numerous songs on the fan
interactive National Radio
Hits AC40 chart) and owner-
operator of Eclectic Lady
Land Recording Ranch, LLC
(EclecticLadyLandRecording.
com).

4D Acoustics is not an
automated process. Human-
powered, with the help of
software, it involves technically
savvy musicians who have
studied music theory and have
booked thousands of hours
applying the various processes.
It primarily uses Melodyne
4 and Revoice Pro 4 along
with some other lesser-known
supporting apps.

4D receives and reviews
an artist's entire session or
files. The 4D process involves
only the vocals, but the
accompanying instrument files
are necessary for timing and
instrument chords and pitch.
The work is analyzed from
a music theory perspective.
Melody lines and chord
structures, i.e. major, minor,
diminished, augmented and
their inversions, determine
what pitch correction will sound
best and directly influence the
harmonies that can be written.
According to Swin, “Often, we
find small instrument chord conflicts that can
be fixed with the software and it doesn’t require
re-recording.”

The initial tasks are to optimize pitch,
modulation and intonation. “Precisely tuning
each vocal note is not what 4D does,” Swin
explains. “There is commercially available pitch
correction software that does a ‘perfect’ job, but
that's not real life. 4D does not use autotune.
Really great singers don'’t sing ‘perfect’ notes.

If they did, their characteristic style would be
gone. Intonation is the rise and fall of pitch
level within words. Modulation is akin to
vibrato, but when it goes too far it changes
pitch—we regulate both of these in natural
ways.”

After the pitch, modulation and intonation
are optimized, the 4D process looks at the
timing of lyrics to the track. Interestingly, lead
vocal tracks can improve clarity by advancing
them ever so slightly ahead of the downbeat,
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say 15 milliseconds. It separates the vocal
from the music bed and makes both of them
individually distinct to our brains' intelligibility.
The result is amazing clarity for both. And no
extra volume is needed, so all the dynamics
are retained.

4D uses software that allows for the
individual adjustment of the volume of each
word. Outboard or plugin compressors are
limited to a set correction value as determined
by inflexible settings, whereas 4D can correct
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“It's almost magical how much all this makes

the vocal come alive.”

each word and thus more closely retains the
original dynamics of the performance. The
result is a more natural-sounding vocal that
does not have to be loud—and cover up the
music bed—to be understood.

The next step involves serious
enhancement. Thickening is probably the
best word to describe what happens as 4D
duplicates tracks several more times. The
additional copies will be used to double or
triple the lead vocal. Doubled vocals are the
absolute necessity of some of the world's most
accomplished recording artists.

“John Lennon was annoyed by the process
because in his day it had to be done by singing
the part again and again until he matched
the original track as closely as possible,”

Swin says. “This usually takes many takes

and it wears out the performer. We now have
software that helps us match the performances
(takes) and, combined with our human

adjustments, we can make the doubled vocal
closer than Lennon ever could.”

Alternatively, 4D can create a doubled vocal
by duplicating the original and then slightly
changing overall components like timing,
pitch and modulation in a random fashion to
achieve a realistic doubling. 4D likes to use
a second double (each one slightly different
than the other) and pan one left and one right.
The original vocal performance stays in the
center at a slightly greater overall level. The
result is a thick rich vocal
texture that makes the vocal
“pop.”

“It's almost magical how
much all this makes the vocal
come alive,” Swin says. “And
for the final showpiece, there’s
harmony!”

The original vocal recording
is again duplicated and
harmonies are written on a
keyboard that can play the
singer’s voice. This is where an
understanding of music theory
is essential. Knowing chord
structure, i.e. inversions, and
other elements like the circle of
fifths, 4D writes harmonies in
a way that is similar to writing
orchestration for big bands
in an earlier era. Modern
music genres don't need
orchestration, but the method is
the same. 4D writes parts that
complement the lead vocal. It
usually involves the endings
of phrases and almost always
includes the entire chorus.

To get started, 4D needs
an artist’s entire session.

Pro Tools users send actual
sessions and others send
individual stem files. The
transfer method is explained
on the website at 4DAcoustics.
com. A key point to remember
is that corrections, optimization
and suggestions are all done on copy tracks,
while the original tracks remain untouched.

“In the finished package,” Swin says, “you will
receive additional tracks with all the changes
and suggestions kept separate. You do the
final mix.”

It's not easy, Swin adds, “but our clients find
our work stunning and unbelievable. Every
vocal track can benefit!”

4D will provide a short example from your
tracks at no charge. Send them your session
(or individual files) and they send you back a
20-30 second portion and a cost estimate for
completion. It isn’t inexpensive, a complete
session will require hours of work. And just like
a recording studio, 4D charges by the hour.

“All work is done at our state-of-the-art Eclectic
Lady Land Recording studio,” says Swin.

Contact Rikki Swin, 360-298-4249
Visit 4DAcoustics.com



ALBUM REVIEWS

Wire
Mind Hive

Pinkflag Records
Producers: Wire

After over 40 (!) years of existence, Wire still
comes up with a fantastic record ! If you've
ever liked them, you'll love this new release.
It's punky, it's psychedelic. It’s rhythmic, it's
spacy. It's minimal, yet saturated with tone.
Colin Newman’s vocals are unmistakeable,
and tersely expressive. Graham Lewis gets
the “sex” song again! “New kid” Matthew Simms on guitar plays all the
perfect notes and chords. Again, Wire’s sound is so uncannily consistent
that these songs could have come off their 1979 754 album as well as any
ensuing release, and | mean that in the best way. Already one of 2020’s
best releases and we haven't even hit February yet! — David Arnson

Noonday Devils

Bitters
Fervor Records
Producer: Bruce Connole

NOONDAY

Phoenix natives Noonday Devils are an
alt-rock act that delivers the unvarnished
truth. Their songs are tuneful and melodic,
yet raw and visceral at the same time.
What sets them apart from other punks is
their dynamics and strong vocals. Freddy
Crounse is a hellacious guitarist, but an
equally effective and emotive singer. Aptly named Joey Floortom lights
the fuse behind each and every incendiary track. Highlights include the
Social D-like “Under My Skin,” the harmonious Smithereens-ish “Climb-
ing the Walls” and the driving “Die in My Sleep.” Fans of Green Day, The
Clash and such, keep this on your radar. — Eric Harabadian

Ethan Gruska
En Garde

Warner Records
Producer: Ethan Gruska and Tony Berg

Balancing pop cool with heady abstraction,
this modest compendium of puffy flotillas
comes guaranteed to soothe the adventur-
ous listener. The flipside is that the former
Belle Brigade composer’s mystical elixirs,
which often utilize exotic instruments like
juno, optigan, kalimba and celeste, will
confound the less outré seeker. A gossamer tapestry woven via techno-
magic, En Garde feels like a high-tech portal into Gruska’s soul. Here’s
hoping the multitudes find his vision accessible. — Andy Kaufmann

Cam’ron
Purple Haze 2 ) (AM'RON]
Diplomat / eOne Youipk 1o20 Z

Producers: Various

It's been a cool decade since Killa Cam
released a solo studio album. In between his
hiatus periods, he’s been carving out other
projects, as well as dabbling professionally
in acting and directing; but Purple Haze 2 is
still classic Cam’ron. From “Medellin” to “Big
Deal” to “Fast Lane” among a few others on this album, Cam shows listen-
ers that he can be a Jack of all trades and a Master, too, when it comes to
delivering clever rhymes, sustainable songs and jumping on production.

— Adam Seyum

Theory of a Deadman
Say Nothing

Atlantic Records
Producer: Martin Terefe

Honest songwriting comes from real expe-
riences, so a tune concerning the scourge
of domestic abuse (in this instance, ‘A
History of Violence”) from a group of four
men feels incongruous and inauthentic.
This cognitive dissonance encumbers the
balance of Say Nothing, which also serves
virtue signaling tracks about white supremacy (“White Boy”), politi-
cal acrimony (“Strangers”) and wealth inequality (‘Affluenza”). Despite
trendy arrangements and pure intent, the Canadian hit-makers seem
more like impostors than seers. — Andy Kaufmann

Las Vegas Jazz

Connection

Las Vegas Suite
Forgotten Song Music N “"",
Producers: Carolyn Freeman, Ann Parenti & Robert Case x :

Nalan Taaiye
Rl i Al

What happens in Vegas...swings! Shifting
from rousing and danceable to sensual
romantic cool, this engaging EP celebrates
the powerful dynamics, buoyant brassy en-
ergy, solo instrumental excitement and all-around jazzy soulfulness of the
Las Vegas Jazz Connection, a 32-piece contemporary big band-styled
orchestra created and led by multi-talented composer and bandleader
Nathan Tanouye. Highlights include stellar vocals by legendary Clint
Holmes, who alternates cheerfully between sweet, dreamy crooning and

wildly inventive scat. — Jonathan Widran
%lwwll

Dustbowl Revival
After building a loyal fan base through in- . o)

Is It You, Is It Me
Thirty Tigers

Producer: Sam Kassirer

cessant touring and personnel shifts, Dust-
bowl Revival arguably has released one of
its strongest statements. The alt-Americana
band delivers an album that is musically
sophisticated and leaves no topical stones
unturned. The songs here include genera-
tional debates over voters’ choice in “Enemy,” an examination of Florida’s
Parkland High School shooting in “Get Rid of You” and the challenges of
social media, with the song “Sonic Boom.” It's an eclectic and captivat-
ing gumbo of rock, folk, cabaret, country and soul led by the masterful
harmonies from Liz Beebe and Z. Lupetin. — Eric Harabadian

Colony House
Leave What’s Lost Behind

Roon Records
Producer: Ben Shive

ISITYOU, IS IT ME

Colony House's third platter, overabundant
with florid embellishments and crepuscular
passages, takes the artist's mandate to con-
struct beauty overly seriously. So seriously,
in fact, that the placid rockers fail to invoke
the wonder and awe inspired by that which
is unexpected. Deviating furthest from this
decree is the deliberately warped love song “Julia; to delicious effect. The
remaining tracks are deftly formulated, but what does that matter when
their intended effect fades so quickly? — Andy Kaufmann

To be considered for review in the Album Reviews section, you must have a record deal with a major label
or an independent label with an established distributor. If you do not, please see our New Music Critiques section.
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Courtney King

Contact: ckmusicbooking@gmail.com
Web: courtneykingmusic.com
Seeking: Booking

Style: Alt Rock

g| White Collar Crime

{ Contact: whitecollarcrime.music@gmail.com
Web: whitecollarcrime3.bandcamp.com
Seeking: Label, Film/TV, Booking

Style: Americana Rock

Artist Courtney King strives for an artfully
dark demeanor and produces more than a
few promising moments. She has a strong
voice that’s a good fit with her moody
material, and is able to generate nice, float-
ing harmonic blends. The most pleasant
surprise was how she uses the flute—her

This proficient NY sextet’s material has a
common tread—the conflicts that plague
male-female relationships—and the band’s
dueting male and female vocalists convey
those sentiments well. The female delivers
some especially gritty tones during her
solo turns and harmonic blends. We hear

PrOGUCHON -+« -+ v+ +vvveererrrennns 0 primary instrument. What a unique and an ample amount of tight musicianship all
) refreshing element! Unfortunately, in around (piano and guitar in particular) that
e “Fantastic,” the song never gets off the makes these “criminals” (attorneys by day,
MUSIC - v v vveemmmmeeeeeiinnnnns @ ground, instead spinning its wheels. King actually) a solid, roadhouse rock band.
VOCAIS -+ v vvvvmrrreenenennenens 0o shifts gears to a more meat n’ potatoes rock In future, we suggest the production give
. . sound with “Cigarette Heart,” a heartbreaker the male singer a richer, less submerged
MusiCanship - -«««««+++xeeeeeeees O yhere metalesque guitar riffs provide a profile. For film/TV placement, the song

foundation for her vocals, which could use
more grit. We urge this promising, DC-
based performer to keep working.

“Reason to Leave” has a distinctly laidback
Tom Petty soundalike vibe, with a beauti-
fully phrased and structured guitar solo.

Tyrants in Therapy

Contact: david@powderfinger.com
Web: tyrantsintherapy.com
Seeking: Booking

Style: Punk Cabaret

AbbeAbbe & Michael J are Tyrants in
Therapy, whose off-kilter, alternative act
achieves a ragged charm by virtue of its
comedic overtones. Despite or perhaps
because of AbbeAbbe’s occasionally off-key
singing and the lyrics’ determined lumpi-
ness, a song like “You Are The One | Love”

JizzleJaaye

Contact: sixthecompany96@yahoo.com
Web: soundcloud.com/user-861824667
Seeking: Booking

Style: Hip-Hop/R&B

He’s not out to dazzle you with complex,
cluttered beats or speed-of-light spits;

instead, rapper JizzleJaaye compels you
with his less-is-more approach. First off,
he’s got an interesting, credible voice,

and on “Weekend” we hear him rattle off
a recap of his “licker n” weed” weekend,

PrOGUCHON -+ -+ v eeeeevnnnnnss s makes the most of its sly, comic moments. riding a laidback beat whose tones have an
. Michael J shines on the jazzy, catchy, almost childlike simplicity. And on “Teenage
LYFCS -+ rreeeeeeemmmeeeeeee repetative “Drunk Women” (“Imagine what Love” he again employs an atmospheric
MUSIC -« vvvveemmmmeeeeeiinnnnns ﬂ | could do with eight drunk women, all sexy synthesizer while stating his case to an
VOCAIS - +vvvverrrrrrrnrenenennnns @ 2nd ready to mate.”) Interjecting R-rated  ygcals @ A2ttractive female prospect (“I treat you like
Musicianshi parodies of “Spotify” ad spots between their Musicianshi a queen, help you live your dream.”) Best
L 0 songs is fun and keeps things interesting. USIGIANSAIp ««-ceremeeremeeeenes O o the bunch is “LadiesLovelizzle” where
Though not to everyone’s taste, this pair is he shifts to a speedier flow over a beat with
guaranteed to elicit more than a few giggles i:i_ m i:l i: - i:l il some very nice electro touches and subtle
and maybe a few good-natured groans. L UNL, LI L ‘90s-sounding effects.
Jazlyn Gold Analogue Spirit

Contact: jazlyngoldmac@gmail.com
Web: soundcloud.com/jazlyngold
Seeking: Booking, Film/TV

Style: Hip-Hop/Rap

Contact: analoguespiritmusic@gmail.com
Web: analoguespirit.com
» | Seeking: Label, Booking, Film/TV

| Style: Alternative Rock

Detroit-based artist Jazlyn Gold puts forth a
strong, resourceful persona on her record-
"| ings, showing herself to likely be a captivat-
| ing live performer at this point in her career.
We are most impressed by “Paperboy”
whose adroit placement of piano flourishes
A1 beneath her emphatic beats provides a

An LA-based foursome led by Matt Da-
vidson—whose voice really pops forward
in the mix—are this close to putting it all
together, where their gift for the catchy and
the commercial mixes well with the band’s
more daring instincts. “Sunday Paper”
alternates contrasting time sigs—melodic

T fitting foundation for her chanted proclama- P and mellow vs. pressing and percus-
Pro.ductlon 0 tion of undaunted individuality in the face of Prqductlon 0 sive—and the featured guitar has a cool,
Lyr|(is ............................ 0 a me‘rcenary, pay‘aS'yOU'gO‘}NOrld. \_Ne are Lyncs ............................ e diSSOnant. feel. “Rab.bit HOIe” Shlfts to a
MUSIG -+« v e vevvermeenmernnennns @ less |.mpresse(.j by her song Hglleh_uah"— n_ear-amblent feel 'Wlth a d(ea[ny, soothlr]g
VOCAIS « v vovvemmernnernnenneens (7} despite the artist’s undaunted, inspira- vibe that morphs into a spiraling, melodic

L . tional spirit, and the nice piano flourishes majesty. “Breeze” might be our favorite,
Musicianship ««««««xeeeeeeeeeeee L7 puts beneath her beats, the song’s with its upbeat, beach-y pop-rock frame-

repetitiveness wore us down. We can easily
imagine this artist connecting well with an
intimate, coffeehouse crowd.

work. No, it’s nothing you haven’t heard
before, but it is nevertheless quite effective.

Music Connection’s executive committee rates recorded music on a scale of 1 to 10. Number 1 represents the lowest possible score, 10 represents the highest possible score.
A final score of 6 denotes a solid, competent artist. For more information, see Submission Guidelines on the next page.
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Jamie Alimorad

Contact: ashleyd@empktpr.com
Web: jamiealimorad.com
Seeking: Label, Film/TV

Style: Pop

Boston singer-songwriter Jamie Alimorad
has a vision that strives for the glitzier side
of the pop genre and is not far afield from
Disney “princess” movie soundtracks. The
Latin-flavored “Not Ready to Say Goodbye”
recalls ‘90s pop hits by the likes of Justin
Timberlake. Alimorad switches to a cool,

T TETTTR relaxed vibe on “Lucky Me,” a jazzy, jaunty
Pro-ductlon o tune where the singer recounts being smit-
LYFICS - vvveemmeeee e O ten—and then bitten—by a rich girl who
MUSIC - -« v v vvenmmmeeeeeiinnnnns G made him feel like “a pauper in a queen’s
VOGAIS «+ -+ v vevveremenmenneneane court.” But he takes it in stride, living with

a winning spirit of optimism. “A Moment...”
is a ballad whose sweet sentimentality
suggests that Alimorad, with a bit more
development (and more clever, interesting
lyrics), could break through.

Musicianship ..................... e

The Unbroken

Contact: tamas@theunbroken.band
Web: theunbroken.band

Seeking: Label, Booking, Distribution
Style: Heavy Metal/Hard Rock

Brooklyn’s The Unbroken are a tight and
tenacious outfit whose brand of metal
celebrates the durable combo of weapons-
grade riffs, armor-piercing solos and
impassioned growls for an end-product that
can be readily embraced by anyone with

an ear for the genre. We especially dig the

O frantic fretwork in the staccato guitar solo
Pro'ductlon o on “Suffering in Silence.” A pummeling riff
Lyr|cs ............................ e prOpels “Stuck In The Wayn whose demonic
MUSIC - -+ v eeeeeeneeeeeeenes © theme is well realized by its flaming sonics.
VOCAIS « v vovvermvernmernnenneens (5 Lead singer Chester shines on the dynamic

“Human” where a solemn, otherworldly
shimmer alternates with dynamic eruptions
that allow the singer to convey the song’s
theme of Earthly suffering. Have you heard
this stuff before? Yes, but never better.

Musicianship ..................... e

Mel Stirling

N Contact: melstirlingmusic@gmail.com
| Web: melstirling.com

Seeking: Label

Style: Alternative

Aussie artist Mel Stirling is an artful
songstress whose voice 0ozes with an intel-
ligence and confidence that is sometimes
leavened by an element of sweetness.

You can hear it on the verses in the darkly
melodic “Slipping Slowly.” On the song’s
choruses, however, her vocals seem to be
mixed in the background. Better produced
is “Standing to Fall” which has a mystical

Production - «-ccoceveeeeneieenennt .e
LYFICS - eeeeeeeeeeeeeeeeeeees @ \ibe, an introspective aura that's elevated

MUSIC - - v vveerrmnneeeeeeenees by some terrifically languid guitar lines.
VOGAIS - -+ vvevrememnemennenennens Finally, “Here and Now” has a more positive
Musicianshi sounding melody and beautiful guitar work
USICIANSRIP -+« -+ xeeeeeeeeees O byt makes it clear that there is a darkness
—— — lurking throughout. Still a work in progress,
- g Stirling is a performer with a theatrical flair
SLUNL, L and a unique swagger to her voice.

49th Parallel

,' Contact: mgmt@49thparallelmusic.com
2 Web: 49thparallelmusic.com
4 Seeking: Booking, Distribution, Film/TV
| Style: Alternative Rap

R Six-piece Seattle rap collective 49th Parallel
= seem to be in the process of creating a
® commercial batch of upbeat alt-rap tunes
| with choruses that truly stick. “Safe House”
) is acase in point: this radio-friendly tune
has the bones of a catchy pop song, not to
“ 3 mention some Drake vibes, and some solo
PrOUUCHON - -+ -+ v+ oo eeeernnennss Q turns at the mic that prove the band’s sing-
ers can slap a slew of syllables into submis-
sion. “I Love It” has a light touch and an
MUSIC - -« v v vveenmmmeeeeeiinnnnns Q easily embraceable energy that echoes Gym
Class Heroes. And, if there is any doubt
as to the group’s commercial sensibilities,
the synthesized steel-drums that enliven
“Just Another Day” are an inspired choice.
All that’s needed is a savvier hand at the
recording desk.

g

JLURNL.

Calvin Loron

Contact: calvinloron@gmail.com
Web: calvinloron.com

Seeking: Booking, Film/TV, Publishing
Style: R&B/Soul

With an old soul and a voice that packs

a slew of sweet falsetto tones, it’s little
surprise that artist Calvin Loron’s signature
song is “Old Fashioned Love” (“/ wanna
give you my love from back in the day”).

The song has a soft, gentle beat drop and
funky guitar flourishes that we like. What
we dig even more is the alternate version
of the song where Loron presents it like a
boy band tune with pretty blends from a
@ group of singers. This slowed-down version

VOCAIS ++ v+ vvvvvrrrrnrnrnnenenenns @ somehow works better. “Man on a Mission,

B meanwhile, is bouncy and optimistic, but
Musicianship ««««««xeeeeeeeeeeee O nas lyrics that are a bit awkward at times.
In fact, Loron might want to get with a
talented wordsmith to better articulate the
overall message in his songs.

Frank Ventura

Contact: frankventuramusic.com

Web: soundcloud.com/frankventuramusic
Seeking: Label, Booking, Mgmt, Film/TV
Style: Electronic

Compositions by DJ-producer Frank Ven-
tura are patterned on a sonic blueprint that
demonstrates a number of strengths. He is
adept at transitioning to new movements,
adding layers so that his themes evolve
effortlessly. “Say Yes” and “Gloomy Bass”
feature words uttered with a whispered

Production-«-ccoceeeeeeniiininn G

urgency by a mysterious voice. And while
. the former composition emits a positive,
LYFICS - eeeemeeeeeeeee (x] socially conscious message, the latter's
MusiC- - «-cceeeerreeeeeeeenen @ tone is that of an eerie and atmospheric
VOCAIS ++ v+ vvvevrrrrrrnrnnenennnns @ space alien flick. Finally, the uptempo profile
. . of “Metamorphosis” is peppered with a host
Musicianship «««««xxeeeeeeeeeeee O clangs, claps and synth-flatulence that
—————— keep things interesting. All in all, we feel
crnoc- e that Ventura’s skills could enhance a film
SLUNL, LU soundtrack or an exhibition of abstract art.

SUBMISSION GUIDELINES: There is absolutely no charge for a New Music Critique. We critique recordings that have yet to connect with a label or distributor.
To be considered please go to musicconnection.com/get-reviewed. All submissions are randomly selected and reviewed by committee.
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Midway Café Boston, MA

Contact: vinniechops @ hotmail.com

Web: brianoconnellfellowship.com

Players: Brian O’Connell, bass, vocals; Jim
McCann, guitar, vocals; Jason Kaplan, drums

Material: Anybody familiar with jam band
mainstays like Umphrey’s McGee or My
Morning Jacket will find immediate comfort
surrounded by the prog fusion rock of Brian
O’Connell and his Fellowship. Claiming
influences as varied as Frank Zappa, Stevie
Ray Vaughn, Igor Stravinsky, Pink Floyd, King
Crimson and heaps more, the former Uncle
Sammy member’s current project, active since
2018, is a testament to the concept that it only
takes a trio to craft auditory brilliance.

Musicianship: Landing somewhere between
amazing and stellar, O’Connell and his mates
consistently set the stage ablaze. Nothing
compares to when guitarist McCann turns

up the juice and lets the notes peel from his
instrument like hot lava. Meanwhile, O’Connell
serves genuine deep swamp funk on the low
end while drummer Kaplan keeps everything
sticky. Being a jam band, lyrics serve a
secondary role to their relentless riffage, but the
audience is kept abreast of the subject matter
anyway—for example, an instrumental number
we’re cheekily notified concerns cats.

deliciousness of their licks, beauty in their feel
and overall power can hardly be overstated.
Although they fail to knock down the walls of
convention and some minor trimmings would
bolster their overall presentation, O’'Connell
and travelers deserve a far greater audience

comfortable introducing the band, prefacing
each tune and generally holding court. One
flash of attempted bass feedback hints at the
possibility of elevated showmanship, but the
seasoned rockers seem content merely laying
down licks that could easily be confused with

Performance: Like all serious musicians,
BOF focus on playing—we aren'’t left with

much by way of extraneous accoutrement. No
logo is present and their sartorial decisions
don’t exactly demand attention. That being
said, O’Connell is equally capable and

manna from heaven.

Summary: Exceptional players, O’'Connell and
his mates are nothing short of outstanding. The

than they currently command. Close your
eyes, luxuriate in their rhythm and you’ll easily
imagine them earning a spotlight within the
festival circuit. — Andy Kaufmann

The Mint Los Angeles, CA

Contact: Hello@ Carolines-Music.com
Web: Carolines-Music.com
Players: Caroline

Material: Caroline is a singer-songwriter in the
style of Ariana Grande, Selena Gomez, Camilla
Cabello and very reminiscent of a young
Britney Spears. She sings karaoke style to
backing tracks while wardrobe malfunctioning
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on stage—Well, not really. While she did have
a wardrobe malfunction, she handled it so well
you would have thought it was part of the show.
Singing mostly originals with a few sprinkles of
covers, the music is superbly written and sung.
Tunes such as “Pretend” and “Why Can’t You
be Mine” are poppy, catchy, very melodic and
will have you grooving on the boogie floor.

Musicianship: Caroline is gifted with high-
quality pipes that are just starting to find out

what they can really do. They still need to
be strengthened a bit, but they are very
good and solid. She hit all her highs and all
of her lows effortlessly, making it look easy.
This is a performer who projects her vocals
with a confidence and brilliance that makes
her appear untouchable. Clearly, this is an
artist who has trained hard and that hard
work shines through in her delivery of every
number.

Performance: Caroline’s performance was
superb, to say the least. She likes being
onstage and it shows. Supremely confident,
she can weather any adversity that may arise
during a performance. For example, during the
second song, while she was singing a cover,
her shoe came undone and she nearly fell as
she stepped on a lace. But, like a trooper, she
shook it off and continued on her trek—even
posing for a camera shot like a pro. She’s got
all the moves and poses down, and she looks
great doing it. She seems to act out her songs
as she sings them, giving the viewer a double
dose of Caroline as she tells her story.

Summary: Caroline, Caroline, Caroline!
Cute as a button, guys, but she’ll break your
head right off at the shoulders with a snap of
the finger. Tunes like “Simple as That” and
“Trust a Boy” will mesmerize you with charm
and appeal as they get you moving to the
grooves that lure you onto the dance floor. A
super performance and a lot of fun to watch,
Caroline will captivate you with every move.

— Pierce Brochetti



Moroccan Lounge Los Angeles, CA

Contact: Mike Browne, fardigitalpr@gmail.com
Web: federalepdx.com

Players: Collin Hegna, guitar, whistles,

vocals; Sebastian Bibb-Barrett, trumpet; Brian
Gardiner, drums; Rick Pedrosa, pedal steel;
Colin Sheridan, electric guitar; Nalin Silva,
bass; Maria Karlin, vocals, keys

Material: The Moroccan Lounge was
temporarily transformed into what felt like
the set of a Quentin Tarantino flick, as it was

home to not just one, but three Spaghetti
Western-influenced bands, the main course
being the Portland-based Federale, led by
former Brian Jonestown Massacre bassist,
Collin Hegna. Federale takes a more
cinematic approach to the genre, employing
the trademark whistling, operatic background
vocalizations and baritone singing that
instantly harken back to the music of Italian
composer Ennio Morricone, who scored over
400 pieces of music for film and television
since the early ‘60s, including the soundtrack
for The Good, the Bad and the Ugly.

Performance: Where Federale really shine
is in their mostly instrumental pieces, as

they truly showcase their dynamic range

and proficiency in composing absolutely
gorgeous soundscapes. Silly as it may
sound, Collin Hegna is a master whistler,

and he truly captures the essence of the
Giallo genre by virtue of his sometimes eerie,
foreboding warbling and detailed storytelling,
with brooding themes like murder, revenge
and corruption. Background vocalist Maria
Karlin stole the show on two or three different
occasions when she stepped back from the
keys to reveal a resonant, chill-inducing voice
that was so incredibly powerful; it literally
made the room vibrate.

Musicianship: The masterful playing of
Bibb-Barrett (formerly of The Builders and the
Butchers), Sheridan (formerly of The High
Violets), Gardiner, Silva, Karlin and Pedrosa
give Federale a unique color and texture, and
create a moody atmosphere around Hegna
that envelopes him, rather than overshadows
him as a vocalist. This caliber of musicianship
you don’t come across often, and for these
stellar players to put their skills to use in such
an uncommon fashion made it all the more
interesting to watch.

Summary: The night in its entirety was one for
the books in terms of its overall uniqueness, but
the music of Federale stood out as the most
emotive, thematic and musically expressive act
of the evening. As exciting and breathtaking as
this was to watch and experience live, it would
also be a thing of beauty to hear their music as
it narrates a pivotal scene in a major feature
film. — Alexx Calise

The Canyon Club Montclair, CA

Contact: steve @firesetsfire.com

Web: firesetsfire.com

Players: Matt Patin, vocals; Steve Garth,
guitar; Brooks Larson, guitar; Ray Solario,
bass; Shane Caldwell, drums.

Material: From the barefoot acrobatics of lead
vocalist Matt Patin, to the driving bass and drum
lines throughout their show, Los Angeles-based
FIRE sets FIRE is spirited and entertaining. The
powerful rhythm creates a solid foundation on
which the band’s surprising harmonic melodies
and strong emotive lyrics are built. From the
dark undertones of “Angry Boy” to the alluring
Pink Floyd/Zeppelinesque opening notes of “Fire
Sets Fire,” the group offers a riveting and varied
musical conversation.

Musicianship: The brainchild of guitarists,
Steve Garth and Brooks Larson, FIRE sets
FIRE presents a balanced interplay of rhythm,
based on the tight paradiddle work of drummer
Shane Caldwell and the confident vocal delivery
of frontman Matt Patin. The flying fingers of
guitarist Brooks Larson on “Angry Boy” overlay
beautiful melodic vocal lines, and Steve Garth’s
wailing guitar solos on “Fire Sets Fire” show

a Les Paul vibrancy. All on stage are clearly
invested and enjoying themselves, and there
exists an air of vulnerability to the entire set.

Performance: A cinematic opening of recorded
symphonic sound adds to the intense feel of
opener “Waiting” when the guitars and drums
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kick in, with angst and palpable irritation coming
through on “Angry Boy” and “Speechless
America.” Most surprising, given the overall
heavy rock flavor, was the layered vocal
harmony in songs, “Angry Boy,” with its opening
a cappella lines, and in the trademark track,

“Fire Sets Fire,” the latter a clear crowd favorite
showcasing Patin’s vocal stylings and the
group’s overall passion for the music they create.

Summary: With alternating growling and
sensitive vocal lines, dotted drumline rhythms
and intermittent screaming guitar licks, FIRE

sets FIRE radiates frenetic energy with a nod

to Godsmack, Disturbed and the Kings of Leon.
The obvious musical respect between players on
the stage presents an honest delivery of original
hard rock, making this band a great backdrop to
a lively night out with friends. —Andrea Beenham
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P.J.’s Lager House Detroit, MI

Contact: christophercasello@comcast.net
Web: chriscasello.com

Players: Chris Casello, guitars, vocals; Tammi
Savoy, lead vocals; Jesse Woelfel, stand up
bass, vocals; Russ Deluca, drums, vocals

Material: Attending a Chris Casello show

is like ear candy for vintage guitar-oriented
enthusiasts. The band takes you on a two-
hour journey that ignites the senses and gets
you on the dance floor. Original tunes like
“Opus de Otis” and “Fine and Dandy” span the
gamut from swinging rock and blues to pedal
steel country flavorings. Classic American
Songbook contributions come by way of gems
from Duke Ellington, Sarah Vaughan, Esther
Phillips, Gary U.S. Bonds and Willie Dixon.

Musicianship: This combo is a road-tested
quartet that plays off each other’s energy
and freely transmits it to the crowd. Casello
is a consummate showman and a complete
guitarist. He embodies the chops, wit and
charisma of all the masters, from Les Paul
and James Burton to Stevie Ray Vaughan
and Brian Setzer. Lead vocalist Tammi Savoy
not only plays the role of elegant chanteuse
to the hilt, but she is the real deal. When she
sings a tune like Sarah Vaughan’s “Whatever
Lola Wants” or something by Ruth Brown, she
embraces the natural and bluesy essence of
the artist and the material.

Meanwhile, you certainly can’t stay in

your seat, thanks to bassist Jesse Woelfel
and drummer Russ Deluca. From rockabilly
rave-ups to gentle ballads they always find
a balance and are one of the best rhythm
sections on the scene today.

Performance: The band opened with an original
instrumental that set the night’s pace, with a
swinging groove. That led to the classic slow
and burning “Harlem Nocturne.” At this juncture
Ms. Savoy entered in a stunning yellow dress
and, with her captivating mix of gutsy emotion
and mellow phrasing, commanded the room
right away. She and Casello really worked well

together on numbers like Willie Dixon’s “Ain’t
Gonna Be Your Monkey Man No More” and their
original bopper “Uh-Huh.” Also, Casello’s fluid
maneuvering from standard six-string guitars to
pedal steel throughout the night was sonically
mind-bending as well as a visual treat.

Summary: The Chris Casello Combo is an
attraction that is certain to please any audience
that digs virtuoso guitar work, timeless
songwriting and an upbeat vibe. They are a
rough and ready group that is tailor-made for
everything from mid-size clubs to festivals,
casinos and beyond. — Eric Harabadian

ERIC HARABADIAN

Catalina Bar & Grill Hollywood, CA

Contact: Jodi Jackson, Joddith@aol.com

Web: tierneysutton.com

Players: Tierney Sutton, vocals; Alan Bergman,
vocals; Christian Jacob, piano; Kevin Axt, upright
bass; Trey Henry, electric bass; Ray Brinker,
drums/percussion; Serge Merlaud, guitar

Material: With the Grammys and Oscars just
weeks away, the versatile veteran jazz vocalist
and her seamless, longtime ensemble were

all about celebrating her ninth “Best Jazz
Vocal Album” nomination for Screenplay, their
exquisitely produced, imaginatively arranged
ode to some of Hollywood'’s most beautiful,
memorable and sometimes quirky film songs.
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These ran the gamut from a sly and hypnotic,
scat-filled duet with Brinker on “Diamonds are

a Girl's Best Friend” to a feisty, Latin tinged
romp through “You’re The One That | Want,” to
a snappy and frequently hilarious stroll through
two Wizard of Oz songs NOT named “Over The
Rainbow” (though that was referenced). The
highlight of the set was a suite celebrating “all
aspects of Bergman love,” featuring classics
with lyrics by Alan and Marilyn Bergman. The
94-year old Alan Bergman brought his exquisite,
understated voice to several of these and held
the audience rapt, singing solo and swinging
through another of his classics, “Nice ‘N’ Easy.”

Performance: Enjoying the effortless
chemistry and snazzy camaraderie between

herself and her highly celebrated ensemble,
Sutton is charming, engaging and compelling
whether she’s expressing the heartfelt
intimacy of a ballad, swinging fast with the
guys, wrapping her vocals around spiraling
electric and acoustic basslines or sharing

the funky delights of the Wicked Witch and
Scarecrow. With her nimble phrasing and
effortless shifts in tone and spirit from tune to
tune, she is a master storyteller both as an
interpreter and purveyor of colorful anecdotes.
Clearly by design, she at times humbly
allowed Bergman, one of her songwriting
heroes, to take the audience on a whole other
journey that she seemed happy to be a part
of as well.

Musicianship: Formed over two decades ago,
The Tierney Sutton Band has been a mainstay
on the jazz scene, thanks to that batch of
Grammy nominated recordings and fresh,
colorful arrangements that allow Sutton and
her crystalline voice to mine multiple shades
of emotional gold from songs people think
they know, yet understand more intimately
and dynamically thanks to her approach. In
addition to dynamic harmonies and grooves
from her core band, she also effectively
showcased her husband, electric guitarist
Serge Merlaud, on a few numbers.

Summary: Some of the most enduring popular
songs of the past century originated in films,
and Sutton and her wonderful band celebrated
this legacy with an eclectic set full of tears,
laughter, wonder and surprises. She closed
with another Bergman gem, “The Way We
Were,” hopefully setting the stage for more
Hollywood swinging to come in the future.

— Jonathan Widran



Pig ‘N Whistle Hollywood, CA

Contact: rawlings.jryan @gmail.com
Web: soundcloud.com/theoccasionalmoonlight
Players: Ryan Rawlings, vocals, acoustic guitar

Material: There’s such symmetry in the way
Ryan Rawlings sings a sad song at a live show.
The blue acoustic guitar that he strums is
symbolic of the mood that he sets as he looks
down at the ground and howls the introspective

MIGUEL COSTA

lyrics to indie-folk songs like “Isolation” and
“With All My Might.” The stories behind the
music from his debut album (Nobody Knows
This Is Everywhere) run so deep that you would
think he has lived an entire lifetime already. And
in a way, he has. As a teenager, Ryan Rawlings
was the charismatic lead signer of two heavy
metal bands. But as the decade passed, he
slowly evolved into a folk singer and decided

to go solo under a new stage moniker, The
Occasional Moonlight.

Musicianship: Many of the compositions
written by this artist are contemplative tracks
about heartbreak and love. His songs are a
mixture of Indie-folk, blues-rock, folk rock,
neofolk and Americana music. In that regard
his songwriting is comparable to bands like
The Lumineers. Nevertheless, The Occasional
Moonlight’s best attribute during live shows is
his vocal range. The Maryland native highlights
that notion quite well when he sings in his
falsetto during the performance of a folk-pop
track called “Love Song.”

Performance: The artist sat on an old wooden
chair as he sang eight songs in the venue’s
back room. This was very appropriate for

an acoustic set with such personable lyrical
content. He sang softly throughout the duration
of his show, but occasionally belted out the
high notes. Such was the case during his cover
of a Jason Isbell track called “Elephant.” With
every song that Rawlings played it seemed as
if he were revealing a very delicate layer of his
personal life experiences.

Summary: The Occasional Moonlight obliged
his onlookers with an encore by saying: “This is
a sweeter song, but it also ends in death.” That
sentence could easily be the name of his next
album. Because it was funny, deep and very
serious all in one breathe. In the future it would
be nice to see him sing a duet or two with a
female collaborator, a component that would
bring a whole new dimension to his songs.

— Miguel Costa

Rockwood Music Hall New York, NY
Contact: beatrice @ empktpr.com

Web: markoblinger.com

Players: Mark Oblinger, acoustic guitar, vocals;
Chris Daniels, electric guitar, mandolin; vocals,
Linda Lawson, vocals

Material: After logging years on national tours,
backing artists like Garth Brooks, Amy Grant
and Pure Prairie League—not to mention a
few Emmy’s for songwriting—Mark Oblinger
has added solo performing songwriter
to his resume. While on a tour in 2015,
Oblinger began presenting his own material,
transforming himself from a backing artist to
a solo one. Straddling country rock, blues
and folk, these genres serve as a foundation
for themes addressing an array of human
struggles, from love lost, to various soul-
searching endeavors. Somber at times, the
lyrics are conversely laced with silver linings.
In “Pressure Makes Diamonds,” when life
gives you lemons, make lemonade, or in
this case, diamonds: Sometimes your world
just falls apart/bust at the seams/leaves you
nothing left to chase but empty dreams.../
pressure makes diamonds... In “No Regrets,”
perhaps the most commercial of the set, though
ultimately we don’t get what we want, we don’t
mourn it: Time comes againlit’s right here my
friend/it’s not what you choose/no more what
you lose/when time comes and takes your
“Little Bird” tells us to get off the fence and fly,
an apt metaphor for taking chances and going
after what you want.

Musicianship: Keeping company with the
musicians that he has, it's no surprise that
Oblinger is a top-shelf musician. With spot-on

guitar work and a voice that’s easy on the ears,
he has proven technical skills. Both Daniels
and Lawson, each a strong vocalist in their own
right, along with Oblinger, create a smooth and
consistent harmonic balance. Daniels delivered
a rockin’ mandolin solo in “No Regrets.”

Performance: Sidemen have the unique
vantage point of observing the headliner
while making vital contributions; perhaps
even learning through osmosis; however, one
step away from that spotlight can be a bigger
leap than it appears. While Obinger’s affable

presentation connected with the audience, he
can afford to step out and own the stage even
more, while still maintaining his mild-mannered
vibe. Throwing in one big cover song in his
genre would also go a long way to getting more
fans on board with his originals.

Summary: Mark Oblinger is a musician of high
caliber who pens thoughtful and intelligent
songs. The more time he devotes to solo
shows will give him the opportunity to fully grab
the spotlight that the role demands.

— Ellen Woloshin

February 2020 [[18 musicconnection.com 51



“ s [: Annual Directory of

[T} Music Attorneys

Never sign anything until you have a qualified legal pro look over it first. Expert legal advice is essential to any successful
career, and this exclusive MC list—updated for 2020—uwill help you connect with an attorney who can advocate for you.

ALABAMA

ADAMS AND REESE, LLP

Regions Harbert Plaza

1901 6th Ave. N., Ste. 3000

Birmingham, AL 35203

205-250-5000

Web: adamsandreese.com

Specialty: Entertainment Law, Music Law,
Intellectual Property

Additional location:

RSA Battle House Tower
11 N. Water St., Ste. 23200
Mobile, AL 36602
251-433-3234

M.S. McNAIR

2151 Government St.
Mobile, AL 36606
251-450-0111

Email: msm@mcnair.com
Web: msmcnairlaw.com
Contact: Michael S. McNair
Specialty: contracts

ALASKA

DAVIS WRIGHT TREMAINE, LLP
188 W. Northern Lights Blvd.
Anchorage, AK 99503-3985
907-257-5300 Fax 907-257-5399
Email: jondawon @ dwt.com

Web: dwt.com

Contact: Jon Dawon

Specialty: Litigation

DORSEY & WHITNEY LLP
1031 W. 4th Ave., Ste. 600
Anchorage, AK 99501-5907
907-257-7821

Email: anchorage @dorsey.com
Web: dorsey.com

Contact: Michael Mills, Partner
Specialty: Intellectual Property

PERKINS COIE

1029 W. 3rd Ave., Ste. 300

Anchorage, AK 99501-1981

907-279-8561 Fax 907-276-3108

Email: efjelstad @perkinscoie.com

Web: perkinscoie.com

Contact: Eric B. Fjelstad

Specialty: Trademark Law, Intellectual Property

ARIZONA

LEWIS ROCA ROTHGERBER CHRISTIE, LLP
201 East Washington St., Suite 1200

Phoenix, AZ 85004

602-262-5311, 602-262-0244

Email: fcampbel @Irrc.com

Web: Lrrc.com

Contact: Flavia Campbell, Partner

Specialty: Intellectual Property, Trademarks and
Copyrights

PERKINS COIE

2901 N. Central Ave., Ste. 2000

Phoenix, AZ 85012-2788

602-351-8000 Fax 602-648-7000

Email: JEverettGarcia @ perkinscoie.com

Web: perkinscoie.com

Contact: Jessica L. Everett-Garcia, Partner
Specialty: Trademark Law, Intellectual Property

SANDERS & PARKS, PC
3030 N. 3rd St., Ste. 1300
Phoenix, AZ 85012
602-532-5600

Web: sandersandparks.com
Specialty: Intellectual Property

SNELL & WILMER

One Arizona Center

400 E. Van Buren St., Ste. 1900
Phoenix, AZ 85004-2202
602-382-6000 Fax 602-382-6070
Ema fo@swlaw.com

Web: swlaw.com

Specialty: Intellectual Property

Additional location:

One S. Church Ave., Ste. 1500
Tucson, AZ 85701-1630
520-882-1200 Fax 520-884-1294

WILLIAM D. BLACK, LAW OFFICES OF
Great American Tower
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3200 N. Central, Ste. 1500
Phoenix, AZ 85012
602-265-2600, 844-224-0054
Web: billblacklawfirm.com

Additional location:

Kierland Corporate Center

7047 E. Greenway Pkwy., Ste. 250
Scottsdale, AZ 85254
480-699-6888

ARKANSAS

CARVER LAW

Pleasant Valley Corp. Center, Ste. 800
2024 Arkansas Valley Dr.

Little Rock, AR 72212-4147
501-224-1500

Email: Sdc@arkpatent.com

Web: arkpatent.com

Specialty: Intellectual Property

JACK NELSON JONES, PA
Riverfront Plaza Building

1 Allied Dr. Suite 1110

Little Rock, AR 72202
501-375-1122

Web: jacknelsonjones.com
Specialty: Intellectual Property

ROSE LAW FIRM

120 E. 4th St.

Little Rock, AR 72201-2893
501-375-9131 Fax 501-375-1309
Email: info @roselawfirm.com
Web: roselawfirm.com
Specialty: Intellectual Property

WRIGHT, LINDSEY & JENNINGS, LLP
200 W. Capitol Ave., Ste. 2300

Little Rock, AR 72201

501-371-0808

Web: wlj.com

Contact: Michelle Kaemmerling
Specialty: Intellectual Property

Additional location:

3333 Pinnacle Hills Pkwy., Ste. 510
Rogers, AR 72758
479-986-0888

CALIFORNIA

ABRAMS, GARFINKEL, MARGOLIS,
BERGSON, LLP

3900 West Alameda Ave., Suite 2100
Burbank, CA 91505

310-300-2900

Email: info@agmblaw.com

Web: agmblaw.com

Additional location:

1430 Broadway, 17th FI.
New York, NY 10018
212-201-1170

225 Broadhollow Rd., Ste. 102
Melville, NY 11747
516-986-2745

AKIN, GUMP, STRAUSS,

HAUER & FELD, LLP

1999 Avenue of the Stars, Ste. 600
Los Angeles, CA 90067

310-229-1000

Email: losangelesinfo @ akingump.com
Web: akingump.com

Additional locations:

One Bryant Park

Bank of America Tower

New York, NY 10036

212-872-1000

Email: newyorkinfo @ akingump.com

580 California St., Ste. 1500

San Francisco, CA 94104

415-765-9500

Email: sanfranciscoinfo @ akingump.com

4 Park Plaza

Suite 1900

Irvine, CA 92614-2585
949-885-4260

Contact: Paul Lin, Partner
Email: pclin@akingump.com

COMPILED BY

ALLEN B BOELTER, THE LAW OFFICES
4640 Admiralty Way, Ste. 500

Marina del Rey, CA 90292

310-496-5710

Web: boelterlaw.com

Contact: Al Boelter, managing partner
Specialty: Business consulting, contracts and
transactional matters

*Please call for permission before submitting

ARNOLD & PORTER

777 S. Figueroa St., 44th FI.

Los Angeles, CA 90017

213-243-4000 Fax 213-243-4199

Web: arnoldporter.com

Specialty: all areas, intellectual property/tech.
*No unsolicited material

Additional locations:

Three Embarcadero Center, 10th FI.
San Francisco, CA 94111
415-471-3100 Fax 415-471-3400

3000 EI Camino Real

Five Palo Alto Square, Ste. 500
Palo Alto, CA 94306-3807
650-319-4500

BARRY K. ROTHMAN

1901 Ave. of the Stars, Ste. 370
Los Angeles, CA 90067
310-557-0062 Fax 310-557-9080
Web: bkrlegal.com

Specialty: all areas

*No unsolicited material

BERGER KAHN, A LAW FIRM

Main Office

1 Park Plaza, Ste. 340

Irvine, CA 92614

949-474-1880 Fax 949313-5029

Email: info@bergerkahn.com

Web: bergerkahn.com

Specialty: Contract negotiation, intellectual
property, copyright, publishing, digital rights,
creative rights, merchandise licensing, royalties
calculations, management, touring, recording,
digital downloading. Expert witness and litigation
consulting services

*No unsolicited material

Additional locations:

10085 Crrroll Canyon Rd., Suite 210
San Diego, CA 92131
858-547-0075

LEE JAY BERMAN

The Mediation Offices of Lee Jay Berman
11355 Olympic Blvd., Ste. 111

Los Angeles, CA 90064

310-478-5600

Email: leejay @leejayberman.com

Web: LeeJayBerman.com

BEVERLY HILLS BAR ASSOCIATION
9420 Wilshire Blvd., 2nd FI.

Beverly Hills, CA 90212

310-601-2422

Web: bhba.org

BLAKE & WANG, P.A.

1801 Century Park E., 24st FI.

Los Angeles, CA 90067

Web: filmtvlaw.com

Specialty: Entertainment Law, Music Law, Film
and TV Law

Additional location:

388 Market St., Ste. 1300
San Francisco, CA 94111
415-869-8832

BLOOM, HERGOTT, DIEMER, ROSENTHAL,
LAVIOLETTE & FELDMAN SCHENKMAN &
GOODMAN, LLP

150 S. Rodeo Dr., 3rd Fl.

Beverly Hills, CA 90212

310-859-6841

*No unsolicited material

BRET D. LEWIS, LAW OFFICES OF
Santa Monica Wellesley Plaza

12304 Santa Monica Blvd., Ste. 107A
Los Angeles, CA 90025
310-207-0696 Fax 310-362-8424
Email: bretlewis @aol.com

Web: blewislaw.com

DENISE COSO

CALIFORNIA LAWYERS FOR THE ARTS
12304 Santa Monica Blvd, Ste 304

Los Angeles, Ca 90025

888-775-8995, 310-207-0001

Email: losangeles @ calawyersforhearts.org
Web: calawyersforthearts.org

Specialty: Lawyer Referral Service, Mediation/
Arbitration

*Additional offices in Sacramento and San
Francisco

CHRISTOPHER J. OLSEN,

LAW OFFICES OF

3075 E. Thousand Oaks Blvd., Ste. 100
Westlake Village, CA 91362

805-557-0660 Fax 805-491-8324

Email: chris @chrisolsenlaw.com

Web: chrisolsenlaw.com

Practice Areas: Entertainment Law, Music Law,
Contract Negotiation, Business and Transactional
Matters, Civil Litigation. 30 years experience
Specialty: Studio and Performance Bass Player.
| share musicians’ concerns because | am one.

D. BURGUNDY MORGAN,
ESQ.ONE LLP

4000 MacArthur Bivd.,

East Tower, Ste. 500

Newport Beach, CA 92660
949-502-2870

Email: bmorgan @onelip.com

Web: onellp.com

Contact: D. Burgundy Morgan, Esq.
Specialty: Entertainment Law

Additional location:

9301 Wilshire Blvd.
Penthouse Ste.

Beverly Hills, CA 90212
310-866-5157

DEAN SHELDON SERWIN

1107 Fair Oaks Ave., #848

South Pasadena, CA 91030-3311

323-465-1735

Email: dean@deanserwin.com

Web: deanserwin.com

Specialty: full-service for entertainment industry,
including records, publishing, online, video game,
film and television, management, licensing,
trademark, music clearance. Selected “shopping”

DIJULIO LAW GROUP

330 N. Brand Blvd., Ste. 702

Glendale, CA 91203

818-502-1700

Email: jn@dijuliolaw.com

Web: dijuliolawgroup.com

Specialty: Record contracts, music publishing,
licenses

Additional location:

6 Woodard Ave.
Absarokee, MT 59001

DONALD & CALLIF

400 S. Beverly Dr., Ste. 400

Beverly Hills, CA 90212

310-277-8394 Fax 310-277-4870

Email: Mdonaldson @ Donaldsoncallif.com
Web: donaldsoncallif.com/attorneys

*No unsolicited material

DONALD S. PASSMAN

Gang, Tyre, Ramer & Brown, Inc.

132 S. Rodeo Dr., Ste. 306

Beverly Hills, CA 90212-2414

310-777-4800

Web: donpassman.com/about-donald-s-passman
Email: donpassman @ hitsmagazine.com

*No unsolicited material

DRINKER BIDDLE

1800 Century Park E., Ste. 1500
Los Angeles, CA 90067
310-203-4000, 310-229-1285
Web: drinkerbiddle.com
Contact: Sheldon Eisenberg
*No unsolicited material

Additional location:

Four Embarcadero Center, 27th Fl.
San Francisco, CA 94111
415-591-7500

DYKMA
333 S. Grand Ave., Ste. 2100
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Los Angeles, CA 90071
213-457-1800 Fax 213-457-1850
Email: mwippler @dykema.com
Web: dykema.com

Contact: Michael P. Wippler
Specialty: Intellectual Property

ERIC NORWITZ

3333 W. 2nd St., Ste. 52-214

Los Angeles, CA 90004-6149
213-389-3477

Email: enorwitz@pacbell.net

Specialty: entertainment law and litigation
*Unsolicited material accepted

ERIN M. JACOBSON

The Music Industry Lawyer

9107 Wilshire Blvd., Ste. 450
Beverly Hills, CA 90210
424-354-9364

Email: erinjacobsonesq@gmail.com
Web: themusicindustrylawyer.com

FINDELLE LAW & MANAGEMENT

2029 Century Park E., Ste. 900

Los Angeles, CA 90067

310-552-1777 Fax 310-286-1990

Email: perfstanny @aol.com

Contact: Stann Findelle, Esq.

Specialty: manager and recording agreements,
production, actors, broadcasting and publishing
*Call before sending material

FISHBACH, PERLSTEIN, LIEBERMAN &
ALMOND, LLP

1925 Century Park E., Ste. 2050

Los Angeles, CA 90067

310-556-1956 Fax 310-556-4617

Email: mperlstein@fpllaw.com

Web: fpllaw.com

Contact: Michael Perlstein

Specialty: all areas

*No unsolicited material

FOX LAW GROUP

16255 Ventura Blvd., Suite 625
Sherman Oaks, CA 91436
818-461-1740

Email: Sandy @foxlawgroup.com
Contact: Sandy Fox

Specialty: All forms of entertainment
transactions

*No unsolicited material

TERRY B. BATES

Reed Smith, LLP

355 South Grand Avenue, Suite 2900
Los Angeles, CA 90071
213-457-8000

Email: tbates @reedsmith.com

Web: reedsmith.com

Specialty: entertainment media

GANG, TYRE, RAMER & BROWN, INC.
132 S. Rodeo Dr., Ste. 306

Beverly Hills, CA 90212-2414
310-777-4800

*No unsolicited material

GERRY BRYANT, ESQ.

9903 Santa Monica Blvd., Ste. 1007
Beverly Hills, CA 90212

Email: mail @ gerrybryant.com

Web: gerrybryant.com

*No unsolicited material or deal shopping.

GIBSON, DUNN & CRUTCHER, LLP
333 S. Grand Ave., 47th FI.

Los Angeles, CA 90071
213-229-7000 Fax 213-229-7520
Email: inquiries @gibsondunn.com
Web: gibsondunn.com

*No unsolicited material

Additional location:

2029 Century Park E., Ste. 4000

Los Angeles, CA 90067-3026

310-552-8500 Fax 310-551-8741

*See web for offices in other U.S. cities and the
world

LAW OFFICES OF GLENNT. LITWAK
201 Santa Monica Blvd., Ste. 300
Santa Monica, CA 90401

310-858-5574 Fax 310-388-3017
Email: glenn@glennlitwak.com

Web: glennlitwak.com

GREENBERG, GLUSKER

1900 Ave. of the Stars, 21st FI.

Los Angeles, CA 90067
310-553-3610

Email: info@greenbergglusker.com
Web: greenbergglusker.com
Contact: Matt Galsor, Partner

*No unsolicited material

SCOTT HARRINGTON, ESQ.
Harrington Music Law Group, PC

2001 Wilshire Blvd., Ste. 400

Santa Monica, CA 90403
310-315-9222 Fax 310-315-9225
Email: sharrington @ sdhmusiclaw.com

HELMER, FRIEDMAN, LLP

9301 Wilshire Blvd., Ste. 609
Beverly Hills, CA 90210
310-396-7714

Email: info @ helmerfriedman.com
Web: helmerfriedman.com
Contact: Ken Helmer

Specialty: all areas

*No unsolicited material

IRELL & MANELLA, LLP

1800 Ave. of the Stars, Ste. 900
Los Angeles, CA 90067
310-277-1010 Fax 310-203-7199
Email: info@irell.com

Web: irell.com

Additional location:

840 Newport Center Dr., Ste. 400
Newport Beach, CA 92660-6324
949-760-0991 Fax 949-760-5200

ISAACMAN, KAUFMAN & PAINTER , LOWY
& ZUCKER

1100 Glendon Ave

Los Angeles, CA 90024

310-881-6800

Web: ikplaw.com

Email: info@ikplaw.com

*No unsolicited material

JACKOWAY, TYERMAN, WERTHEIMER,
AUSTEN, MANDELBAUM, & MORRIS & KLEIN
1925 Century Park E., Ste. 2200

Los Angeles, CA 90067

310-553-0305

*No unsolicited material

JAY L. COOPER

(Greenberg Traurig LLP)

1840 Century Park E., Ste. 1900

Los Angeles, CA 90067

310-586-7888

Email: cooper@gtlaw.com

Web: gtlaw.com

Specialty: entertainment law and copyright, 30
offices worldwide

JEFFREY L. GRAUBART, P.C.
P.O. Box 130

Gualala, CA 95445

626-304-2800

Email: info@jlgraubart.com

Web: entertainmentlaw.la
Specialty: copyrights and litigation
*Unsolicited material accepted

JOHNSON & JOHNSON, LLP
439 N. Canon Dr., Ste. 200
Beverly Hills, CA 90210
310-975-1080

Email: njohnson @jjllplaw.com
Web: jjllplaw.com

Contact: Neville L. Johnson
Specialty: litigation and contracts
*No unsolicited material

JONATHAN STEIN, LAW OFFICES OF
1999 Ave. of the Stars, Ste. 1100

Los Angeles, CA 90067-4618
310-587-2277

Email: jstein @jsteinlaw.com

Web: jsteinlaw.com

*No unsolicited material

KATTEN, MUCHIN, ROSENMAN, LLP

2029 Century Park E., Ste. 2600

Los Angeles, CA 90067

310-788-4400, 310-788-4627

Email: zia.modabber@kattenlaw.com

Web: kattenlaw.com

Contact: Zia F. Modabber

Speciality: Intellectual Property, Entrepreneurial
Ventures, Copyrights, Trademarks

Additional location:

515 South Flower Street, Suite 1000
Los Angeles, CA 90071
213-443-9000

KEATS GATIEN LLP

120 EI Camino Drive, Ste. 207

Beverly Hills, CA 90212

424-302-0692

Email: tony @keatsgatien.com,

KG @KeatsGatien.com

Web: keatsgatien.com

Contact: Tony Keats, Conrad Gatien
Specialty: Intellectual Property, Rights of
Publicity, Litigation

KENOFF & MACHTINGER, LLP

312 S. Beverly Dr. #6344

Beverly Hills, CA 90212

310-552-0808 ext, 207

Email: jkenoff @ entertainmentlawla.com
Web: entertainmentlawla.com
Specialty: contracts, litigation

*No unsolicited material, no shopping

KING, HOLMES, PATERNO& BERLINER, LLP
1900 Ave. of the Stars, 25th FI.

Los Angeles CA 90067
310-282-890:

Web: khpblaw com

Specialty: Entertainment Music Law
Additional location:

75 Broadway, Ste. 202
San Francisco, CA 94111
310-282-8940

KLEINBERG, LANGE,CUDDY, CARLO, LLP
11111 Santa Monica Blvd., Ste. 1750

Los Angeles, CA 90025

310-286-9696

Web: kleinberglange.com

Specialty: contracts and publishing

*No unsolicited material

Additional locations:
Irvine, Sacramento, San Diego

KLINEDINST ATTORNEYS

777 S. Figueroa St., Ste. 2800

Los Angeles, CA 90017

213-406-1100

Web: klinedinstlaw.com

Email: JGroendal @Klinedinstlaw.com
Contact: Jeffrey Groendal

LAIRD & SOBEL, LLP

9255 Sunset Blvd., Ste. 800

Los Angeles, CA 90069

310-274-6184 Fax 310-274-6185

Email: sobel@elsentlaw.com

Web: elsentlaw.com

Specialty: all areas except demo shopping
*No unsolicited material

LAPOLT LAW, PC

9000 Sunset Blvd., Ste. 800

West Hollywood, CA 90069

310-858-0922

Web: lapoltlaw.com

Contact: Dina LaPolt

Specialties: All areas relating to music, film,
television, merchandising and book publishing.

LEE RUDNICKI, LAW OFFICES OF
9595 Wilshire Blvd., Ste. 900
Beverly Hills, CA 90212
310-300-8407

Email: drumlaw80 @gmail.com
Web: drumlaw80.com

Specialty: music, film and television

LEWIS, BRISBOIS, BISGAARD & SMITH, LLP
633 W. 5th St., Ste. 4000

Los Angeles, CA 90071

213-250-1800

Email: Wiliam.Archer @ lewisbrisbois.com

Web: lewisbrisbois.com

Contact: William Archer

Specialties: Entertainment Law

*No unsolicited materials

LICHTER, GROSSMAN, NICHOLS,
ADLER & FELDMAN

9200 Sunset Blvd., Ste. 1200

Los Angeles, CA 90069

Email: info@Igna.com

Web: Igna.com

310-205-6999

*No unsolicited material

LOEB & LOEB, LLP

10100 Santa Monica Blvd., Ste. 2200
Los Angeles, CA 90067
310-282-2000

Web: loeb.com

Specialty: all areas

Contact: Gregg Ramer

MANATT, PHELPS & PHILLIPS
11355 W. Olympic Blvd.

Los Angeles, CA 90064
310-312-4000

Web: manatt.com

Specialty: all areas

*No unsolicited material

Additional locations:

695 Town Center Dr., 14th FI.
Costa Mesa, CA 92626
714-371-2500

1841 Page Mill Rd., Ste. 200
Palo Alto, CA 94304
650-812-1300

One Embarcadero Center, 30th FI.
San Francisco, CA 94111
415-291-7400

1215 K St., Ste. 1900
Sacramento, CA 95814
916-552-2300

350 Cambridge Ave.
Suite 300

San Francisco, CA 94111
415-291-7400

MARIO F. GONZALEZ, ESQ.
16133 Ventura Blvd, Ste. 1240
Encino, Ca 91436

818-707-3894

Email: mario @mgonzalezlaw.com
Web: mgonzalezlaw.com
Specialty: music attorney

Additional location:

3200 Cartwright Rd.
Reno, CA 89521

MARK “ABBA” ABBATTISTA
311 N. Robertson Ave., Ste. 505
Beverly Hills, CA 90211
818-991-7399

Email: kingabba@aol.com
Specialty: all areas
*Unsolicited material accepted

MARTY O'TOOLE

1999 Ave. of the Stars, Ste. 1100

Los Angeles, CA 90067

310-888-4000

Email: mx@martyotoole.com

Web: lawofficesofmartyotoole.com

Specialty: Contracts, copyright, trademark, demo
shopping, negotiation, music video, publishing,
band agreements, LLC, litigation

*Unsolicited material accepted

McLANE & WONG

11135 Weddington St., Ste. 424
North Hollywood, CA 91601
818-587-6801 Fax 818-587-6802
Email: bcmclane @aol.com
Web: benmclane.com
Specialty: contracts, negotiation
*Unsolicited material accepted

McPHERSON & ASSOCIATES
Los Angeles, CA

310-553-8833

Email: firm@mcphersonrane.com
Web: mcphersonrane.com

*No unsolicited material

MICHAEL MACHAT

9171 Wilshire Blvd., Suite 500
Beverly Hills, CA 90210
310-860-1833

Email: michael@machatlaw.com
Web: machatlaw.com

Specialty: all areas

MICHAEL R. MORRIS

Valensi Rose PLC

1888 Century Park E., Ste. 1100

Los Angeles, CA 90067

310-277-8011 Fax 310-277-1706

Email: mrm@vrmlaw.com

Web: vrmlaw.com

Specialty: Full-service music law, including
recording, producer, production company
and soundtrack agreements, master use and
synchronization licenses; artist and label
representation; entertainment tax law
*Unsolicited materials on a very selective basis

MORGAN LEWIS

& BOCKIUS, LLP

300 South Grand Ave., 22nd FI.

Los Angeles, CA 90071

213-612-7208

Contact: Barbara Fitzgerald

Email: barbara.fitzgerald @ morganlewis.com
Web: morganlewis.com

Additional Locations:

2049 Century Park East, Ste. 700

Los Angeles, CA 90067

310-907-1000

Contact: Seth Gerber

Email: seth.gerber@morganlewis.com

600 Anton Blvd, Ste. 1800

Costa Mesa, CA 92626

714-830-0600

Contact: James Collie

Email: collie.james @morganlewis.com

1400 Page Mill

Palo Alto, CA 94304

650-843-4000

Contact: Dion Bregman

Email: dion.bregman @ morganlewis.com

One Market

Spear Street Tower

San Francisco, CA 94105
415-442-1000

Contact: Brian Rocca

Email: brian.rocca@morganlewis.com

MORRIS MUSIC LAW

475 Washington Bilvd.

Marina del Rey, CA 90292
310-439-3737

Email: Jesse @morrismusiclaw.com
Web: morrismusiclaw.com

Contact: Jesse E. Morris,

Attorney at Law

Specialty: Contract drafting,
advising, negotiations, copyright law,
publishing and recording agreements
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MORRIS, YORN, BARNES, LEVINE,
KRINTZMAN, RUBENSTEIN,
KOHNER AND GELLMAN

2000 Ave. of the Stars N.  3rd FI.
Los Angeles, CA 90067

Web: morrisyorn.com

310-319-3900

MUSIC ATTORNEY, LEGAL & BUSINESS
AFFAIRS REGISTRY

5420 Bevis Ave.

Sherman Oaks, CA 91411

213-537-7011

Email: info@musicregistry.com

Web: musicregistry.com

Contact: Ritch Esra

MYMAN GREENSPAN FOX ROSENBERG
MOBASSER YOUNGER & LIGHT LLP
11601 Wilshire Blvd., Ste. 2200

Los Angeles, CA 90025

310-231-0800

Web: mymangreenspan.com

Specialty: all areas

*No unsolicited material

NEAL TABACHNICK, ESQ.

Wolf, Rifkin, Shapiro, Schulman & Rabkin, LLP
11400 W. Olympic Blvd., 9th FI.

Los Angeles, CA 90064-1557

310-478-4100

Email: ntabachnick @wrslawyers.com

Web: wrslawyers.com/neal-tabachnick

*Does not shop material

NED MENOYO

EEM Law, PC

P.O. Box 58038

Sherman Oaks, CA 91413
844-368-2889

Email: nedmenoyo @ eemlawpc.com
Web: eem-law.com

NOLAN HEIMANN

16133 Ventura Blvd, Ste. 820

Encino, CA 91436

818-574-5710

Email: info@nolanheimann.com

Web: nolanheimann.com

Specialty: Music and Entertainment Law

O’MELVENY & MYERS

400 S. Hope St.

Los Angeles, CA 90071-2899
213-430-6000

Web: omm.com

*No unsolicited material

Additional locations:

2765 Sand Hill Rd.
Menlo Park, CA 94025
650-473-2600

1999 Avenue of the Stars
8th FI.

Los Angeles, CA 90067
310-553-6700

610 Newport Center Dr.
17th Floor

Newport Beach, CA 92660
949-823-6900

2 Embarcadero Center
28th Floor
San Francisco, CA 94111

PERKINS COIE

1888 Century Park E., Ste. 1700

Los Angeles, CA 90067-1721

310-788-9900

Contact: Jon G. Daryanani, Partner

Email: JDaryanani@perkinscoie.com

Web: perkinscoie.com

Specialty: Trademark Law, Intellectual Property

Additional locations:

633 W. 5th Street, Suite 5850
Los Angeles, CA 90071
310-788-9900

505 Howard St., Ste. 1000

San Francisco, CA 94105
415-344-7168

Email: BSchussman @ perkinscoie.com
Contact: Barbara J. Schussman

3150 Porter Dr.

Palo Alto, CA 94304
650-838-43017

Email: LNess@perkinscoie.com
Contact: Lowell D. Ness

11452 EIl Camino Real
Suite 300

San Diego, CA 92130
858-720-5700

PIERCE LAW GROUP, LLP

9100 Wilshire Blvd., Ste. 225 E. Tower
Beverly Hills, CA 90212-3415
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800-875-0756, 310-274-9191 Fax 310-274-9151
Web: piercelawgroupllp.com

Contact: David Albert Pierce

Specialty: contracts

*No unsolicited material accepted, no shopping.

PILLSBURY WINTHROP SHAW
PITTMAN, LLP

Four Embarcadero Center, 22nd FI.

San Francisco, CA 94111

415-983-1000

Email: roxane.polidora @ pillsburylaw.com
Web: pillsburylaw.com

Contact: Roxanne, A. Polidora
Specialty: All areas, including intellectual
property and technology

*No unsolicited material

Additional Locations:

725 South Figueroa Street
Suite 2800

Los Angeles, CA 90017
213-488-7100

500 Capitol Mall

Suite 1800
Sacramento, CA 95814
916-329-4700

501 West Broadway
Suite 1100

San Diego, CA 92101
619-234-5000

PROSKAUER, ROSE, LLP

2049 Century Park E.

Los Angeles, CA 90067

310-284-4525

Email: scrawshaw @ proskauer.com

Web: proskauer.com

Contact: Sandra A. Crawshaw-Sparks
Specialty: practice limited to litigation of
commercial and entertainment related disputes
*No unsolicited material

RACHEL STILWELL

Law Offices of Rachel Stilwell
26656 West Agoura Rd., Ste. #200
Calabasas, CA 91302
818-330-6819

Email: rachel@rmslawoffices.com
Web: rmslawoffices.com

RANDAL NEAL COHEN

12100 Wilshire Blvd., Ste. 1250

Los Angeles, CA 90025

310-826-8082, 800-718-4658

Email: Randall@Music-Attorney.com

Web: music-attorney.com

Specialty: all areas except demo shopping.
*Unsolicited material accepted

REBEL ROY STEINER, JR.

Loeb & Loeb LLP

10100 Santa Monica Blvd., Ste. 2200
Los Angeles, CA 90067
310-282-2051

Contact: Rebel Roy Steiner. jr
Email: rsteiner@loeb.com

Web: loeb.com/en

Specialty: Entertainment Law

REED SMITH, LLP

1901 Ave. of the Stars, Ste. 700

Los Angeles, CA 90067
310-734-5287

Email: fmok @reedsmith.com

Web: reedsmith.com

Contact: Francisca M. Mok, Partner

Additional location:

355 S. Grand Ave., Ste. 2900

Los Angeles, CA 90071
213-457-8038

Contact: Lorenzo E. Gasparetti
Email: Igasparetti @ reedsmith.com

RICHARD JOSEPH,

LAW OFFICES OF

8383 Wilshire Blvd., Ste. 341
Beverly Hills, CA 90211
310-782-1776

Email: rjoseph@rjml.net

Web: rnjlawgroup.com
Specialty: All areas of music law.
*No unsolicited material

ROGERS & HARRIS

520 S. Sepulveda, Ste. 204

Los Angeles, CA 90049
310-471-3170 Fax 310-471-3276
Email: rogersharris1@verizon.net
Web: rogersandharris.com
Contact: Michael Harris
Specialty: contracts

*No unsolicited material

RONALD A. LITZ, LAW OFFICES OF
10940 WiIshire Blvd., Suite 1600

Los Angeles, CA 90024

310-201-0100 Fax 310-201-0226

Web: ronlitzlaw.com

*No unsolicited material

ROSENFELD, MEYER & SUSMAN
232 N. Canon Dr., 2nd FI.

Beverly Hills, CA 90210
310-858-7700 Fax 310-860-2430
Email: info@rmslaw.com

Web: rmslaw.com

*No unsolicited material

SALLY KOENIG

Koenig Law Offices

606 Hanley Ave.

Los Angeles, CA 90049

310-440-9290

Email: koeniglaw @ mac.com

Web: linkedin.com/in/koeniglawoffices
Specialty: Artist and label representation in all
areas. Draft and negotiate agreements.
*Unsolicited material accepted, email for
permission

SINDEE LEVIN, ESQ.

149 S. Barrington Ave., #810

Los Angeles, CA 90049

310-440-8778

Email: sindeelevinmusic @gmail.com
Web: entertainmentestatelawyer.com
Specialty: Music and Entertainment Law
*No Unsolicited materials accepted

SNELL & WILMER

Two Callifornia Plaza

350 S. Grand Ave., Ste. 2600
Los Angeles, CA 90071
213-929-2500 Fax 213-929-2525
Email: info@swlaw.com

Web: swlaw.com

Specialty: Intellectual Property

Additional location:

Plaza Tower

600 Anton Blvd., Ste. 1400
Costa Mesa, CA 92626-7689
714-427-7000 Fax 714-427-7799

STEPHEN E. SESSA, ESQ.
Reed Smith, LLP

1901 Ave. of the Stars, Ste. 700
Los Angeles, CA 90067
310-734-5426

Email: ssessa@reedsmith.com
Web: reedsmith.com

Contact: Stephen E. Sessa

STEVEN S. KARIC

Hamburg, Karic, Edwards & Martin
1900 Ave. of the Stars, Ste. 1800

Los Angeles, CA 90067
310-552-9292

Email: skaric@hkemlaw.com

Web: hkemlaw.com

Specialty: All music-related activities

*No unsolicited material, please call or email first.

STEVEN R. LOWY ISAACMAN, KAUFMAN &
PAINTER, LOWY & ZUCKER

1100 Glendon Ave.

Suite 1500

310-881-6800

Email: info @ikplaw.com

Web: ikplaw.com

TYLER & WILSON, LLP

5455 Wilshire Blvd., Ste. 1925

Los Angeles, CA 90036
323-655-7180

Email: inquiries @tyler-law.com
Web: tyler-law.com

Contact: Christine J. Wilson
Specialty: Music and Business Law

VICTOROFF & ASSOCIATES
11355 W. Olympic Blvd, Ste. 300
Los Angeles, CA 90064
310-207-8999

Email: greg @rohde-victoroff.com
Web: victoroff-law.com

Contact: Greg Victoroff
Specialty: all areas

*Unsolicited material accepted

WEINER & BUTLER

1299 Ocean Ave., Ste. 306

Santa Monica, CA 90401
310-836-1400

Contact: Gerald B. Weiner, Partner
Email: gbweiner@pwmusiclaw.com
Web: probsteinandweiner.com

*No unsolicited material

WESTON, GARROU, MOONEY

12121 Wilshire Blvd., Ste. 525

Los Angeles, CA 90025

310-442-0072

Web: wgdlaw.com

Contact: Jerome H. Mooney

Specialty: Music Law, Entertainment Law

ZIFFREN, BRITTENHAM, LLP
1801 Century Park W.

Los Angeles, CA 90067
310-552-3388 Fax 310-553-7068
Email: info @ziffrenlaw.com

Web: ziffrenlaw.com
Specialty: all areas
*No unsolicited material

COLORADO

CLINE, WILLIAMS, WRIGHT, JOHNSON &
OLDFATHER, LLP

215 Mathews St., Ste. 300

Fort Collins, CO 80524

970-221-2637

Web: clinewilliams.com

Specialty: Intellectual Property

and Technology Law

COLSON-QUINN

ATTORNEYS AT LAW

4450 Arapahoe Ave #100

Boulder, CO 80303

303-415-2557

Email: Joyce @colsonquinn.com

Contact: Joyce Colsen

Specialty: Trademark Law, Intellectual Property

HOLLAND & HART

555 17th St., Ste. 3200

Denver, CO 80202-3979
303-295-8000, 303-295-8187
Email: mabell@hollandhart.com
Web: hollandhart.com

Contact: Matthew Abell
Specialty: Intellectual Property

Additional locations:

600 East Main Street
Suite 104

Aspen, CO 81611
970-925-3476

1800 Broadway
Suite 300

Boulder, CO 80302
303-473-2700

LEYENDECKER & LEMIRE, LLC

5460 S Quebec St., Ste. 330

Greenwood, CO 80111

303-768-0123

Email: info @ coloradoiplaw.com

Web: coloradoiplaw.com

Specialty: Copyright Law, Trademark Law,
Intellectual Property

PERKINS COIE

1900 16th St., Ste. 1400

Denver, CO 80202-5255

303-291-2314 Fax 303-291-2400

Email: SAllison @ perkinscoie.com

Web: perkinscoie.com

Contact: Garland (Sonny) W. Allison
Specialty: Trademark Law, Intellectual Property

SNELL & WILMER

1200 17th St., Ste. 1900

Denver, CO 80202-5854
303-634-2000 Fax 303-634-2020
Email: info@swlaw.com

Web: swlaw.com

Specialty: Intellectual Property

CONNECTICUT

CACACE TUSCH & SANTAGATA
1111 Summer St.

Stamford, CT 06905
203-327-2000

Web: lawcts.com

Specialty: Intellectual Property

GIARNIERO & ASSOCIATES, LLC
972 E. Broadway

Stratford, CT 06615

203-375-3994

Web: giarnierolaw.com

Contact: Richard Garner
Specialty: Intellectual Property

OHLANDT GREELEY RUGGIERO &
PERLE, LLP

One Landmark Sq., 10th FI.
Stamford, CT 06901-2682
203-327-4500

Email: info@ogrp.com

Web: ogrp.com

Specialty: Intellectual Property

ST. ONGE STEWARD JOHNSTON &
REENS, LLC

986 Bedford St.

Stamford, CT 06905

203-324-6155 Fax 203-327-1096
Email: info@ssjr.com

Web: ssjr.com

Specialty: Intellectual Property

SUSAN L. MENDE

39 Jaffe Terr.

Colchester, CT 06415

860-537-1176

Email: mendelaw @ctmch.com

Contact: Susan L. Mende

Specialty: Legal services. Majority of work
involves developing clients image and
marketability
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DELAWARE

FISH & RICHARDSON, PC
222 Delaware Ave., 17th FI.
P.O. Box 1114

Wilmington, DE 19899-1114
302-652-5070

Web: fr.com

Specialty: Intellectual Property

JEFFREY R. RAMBERG,

LAW OFFICE OF

273 E. Main St., Ste. G

Newark, DE 19711

302-454-6414 Fax 302-454-6414

Email: ramberg@juno.com

Web: ramberglawfirm.com

Contact: Jeffrey R. Ramberg

Specialty: transactional intellectual property

MARKS, O’NEILL, O’'BRIEN, DOHERTY &
KELLY, P.C.

300 Delaware Ave., Ste. 900

Wilmington, DE 19801

303-658-6538

Email: mdugganmoodklaw.com

Web: mooclaw.com

Contact: Michael F. Duggan

Specialty: Intellectual Property

ADAMS AND REESE, LLP

20 F St., N.W., Ste. 500
Washington, DC 20001
202-737-3234

Web: adamsandreese.com
Specialty: Entertainment Law, Music Law,
Intellectual Property

BERLINER, CORCORAN & ROWE

1101 17th St. N.W., Ste. 1100

Washington, DC 20036

202-293-5555

Email: bcr@bcr.us

Web: ber.us

Specialty: Entertainment Law, Copyright Law
and Internet Law

Additional location:

321 Warren Dr.
San Francisco, CA 94131
415-839-9201

KATTEN MUCHIN ROSENMAN, LLP
2900 K St. N.W., North Tower, Ste. 200
Washington, DC 20007-5118
202-625-3686

Email: timothy.lynes @kattenlaw.com
Web: kattenlaw.com

Contact: Timothy J. Lynes

MANATT, PHELPS & PHILLIPS
1050 Connecticut Ave., N.W., Ste. 600
Washington, DC 20036
202-585-6500

Web: manatt.com

Specialty: all areas

PROSKAUER, ROSE, LLP

1001 Pennsylvania Ave.,

N.W., Ste. 400 S.

Washington, DC 20004-2533
202-416-6800, 202-416-5850

Email: phamburger @ proskauer.com
Web: proskauer.com

Contact: Paul M. Hamburger, Partner
Specialty: practice limited to litigation of
commercial and entertainment related disputes
*No unsolicited material

STEPTOE & JOHNSON

1330 Connecticut Ave., N.W.

Washington, DC 20036

202-429-6749, 202-429-3000

Email: mallan @steptoe.com

Web: steptoe.com

Contact: Michael J. Allan

Specialty: Contracts and Intellectual Property

VENABLE, LLP

600 Massachusetts Ave, NW
Washington, DC 200041
202-344-4000 Fax 202-344-8300
Web: venable.com

Specialty: Intellectual Property

FLORIDA

ALLEN L. JACOBI

11077 Biscayne Blvd., Ste. 200

Miami, FL 33161

305-893-2007

Web: pyramidrecords.net

Specialty: All entertainment-related services

DAVID BERCUSON, PA, LAW OFFICES OF
Town Center One, Ste. 1813

8950 S.W. 74 Ct.

Miami, FL 33156

305-670-0018 Fax 305-670-0019

Email: DBercuson@aol.com

Web: bercusonlaw.com

Contact: David Bercuson
Specialty: specialist in domestic and foreign
music licensing and obtaining deals for artists

GRIMES LLC

3501 Bonita Bay Blvd.
Bonita Springs, FL 34134
239-330-9000

Web: gandb.com

Specialty: Entertainment, branding, trademarks,

copyrights, licensing and litigation

PROSKAUER, ROSE, LLP

2255 Glades Rd., Ste. 421 Atrium

Boca Raton, FL 33431-7360

561-241-7400, 561-995-4777

Email: dpratt@proskauer.com

Web: proskauer.com

Contact: David Pratt

Specialty: practice limited to litigation of
commercial and entertainment related disputes
*No unsolicited material

TALENTED TENTH CONSULTING & LEGAL
SERVICES, PLLC

1415 W. Cypress Creek Road

Suite 300

Fort Lauderdale, FL 33309

754-800-5291 Fax 754-999-2140

Email: adumas @talentedtenthlaw.com

Web: talentedtenthlaw.com

Contact: Antoine Dumas, Esq.

Specialty: Contract drafting, dispute and
negotiation, trademarks, copyright, publishing,
licensing, business consulting, touring,
recording, royalties calculations, Film and TV
law, full-service litigation.

ALAN S. CLARKE, LAW OFFICES OF
1600 Parkwood Circle, SE, Suite 200
Atlanta, GA 30326

404-816-9800 Fax 404-816-0555
Email: aclarke @ entertainlaw.com
Web: theentertainmentlawgroup.com
Contact: Alan Clarke

Specialty: Intellectual Property

BALSER & GRELL IP LAW, LLC

3330 Cumberland Blvd., Ste. 500

Atlanta, GA 30339

678-202-5990

Email: mgrell@bgiplaw.com

Web: trwiplaw.com

Specialty: Patents, Trademarks, Copywrights

FREED HOWARD, LLC

101 Marietta St.

Ste. 3600

Atlanta, GA 30303

470-839-9300

Email: info @ freedhoward.com

Web: freedhoward.com

Specialty: Entertainment Law, Music Law, Film/
TV Law, Copyrights

HOLLAND & KNIGHT

1180 W. Peachtree St., Ste. 1800
Atlanta, GA 30309
404-817-8500, 404-817-8585
Email: allen.maines @hklaw.com
Web: hklaw.com

Contact: J. Allen ‘Allen” Maines
Specialty: Entertainment Law,
Contract Law

MINTER & ASSOCIATES

5398 E. Mountain St.

Stone Mountain, GA 30083
770-879-7400 Fax 770-879-5695

Email: kamlaw @ aol.com

Web: kendallminteresq.com

Contact: Kendall Minter

Specialty: Entertainment Law, Intellectual
Property

BAKER HOSTETLER

1170 Peachtree St., N.E., Ste. 2400
Atlanta, GA 30309-7676
404-459-0050

Email: jjones @bakerlaw.com
Web: bakerlaw.com

Contact: Joann Gallagher Jones
Specialty: Intellectual Property

YEMANE CLARKE, ATTORNEY
5863 Redan Rd.

Stone Mountain, GA 30088
770-450-8003

Web: clarkelegal.com

Contact: Yemane Clarke
Specialty: Intellectual Property

HAWLEY, TROXELL ENNIS & HAWLEY, LLP
877 Main St., Ste. 1

Boise, ID 83702

208-344-6000

Email: info@hawleytroxell.com

Web: hawleytroxell.com

Specialty: Intellectual Property

Additional locations:

250 N.W. Blvd., Ste. 204
Coeur dAlene, ID 83814
208-667-1300

412 West Center St., Ste. 2000
Pocatello, ID 83204
208-233-20001

2010 Jennie Lee Dr.
Idaho Falls, ID 83404
208-529-3005

PEDERSEN AND COMPANY, PLLC
1410 N. 28th St.

Boise, ID 83703

208-343-6355

Email: ip@pedersenco.com

Web: patentattorneyidaho.com
Contact: Ken J. Pedersen or Barbara S.
Pedersen

Specialty: Intellectual Property

PERKINS COIE

1111 W. Jefferson St., Ste. 500

Boise, ID 83702-5391

208-343-3434 Fax 208-343-3232

Email: RMaynard @ perkinscoie.com

Web: perkinscoie.com

Contact: Robert A. Maynard

Specialty: Trademark Law, Intellectual Property

PARSONS, BEHLE & LATIMER

800 W. Main St., #1301

Boise, ID 83706

208-562-4900 Fax 208-562-4901

Email: rjohnson @personsbehle.com
Web: parsonsbehle.com

Contact: Rexford A. Johnson

Specialty: Intellectual Property Litigation,
Patents, Trademarks and Copyrights

BRIAN A. ROSENBLATT
ATTORNEY AT LAW
BRYCE DOWNEY & LENKOV LLC

200 N. Lasalle St., Ste. 2700
312-377-1501, 312-327-0056

Chicago, IL 60601

Email: brosenblatt@bdlfirm.com

Web: bdlfirm.com

Specialty: Entertainment Law, Intellectual
Property, Litigation

JAY B. ROSS & ASSOCIATES, PC
842 W. Grand Ave.

Chicago, IL 60642-6565
312-633-9000

Email: music_law@msn.com
Web: jaybross.com

Contact: Jay B. Ross

Specialty: Entertainment Law

HUSCH BLACKWELL

120 S. Riverside Plaza, Ste. 2200

Chicago, IL 60606

312-655-1500, 312-526-1643

Email: daan.erikson @huschblackwell.com
Web: huschblackwell.com

Contact: Daan G. Erikson

Specialty: Entertainment and Media, Intellectual
Properties

KATTEN, MUCHIN & ROSENMAN

525 W. Monroe St.

Chicago, IL 60661

312-902-5200, 312-902-5296

Email: Kristin.achterhof @kattenlaw.com

Web: kattenlaw.com

Contact: Kristin J. Achterhof

Specialty: Trademark, Copyright, Entertainment
Litigation

LOEB & LOEB, LLP

321 N. Clark, Ste. 2300
Chicago, IL 60654
312-464-3144

Contact: Douglas N. Masters
Email: dmasters@loeb.com
Web: loeb.com

Specialty: all areas

MANDELL MENKES, LLC

One North Franklin Street

Suite 3600

Chicago, IL 60606

312-251-1000, 312-251-1016, 312-493-3091
Email: pstrand @ mandellmenkes.com,
Imensch @mandellmenkes.com

Web: mandellmenkes.com

Contact: Peter Strand & Linda Mensch
Specialty: Media, Entertainment and First
Amendment Intellectual Property

PERKINS COIE

131 S. Dearborn St., Ste. 1700
Chicago, IL 60603-5559
312-324-8400 Fax 312-324-9400
Email: CWilson @ perkinscoie.com
Web: perkinscoie.com

Contact: Christopher (Chris) B. Wilson
Specialty: Trademark Law,

Intellectual Property

SMITH AMUNDSEN, LLC

150 N. Michigan Ave., Ste. 3300

Chicago, IL 60601

312-894-3200

Email: Ischechtman @salawus.com

Web: salawus.com

Contact: Larry A. Schechtman, Partner,

Brian Rosenblatt

Specialty: Ent., Media, Privacy, and Intellectual
Property

BARNES & THORNBURG, LLP
11 S. Meridian St.

Indianapolis, IN 46204-3535
317-231-7313

Email: shawn.bauer@btlaw.com
Web: btlaw.com

Contact: Shawn D. Bauer
Specialty: Intellectual Property

BINGHAM, GREENEBAUM,
DOLL, LLP

2700 West Market St.

Indianapolis, IN 46204
317-968-5529

Email: jdaniluck@bgdlegal.com
Web: bgdlegal.com

Contact: John V. Daniluck, Partner
Specialty: Intellectual Property

LEWIS & KAPPES, PC

One American Sq., Ste. 2500
Indianapolis, IN 46282-0003
317-639-1210 Fax 317-639-4882
Email: trichardson @ lewis-kappes.com
Web: lewis-kappes.com

Contact: Todd Richardson

Specialty: Intellectual Property

MCKEE, VOORHEES & SEASE, PLC

801 Grand Ave., Ste. 3200

Des Moines, I1A 50309-2721

515-288-3667 Ext. 5961

Web: ipmvs.com

Contact: Brandon W. Clark

Specialty: Entertainment Law, Trademarks,
Copyrights

ZARLEY LAW FIRM, PLC
Capital Sq.

400 Locust St., Ste. 200

Des Moines, |A 50309-2350
515-288-3667

Email: info @zarleylaw.com
Web: zarleylaw.com
Specialty: Intellectual Property

FLEESON, GOOING
ATTORNEYS AT LAW

1900 Epic Center

301 N. Main St.

Wichita, KS 67202

316-267-7361

Email: kmeyerhoff @fleeson.com
Web: fleeson.com

Contact: Kent A. Meyerhoff
Specialty: Intellectual Property

FOULSTON SIEFKIN, LLP

1551 N. Waterfront Pkwy., Ste. 100

Wichita, KS 67206-4466

316-267-6371

Email: bmatthews @foulston.com

Web: foulston.com

Contact: William (Bill) P. Matthews, Partner
Specialty: Intellectual Property

Additional locations:

534 S. Kansas Ave., Ste. 1400
Topeka, KS 66603-3436
785-233-3600 Fax 785-233-1610

32 Corporate Woods

9225 Indian Creek Pkwy., Ste. 600
Overland Park, KS 66210
913-498-2100 Fax 913-498-2101

KENTUCKY

BINGHAM, GREENEBAUM, DOLL, LLP
300 W. Vine St., Ste. 1200

Lexington, KY 40507

859-231-8500

Web: bgdlegal.com

Specialty: Intellectual Property

LYNCH, COX, GILMAN & GOODMAN
500 W. Jefferson St., Ste. 2100
Louisville, KY 40202

502-589-4215

Email: atty @lcgandm.com

Web: lynchcoxlaw.com

Specialty: Intellectual Property

MIDDLETON REUTLINGER
401 S. 4th St., Ste. 2600
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Louisville, KY 40202
502-584-1135, 502-625-2753
Email: abrackett@middletonlaw
Web: middreut.com

Contact: Alexander P. Brackett
Specialty: Intellectual Property

ADAMS AND REESE, LLP

One Shell Sq.

701 Poydras St., Ste. 4500

New Orleans, LA 70139

504-581-3234, 504-585-0420

Email: paige.sensenbrenner@arlaw.com
Web: adamsandreese.com

Contact: E. Paige Sensenbrenner
Specialty: Entertainment Law, Music Law,
Intellectual Property

Additional location:
450 Laurel St., Ste. 1900

Baton Rouge, LA 70801
225-378-3244

Email: willliam.shea@arlaw.com
Contact: William D. Shea
NOLA ENTERTAINMENT LAW

5811 Tchoupitoulas St.

New Orleans, LA 70115

504-782-8803

Email: geveline @ nocoxmail.com

Web: nolaentertainmentlaw.com

Contact: Gregory P. Eveline

Specialty: Entertainment Law, Copyright Law,
Trademark Law

EATON PEABODY, PA

80 Exchange St.

Bangor, ME 04401

207-947-0111 Fax 207-942-3040

Web: eatonpeabody.com
Specialty: Intellectual Property

Additional locations:

77 Sewall St., Ste. 3000
Augusta, ME 04330
207-622-3747 Fax 207-622-9732

167 Park Row

P.O.Box 9

Brunswick, ME 04011
207-729-1144 Fax 207-729-1140

204 Main St.
Ellsworth, ME 04605
207-664-2900

100 Middle St.

P.O. Box 15235
Portland, ME 04112
207-274-5266

RUDMAN & WINCHELL, LLC

84 Harlow St.

P.O. Box 1401

Bangor, ME 04402-1401

207-947-4501, 207-992-2412

Email: apellegrini@rudmanwinchell.com
Web: rudmanwinchell.com

Contact: Anthony D. Pellegrini
Specialty: Intellectual Property

& Copyright Law

MARYLAND

LARRY J. GUFFEY

502 Washington Ave., Ste. 605

Towson, MD 21204

410-659-9550

Email: larry @ GuffeyLaw.com

Web: guffeylaw.com

Specialty: Intellectual Property, Trademark and
Patents

Additional location:

94 Narod Blvd.
Water Mill, NY 11976
631-237-4891

MARYLAND VOLUNTEER LAWYERS
SERVICE

201 N. Charles St., Ste. 1400
Baltimore, MD 21201

410-539-6800

Email: info@mvlslaw.org

Web: mvislaw.org

VENABLE, LLP

750 E. Pratt St., Ste. 900
Baltimore, MD 21202
410-244-7400 Fax 410-244-7742
Web: venable.com

Specialty: Intellectual Property

Additional location:

210 West Pennsylvania Ave, Ste. 500
Towson, MD 21204

410-494-6200
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BURNS & LEVINSON, LLP

125 Summer St.

Boston, MA 02110
617-345-3000 Fax 617-345-3299
Email: sstenger@burnslev.com
Web: burnslev.com

Contact: Susan E. Stenger
Specialty: Music Law, Litigation

Additional locations:

175 Derby St., Ste. 6
Hingham, MA 02043
716-345-3000

69 Park St.
Andover, MA 018110
978-474-4700

20 Wiliam St., Suite 135
Wellesley, MA 02481
617-345-3000

CESARI & MCKENNA, LLP
One Liberty Square, Suite 310
Boston, MA 022109
617-951-2500 Fax 617-951-3927
Web: c-m.com

Specialty: Intellectual Property

PATTI JONES ATTORNEY AT LAW

20 Park Plaza

Boston, MA 02116

617-948-2139

Email: patti @pattijones.com

Web: pattijones.com

Contact: Patti Jones

Specialty: music, literary publishing, media and
independent film

PROSKAUER, ROSE, LLP

One International PI., 14th FI.

Boston, MA 02110-2600

617-526-9800

Email: jcapraro @proskauer.com

Web: proskauer.com

Contact: Joseph A. Capraro, Jr.

Specialty: practice limited to litigation of
commercial and entertainment related disputes
*No unsolicited material

WOLF, GREENFIELD & SACKS, PC
600 Atlantic Ave.

Boston, MA 02210-2206
617-646-8000 Fax 617-646-8646
Web: wolfgreenfield.com

Specialty: Trademark, Copyright

FOLEY & LARDER, LLP

One Detroit Center

500 Woodward Ave., Ste. 2700
Detroit, Ml 48226-3489
313-234-7100 Fax 313-234-2800
Web: foley.com

Specialty: Intellectual Property

HERTZ SCHRAM

1760 S. Telegraph Rd., Ste. 300

Bloomfield Hills, MI 48302

248-494-4486

Web: hertzschram.com

Contact: Howard Hertz

Specialty: Entertainment Law, Contracts, Litigation

Additional location:

Chrysler House

719 Griswold St., Ste. 820-128
Detroit, Ml 48226
313-757-4724

HONIGMAN MILLER SCHWARTZ & COHN, LLP
315 E. Eisenhower Pkwy., Ste. 100

Ann Arbor, MI 48108

734-418-4256 Fax 734-418-4257

Email: jstewart@honigman.com

Web: honigman.com

Contact: James E. Stewart

Specialty: Intellectual Property Litigation

Additional locations:

350 E. Michigan Ave., Ste. 300

Kalamazoo, MI 49007

269-337-7704 Fax 269-337-7705

Email: jobrien@honigman.com

Contact: Jonathan P. O’Brien, Ph.D., Partner

2290 1st National Blvd.
660 Woodward Ave.
Detroit, Ml 48226
313-465-7000

39400 Woodward Ave., Suite 101
Bloomfield Hills, MI 48304
248-566-8300

650 Trade Centre Way, Suite 200
Kalamazoo, MI 49002
269-337-7700

300 Ottawa Ave., NW, Suite 400
Grand Rapids, Ml 49503
616-649-1900

222 N. Washington Sq, Suite 400
Lansing, MI 48933
517-484-8282

JAFFE, RAITT, HEUER & WEISS
28 W. Adams Ave., Ste. 1500
Detroit, Ml 48226

313-800-6500

Web: jaffelaw.com

Specialty: Intellectual Property

Additional locations:

27777 Franklin Rd., Ste. 2500
Southfield, Ml 48034
248-351-3000

302 E. Liberty
Ann Arbor, Ml 48104
734-222-4776

REISING, ETHINGTON, PC

755 W. Big Beaver Rd., Ste. 1850
Troy, MI 48084

248-689-3500 Fax 248-689-4071
Web: reising.com

Specialty: Intellectual Property Law

MINNESOTA

DORSEY & WHITNEY, LLP

50 S. 6th St., Ste. 1500

Minneapolis, MN 55402-1498
612-340-5681 Fax 952-516-5585
Email: rosenbaum.robert@dorsey.com
Web: dorsey.com

Contact: Robert A. Rosenbaum
Specialty: Intellectual Property

LOMMEN ABDO

1000 International Centre

920 2nd Ave. S.

Minneapolis, MN 55402

800-752-4297, 612-339-8131

Fax 612-339-8064

Email: rabdo@lommen.com

Web: lommen.com

Contact: Ken Abdo

Specialty: Music Law, Entertainment Law

PATTERSON THUENTE, IP
4800 IDS Center

80 S. 8th St.

Minneapolis, MN 55402-2100
612-349-5754, 612-349-3010
Email: biascok @ ptslaw.com
Web: ptslaw.com

Contact: Tye Biasco
Specialty: Entertainment Law

BRUNINI, GRANTHAM, GROWER & HEWES,
PLLC

The Pinnacle Building, Ste. 100

190 E. Capitol St.

Jackson, MS 39201

601-960-6890

Email: scarmody @brunini.com

Web: Brunini.com

Contact: Stephen J. Carmody

Speciality: Intellectual Property, Litigation,
Media and Advertising

SPENCER, FANE, BRITT & BROWNE
1000 Walnut St., Ste. 1400

Kansas City, MO 64106

816-292-8150, 816-474-8100

Email: kelliott@ spencerfane.com

Web: spencerfane.com

Contact: Kyle L. Elliott

Specialty: Entertainment Law, Intellectual
Property

MONTANA

ANTOINETTE M. TEASE, PLLC
175 N. 27th St., Ste. 1206
Billings, MT 59101
406-294-9000, 406-591-3689
Email: toni@teaselaw.com
Web: teaselaw.com

Contact: Antoinette M. Tease
Specialty: Intellectual Property
and Technology Law

CROWLEY, FLECK, LLP
490 N. 31st St., Ste. 500
Billings, MT 59101
406-252-3441

Email: bf@crowleyfleck.com
Web: crowleyfleck.com
Contact: Bruce Fain

DORSEY & WHITNEY, LLP
125 Bank St., Ste. 600
Missoula, MT 59802-4407

406-721-6025

Email: bell.steve @dorsey.com
Web: dorsey.com

Contact: Steve D. Bell
Specialty: Intellectual Property

WORDEN THANE, PC

321 W Broadway

Suite 300

Missoula MT 59802
866-758-3444, 406-721-3400
Web: wordenthane.com
Specialty: Copyright, Trademarks

NEBRASKA

ABRAHAMS, KASLOW

& CASSMAN, LLP

8712 W. Dodge Rd., Ste. 300
Omaha, NE 68114
402-392-1250 Fax 402-392-0816
Web: akclaw.com

Specialty: Intellectual Property

CLINE, WILLIAMS, WRIGHT, JOHNSON &
OLDFATHER, LLP

12910 Pierce St., Ste. 200

Omaha, NE 68144

402-474-6900, 402-397-1700

il: jmiles @clinewilliams.com

Web: clinewilliams.com

Contact: John C. Miles

Specialty: Intellectual Property

& Technology Law

Additional location:

233 S. 13th St., Ste. 1900
Lincoln, NE 68508
402-474-6900

1207 “M” Street
PO Box 510
Aurora, NE 68818
402-694-6314

Northern Heights Professional Plaza
416 Valley View Drive, Suite 304
Scottsbluff, NE 69361

308-635-1020

HOUGHTON BRADFORD
WHITTED PC, LLO

6457 Frances Street, Suite 100
Omaha, NE 68106
402-344-4000, 402-930-1067
Web: houghtonbradford.com
Contact: David A. Houghton
Specialty: Intellectual Property

KUTAK ROCK, LLP

The Omaha Building

1650 Farnam St.

Omaha, NE 68102-2186
402-346-6000 Fax 402-346-1148
Web: kutakrock.com

Specialty: Intellectual Property

BROWNSTEIN, HYATT, FARBER, SCHRECK
100 N. City Pkwy., Ste. 1600

Las Vegas, NV 89106

702-382-2101, 775-398-3800

Email: mronds @bhfs.com

Web: bhfs.com

Contact: Michael D. Rounds

Specialty: Intellectual Property

Additional location:

5371 Kietzke Ln.
Reno, NV 89511
775-324-4100

GREENBERG, TRAURIG

10845 Griffith Peak Drive

Las Vegas, NV 89135

702-792-3773

Web: gtlaw.com

Specialty: Entertainment and intellectual
properties

PARSONS, BEHLE & LATIMER

50 W. Liberty St., Ste. 750

Reno, NV 89501

775-323-1601, 800-293-9669

Fax 775-348-7250

Web: parsonsbehle.com

Specialty: Intellectual Property Litigation,
Patents, Trademarks and Copyrights

SNELL & WILMER

3883 Howard Hughes Pkwy., Ste. 1100
Las Vegas, NV 89169-5958
702-784-5200, 702-784-5280

Web: swlaw.com

Specialty: Intellectual Property

Additional location:
50 W. Liberty St., Ste. 510

Reno, NV 89511
775-785-5440
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WEIDE & MILLER, LTD

7251 W. Lake Mead Bivd., Ste. 530

Las Vegas, NV 89128

702-382-4804 Fax 702-382-4805

Web: weidemiller.com

Specialty: Intellectual property and technology
law

GALLAGHER, CALLAHAN &
GARTRELL, PC

214 N. Main St.

P.O. Box 1415
Concord, NH 03302-1415

603-545-3606, 800-528-1181

Email: cline@gcglaw.com

Web: gcglaw.com

Contact: Peter Cline

Specialty: Intellectual property, Entertainment
Law

MAINE, CERNOTA & RARDIN
547 Amherst St., 3rd FI.
Nashua, NH 03063-4000
603-886-6100

Emai fo@mcr-ip.com

Web: mcr-ip.com

Specialty: Intellectual property

SHAHEEN & GORDON, PA

80 Merrimack St.

Manchester, NH 03101
603-635-4099

Web: shaheengordon.com
Specialty: Trademark, Copyrights

Additional locations:

107 Storrs St.
Concord, NH 03302

11 Concord Street
Nashua, NH 03060

353 Central Avenue
Suite 200
Dover, NH 03820

NEW JERSEY

JEKIELKE & JANIS LLP

26 Park St. Suite 2045
Montclair, NJ 07042
212-686-7008

Email: jon@jj.lawyers.com
Web: jj-lawyers.com

Contact: Jon Jekielek
Specialty: Entertainment Law

Additional location:

203 E. Pennsylvania Blvd.
Feasterville, PA 19053
215-396-2727

MARKS, O’NEILL, O'BRIEN &
KELLY, P.C.

Cherry Tree Corporate Center
535 Route 38 E., Ste. 501

Cherry Hill, NJ 08002
856-663-4300

Email: newjersey @mooclaw.com
Web: mooclaw.com

Specialty: Intellectual Property

MCCARTER & ENGLISH, LLP

100 Mulberry St.

Newark, NJ 07102

973-622-4444 Fax 973-624-7070

Email: info@mccarter.com

Web: mccarter.com

Specialty: Litigation, Intellectual Property,
Trademark, Copyright, Contracts

PAUL B. UNGAR

16 Monmouth Ave.

Edison, NJ 08820

7320-692-4286

Email: paul @paulbungar.com

Web: paulbungar.com

Contact: Paul Ungar

Specialty: Entertainment Law, Intellectual
Property, Trademark, Copyright

PROSKAUER, ROSE, LLP

One Newark Center

Newark, NJ 07102

973-274-3200, 973-274-3256

Email: Lsandak @ proskauer.com

Web: proskauer.com

Contact: Lawrence R. Sandak

Specialty: practice limited to litigation of
commercial and entertainment related disputes
*No unsolicited material

PEACOCK LAW

201 Third Street, NW
Suite 1340
Albuquerque, NM 87102
877-998-1506, 505-998-1500

NEW YORK

ARTHER LAW FIRM, THE

One Rockefeller Plaza, 11th FI.

New York, NY 10020-1001

888-520-4529, 212-713-0138

Web: artherlaw.com

Contact: Anthony Arther

Specialty: Free Consultation, Demo and Deal
Shopping, Music, Film and Fashion matters

Additional location:

670 Franklin Ave.
Brooklyn, NY 11238

ASSOCIATION OF THE BAR OF THE CITY
OF N.Y.

42 W. 44th St.

New York, NY 10036
212-626-7373, 800-342-3661
Web: ilawyer.com

BELDOCK, LEVINE & HOFFMAN

99 Park Ave., 26th FI.

New York, NY 10016

212-490-0400

Email: pmatorin @blhny.com

Web: blhny.com

Contact: Peter Matorin

Specialty: Entertainment Law, Intellectual
Property

CHRISTOPHER HOYT, ESQ.

The Hoyt Law Group, LLC

30 Wall St., 8th FI.

New York, NY 10005

212-268-3414

Email: info@cwhesg.com

Web: cwhesqg.com

Specialty: Entertainment and Business Law
*No unsolicited material

CODISPOTI & MANCINELLI, LAW OFFICES OF
111 John St., Ste. 800

New York, NY 10038

212-791-9453

Email: bruno @ codispotilaw.com

Web: codispotilaw.com

Contact: Bruno Codispoti

Specialty: Entertainment Law

Additional location:

600 3rd Ave., Ste. 1500
New York, NY 10016

WALLACE E. J. COLLINS Il ESQ

250 E. 39th St., Ste. 9K

New York, NY 10016

212-661-3656

Email: wallace @wallacecollins.com
Web: wallacecollins.com

Contact: Wallace Collins

Specialty: Entertainment and Intellectual
Property

COWAN, DEBAETS, ABRAHAMS &
SHEPPARD, LLP

41 Madison Ave., 34th FI.

New York, NY 10010

212-974-7474 Fax 212-974-8474
Email: info@cdas.com

Web: cdas.com

Specialty: Entertainment Law

Additional location:

9595 Wilshire Blvd., Ste. 900
Beverly Hills, CA 90212
310-492-4392

DAVIS, SHAPIRO, LEWIT, GRABEL, LEVIN,
GRANDERSON & BLAKE

414 W. 14th St., 5th FI.

New York, NY 10014

212-230-5500

Email: info@davisshapiro.com

Web: davisshapiro.com

Specialty: Entertainment Law

DAVIS WRIGHT TREMAINE, LLP
1251 Ave. of the Americas, 21st Fl.
New York, NY 10020-1104
212-489-8230 Fax 212-489-8340
Email: info@dwt.com

Web: dwt.com

Specialty: Entertainment Law

DORSEY & WHITNEY, LLP

51 W. 52nd St.

New York, NY 10019-6119
212-415-9200, 212-415-9269

Email: Edelman.sandra@dorsey.com
Web: dorsey.com

Contact: Sandra Edelman
Specialty: Intellectual Property

FOSTER GARVEY PC

100 Wall St., 20th FI.

New York, NY 10005-3708
212-431-8700, 202-298-1787
Web: foster.com

Specialty: Entertainment Law

GEORGET. GILBERT, ATTORNEY AT LAW

74 W. 68th St., Ste. 9B

New York, NY 10023

212-677-2001, 917-817-4819

Email: musicesq@gmail.com; Skype: musicesq;
AIM: ggilbert54

Web: linkedin.com/in/georgegilbert

Specialty: Intellectual Property, Entertainment
law with focus on the music industry, literary,
television and film. Trademark and Copyright

GEORGE STEIN, LAW OFFICES OF
270 Madison Ave., Ste. 1410

New York, NY 10016

212-683-5320 Fax 212-686-2182

Email: georgestein@earthlink.net

Web: georgesteinlaw.com

Contact: George Stein

Specialty: Entertainment Law, Music Law,
Copyrights

GOTTLIEB, RACKMAN & REISMAN
270 Madison Ave., 8th FI.

New York, NY 10016

212-684-3900 Fax 212-684-3999
Email: arubenstein@grr.com

Web: grr.com

Contact: Allen |. Rubenstein
Specialty: Entertainment Law

Additional location:

1225 Franklin Ave.
Garden City, NY 11530
516-495-7924 Fax 516-873-8881

445 Hamilton Ave., Ste. 1102
White Plains, NY 10601
914-220-5304

GREENBERG TRAURIG

Met Life Bldg.

200 Park Ave.

New York, NY 10166

212-801-9200 212-801-2233

Email: ballj@ gtlaw.com

Web: gtlaw.com

Contact: Jonathan D. Ball, Ph.D.
Specialty: Music Law & Entertainment Law

HEYMAN LAW

26 Perry St., Ste. 4-A

New York, NY 10014

212-414-9522

Email: info@heylaw.com

Web: heylaw.com

Specialty: Entertainment Law, Copyright,
Trademark, New Media

JEFFREY GANDEL,

LAW OFFICES OF

1623 3rd Ave., Ste. 22A

New York, NY 10128

212-289-0709 Fax 212-289-0686

Email: jeff@gandellaw.com

Web: gandellaw.com

Contact: Jeffrey Gandel

Specialty: Music Law, Film Law, Litigation

THE JACOBSON FIRM, P.C.
347 5th Ave., Ste. #810

New York, NY 10016
212-683-2001

Email: jeffrey @jacobsonfirm.com
Web: jacobsonfirm.com

JOEL BROOKS

25 S. Service Rd., Ste. 240
Jericho, NY 11753
516-338-0533

Contact: Joel Brooks
Specialty: Music Law

KATTEN, MUCHIN & ROSENMAN, LLP
575 Madison Ave.

New York, NY 10022

212-940-8800, 212-940-8554

Email: karen.ash @kattenlaw.com

Web: kattenlaw.com

Contact: Karen Artz Ash

Specialty: Intellectual Property

KIA LAW FIRM

149 Madison Ave., Ste. #1105
New York, NY 10016
212-679-4200 Fax 212-679-4155
Email: info @kialawfirm.com
Web: kialawfirm.com

Specialty: Entertainment Law

LEVINSOHN ASSOCIATES, P.C.
1325 Ave. of the Americas, 27th FI.
New York, NY 10019
212-262-1000

Email: assistant@entlawfirm.com
Web: entlawfirm.com

Specialty: I.P. and Copyright

LOEB & LOEB, LLP

345 Park Ave.

New York, NY 10154-1895
212-407-4000, 212-407-4906
Email: rarar@loeb.com
Web: loeb.com

Contact: Roger M. Arar
Specialty: all areas

MANATT, PHELPS & PHILLIPS
7 Times Sq.

New York, NY 10036
212-790-4500 Fax 212-790-4545

Web: manatt.com
Specialty: all areas

Additional location:
136 State St., Ste. 300

Albany, NY 12207
518-431-6700 Fax 518-431-6767

MARVIN KATZ, LAW OFFICES OF

410 Park Ave., Ste. 1530

New York, NY 10022

212-486-6001 Fax 212-486-4608

Email: marvin@mkatzlaw.net

Web: mkatzlaw.net

Contact: Marvin Katz

Specialty: Contracts, Mergers, Acquisitions,
Music Publishing

MATTHEW L. KLETTER

Law Office of Matthew L. Kletter, PLLC
31 Mamaroneck Ave., Ste. 154

White Plans, NY 10601

914-681-5191, 914-844-5766

Email: mkletter@msn.com

Web: linkedin.com/in/mkletter
Contact: Matthew Kletter

Specialty: Entertainment Law

ROBERT S. MELONI, P.C.

3 Columbus Cir., 15th FI.

New York, NY 10019

212-520-6090

Email: rmeloni@m2lawgroup.com

Web: robertmeloni.com

Contact: Robert S. Meloni

Specialty: Entertainment and I.P. Litigation

PELOSI, WOLF, EFFRON & SPATES

233 Broadway, 22nd FI.

New York, NY 10279

212-334-4801 212-334-3599

Web: pwes.com

Contact: John Pelosi

Specialty: Entertainment Law, Music Law,
Intellectual Property

PERKINS COIE

1155 Avenue of the Americas

22nd Floor

New York, NY 10036-2711

212-262-6900

Web: perkinscoie.com

Specialty: Trademark Law, Intellectual Property

PROSKAUER, ROSE, LLP

Eleven Times Square

(8th Ave. & 41st St.)

New York, NY 10036-8299

212-969-3000

Web: proskauer.com

Specialty: practice limited to litigation of
commercial and entertainment related disputes
*No unsolicited material

PRYOR, CASHMAN, LLP

7 Times Square

New York, NY 10036

212-421-4100 Fax 212-326-0806

Email: jjanowitz@pryorcashman.com
Web: pryorcashman.com

Contact: James A. Janowitz

Specialty: Entertainment Law, Intellectual
Property

RENZULLI LAW FIRM, LLP

One North Broad, Suite 1005

White Plains, New York 10601
914-285-0790

Contact: Michael R. Patrick, Partner
Email: mpatrick @ renzullilaw.com
Web: renzullilaw.com

RITHOLZ LEVY SANDERS CHIDEKEL &
FIELDS, LLP

235 Park Ave. S., 3rd FI.

New York, NY 10003
212-448-1800

Email: hello@rlscf.com

Web: riscf.com

Specialty: Entertainment Law
Additional locations:

10940 Wilshire Blvd., Ste. 1600
Los Angeles, CA 90024
310-443-4176

1221 6th Ave. N.
Nashville, TN 37208
615-250-3939

ROBERT A. CELESTIN, ESQ.
1650 Broadway, #505

New York, NY 10019
212-262-1103

Web: raclawfirm.com
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Contact: Robert A. Celestin
Specialty: Entertainment Law

ROBINSON BROG LEINWAND GREENE
GENOVESE AND GLUCK, PC

875 3rd Ave.

New York, NY 10022

212-603-6300, 800-431-1473

Email: info @ robinsonbrog.com

Web: robinsonbrog.com

Specialty: Entertainment Law, Music Law, Indie
Label Consulting, Contracts

RUBIN & BAILIN, LLP

Marc Bailin, Esq

366 Madison Avenue, 3rd FI.

New York, New York 10017

(0) 212-935-0900. (F) 212-826-9307

(C) 914-924-1478

Web: imdb.com/name/nm0047560/?ref_=nv_sr_1
Specialty: Music Law

SENDROFF & BARUCH, LLP
1500 Broadway, Ste. 2201

New York, NY 10036
212-840-6400 Fax 212-840-6401
Email: msendroff@sendroff.com
Web: sendroffbaruch.com
Contact: Mark Sendroff
Specialty: Entertainment Law

SERLING, ROOKS, HUNTER, MCKOY,
WOROB & AVERILL LLP

119 5th Ave., 3rd FI.

New York, NY 10003

212-245-7300

Contact: Joseph Lloyd Serling
Specialty: Entertainment Law, Music Law

SHUKAT ARROW HAFER WEBER &
HERBSMAN, LLP

494 8th Ave., 6th FI.

New York, NY 10001

212-245-4580 Fax 212-956-6471

Email: info@musiclaw.com

Web: musiclaw.com

Contact: Jonas Herbsman

Specialty: Entertainment Law, Copyrights,
Contracts

SLOSS ECKHOUSE BRENNAN
LAW CO.

555 W. 25th St., 4th FI.

New York, NY 10001
212-627-9898 Fax 212-627-9498
Email: office @slosslaw.com
Web: slosslaw.com

Contact: Josh Grier

Specialty: Entertainment Law

STAIRS, DILLENBECK, FINLEY
200 Park Ave. S., Ste. 511

New York, NY 10003

212-697-2700 Fax 212-687-3523
Email: stairs @stairsdillenbeck.com
Web: stairsdillenbeck.com
Specialty: Entertainment Law

VOLUNTEER LAWYERS FOR

THE ARTS

1 E. 53rd St., 6th FI.

New York, NY 10022

212-319-2787 Ext. 1

Email: registrations @vlany.org

Web: vlany.org

Contact: Elena M. Paul

Specialty: Pro Bono legal services for artists

NORTH CAROLINA

GERBER LAW FIRM

102 West Third Street,

Suite 480

Winston-Salem, NC 27101

336-773-1324

Email: gerbs @prodigy.net

Web: gerberlawfirm.net

Contact: Andrew Gerber

Specialty: Entertainment Law, Contracts,
Copyright and trademark law, Business Planning

NORTH DAKOTA

DORSEY & WHITNEY, LLP

3203 32nd Ave,, S,, Ste. 103

P.O. Box 1344

Fargo, ND 58107-1344
701-235-6000, 701-271-8883
Email: herman.sarah@dorsey.com
Web: dorsey.com

Contact: Sarah Andrews Herman
Specialty: Intellectual Property

NEUSTEL LAW OFFICES, LTD
2534 S. University Dr., Ste. 4
Fargo, ND 58103

701-281-8822, 800-280-1711
Email: info@neustel.com

Web: neustel.com

Specialty: Intellectual Property

VOGEL LAW FIRM
218 North Pacific Ave.
P.O. Box 1389
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Fargo, ND 58107-1389
866-771-9930

Web: vogellaw.com

Specialty: Intellectual Property

Additional location:

200 N. 3rd St., Ste. 201
Bismarck, ND 58502-2097
701-214-4393

BENESCH ATTORNEYS AT LAW
200 Public Sq., Ste. 2300
Cleveland, OH 44114
216-363-4151

Email: mavsec @beneschlaw.com
Web: beneschlaw.com

Contact: Mark E. Avsec
Specialty: Intellectual Property

BINGHAM, GREENEBAUM,
DOLL, LLP

2350 First Financial Center

255 E. Fifth St.

Cincinnati, OH 45202
513-455-7600

Web: bgdlegal.com

Speciality: Intellectual Property

BRICKER & ECKLER

100 S. 3rd St.

Columbus, OH 43215
614-227-2300 Fax 614-227-2390
Email: gkrabacher@bricker.com
Web: bricker.com

Contact: Gregory J. Krabacher
Specialty: Intellectual Property

Additional location:

1001 Lakeside Ave. E., Ste. 1350
Cleveland, OH 44114
216-523-5405 Fax 216-523-7071

OKLAHOMA

ABINGTON INTELLECTUAL PROPERTY LAW
& CONSUMER CLASS ACTIONS

320 S. Boston Ave., Ste. 1130

Tulsa, OK 74103

918-588-3400 800-969-6570

info @abingtonlaw.com

Emai
Web: abingtonlaw.com
Specialty: Copyrights

PERKINS COIE

1120 N.W. Couch St., 10th FI.

Portland, OR 97209-4128

503-727-2000, 503-727-2116

Email: BBeel @ perkinscoie.com

Web: perkinscoie.com

Contact: Bryan D. Beel, Ph.D. Councel
Specialty: Trademark Law, Intellectual Property

PETER VAUGHAN SHAVER, ESQ. SOUND
ADVICE, LLC

Creative Legal Services

3939 N.E. Hancock St., Ste. 308

Portland, OR 97212

503-473-8252

Email: pv@pdxsa.com

Web: pdxsa.com

Contact: Peter Vaughan Shaver

Specialty: Art & Entertainment Law, contracts,
publishing, recording deals

SEAN CLANCY LAW, LLC

805 SW Broadway, Ste. 2400
Portland, OR 97205

971-251-0152

Web: seanclancylaw.com

Contact: Sean Clancy

Specialty: Intellectual Property Law
Mail: 1819 S.W. 5th Ave., #125
Portland, OR 97201

PENNSYLVANIA

BALLARD SPAHR, LLP

1735 Market St., 51st FI.
Philadelphia, PA 19103-7599
215-864-8335, 215-864-8109
Email: rzoncal @ballardspahr.com
Web: ballardspahr.com

Contact: Lynn E. Rzonca, Chair
Specialty: Intellectual Property

BERNARD MAX RESNICK, ESQ. PC

2 Bala Plaza, Ste. 300

Bala Cynwyd, PA 19004

610-660-7774 Fax 610-668-0574

Email: bmresnick @ gmail.com

Web: bernardresnick.com

Contact: Bernard Resnick

Specialty: Entertainment Law/Music Publishing

CAESAR, RIVISE, BERNSTEIN, COHEN &
POKOTILOW, LTD.

1635 Market St., 12th FI.

Philadelphia, PA 19103-2212

215-567-2010 Fax 215-751-1142

Email: gatekeeper@crbcp.com

Web: crbcp.com

Specialty: Intellectual Property, Computer and
Information Technology Law

Additional location:

2030 Tilghman St., Ste. 201A
Allentown, PA 18101
610-255-7551

DOVAS LAW, PC

307 Bainbridge St.

Philadelphia, PA 19147
267-940-7725 Fax 267-295-6078
Email: info@dovaslaw.com
Web: dovaslaw.com

Specialty: Intellectual Property

ASH KERNEN, ESQ

Kernen Law

1627 N. 2nd St. Ste. 123
Philadelphia, PA 19122
215-399-0404

Email: info@kernenlaw.com
Web: KernenLaw.com
Specialties: Music Law,
Entertainment Law, Trademarks,
Copyrights

*No unsolicited material accepted

LAW OFFICE OF ROCCO E. COZZA, PLLC
651 Holiday Drive

Suite 400

Pittsburgh, PA 15220

Office: 412-294-8444

Cell: 412-527-3561

Contact: Rocco E. Cozza, Esq.

Email: rcozza@cozzalaw.com

Web: cozzalaw.com

Specialities: Entertainment Law, IP Law,
Business & Contract Law

RHODE ISLAND

ADLER POLLOCK & SHEEHAN PC
One Citizens Plaza, 8th FI.
Providence, RI 02903-1345
401-274-7200 Fax 401-751-0604
Email: pcampellone @ apslaw.com
Web: apslaw.com

Contact: Paul A. Campellone
Specialty: Intellectual Property

Additional location:

49 Bellevue Avenue
Newport, Rl 02840
401-847-1919

SOUTH CAROLINA

DORITY & MANNING, PA

Two Liberty Sq.

75 Beattie PI., Ste. 1100

Greenville, SC 29601

864-271-1592, 800-815-6705
Email: jmb @dority-manning.com
Web: dority-manning.com

Contact: James M. Bagarazzi
Specialty: Intellectual Property Law

BURR & FORMAN LLP

100 Calhoun St., Ste. 400
Charleston, SC 29401
843-723-7831 Fax 843-722-3227
Web: mcnair.net

Specialty: Intellectual Property

Additional location:

The Plaza at Belfair

4 Clarks Summit Dr., Ste. 200
Bluffton, SC 29910
843-815-2171

1221 Main Street, Suite 1800
Columbia, SC 29201
803-799-9800

Poinsett Plaza
104 South Main Street, Suite 700
Greenville, SC 29601

Shelter Cove Executive Park

23-B Shelter Cove Lane, Suite 400
Hilton Head Island, SC 29928
843-785-2171

Founders Centre

2411 Oak Street, Suite 206
Myrtle Beach, SC 29577
843-444-1107

MOORE & VAN ALLEN

78 Wentworth St.

Charleston, SC 29401-3535
843-579-7000 Fax 843-579-7099
Web: mvalaw.com

Specialty: Intellectual Property

Additional location:

100 N. Tryon St., Ste. 4700
Charlotte, NC 28202-4003
704-331-1000

SOUTH DAKOTA

DAVENPORT, EVANS, HURWITZ &
SMITH, LLP

206 W. 14th St.

P.O. Box 1030

Sioux Falls, SD 5701

605-336-2880

Email: info@dehs.com

Web: dehs.com

WOODS, FULLER, SHULTZ &

SMITH, P.C.

300 S. Phillips Ave., Ste. 300

Sioux Falls, SD 57104

605-336-3890

Email: Jim.Wiederrich@WoodsFuller.com
Web: woodsfuller.com

Contact: James M. Wiederrich

Additional location:

2301 Research Park, Ste. 225
Brookings, SD 67006
605-336-3890

101 S. Main Ave.
Sioux Center, IA 51250
712-722-5300

1201 S. 2nd Ave, Ste. 1
Sheldon, IA 51201
712-631-4056

ADAMS AND REESE, LLP

424 Church St., Ste. 2700

Nashville, TN 37219

615-259-1450, 615-259-1310

Email: mitch.boult@arlaw.com

Web: adamsandreese.com

Contact: Reber M. Boult

Specialty: Entertainment Law, Music Law,
Intellectual Property

Additional locations:

Crescent Center

6075 Poplar Ave., Ste. 700
Memphis, TN 38119
901-525-3234

Email: phil kirkpatrick@arlaw.com
Contact: Philip M. Kirkpatrick

CUMBERLAND LAW GROUP
205 Powell Place, Suite 124
Brentwood, TN 37027
615-823-7069

Web: cumberlandlawgrp.com
Contact: Douglas M. Kirk
Specialty: Entertainment Law

ESKRIDGE & ESKRIDGE

119 So. Main St., Ste. 500

Memphis, TN 38103

901-522-9600

Email: info @eskridgefirm.com

Web: eskridgefirm.com

Contact: Janelle R. Eskridge

Specialty: Entertainment Law, Trademark,
Copyright

FARRAR & BATES

211 7th Ave. N., Ste. 500

Nashville, TN 37219

615-254-3060

Email: help @farrar-bates.com

Web: farrar-bates.com

Contact: Russ Farrar

Specialty: Entertainment Law, I.P./Copyright

GORDON LAW GROUP

49 Music Square West, Suite 505
Nashville, TN 37203

615-933-2435

Email: robin@gordonlawgroup.com

Web: gordonlawgroup.com

Contact: Robin J. Gordon

Specialty: Contracts, Copyrights, Litigation

KING & BALLOW

315 Union St., Ste. 1100

Nashville, TN 37201

615-259-3456, 615-726-5422

Email: rbusch @kingballow.com

Web: kingballow.com

Contact: Richard Busch

Specialty: Entertainment Law, Trademarks,
Copyrights

LOEB & LOEB, LLP

35 Music Sq. E., Ste. 310
Nashville, TN 37203
615-749-8300 615-749-8201
Email: ccaldwell@loeb.com
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Web: loeb.com
Contact: Cam Caldwell
Specialty: all areas

MILOM, HORSNELL, CROW,
ROSE, KELLEY

3310 W. End Ave., Ste. 610
Nashville, TN 37203
615-255-6161 Fax 615-254-4490
Email: info@milomlaw.com
Web: milomlaw.com

Contact: David S. Crow
Specialty: Entertainment Law

RICHARD D. ROSE

1209 16th Ave, S., 2nd FI.
Nashville, TN 37212

Mailing address:

9 Music Square S., #3700
Nashville, TN 37203
615-330-7673

Email: info @ copyrightcafe.com
Web: copyrightcafe.com
Contact: Richard D. Rose
Specialty: Entertainment, Internet, Copyrights,
Trademark, Clearance

SHACKELFORD, BOWEN,

& ZUMWALT

47 Music Square East

Nashville, TN 37203

615-329-4440

Web: shackelfordlaw.net/contact
Specialty: Entertainment Law, Contracts

SHRUM & ASSOCIATES

1222 16th Ave., S, Ste. 23

Nashville, TN 37212

615-338-5130

Email: info@barryshrum.com

Web: barryshrum.com

Contact: Barry Neil Shrum

Specialty: Entertainment Law, Intellectual
Property, Trademarks, Copyrights

TEXAS

AL STAEHELY, JR.,

LAW OFFICES OF
713-528-6946

Email: al@music-lawyer.com

Web: music-lawyer.com
Contact: Al Staehely, Jr.
Specialty: Entertainment Law

AMY E. MITCHELL, ATTORNEY, MEDIATOR,
COUNSELOR AT LAW

401 Congress Ave., Ste. 1540

Austin, TX 78701

512-970-3223

Email: law @ amyemitchell.com

Web: amyemitchell.com

Contact: Amy E. Mitchell

Specialty: Entertainment Law

CRAIG BARKER, P.C., LAW OFFICE OF
401 Congress Ave., Ste. 1540

Austin, TX 78701

512-494-0777

Email: info @craigbarkerlaw.com

Web: craigbarkerlaw.com

Contact: Craig Barker

Specialty: Entertainment Law

DAVID W. SHOWALTER,

LAW OFFICES OF

1117 FM 359 Rd., Ste. 200
Richmond, TX 77406
888-627-4042, 281-762-6872
Email: info @ showalterlaw.com
Web: showalterlaw.com

Contact: David Showalter
Specialty: Contracts, Entertainment Law

DECKER, JONES, MCMACKIN,
MCCLANE, HALL & BATES

Burnett Plaza

801 Cherry St., Ste. 2000, Unit 46

Fort Worth, TX 76102

817-336-2400 817-429-5260

Web: deckerjones.com

Specialty: Entertainment Law, Intellectual
Property

FRITZ, BYRNE, HEAD, & FITZPATRICK
221 W. 6th St., Ste. 960

Austin, TX 78701

512-476-2020

Email: info@fbhh.com

Web: fbhf.com

Specialty: Litigation, Contracts, Copyright,
Intellectual Property

Additional locations:

802 N. Carancahua, Suite 2100
Corpus Christi, TX 78401
361-883-1500

GRAVES, DOUGHERTY, HEARON,
& MOODY, P.C.
401 Congress, Ste. 2200

Austin, TX 78701

512-480-5600

Email: gdhm@gdhm.com

Web: gdhm.com

Specialty: Intellectual Property, Entertainment Law

MICHAEL NORMAN SALEMAN,
LAW OFFICES OF

100 Congress Ave., 11th FI.
Austin, TX

512-263-5932 Fax 512-263-5929
Email: saleman@movielaw.net
Web: movielaw.net

Contact: Michael Saleman
Specialty: Entertainment Law

Additional locations:

8235 Douglas Ave., Ste. 1111
Dallas, TX 75225
888-222-8959

MIKE TOLLESON & ASSOCIATES
2106 E. Martin Luther King Jr. Blvd.
Austin, TX 78702

512-480-8822 Fax 512-479-6212
Email: mike @ miketolleson.com
Web: miketolleson.com

Contact: Mike Tolleson

Specialty: Entertainment Law

PERKINS COIE

500 N. Akard St., Ste. 3300

Dallas, TX 75201

214-965-7700, 214-965-7799

Email: SJo@perkinscoie.com

Web: perkinscoie.com

Contact: Samuel Jo

Specialty: Trademark Law, Intellectual Property

ROBERT R. CARTER, JR.

P.O. Box 1441

Austin, TX 78767

512-304-5275

Email: RobertRCarterJr@gmail.com
Web: robertrcarter.com/about
Contact: Robert R. Carter, Jr.
Specialty: Entertainment Law

TABOR LAW FIRM

1608 Hartford Rd., Ste. 100
Austin, TX 78703
512-708-8584

Email: taborlaw @ gmail.com
Web: linkedin.com/in/taborlaw
Contact: Catherine Tabor
Specialty: Entertainment Law

TEXAS ACCOUNTANTS

& LAWYERS FOR THE ARTS

P.O. Box 144722

Austin, TX 78714

512-459-8282, 800-526-8252

Email: info@talarts.org

Web: talarts.org

Contact: Erin Rodgers

Specialty: Non-profit organization provides legal
services for artists

UNDERWOOD, PERKINS, PC

5420 LBJ Fwy.

Two Lincoln Centre, Ste. 1900

Dallas, TX 75240

972-661-5114 Fax 972-661-5691

Email: info@underwoodperkins.com

Web: underwoodperkins.com

Contact: Evan Fogelman

Specialty: Entertainment Law and Intellectual
Property

PARSONS, BEHLE & LATIMER

201 S. Main St., Ste. 1800

Salt Lake City, UT 84111

801-532-1234, 800-293-9669

Fax 801-536-6111

Email: rjohnson @ parsonsbehle.com
Web: parsonsbehle.com

Contact: Rexford A. Johnson

Specialty: Intellectual Property Litigation,
Patents, Trademarks and Copyrights

DORSEY & WHITNEY, LLP

111 South Main St., Ste. 2100
Salt Lake City, UT 84111
801-933-7360, 801-933-8958
Email: benevento.bryon@dorsey
Web: dorsey.com

Contact: Bryon Benevento
Specialty: Intellectual Property

SNELL & WILMER

15 W. S. Temple, Ste. 1200

Salt Lake City, UT 84101-1531
801-257-1900 Fax 801-257-1800
Email: info@swlaw.com

Web: swlaw.com

Specialty: Intellectual Property

THORPE NORTH & WESTERN
8180 S.700 E., Ste. 350

Sandy, UT 84070

801-566-6633 Fax 801-566-0750
Email: patlaw @tnw.com

Web: thw.com

Specialty: Intellectual Property

VERMONT

DOWNS RACHLIN MARTIN, PLLC
199 Main St.

P.O. Box 190

Burlington, VT 05402-0190
802-863-2375 Fax 802-862-7512
Email: info@drm.com

Web: drm.com

Specialty: Intellectual Property

Additional location:

28 Vernon Street
Suite 501
Brattleboro, VT 05301

PRIMMER PIPER EGGLESTON &

CRAMER, PC

30 Main St., Ste. 500

P.O. Box 1489

Burlington, VT 05402-1489

802-864-0880 Fax 802-864-0328

Email: dwolinksky @ primmer.com

Web: primmer.com

Contact: Douglas J. Wolinksky

Specialty: Intellectual Property and Technology

VENABLE, LLP

8010 Towers Crescent Dr., Ste. 300
Tysons Corner, VA 22182
703-760-1600 Fax 703-821-8949

Web: venable.com
Specialty: Intellectual Property

Additional location:

One Church St., Ste. 604
Rockville, MD 20850
301-217-5600

DORSEY & WHITNEY, LLP

Columbia Center

701 5th Ave., Ste. 6100

Seattle, WA 98101-4010
206-903-8800, 206-903-8791

Email: alexander.nathanl@dorsey.com
Web: dorsey.com

Contact: Nathan Alexander
Specialty: Intellectual Property

FOSTER GARVEY

1111 Third Avenue, Suite 3000
Seattle, WA 98101
206-447-4400, 206-447-6282
Email: ben.hodges @foster.com
Web: foster.com

Contact: Benjamin Hodges
Specialty: Intellectual Property

PERKINS COIE

The PSE Building

10885 N.E. 4th St., Ste. 700

Bellevue, WA 98004

425-635-1400 425-635-1402

Email: MQuehrn @ perkinscoie.com

Web: perkinscoie.com

Contact: Markam (Mark) A. Quehrn

Specialty: Trademark Law, Intellectual Property

BOWLES RICE, ATTORNEYS AT LAW
Univerity Town Centre

125 Granville Square, Suite 400
Morgantown, WV 26501

304-285-2500 Fax 304-285-2530

Web: bowlesrice.com

Specialty: Intellectual Property

Additional location:

101 S. Queen St.
Martinsburg, WV 25401
304-264-4200

600 Quarrier St.
Charleston, WV 25301
304-347-1100

1217 Chapline St.
Wheeling, WV 26003
304-230-1800

United Square, Fifth FI.
501 Avery St.
Parkersburg, WV 26101
304-485-8500

FROST BROWN TODD
500 Virginia St. East, Suite 1100
Charleston, WV 25301

304-345-0111 Fax 304-345-0115
Web: frostbrowntodd.com
Specialty: Trademark Law, Intellectual Property

BOARDMAN & CLARK, LLP

1 8. Pinckney St., Ste. 410

Madison, WI 53703

608-257-9521

Email: jbyrne @boardmanclark.com

Web: boardmanlawfirm.com

Contact: Joe Byrne, Partner

Specialty: Patents, Copyrights, Trademarks and
Trade Secret Law

Additional locations:

1038 Lincoln Ave.

P.O. Box 87

Fennimore, WI 53809-0087
608-822-3251

27 W. Main St.
Belleville, WI 53508-9428
608-424-3404

141 3rd Ave. Ste. 1

P.O. Box 443

Baraboo, WI 53913-0443
608-356-3977

156 South Main St.
P.O. Box 256

Lodi, WI 53555-0258
608-592-3877

213 N. Main St., Ste. 200
P.O. Box 128

Poynette, WI 53955-0128
608-635-4324

350 Prairie St.
Prairie du Sac, WI 53578-1128
608-356-3977
608-356-3110

LOMMEN ABDO COLE KING
& STAGEBERG, P.A.

210 Grandview Prof. Bldg.
400 S.2nd St.

Hudson, W1 54016
715-381-7104

Email: brent@lommen.com
Web: lommen.com

Additional location:

1000 International Centre
920 Second Avenue South
Minneapolis, MN 55402
612-336-4389

Contact: Bryan R. Feldhaus
Email: bryan@lommen.com

PERKINS COIE

33 E. Main St., Ste. 201

Madison, WI 53703-5118

608-663-7460 Fax 608-663-7499

Email: MUmberger @ perkinscoie.com

Web: perkinscoie.com

Contact: Michelle M. Umberger

Specialty: Trademark Law, Intellectual Property

ROBERT P. SCHUSTER, P.C.
Attorney at Law

250 Veronica Lane, Suite 204

P.O.Box 13160

Jackson, WY 83002

307-732-7800

Email: info@bobschuster.com

Web: bobschuster.com/practice-areas/
intellectual-property-attorney

For hundreds more contacts from current
directories (producers, engineers,
managers, agents, vocal coaches, major and
independent record labels, publicity firms,
publicists, college and indie radio, recording
studios, rehearsal studios, mastering studios,
publishers, film/TV and more), visit our

y-

contacts.
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Get in on the
FRIDAY
FREEBIE!

CONNECTION

IT'S EASY!

NARIP. Your record industry knowledge network.
Expert info for industry pros. By industry pros.
Get NARIP audio programs now!

AR I

N : National Assn. of Record Industry Professionals

It’s not just the song...

The New Book by John M - the Definitive Guide
All Genres, All Skill Levels

Overcoming stage fright, patter,
song intros, the set list, technical
problems, image, theatrics,

it’s all part of performance, and

PERFORMANCE MATTERS!

CONTACT: john@johnm.com
Performance Matters on Amazon
www.johnm.com/john-m-s-new-book-performance-matters

PERFORMANGE MATTERS

by John M,

MAY HELP CALM:
STAGE FRIGHT | ANXIETY | STRESS

120 Q-
<VitaVocal oa=
HEALTH

Now Available at your local pharmacy
& health food stores.

FOR WHOLESALE CALL 718.514.0773

www.VitaVocalHealth.com
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GET YOUR OWN PRIVATE STUDIO * 310-445-1151
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FREE PRIVATE PARKING

FREIGHT ELEVATOR FOR EASY LOAD IN/OUT
Legal EXPel’f3 BONDED T1 WI-FI ACCESS

N & 24 HOUR VIDEO SURVEILLANCE
® Music Entertainment =¥ 5 MILES FROM DOWNTOWN LA

MARKETPLACE

-
(=
-
<
Lo
=1}
<
o
-
co
S
(<
(=)
e
=
(=2
=
2
e
o
(]
=
=
<
e
o
Ll

e Contracts

* Band Disputes

o Publishi
i T:’/ /:| ki THIS STUDIO WILL TAKE YOUR MUSIC TO THE NEXT LEVEL
s Jimmy Hunter's

* Business formation Christopher-J-0lSen %
® Contracts _;_m C G ZG 0 O r
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5 Engineer ¢ Producer ¢ Vocal Coach
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m —JOSHUA MARTIN AND REGGIE GOODEN

DIY Bundling

cians to be extra creative—uwith their music, of course, but also with
the business side.

Free streaming has altered musicians’ bottom line so dramatically that
today, music itself is the least profit-generating product an artist can offer.
With abysmal payouts from streaming services like Apple and Spotify,
even huge-name acts like Cardi B, Taylor Swift and DJ Khaled have
turned to “bundling” their music with other items like T-shirts, concert
tickets or even energy drinks to drive sales.

Up-and-coming acts can—and should—be doing the same, because
this alternate revenue source can be truly empowering. Streaming ser-
vices may control payouts, but
artists still control what merchan-
dise they sell, and for what price.

In the simplest terms, bundling
is packaging a digital music proj-
ect with physical merchandise.
It's a good idea to set up a merch
table at your shows, but artists
should also be making the most
of available tech to engage with
fans and sell their items by using
a three-pronged approach: social
media for building a fan base,
websites to connect with those
fans, and a drop-ship company
to efficiently get your merch into
their hands.

Though growing in popularity,
bundling as a practice has been
very polarizing in the music com-
munity. After initial hesitancy to
embrace it back in the ‘90s when
Prince essentially created the
first bundle, execs now encour-
age top-tier acts to package
merch with their music. We
are now living in the era of the
bundle, from legacy acts like Bon
Jovi and Queen packing concert
tickets with their music to Ariana
Grande selling music-inspired
jewelry with her albums.

Some insiders have griped
about how these sales impact
the Billboard charts, and Bill-
board has not definitively ruled
on which items can be bundled
and still count towards album
sales. For example, earlier this
year, DJ Khaled threatened to
sue Billboard after his Father
of Asahd/energy drink album
bundle was disqualified, while his Billboard No. 1 rival for the week, Tyler
The Creator, beat him with the IGOR album, packaged with clothing.

Last year, there was also a very public dispute between Nicki Minaj
and Travis Scott when both artists were neck-and-neck in competition for
a Billboard No. 1. Scott wound up edging out Minaj, due in large part to
his “Season Pass” bundle, which offered both limited-edition T-shirts and
early access to performances.

While many other artists offer similar bundles, the real controversy
stemmed from the fact that Scott sold over 50,000 of these bundles with-
out requiring fans to redeem the album and with no set touring schedule.
Minaj’s side argued that Scott’s 50,000 Billboard-certified units weren’t
really music sales, but simply sales of merchandise and a theoretical
promise of tickets to shows that hadn’t even been scheduled yet.

Despite the controversy, bundling can provide distinct advantages
for musicians. For example, an artist may produce a music project and
retail it through their website for $10. They can also offer a band T-shirt,
which may cost just $10 to produce, at a retail price of $35. The artist can
then offer a discount: fans who opt for the music-plus-shirt bundle will
pay only $30. That bundle nets $10 on each sale ($30 retail minus the

The ever-changing landscape in the music industry requires musi-
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“With abysn';al péyoufs from streamin
services like Apple and Spotify, even huge-
name acts like Cardi B, Taylor Swift and DJ
Khaled have turned to “bundling” their music
with other items like T-shirts, concert tickets
or even energy arinks to drive sales.”

$20 production cost). Many fans would be incentivized to buy the bundle
because of the discount and, because...hey..., artist merch is cool!

However, keep in mind that though it’s great to bring in as much
money on a project as possible, it's more important for a developing act
to view bundling simply as a promotion game. Your primary objective as
a professional musician is to use any means at your disposal to bring
awareness to your art. The more energy you can direct towards your
music, the better your odds of not getting lost in the crowd.

That said, a unique bundle will help get people talking and sharing
photos on social media, which means more opportunities for further
promotion. For example, Paul McCartney’s most recent album, Egypt
Station, was available in a
bundle with a small suitcase,
“train tickets” and a map. Taylor
Swift's merch includes a heart-
shaped purse. Beyonce sells
phone cases. T-shirts are always
popular, but if you are able do
something creative that ties in
with your music, its something to
consider.

During the process, another
way musicians can keep the fo-
cus more on their art and less on
the T-shirt business is by using
a drop shipper. A drop shipper is
a wholesale company that can
receive orders from a seller (that
would be you), and handle creat-
ing, storing, packing and shipping
your merch to fans.

The advantage of working with
a reputable drop shipper is that
someone other than you is manu-
facturing your bundles. You won’t
need to hold physical inventory,
and your orders will be tracked
and managed independently.

Unlike a show merch table, a
drop shipper allows online sales
to happen anywhere, any time.
Some drop shippers will create
an online store page for you (for
a fee, of course), and many will
accept orders placed through a
Shopify shopping cart that you
can integrate into your band’s
website yourself.

There are also cons to using
a drop shipper, most notably the
lack of control over the quality
and timeliness of your shipping.
Also, your profit margins will be
somewhat lower than if you packaged and sold your items directly to
your fans.

Of course, more people will know about your merch bundle if you pro-
mote it on social media, with plenty of photos. Don’t be shy about letting
existing and potential fans know what you have to offer through every
social media channel available.

After you've recorded, mixed and mastered your new smash project,
brainstorm on a unique item or complimentary, novel event or service to
offer with your music. The big name artists are doing it, and you can too.

JOSHUA MARTIN and REGGIE GOODEN of 818 Talent are members of the
Talent Managers Association who have a combined 30 years of experience in
entertainment finance and accounting. Their Los-Angeles-based business and tal-

ent management firm specializes in finding lucrative opportunities for musicians at
all levels, and the team dedicates themselves to making sure their clients have the
most successful careers possible. They can help musicians with small stuff like do-
ing their taxes, or big stuff like managing their career. Visit 818talent.com for more.
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