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P L U G .  P L A Y .  C R E A T E .
40 years ago TASCAM revolutionized home recording with 
an easy-to-use portable studio-in-a-box multi-track called 
the Portastudio. Today the legacy continues.

When creativity strikes, you don’t want frivolous technology 
to get in the way. But you also want a powerful easy-to-use 
multi-track than can do the job. That is the concept of a 
TASCAM Portastudio.

Choose from the powerhouse DP-32SD or DP-24SD, to the 
compact but tactile DP-03SD eight track, to the portable 
DP-08EX or DP-06. TASCAM has a “plug and create” 
product for you.

DP-32SD
• 32 track playback; 8 simultaneous record
• 20 track faders and master
• Color display; internal effects; 8 combo jack inputs

DP-24SD

•  24 track playback; 8 
simultaneous record

• 18 track faders and master

•  Color display, internal 
effects; 8 combo jack inputs

DP-03SD

•  8 track playback; 2 
simultaneous record

• 8 track faders

•  2 combo inputs, built-in 
microphones

DP-08EX

•  8 track playback; 2 
simultaneous record

•  Knob-based controls; 
battery or AC operation

•  2 combo inputs, built-in 
microphones

DP-006

•  6 track playback; 2 
simultaneous record

•  4 knob track controls; 
battery or AC operation

•  2 1/4” inputs, built-in 
microphones

TASCAM has always made honest high quality recording devices at 
attractive prices for project and professional recording studios alike.  
TASCAM then. TASCAM now. TASCAM always. TASCAM.com
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The opinions expressed in 
Music Connection, as well as all 
Directory listings and contact information, 
are provided by various sources in the 
music industry. Music Connection 
is not responsible for any business 
transactions or misadventures that may 
result from your use of this information.
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– JONATHAN WIDRAN

Creating the Crossover Pick: A guitar playing hobbyist his entire adult 
life, Greg M. Atkin wondered what his next entrepreneurial venture would 
be after having a computer network support business in the early 2000s. 
Having trouble controlling the flat pick when he played his steel string guitar 
with fast tempos, he imagined what it might be like to have a more flexible 
pick. In 2000, he invented the SharkTooth Crossover Pick (a thumb pick 
designed for comfort), which quickly sold over 10,000 units and has been a 
popular product ever since. This ultimately gave rise to a line of Crossover 
Picks and the launch in 2006 of his boutique company 
Strum-N-Comfort Picking Systems. “My line of picks 
best serve guitarists who have skills in fingerpicking 
and flatpicking but have not been able to comfortably 
combine the two,” Atkin says. “With my picks, you can 
combine them on the fly, changing the technique—from 
sweep picking to strumming or flatpicking to finger 
style.” Early on in his new career, he joined the Associa-
tion of Fingerstyle Guitarists (AFG), where he served as 
President and met many legends of the style.

SharkTooth: Named after the design of the flat pick 
that occurred when Atkin was first optimizing the 
custom shape, SharkTooth picks (sharktoothpicks.
com) are made of pearl celluloid. They have soft and 
flexible sleeves with a plectrum designed to provide 
total freedom in guitar playing technique. The picking 
system facilitates what some have called a “universal stringed instrument 
method.” Three unique designs are available. The Traditional uses an 
interchangeable Velcro pick/strap assembly and can be easily adjusted 
for thumb size and for overall plectrum flexibility. It has a balanced up and 
down tension or playing feel. The second model, called the “Un-Thumb 
Pick,” is a revolutionary design that offers abundant technical flexibility, 
supporting the plectrum on the outside of the sleeve. Third, the “Hybrid” 

locates the plectrum on the front inside edge of the sleeve. Like a 
thumb-pick, it achieves a firm down stroke while also being suited for 
natural strumming and flat-pick applications. 

Kodiak: Compared with the SharkTooth, the Kodiak Crossover Pick 
(kodiakpicks.com) is made of a polymer material that is more durable 
and longer lasting. They have a warm tone similar to the popular Tor-
textm brand flat picks from Dunloptm. It uses a simple twill nylon strap 

and offers a very snug fit if desired. The Kodiak 
model is a design combination that uses elements 
of both the Traditional and Hybrid SharkTooth 
models. The favorite of many pro players, the 
Kodiak’s basic package includes two nylon straps, 
two different gage flat pick strap assemblies (.8mm 
& 1.0mm) and instructions.

Altered States Guitar: Strum-N-Comfort Picking 
Systems is about to launch a new initiative centered 
around the Atkin created Altered States Guitar. 
Driven by the innovative AS 3D Split Bridge technol-
ogy, this instrument offers a new way of voicing for 
the electric guitar. Atkin says, “With Altered States, 
there are many combinations of wood, metal ele-
ments and bridge configurations that contribute to 
the guitar’s timbre or voice. It always consists of two 

body wood selections. The neck design usually consists of a reversed 
cut laminated neck for strength and stability. The split bridge is the heart 
of the guitar which brings the pure wood resonations in the body to the 
guitar’s voice in a novel way.” 

Tortex is a trademark of Dunlop Corp.

Contact Strum-N-Comfort Systems, 714-663-0071

STRUM-N-COMFORT PICKING SYSTEMS
strum-n-comfort.com
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Leesa Brunson-Boland 
Head of A&R Operations
300 Entertainment 

300 Entertainment has announced the 
appointment of Leesa Brunson-Boland
as the Head of A&R Operations. Leesa 
comes from Def Jam where she was the 
Senior Vice President of A&R Operations. 
She is an 18-year industry veteran and 
has worked with a range of talent including 
Teyana Taylor, Jeezy, Justin Bieber, 
Rihanna, Fabolous, Kanye West, Jay-Z and more. In her new role, she 
will oversee the company’s A&R Operations Department, serving as a 
gatekeeper of the music, maintaining trusting relationships with artists 
and managers, and acting as a liaison with all other departments at the 
label. To learn more, contact lily@threehundred.biz.

Ed Eason 
Board of Advisors
SoundStorming 

Music discovery app SoundStorming 
recently announced that renowned guitarist 
and Nashville industry stalwart Ed Eason 
will join their Board of Advisors. Eason 
is best known as Carrie Underwood’s 
guitarist for more than 14 years, and as 
a virtuoso guitarist on sold-out arena 
tours and live shows like The Grammys, 
Saturday Night Live, Billboard Awards, Country Music Awards and 
many more. With his music industry expertise and insight, Eason will 
help build connections with musicians at all stages of their careers. 
Eason sees SoundStorming as a breakthrough not only for connecting 
artists with collaborators and listeners, but for artist development and 
A&R. For more info, contact abby@rockpaperscissors.biz. 

Marie Sorenson 
Marketing Coordinator of the Americas
Synthax

Synthax has announced the appoinment 
of Marie Sorenson to Marketing 
Coordinator of the Americas. Sorenson 
joins Synthax with 30 years of industry 
experience working as a musical artist 
and audio engineer. She has taught 
audio classes at the university level and 
has previously worked for a marketing 
services company that supported hospitals and national businesses. In 
her new role at Synthax, Sorenson will develop and implement marketing 
strategies for both the North and South American markets. Sorenson 
will report directly to Mathias von Heydekampf, Managing Director of 
Synthax. To learn more, contact katie@hummingbirdmedia.com.

Anastasia Brown 
Chief Content Strategist 
Visionary Media Group

Visionary Media Group (VMG) 
announced recently that Anastasia 
Brown has been appointed to Chief 
Content Strategist. Brown has had a 
thorough career in the industry, honing 
expertise as a music supervisor, artist 
manager, music publisher, film/soundtrack/
TV producer, author, TV personality, A&R/
label executive and content creator. In this role, the Emmy and DOVE 
award-winning Brown will direct the creation and allocation of all digital 
and physical content across all platforms for the company’s music, film, 
television and scoring projects. For more information, contact 
mark.logsdon@plamedia.com.

Chris Gobalakrishna 
SVP, Finance and Operations, Asia
Warner Music

Warner Music has announced that Chris 
Gobalakrishna has been hired as the 
new SVP, Finance and Operations in 
Asia. Gobalakrishna, who has previously 
held roles at BMG and Sony Music, 
joins Warner Music from WorldVentures, 
where he was the company’s CFO. Over 
almost two decades at BMG and Sony, 
he oversaw the growth of their global digital business and helped build 
their direct-to-consumer divisions, with a specific focus on expanding 
international operations. Gobalakrishna will be based in Hong Kong and 
report to Simon Robson, President, Warner Music Asia. To learn more, 
contact Communications@wmg.com. 

Adrian Michaels 
VP, Innovation, Radio and Streaming
Stoney Creek Records

BBR Music Group announced the 
addition of Adrian Michaels to Stoney 
Creek Records staff as Vice President 
of Innovation, Radio and Streaming. 
Michaels is a 27-year veteran of the Music 
Row community with stops at RCA, Curb 
and Warner Music. Over the course of 
his career he has represented country 
icons such as Martina McBride and Tim McGraw and has played a part 
in more than 100 #1’s. Michaels will oversee the Stoney Creek Records 
radio promotion for its roster of artists, including chart-toppers Randy 
Houser, Parmalee and more, as well as multi-national six-man band King 
Calaway. For more info, contact jay@bbrmusicgroup.com.

Andrew Pernetti
Regional Sales Manager
Synthax

Synthax recently announced that Andrew 
Pernetti has been appointed to the position 
of Regional Sales Manager. Pernetti joins 
the Synthax team with more than 20 years 
of professional audio and sales experience 
in the system integration, live sound, 
pro-audio, broadcast and MI markets. In 
his new role, Pernetti will be responsible 
for business development in the Americas and interfacing with Synthax 
customers, including independent sales reps, dealers, system integrators, 
distributors and end-users. Pernetti will also work closely with Diane 
Sorenson (above) to help integrate Synthax’s broader marketing strategy. 
For more info, contact katie@hummingbirdmedia.com.

Harry Knyt 
Urban Pop Manager
Milk & Honey Management

Milk & Honey Management recently 
announced the hiring of a new London-
based manager, Harry Knyt. Harry has 
a roster that includes clients ranging 
from Grammy nominated producer iO 
to producer Show N Prove who have  
collectively producedb for artists such as 
J Hus, Dave, Ed Sheeran, Anne Marie, 
Lily Allen, NSK, Skepta, Plan B, Burna Boy, Young T & Bugsey, Not3s 
and others. Knyt began his career at Insanity Group and will report to 
Ant Hippsley, Head of Milk & Honey UK. Milk & Honey was founded six 
years ago and has offices in Los Angeles, New York, Nashville and now 
London. For more, contact deborah@drpr.us.
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– BARRY RUDOLPH  barry@barryrudolph.com

 CENTRANCE PIVOTMIC PM1
The PivotMic PM1 are a matched pair of X/Y stereo condenser microphones that turns your CEntrance Mix-
erFace R4 into a handheld professional audio field recorder. The all-metal PivotMics are perfectly matched 
to the R4’s acclaimed Jasmine™ preamp’s input. Their all-metal bodies have standard XLR connectors and 
are phantom powered, and plug right into the top of the MixerFace R4 or any other recording device.

Using Japanese precision technology, these 10-mm diameter capsules have integrated “pop” protec-
tion grills that reduce plosives while capturing full sound. Atop the R4, I found the PivotMic PM1 worked 
perfectly to record a locked stereo image of live shows from out in the audience and then, later on, to 
record a quiet interview.

By flipping the mics around, they point their cardioid patterns in opposite directions for interviewer 
and interviewee—each facing a separate mic. I would just place the R4 in the center of a table and 
sit on one side with my podcast guest sitting on the opposite side.

A pair of PivotMic PM1 mics and a MixerFace 4 creates a mobile recording system for podcast-
ers, journalists, voiceover artists, songwriters and touring musicians. This is a great system for 
YouTube, Facebook or Instagram livestreaming.

A matched pair of PivotMic PM1s sells for $179 MSRP.

centrance.com/pivotmic

 CORT GOLD-EDGE LE ACOUSTIC-ELECTRIC
Cort’s Gold-Edge LE Series of acoustic-electric guitars has a new triple bevel-
cut design and it could be one of the most comfortable playing acoustic guitars 
yet! You get a great feeling and playing instrument and the master-grade tone 
woods makes this instrument sound awesome.

There are three ergonomically shaped beveled areas on the Grand Auditorium, 
Venetian-cutaway body. Cuts have been made into the armrest, cutaway, and 
rib rest so the guitar fits the player naturally yet retains the acoustic properties 
of the body. The Gold-Edge LE has a solid Sitka spruce top that’s been treated 
through Cort’s torrefication process, and the hand-scalloped X-bracing maximizes 
resonance.

This Limited Edition guitar has back and sides made of solid master-grade flamed myrtle wood for a bright yet 
smooth and warm sound. Cort uses the L.R. Baggs® Anthem pickup/preamp system to deliver the pure acoustic tone 
of the instrument to the amplifier and/or PA without any coloration.

I liked the minimal controls’ subdue appearance—they control unneeded feedback effectively, and do not interfere 
with the instrument’s natural appearance. The Gold-Edge LE’s mahogany neck is reinforced with two pieces of walnut 
for added rigidity and stability and is fitted with a smooth ebony fret board and 20 frets. A genuine bone nut and saddle 
as well as Grover® vintage machine heads complete the Cort Gold-Edge LE.

The Gold-Edge LE, sells for $1,199.99 MSRP including a deluxe soft-side case.

cortguitars.com

 DRAWMER 1970 DUAL FET COMPRESSOR AND PRE-AMP
The Drawmer 1970 is a transistorized version of their 1960 Vacuum Tube 
Compressor Pre-Amplifier. Using FETs instead of tubes, it adds the ability to 
“sculpt” the input impedance to match any source’s impedance. 

The two-channel Drawmer 1970 Dual FET Compressor and Pre-Amp work 
as two independent mono recording chains or in stereo-linked mode. Up to 
66dB of microphone gain comes from the newest THAT Corporation chip and 
there is a Source input impedance rotary switch to select between 200, 600, 
and 2400-ohms for optimizing (or not) any dynamic or ribbon mic.

Also on that same switch are positions for +48-volt phantom powered mics, +4dB Line 
and the Instrument input. The Instrument input has a dedicated section with its own 1/4-inch front 
panel jack and individual controls for Bass, Treble, Gain, Bright and Boost.

The compressor has controls over Threshold, Ratio, Attack, Release, including program dependent release 
time. The 1970 has both BIG and AIR processing for extra control over the deep lows and super highs—a feature 
unique to Drawmer. The front panel finishes with: Wet/Dry mix, Gain, a hardwired Bypass switch, and a pair of large analog 
VU meters.

The Drawmer 1970 Dual FET Compressor and Pre-Amp has a huge range of applications including as a complete recording 
chain, DI instruments, preamp and compressor for vocals and instruments, and then as a line-level processor for master bus 
use during mixing.

The Drawmer 1970 sells for $1,497 MAP and I want one! Highly recommended for getting the best of the Drawmer sound!

drawmer.com/products/70s_series/1970_dual_fet_compressor.php
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– BARRY RUDOLPH  barry@barryrudolph.com

– BARRY RUDOLPH  barry@barryrudolph.com

BARRY RUDOLPH is a recording engineer/mixer who 
has worked on over 30 gold and platinum records. He 
has recorded and/or mixed Lynyrd Skynyrd, Hall & 
Oates, Pat Benatar, Rod Stewart, the Corrs and more. 
Barry has his own futuristic music mixing facility in North 
Hollywood called Tones 4 $ Studios. He is a lifetime 
Grammy-voting member of NARAS and a contributing 
editor for Mix Magazine. barryrudolph.com

 ARTIPHON ORBA SYNTHESIZER
Orba is a $99 portable synthesizer, looper, and MIDI controller that fits in 
the palm of your hand. This is the perfect controller for the itinerant, “on the 
go” music producer who uses their phone and Orba to work on songs and 
beats and then takes a break to play video games.

Orba is small and fits into a jacket pocket; there are eight touchpads that 
are programmable to detect a variety of gestures like tapping, sliding, and 
vibrato. Inside, an additional set of motion sensors allow waving, tilting, and 
shaking Orba for more sounds and effects. 

Orba has a built-in looper/sequencer for creating songs using multiple 
sounds and distinct playing modes such as Drum, Bass, Chord, and Lead. 
It can play sounds on its own with its internal synth and small speaker or 
back home, connect wirelessly to mobile devices and computers via USB 
and Bluetooth MIDI. Orba works with iOS, Mac, Windows, and Android, 
and is compatible with all major recording software including Garage-
Band®, Logic Pro X®, Pro Tools®, Ableton Live® and FL Studio.

Orba joints Artiphon’s Instrument 1 as the company’s second smart 
multi-instrument. What an awesome idea!

artiphon.com 

 SILO SOUNDLABS TRIDENT AUDIO PLUG-INS
Silo SoundLabs has their first audio plug-ins in their Vintage Series 

based on hardware equalizers. These are the Trident 80B Series 
console EQ (pictured) and the 1U CB9066 parametric EQ. Both use 
SiloDNA, a patent-pending modeling technology that offers extremely 
low CPU overhead and low latency.

The 500 Trident 80B Equalizer module’s four bands are exactly copied as is the three-band CB9066 parametric 
that also has high and low-pass filters. In a Pro Tools mix, I had great success using these two plugins on individual 
electric guitar and bass guitar tracks. The challenge with stacks of electric guitars is to sound cohesive and big with 
clarity yet with some individuality.

I used the CB9066 on two 12-string Rickenbackers where I did clean up in the bottom and top frequencies using the 
high pass and low pass filters at max Slope. Once I targeted what frequencies, I then would back the Slope way down 
and then ‘carve’ out some mid-range “honk” using the three-band section.

I found the 80B EQs perfect for a chorused fuzz bass by cleaning up and tailoring it to fit 
the track better. In the past, I’ve used the Trident A-Range, 80B and TSM consoles and these 
plugins have the same wide range of possible sounds—from aggressive to subtle—that I re-
member about the EQs in those boards. Quite a lot of classic sound with both the Trident 80B 
and CB9066 equalizers and they use very minimal CPU and have very low latency!

The SoundLabs Trident 80B sells for $89 while the CB9066 EQ is $149. 

silosoundlabs.com

 WARM AUDIO BUS-COMP STEREO VCA COMPRESSOR
The Warm Audio Bus-Comp is an all-analog, 2-channel, stereo bus compressor that uses four, THAT Corp 2180 VCA chips—two 
per channel. VCAs or Voltage Controlled Amplifiers provide the most accurate control of gain reduction.

Over the weeks since I got it, I tried it on everything! First up were entire stereo mixes in Pro Tools as sort of a “faux mastering” 
processor where the goal was loudness with minimal sonic damage. I was able to “pump it up” on average about 3 to 6dB without get-
ting an overly squashed and smaller sound.

Later I tried it on a drum kit mixing bus that had all drum tracks included except the bass drum. It also sounded authentic when 
used lightly on acoustic guitars, keyboards, piano, and orchestral instruments.

Even though Bus-Comp is mainly for stereo use, I also tried one channel as a mono compressor on bass guitar. I liked its clean 
sound—even with massive gain reduction of up to 10dB. There is an “Engage Transformer” button that inserts two CineMag trans-
formers into the signal path and, depending on the source audio, an overall rounding of the attacks happens plus a thickening of the 
lower mid-range. 

Other controls are: Threshold, Attack Time, Ratio, Release Time (including Auto mode), and Make Up gain. An important feature 
is the selectable high-pass side-chain filter with six steps from Off to 185Hz. This HPF prevents low frequencies from driving the 
compression. 

Warm Audio does it again with a low cost version of a classic VCA bus compressor. The Warm Audio Bus-Comp sells for $699.

warmaudio.com/bus-compressor
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Ministry Prescripture: 
The Visual History
By Aaron Tanner
(hardcover) $75.00

A beautiful twisted hardcover, this book is filled 
with exclusive pictures and graphics of the band 
from their start as industrial pioneers to current 
legends of music. The design and artistic detail 
is impressive and will make an impact on any 
fan’s coffee table. Artists like Jello Biafra (Dead 

Kennedys), Billy Corgan (Smashing Pumpkins), 
Dave Navarro (Jane’s Addiction), David Ellefson 
(Megadeth), Wayne Coyne (The Flaming Lips), 
Till Lindemann (Rammstein) Gary Numan and 
Moby all chime in on what Ministry has meant to 
them and their music. 

Practizma Practice Journal
By Susanna Klein
(paperback) $20.00 

Practizma Practice Journal takes all the effort 
out of organizing a practice journal on your 
own. It gives musicians a practical template 
for improving their skills, whether they are just 

picking up an instru-
ment for the first time, or 
an experienced player 
looking to sharpen 
their craft. The journal 
includes everything from 
inspiration to easy-to-
apply habits to practical 
injury prevention, that all 
together will aid you in 
making practice part of 
your daily routine. 

I Am Michael Alago 
By Michael Alago with Laura Davis-Chanin
(paperback) $24.95

This memoir by the prominent A&R exec is 
a life-affirming, music-loving journey. Alago 
signed Metallica to Elektra Records, taking 
them from a promising underground thrash 
metal outfit to the world-conquering band we 
know today. Alago gives vivid glimpses into the 
high-stakes world at the top of the industry, as 
well as authentic stories from the underground. 

Alago also writes about 
his experiences with 
addiction and AIDs, us-
ing them as inspiration 
for others. The book 
is filled with photos 
that cover his life and 
career, including his 
upbringing as a gay 
Puerto Rican kid in 
Brooklyn. Through it 
all, Alago’s passion for 
music is loud and clear. 

Better Days Will Come: The Life 
of Arthur Briggs
By Travis Atria
(hardcover) $27.99

“Genius of Harlem, Paris, and a Nazi Prison 
Camp,” Briggs was wrapped up in the world of 
the Lost Generation and jazz in the 1920s––and 
eventually swept up by events out of his control. 
Briggs played with Josephine Baker, Django 

Reinhardt and Sidney 
Bechet at nightclubs 
like the Moulin Rouge 
and Bricktop’s. Most 
remarkably, the book 
recounts the time 
Briggs spent in a Nazi 
prison camp during 
WWII, where he played 
Mozart, Beethoven, 
Strauss and other 
pieces for the Nazi 
commanders until the 
liberation of Paris. 

This Rock N’ Roll Dream
By Tommie Vaughn (paperback) $17.99

Here’s the final novel in Vaughn’s Frankie 
Spencer trilogy. Once again, the author invests 
her writing with an authenticity that’s drawn from 
years as the frontperson of a real band, Wall 

of Tom. She captures 
the sights, sounds 
and smells (yes, even 
stinky tour vans) of the 
rock band life. In this 
concluding installment, 
“Frankie gets an offer 
she can’t refuse: to 
record a new single with 
a gorgeous Grammy 
Award-winning pro-
ducer, whose masterful 
intentions will leave a 
lasting scar.”

Timeless Concert Images: And 
40 Years of Rock Concert Images
By Bill O’Leary
(paperback) $40.00

O’Leary made a career of photographing the 
biggest names in rock history and his book 
compiles some of his best, most significant 
and impactful images, including Queen, Ozzy 
Osbourne with Randy Rhoads, The Allman 
Brothers Band, Yes, INXS, The Police, KISS, 
Motörhead, AC/DC and more. O’Leary shares 
his experiences, offering stories, reflections and 

recollections on 
all of the shots. 
Many of the 
photographs 
come from 
an era before 
the “first three 
songs” rule, 
and capture the 
artists at work 
from unique 
aspects.
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MXL MICS/MXL UCC
mxlmics.com
Where Great Recordings Begin: A leading manufacturer of profes-
sional audio products for music recording, broadcast, post-production and 
live sound markets, MXL Microphones, now in its fourth decade, stays 
committed to their branding slogan “Where Great Recordings Begin” with 
fresh new technologies. MXL Microphones offer the best variety of con-
denser / ribbon / dynamic microphone solutions for Studio, USB, Podcast, 
Video Conferencing, & Field Recording. MXL mics deliver high quality 
sound on par with far more expensive mics. According to Sales Director 
Trevor Fedele, the company’s pro audio side is less interested in tech 
specs and how many features can be packed in, and more into being fully 
invested in being solution oriented. “When we put out a product, our pri-
mary concern is what customers are we serving and what are their needs 
right now,” he says. “Ten years ago, MXL’s focus was driven by what our 
retails wanted and to have as many options as we could. We have really 
shifted to responding to the market needs and building upon what we do 
best. While staying agile, everything we do is rooted in the questions, 
“Does it sound good?’ and “Does it fulfill a need?”
 
Revelation II and the BCD-1: MXL continues to support its expansive 
line of products. Two to take note of are their latest product, the variable 
pattern tube mic Revelation II, and the MXL BCD-1, a live broadcast 
dynamic microphone that is a top selling solution for podcasters and 
streamers - and has been getting a lot of attention of late. The Revela-
tion II is a studio microphone that delivers the warmth and intimacy of a 
classic tube microphone with a lush mid-range providing a unique color 
and sound to any microphone locker. A dual gold-sputtered, 6-micron 
diaphragm and hand-selected EF86 pentode tube provide warmth and 
character giving the Revelation II an iconic sound. The Revelation II’s 

variable selection knob allows for limitless transitions between cardioid, 
omnidirectional, and figure-8 polar patterns. The MXL BCD-1 is an end 
address dynamic microphone with warm, rich tones and a bright sound 
designed to make vocals stand out in any performance or recording. The 
built-in swivel mount allows for perfect positioning when combined with 
the optional MXL BCD-Stand. Its features include excellent side rejection 
and a tuned grill that eliminates internal reflections. It’s a top selling solu-
tion for podcasters and streamers too.

UCC Division and the MXL-AC404: In October 2019, MXL’s parent 
company Marshall Electronics announced a new division dedicated to the 
growing Unified Communications and Collaborations Industry to meet the 
demand for conferencing microphones. For obvious reasons, its products 
have been wildly popular with the shift to Zoom and other teleconferenc-
ing meetings during the COVID-19 pandemic. One of the UCC division’s 
key products is the MXL AC-404 USB-powered microphone, which is 
designed to capture crystal clear speech intelligibility for Houses of Wor-
ship, web conferencing, court reporting, and more with easy plug-and-
play USB connectivity. Three microphone capsules in a surface-mount 
boundary design delivers an amazing 180-degree pickup pattern with 
a 25’ range making it ideal for podiums, conference rooms, courtrooms 
and connected classrooms. It has three capsules designed for broad 25’ 
audio pickup in an 180° arc with high voice intelligibility, and easy plug-
and-play connectivity for use with Mac and PC computers. MXL continues 
to innovate and create in collaboration with some of the top conferencing 
companies, creating solutions to further enhance their capabilities—a key 
component to the development of this division.

 
Contact MXL 310-333-0606

LEGAL NOTICE

If you were a session musician or background vocalist on a covered 
sound recording that was performed digitally on non-interactive 

webcasting, satellite radio, or digital cable prior to December 31, 2016, 
and have not received all royalty payments to which you may be entitled 
from the AFM & SAG-AFTRA Intellectual Property Rights Distribution 

Fund, you could receive a payment from a class action settlement.
A proposed Settlement has been reached in a class action lawsuit concerning undistributed royalties 
currently held by the AFM & SAG-AFTRA Intellectual Property Rights Distribution Fund (or the “Fund”) 
which are owed to session musicians and background vocalists (“Non-featured Performers”) on certain 
sound recordings that were performed on non-interactive webcasting, satellite radio, and/or digital cable. 
Who Is Included? You are included in the Settlement Class as a “Settlement Class Member” if you were 
a Non-featured Performer (i.e., a session musician or background vocalist) on a recording that received 
sufficient play on one or more of the digital mediums at issue (non-interactive webcasting, satellite radio, 
or digital cable) to be considered a “Covered Recording” prior to December 31, 2016, and you have not 
already received from the Fund the royalties that are due to you for such performances.
What Does the Settlement Provide? Defendants have agreed to undertake extensive efforts to locate 
and pay Settlement Class Members who are entitled to receive royalties from 2011 through 2016. As 
of November 30, 2019, approximately 61,298 Settlement Class Members were owed royalties totaling 
approximately $45,848,799.99 (the “Settlement Amount”). After deducting Settlement and administration 
costs, attorneys’ fees and costs and $1,500 Service Award payments to the six Settlement Class 
Representatives, the Settlement Fund will be used to make payments to Settlement Class Members located 
by the Fund or who have submitted a Performer Information Form. The Fund will also follow the agreed-
upon steps in distributing the royalties received from 2017 to 2019 and hire business and marketing 
consultants to help it better and/or more efficiently identify and pay Non-Featured Performers the royalties 
owed to them received in 2020 and afterwards. The Settlement provides that the Plaintiffs’ attorneys’ fees 
and expenses will be determined by the Court pursuant to Federal Rules of Civil Procedure 54(d)(2) and 
23(h) and Local Rule 23.1 and any applicable Court policies and procedures. Settlement Class Counsel, 
Quilling, Selander, Lownds, Winslett & Moser, P.C. (“QSLWM”), 2001 Bryan Street, Suite 1800, Dallas, 
TX, 75201, and Jeeves Mandel Law Group, P.C. (“JMLG”), 12222 Merit Drive, Suite 1200, Dallas, TX 
75251, will seek a maximum of $11,003,711.00 in attorneys’ fees (24% of the Settlement Amount) and a 
maximum of $86,309.32 in expenses. QSLWM will receive 60% and JMLG 40% of the first 50% of any 
fee award, and the remainder of any fee award will be split between them based on their relative lodestars 
(hours expended times hourly rates). They have further agreed that their expenses will be reimbursed on a 
pro-rata basis from any expense award made by the Court. 
How Much Will My Payment Be? Your share of the Settlement Amount will depend on the amount 
of unpaid royalties that are owed to you (this is a function of the number of digital performances of the 
recording and the number of session musicians and background vocalists that performed on the recording). 
The amount could range from $10 to thousands of dollars.
How Do I Get My Payment? To ensure you receive any royalties owed to you, you should complete 
and submit a Performer Information Form. Performer Information Forms are available at www.
SessionArtistRoyaltySettlement.com or by calling 1-844-799-1587.
What Are My Other Rights? If you are a Settlement Class Member, you can (1) object to the Settlement 
by August 18, 2020; (2) hire your own lawyer at your own cost if you want someone other than Settlement 
Class Counsel to represent you; and (3) you or your attorney may attend the Court’s Final Approval 
Hearing. Because this is a mandatory class pursuant to Federal Rule of Civil Procedure 23(b)(1)(A), you 
may not decline to participate in the Settlement (“opt out”).
Final Approval Hearing. The Court will hold a hearing in this case (Blondell v. Bouton, No. 1:17cv-
00372-RRM-RML) beginning at 10:00 a.m. (EDT) on October 22, 2020, in Courtroom 11-B of the United 
States District Court, E.D.N.Y., 225 Cadman Plaza East, Brooklyn, New York 11201, to determine whether 
the Settlement is fair, reasonable, and adequate and should be approved.
Want More Information? Go to www.SessionArtistRoyaltySettlement.com, call 1-844-799-1587, email 
admin@SessionArtistRoyaltySettlement.com or write to Eric Zukoski & Roger Mandel, Settlement Class 
Counsel, c/o Blondell v. Bouton Settlement Administrator, P.O. Box 43434, Providence, RI 02940-3434.
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 Boy In Space Takes a Trip to Palma Studios
Earlier this year, Swedish singer-songwriter Robin Lundbäck, aka Boy In 
Space, took a studio trip to Palma Studios in Palma, Spain to record his up-
coming, yet-to-be-titled EP. In the session, he recorded singles “Caroline” and 
“U N EYE.” Also pictured is Boy In Space’s producer, Freddy Alexander.

 Metal Supergroup BPMD’s First Selfie 
Metal supergroup BPMD is finishing up their debut album of classic rock 
covers, titled American Made, at Mike Portnoy’s home studio in Lehigh 
Valley, PA. BPMD features metal icons, pictured (l-r): Mark Menghi (Metal 
Allegiance), Phil Demmel (Vio-lence, ex-Machine Head) Bobby Blitz (Overkill) 
and Mike Portnoy (The Winery Dogs, Sons of Apollo). American Made will be 
released June 12. Contact natalie.camillo@napalmrecords.com for more. 

Producer Playback

 Crooked Colours Takes 10 at Bedrock LA
The members of Aussie indie-dance trio Crooked Colours take a pinball break 
at Bedrock Studio in LA during their rehearsal for a tour with Rufus Du Sol. 
Since the pandemic shutdown, the group has shifted gears and is planning 
to put out plenty of new music later this year. Pictured (l-r): Leon Debaughn, 
Liam Merrett-Park and Phil Slabber. 

“A hard lesson for people to learn is that you’ll spend the same 
amount of effort on a record no matter how you go about it. You can 
do a lot of preparation and have a shorter execution. Or you can have 
no preparation, but it’ll be longer execution.” – Chuck Prophet 

 Funk Studio Acquires Solid State Logic Duality
Veteran composer Jim Funk was considering a number of mixing console 
options for his newly built Funk Studios in Utah before choosing SSL’s Duality. 
“I love the way it feels like a traditional analog desk, where everything is pri-
marily accessible right on the channel strips instead of going back and forth to 
the center section,” says Funk. Funk and his staff are consistent partners with 
SSL, having installed an XL Desk in Studio B a year before the Duality arrived.
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 Chicano Batman at the Legendary Barefoot Studios 
Psychedelic soul band Chicano Batman recently held sessions at the historic Barefoot Studios in Hollywood, CA to record their upcoming album Invisible People. 
The roster of legendary musicians who have recorded at Barefoot includes Stevie Wonder, The Jackson 5, Jimi Hendrix, and Marvin Gaye. (Pictured l-r): Leon 
Michaels (producer), Eduardo Arenas (bass/vocals), Bardo Martinez (vocals/keys), Gabriel Villa (drums), Carlos Arevado (guitar), and Jens Jungkurth (engineer). 

 METAlliance Welcomes Nico Bolas
The METAlliance has announced that Niko Bolas is its newest member, join-
ing original founders Chuck Ainlay, Frank Filipetti, George Massenburg, Elliot 
Scheiner, and Al Schmitt. Niko Bolas is an award-winning music producer, 
sound engineer, consultant and business developer in the fields of virtual reality 
and internet radio. His credits include work with such artists as Prince, Neil 
Young, Tyler Bank, Sheryl Crow, Toto, Los Lobos, Jewel, OneRepublic, Johnny 
Cash, and Keith Urban. To learn more, contact mrbonzai@mrbonzai.com.

 Blesson Roy Thrives in Dubai
Terry Borden of Blesson Roy recently recorded at Del Rey Studios in Dubai. 
Borden founded the studio and gave it its namesake after his home town of 
Del Rey, CA. Blesson Roy is working toward a debut album release at the 
end of the year. During this session, Borden recorded songs for the Blesson 
Roy EP Time Is A Crime, which released on May 8. Contact josh@fanaticpro
motion.com for more information. 
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 From The Big Screen To Guitar Strings 
Caleb Landry Jones ponders his next track at Valentine Recording Studios in Hollywood, CA. Primarily known for his acting roles in films like Get Out, Three Bill-
boards Outside Ebbing, Missouri and X-Men: First Class, Jones has been writing and recording music since the age of 16, around the same time he started acting 
professionally. His debut album, The Mother Stone, will be released on May 1.

 Lenii Holds a Session at Spotify Secret Genius Studios
Irish singer-songwriter Lenii takes a break after a long day of recording at 
the Spotify Secret Genius Studio in LA earlier this month.  She recorded a new 
song titled “Straitjacket,” which she plans to put out as a single after the 
release of her upcoming EP, In All Fairness.

 Niki Black Channels Her Inner Devil for Lilith
Songstress Niki Black preps her upcoming album Lilith at producer-engineer Ste-
fan Macarewich’s home studio in Orange County, CA. This photo was taken from 
the recording of “The Other Man,” a recently-released single that depicts a new 
take on the story of the Garden of Eden from the point of view of Lilith, the “first 
woman” of Jewish mythology. The album, Lilith, will be released later this year. 
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Adrian Young leapt to percussion prominence as the drummer with 
‘90s ska-tinged juggernaut No Doubt. Early in 2019 he partnered 
with Todd Forman, a veteran of fellow SoCal band Sublime, to 

form production and engineering team The Moxy Brothers. 
Like many producers and/or engineers, Young’s journey began as a 

musician. At the dawn of their careers, he and his bandmates sensed that 
they craved control of their output, so they stepped up to assume recording 
duties. “In the early days of No Doubt,” he recalls, “we had a band house, 
we bought some gear and basically produced our own demos. We had a 
hands-on engineering, get-it-done-by-yourself kind of thing. We wouldn’t 
just play our parts, leave and say ‘Okay, mix this and make it sound good.’”

While Young’s studio experience as a musician introduced him to the 
world of the engineer, he had to educate himself further to rise to the 
ranks of the pros. “This year I took a deep dive, really studied engineering 
and built my home studio, the Ruby Red Room,” he recollects. “You can 
learn a lot through instructional videos. My ears are there from making 
records for my entire adult life, but as far as understanding how the gear 
really works, it’s like I went back to school.”

The Ruby Red Room is a well-con-
ditioned basement studio, but given 
the size and inherent acoustic limita-
tions of a cellar, the No Doubt skin 
man is compelled to optimize what 
little space he has. “I would argue 
that it’s the smallest recording studio 
where you have drums included,” he 
asserts. “I don’t have a separate drum 
room or vocal booth. There’s a glass 
screen that separates the drums and 
the recording desk. They face each 
other and are literally two feet apart. 
But it’s so dead and warm down there, 
because I have a lot of soundproofing 
and we’re underground. We’d have 
rehearsals and it never sounded bad. 
I’ve rehearsed in [larger] rooms where 
it sounds awful.”

Among Young’s favorite tools are the UA Apollo 8 and x4, the OCTO 
Satellite and the 4-710d hardware preamp. Of course, as a lifelong per-
cussionist he’s had countless opportunities to experiment with different 
microphones and placements. He has 12 on his drums, which include a 
Shure SM 52 and SM 91 on his kick and a 421 and SM 57 on his snare. 
His tom-toms are captured with beta 57s with 414s as overheads, while 
behind and above he places a Warm Audio WA-47. Two of the center-
pieces of his audio arsenal are a vintage Neumann U 87, formerly used at 
legendary San Fernando Valley studio Sound City and, perhaps his most 
prized piece, a 1978 Neumann U 77. “The U 77 is kind of a hybrid between 
a 67 and an 87,” he explains. “The 67s have tubes, the 87s don’t, so it’s not 
a tube mic but it has the same capacitors of the 67 and it’s lovely.”

Young has a long history with studio star Spike Stent, whose guidance 
he still often seeks. Among the Moxy Brothers’ aims for the future are to 
build its band roster and, indeed, begin to pitch them to various labels. With 
the experience, industry savvy and connections both members bring, they 
may be perfectly positioned to catch that pristine production wave.

See moxybrothers.com • instagram.com/moxybros • twitter.com/moxy-
bros • themoxybrothers@gmail.com

ADRIAN YOUNG

– ROB PUTNAM

...lessons he’s learned as a 
producer and engineer are:

•  You can have a really janky 
amp or drum set, but if you’ve 
got a great drummer, it will 
sound good.

•  Mics. Use good ones.

•  Preamps. Same.
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Jake Round
Founder/President
Pure Noise Records

Years with Company: 10
Location: Pasadena, CA
Web: purenoise.net
Clients: The Story So Far, Four Year 
Strong, The Amity Affliction, State 
Champs, Stick To Your Guns, Less Than 
Jake, Boston Manor, Knocked Loose

BACKGROUND
Jake Round started Pure Noise Records 
a decade ago with a loan from his mom. 
Since then, the independent label has 
mushroomed into one of the hardcore 
scene’s most respected outlets.

An Expanding Middle Class
Our biggest artist is still The Story So 
Far, same as it was five years ago. 
Fortunately, we have more bands now 
that are in a similar category as them, 
with State Champs, Knocked Loose, 
The Amity Affliction and Four Year 
Strong having all come on the roster. 
Counterparts has also done really well 
for us. We’ve sort of fleshed out a more 
expansive middle class of artists.

Records Over Profits
Something I’m really proud of is that 
I’ve never had a band leave. I think that 
says a lot about the kind of business 
we do and the kind of people we are. It’s 
remarkable how successful it’s become. Did I 
always anticipate it doing well? Yeah, for sure, 
otherwise I wouldn’t have done it. But I never 
had a specific goal. I’m not driven necessarily 
by money. I want to put out great records and 
if I put out great records then the financial part 
will take care of itself. That mantra has really 
served us well. 

Part of the Scene
I grew up part of the punk, hardcore and metal 
community. I was immersed in it coming up. 
So many of the big bands in the punk space, 
like The Wonder Years and Four Year Strong, 
stayed on my floor. I was just a guy who was 
around. I did a bunch of Warped tours early in 
my career when I worked for Rise Records, so 
people knew me. And I was in local bands that 
toured a bit. For anyone to be really successful 
at anything, they have to be immersed in it. 

Keyed In
My staff and I are so immersed in the culture 
of this music that a lot of it filters through and 
comes to us. Obviously, we listen to demos and 
stuff like that, but we’re at a point where if a 
band is making noise in this space we’re going 
to know about it. And if we don’t know about it, 
it’s probably more on the band than it is on us. If 
you’re making noise, we’re going to know. 

Demo Submissions
We take demos through our website. If you go 
to our contact page and submit a demo, it’s 
eventually going to make its way to a folder in 
my email. Give us a link to stream your music; 
don’t make us download it. I just want to press 
play. And a link to your socials, website and 
any music videos, if you have those. I usually 
know within a minute or two if I’m interested in 

have full-on rap tunes. We’ve been 
wanting to do something in the hip-hop 
space for a long time, but wanted to find 
something that fit aesthetically with what 
we do. It has a full-on hip-hop element, 
but it’s also got a foot firmly planted in 
exactly what we do. 

Contract Matters
We do one-record deals, two-record 
deals, three-record deals. It’s all on the 
table. If you’re an established artist who 
has a large fan base and has been doing 
it for a long time, you’re going to get a 
better record deal than a brand new baby 
band. Everything’s negotiable. Also, 
you can revisit existing contracts. That’s 
something we’ve done with several of 
our acts. If we sign one deal and they’re 
doing well and want them to hang around 
and be happy, we can revisit those terms 
and improve them if that makes sense. 
It’s not one size fits all. We’ve got about 
40 acts of all different sizes and shapes 
and the deals reflect that. 

Hard Noise
Matt Saincome [founder of satirical 
website The Hard Times] is a close 
friend of our label manager. We’ve talked 
for a long time about needing another 
resource in terms of press. We’d been 
friendly with Matt and talked about how 
we should do something non-satirical. 
We said, okay, why don’t we fund this 
thing initially so you can pay your writers, 

we’ll put our ads on the site and see how that 
goes. Occasionally, they’ll do interviews with 
our bands and stuff like that, but as far as the 
editorial goes we’re not involved. The Hard 
Times has become such a huge force culturally 
within our community that you couldn’t really 
ask for a better media partner. 

Weekday Records
Sony offered me kind of an A&R deal and it 
turned into a joint venture label deal. Essentially, 
Sony came to me and said, “Hey, do you want to 
sign some bands for us?” And I said okay. At this 
point, it’s not active. I still own the brand and may 
reactivate it at some point, but we’re no longer 
partnered with Sony. It was a difficult partnership 
in a lot of respects. Anyone you talk to who’s had 
a joint venture with a major label will tell you how 
difficult they are. 
    That being said, it was an amazing 
experience. When you’re your own boss and 
start your own company out of your bedroom, 
sometimes it’s difficult to gain new experiences. 
People are looking to you for mentorship and 
you don’t get a ton yourself. So for me it was an 
opportunity to work in the big leagues and see 
how they conduct business. As far as that went, 
it was very beneficial. 

Staying Indie
I have no interest in selling the label and even 
less interest in working for anyone. It’s not 
uncommon for the indie guy to get into the 
major system and not enjoy it. When someone 
says, “I need X amount of money,” I just say 
yes or no. In that respect, our business is much 
more efficient and quicker than a larger one. 
Our core business is artist development. As 
great as it is to sign established acts, where we 
really do our damage is developing talent and 
that’s very difficult to do in a major setting.

something. I’ve been doing this long enough 
that it’s almost visceral. Sometimes you just 
know. A band we saw recently that I’m excited 
about is Spanish Love Songs. I listened to 
three songs and was like, yeah, I’m interested. 

Focus On Writing
Bands should start off making music for 
themselves. If you’re trying to do something, 
especially in music like this that’s very cultural, 
it’s going to show and can often come off as 
contrived. Bands should just focus on making 
great songs they want to listen to and let the 
rest take care of itself. And the more songs you 
write, the better you get. From time to time, we 
get songwriters involved and go hard on the 
A&R process. But the most important thing is to 
just focus on making great songs.

That’s Heavy
For the first five years, we did very few heavy 
records. We’ve done a lot of heavy records in 
the last five. In part, that was because I was 
playing. When the label started, I played in a 
metal band, so I specifically steered clear from 
that because I didn’t want it to be a conflict of 
interest where I was trying to pitch my band 
opportunities I should have been pitching to the 
bands I was working for. As I got away from 
playing music and became completely focused 
on the label, we slowly started to add more 
heavy acts. At this point, half the label kind of 
falls into the hardcore metal category. 

Unitytx
We recently signed a band called Unitytx, which 
is a developing project we’re really excited 
about. They’ve got metalcore tunes, but also 

“Our core business is artist 
development. As great as it is to sign 
established acts, where we really do 

our damage is developing talent.”
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OPPS  
Creative Artists Agency is look-
ing for an assistant, music tour-
ing — electronic and hip-hop. 
The applicant will provide admin-
istrative support to an Agent in the 
Music Touring department focused 
on the hip-hop and electronic 
dance music genres. The ideal can-
didate should be passionate about 
music, motivated, quick-thinking 
and open to working in an environ-
ment where he/she is capable of 
performing administrative and fast-
paced tasks. The individual should 
be flexible, highly organized and 
have the ability to multi-task under 
pressure. Administrative duties 
include heavy phones, coordinating 
meetings and schedules, prepar-
ing expense reports, producing 
correspondences, travel booking/
coordinating, special projects and 
personal assistance as needed. 
The ability to work unexpected fre-
quent overtime is required. Growth 
opportunities exist for top perform-
ers. Apply at glassdoor.com.

Spectrum Search Associates 
needs a music industry book-
keeper with touring experience. 
The role is needed for an Account 
Manager position with the Music 
Industry department of a highly re-
garded CPA firm. This is an exciting 
opportunity for a bookkeeper with 
7+ years of experience, which must 
include music industry and touring 
experience. The salary is $80,000 
to $110,000 per year plus benefits 
based on experience. Apply at 
CareerBuilder.

The Recording Academy is look-
ing for a temporary assistant. 
The Recording Academy is dedicat-
ed to ensuring that music remains 
a thriving part of our shared cultural 
heritage. They honor music’s his-
tory and invest in its future through 

the GRAMMY Museum, advocate 
on behalf of music creators, sup-
port music people in times of need 
through MusiCares, and celebrate 
artistic excellence through the 
GRAMMY Awards. If you’re inter-
ested in making a positive impact 
on the music industry, come join 
their team. They’re always looking 
for passionate people with big 
hearts and creative minds who care 
about music and its creators. Apply 
at glassdoor.com.

Netflix wants a director, music, 
business & legal affairs. Their 
growing global Music Business & 
Legal Affairs Group is looking for 
a new member to join the team,  
Director, Music who shares their 
passion for music and the entertain-
ment industry to help support the 
expanding slate of Netflix Original 
content. They want someone who 
seeks out and thrives in an environ-
ment where freedom and respon-
sibility are a tenet, and passion, in-
novation and curiosity are mandates 
(Netflix culture). Apply at LinkedIn.

For More Career Opportunities, 
check out musicconnection.com 

daily. And sign up for MC’s Weekly 
Bulletin newsletter.

LABELS•RELEASES  
SIGNINGS 

Seattle rocker Ayron Jones 
has signed with Big Machine/
John Varvatos Records. “Never 
in a million years did I think that 
I would have the opportunity to 
work with two of the biggest and 
most influential figures in the music 
world, let alone be signed to their 
label. But, as unbelievable as it 
may seem, It’s real and I consider 
myself extremely blessed to now 
be partnered with John, Scott, and 

the rest of the team at Big Machine/
John Varvatos Records,” Ayron 
said. Email rachel.wendler@bmlg.
net for more info.

PROPS
The American Federation of 
Musicians of the United States 
and Canada (AFM) and SAG-
AFTRA announced that the AFM & 
SAG-AFTRA Intellectual Property 
Rights Distribution Fund has 
distributed $62 million in royal-
ties to non-featured musicians and 
vocalists–the largest distribution in 
the Fund’s history.

    “This is great news at such a dif-
ficult time for musicians. This fund 
provides for session players who 
live gig to gig, and there has never 
been a greater need for royalty 
income than right now, with the 
extensive cancellation of live per-
formances,” said AFM International 
President Ray Hair.

 Slipknot’s Corey Taylor Works Against (Sic)ness
Slipknot/Stone Sour frontman Corey Taylor auctioned off a number of his 
guitars on May 7. in partnership with Ebay, to raise funds for Direct Relief 
in support of their ongoing COVID-19 response efforts. He’s pictured here 
performing live with Stone Sour. 

SINGER-SONGWRITER Dean 
Strickland was most recently 
seen performing under the 
name Roland Numbers in the 
bluesy rock duo Chemical Diary 
alongside his brother Dudee. 
But when his sibling went miss-
ing last November, he decided 
to go it alone.

“I hadn’t seen my brother in 
about 26 years, but I looked him 
up because he was a real good 
guitar player,” Strickland says. 
“I located him and then we put 
together a band. We bought a 
camper trailer, I hooked it up to 
my van and we made plans to 
go out to Hollywood. In 2014 we 

made the trip out here. Last No-
vember, he said he didn’t want 
to do it anymore. I miss him a 
lot and I don’t know where he is. 
I have a missing person’s report 
out on him.”

Strickland has now been 
in SoCal for over five years, 
writing songs in a style that he 
describes as bluesy soft-rock, 
putting them out online and 
gauging the reaction.

“I’m a loner, because I like 
playing my guitar as much as 
I can during the day,” he says. 
With a rudimentary studio 
set up in his camper trailer, 
Strickland’s DIY score is high. 

DIYSpotlight DEAN STRICKLAND
He spends his days practicing, 
writing and recording.

“Since it is a Do It Yourself 
world for me, I really don’t even 
know how to get the songs 
across,” he says. “Fortunately 
there’s YouTube. I don’t have 
distribution, although I do have 
a record label. My brother and 
I were able to record a CD. I 
came up with a label, Never 
Die Records, when I was at the 
Musician’s Institute.”

For music and info, visit 
deanstrickland.com. For more 
info, contact rolandnumbers@
gmail.com.

– BRETT CALLWOOD
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    “The music industry has been 
massively impacted by COVID-19 
and no one more so than perform-
ers whose touring work has been 
halted and whose recordings are 
mostly cancelled. We’re proud of the 
Fund’s commitment and diligence 
in ensuring that the distribution of 
royalties will reach tens of thou-
sands of performers at a time when 
that financial security is needed 
more than ever,” said SAG-AFTRA’s 
Chief Operating Officer and General 
Council Duncan Crabtree-Ireland.
    “I am incredibly proud of our 
staff, who have worked tirelessly to 
ensure that this distribution went 
out on schedule to the perform-
ers who so greatly need it during 
these difficult economic times. Their 
dedication to the Fund and it’s 
participants is unparalleled,” added 
Fund CEO Stefanie Taub.
    Hair and Crabtree-Ireland ex-
plained that the Fund makes every 
effort to contact all artists who may 
have earned royalties, but there is 
insufficient information to process 
payments for some performers. 
Both union leaders are encourag-
ing all musicians and vocalists 
to check afmsagaftrafund.org/
unclaimed-royalties.php to see if 
they may be owed money.

The Role of the Music Manager

GLENN LITWAK is a veteran entertain-
ment attorney based in Santa Monica, 
CA. He has represented platinum selling 
recording artists, Grammy winning music 
producers, hit songwriters, management 
and production companies, music pub-
lishers and independent record labels.  
Glenn is also a frequent speaker at 
music industry conferences around the 
country, such as South by Southwest 
and the Billboard Music in Film and TV 
Conference.  Email Litwak at gtllaw59@
gmail.com or visit glennlitwak.com.

The LEGAL Beat
BY  G L E N N  L I T W A K

IF YOU ARE an artist, your 
personal manager is the captain 
of your ship. Your manager will 
be your main advisor on your 
entertainment career and will help 
you choose other representatives, 
such as booking agents, lawyers, 
publicists, etc.

The Manager Works for You
If you’re an artist, especially a 
young one, keep in mind that 
the manager works for you, not 
the other way around. There is a 
frequent problem where an over-
bearing manager tries to dictate 
to the artist what to do and when. 

When you hire a manager, you 
are the boss.

We should differentiate the 
personal manager from another 
representative, such as a business 
manager, who is involved in only 
financial matters, such as keep-
ing track of your money, creating 
budgets, and so on. 

Due Diligence
Before you consider entering into 
a management agreement, you 
should do your research on the 
manager or the management com-
pany. Check out their clients, what 
type of artists they represent, their 
reputation for honesty, etc.

The Written Management 
Agreement
When you have a manager it is 
a good idea to have a written 
management agreement, although 
an oral management agreement 
is enforceable (but more difficult 
to prove). Even if you trust your 
manager and he or she is honest, 
a written agreement can prevent 
honest misunderstandings and will 
likely cover things you would not 
have thought of. You should have 
an experienced music attorney 

advise you regarding any manage-
ment agreement before you sign it. 
I have had a number of occasions 
in my practice where clients have 
come to me after they signed 
and asked me to get them out of 
a management agreement. It is 
easier said than done.

Terms
The management agreement will 
often have a three- or four-year 
term. The manager in the music 
biz generally takes a 20% com-
mission on the artist’s entertain-
ment industry income. Sometimes 
you can build in exemptions to 
the manager’s commission. For 
instance, if you have had a suc-
cessful acting career before you 
entered into the management 
contract, you can try and exclude 
that income from commissions 
because the manager did not have 
anything to do with creating that 
income or advising you about it.

Should I get a Manager?
Clients often ask me if they should 
get a manager. The real question 
is: have you done enough in your 
career to interest a manager? 
Since the manager is working on a 

percentage, he or she must think 
you have potential if you are not 
already making significant money. 

When seeking out a manager, 
try to get to know the person 
first and their background and 
experience. See if they are truly in-
terested in you and your career. If 
you are just starting out, you prob-
ably won’t be able to attract an 
established, successful manager. 
But perhaps you can find one who 
is young and aggressive, knows 
the music biz from working at a la-
bel or some other music company, 
and truly wants to grow with you.

The above is a brief overview of 
the subject and does not consti-
tute legal advice.

 Anna of the North is iPad “Dream Girl”
Anna of the North found her track “Dream Girl” synced to a Global Apple iPad 
Pro commercial this month. The Norwegian songstress’ sync has been a huge 
success; in less than a week Anna is charting on iTunes in over 30+ countries, 
Daily Spotify Streams have doubled and overall streaming is at a 187% increase. 

This article is a very brief overview of the subject matter and does not constitute legal advice.

          THE BIZ 
SiriusXM has extended free 
streaming through May 31, and 
has unveiled a suite of new 
channels featuring iconic artists. 
The channels launched on May 1 
and are dedicated to David Bowie, 
The Eagles, Fleetwood Mac, 
George Strait, Guns N’ Roses, Led 
Zeppelin, Metallica, Prince, and the 
Rolling Stones. Said Scott Green-
stein, President and Chief Content 
Officer of SiriusXM, “These chan-
nels, combined with our already 
incredible set of artist-dedicated 
channels, makes SiriusXM the 
ultimate audio destination to bring 
fans closer to the artists they love, 
and at a time when people can use 
some great music.” Go to angela.
burke@siriusxm.com for more info.

BRETT CALLWOOD has writ-
ten about music for two decades, 
originally for Kerrang!, Classic Rock, 
Metal Hammer and more in the UK. 
He’s the author of two books, about 
Detroit proto-punks the MC5 and 
the Stooges. He’s now the music 
editor at LA Weekly, and has regular 
bylines in the SF Weekly, Tucson 
Weekly and idobi Radio, as well as 
here in Music Connection. He can be 
reached at brettcallwood@gmail.com

– BRETT CALLWOOD

I Quit My Day Job Because 
I Make More Money From My Music.

  Matthew Vander Boegh, TAXI Member

 That’s every musician’s dream, 
isn’t it —quitting your day gig because 
you make more money with your music. 
Well, that’s my life now, and here’s  
how I did it… 

I joined TAXI. 
 Looking back, I wish I’d joined 
years earlier. TAXI taught me how to 
create music that people in the industry  
actually need. Then they gave me 1,200  
opportunities a year to pitch my music!

It Didn’t Take That Long
 I promised myself I’d quit my job 
as a college professor when my music 
income became larger than my teaching 
income. I reached that goal in less than 
five years because of TAXI. 

  My income keeps growing expo-
nentially, and my music keeps getting 
better because it’s my full time gig now! 
Here’s the ironic part…

  I live in Boise, Idaho, not Hollywood, 
yet my music is on TV nearly every day. 
My studio is in a glorified tool shed in 
my backyard, and my gear setup is so 
quaint other musicians ask, “Really?  
That’s it?!” I’ve got a computer, monitors,  
a few mics, and a cheap little interface. 
No fancy outboard gear, no rack-mounted 
anything! 

My Two Secret Weapons
  Targets and deadlines are my secret 
weapons. Knowing who needs music 
and when they need it motivates me to 
get things done. It’s changed my life! 
Actually, TAXI changed my life.

 
 
 
 
 
 
 
 
 

  I’m getting paid for my music now  
instead of sitting on my couch dreaming 
about it. I’m my own boss, and some 
day my music will probably pay for my 
retirement, a vacation home on an exotic 
beach, and some umbrella drinks! 

Don’t wait until you’ve 
built a catalog… 

  Join TAXI now and let them help 
you build the right catalog! Be patient, 
be persistent, and you’ll hit critical mass 
like I have. My income keeps growing 
every year!

  I’m all the proof you need that a 
regular guy can make enough money 
with his music to quit his day job! Do 
what thousands of other musicians 
have done to become successful—join 
TAXI. You might never have to work 
another day gig in your life! 

The World’s Leading Independent A&R Company

1-800-458-2111 • TAXI.com

��
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– BERNARD BAUR
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Date Signed: Aug. 1, 2019      
Label: Independent
Type of Music: Pop
Management: Jeff Gulko - Gulko Entertainment / The Gulko Group      
Booking: Mark Cheatham - CAA     
Legal: N/A
Publicity: Jeff Gulko - Gulko Entertainment / The Gulko Group  
Web: codynewmanmusic.com           
A&R: Cory Rooney

It all started with a chance meeting. Longtime artist/PR manager Jeff 
Gulko had recently moved to a neighborhood in Charleston, SC with his 
wife. While getting into his car, he was approached by a mom out for a 

walk who had just found out about her new neighbor’s occupation. She 
had a then 13-year-old daughter, Cody Newman, who was interested in a 
music career. 

Gulko recalls, “We laugh about it now, but I totally gave her the brush 
off.” He quickly gave her his card and hurried off. 

Undaunted, Newman began sending him Instagram and TikTok videos 
of her performing snippets of original songs and what was once a quick 
brushoff blossomed into a fruitful collaboration, with Newman ultimately 
signing with The Gulko Group. 

   Through Gulko’s contacts, Newman’s songs spread like wildfire, 
including a stint on Radio Disney’s rotation. “He’s gotten me meetings 

with CAA. His connections are really helping me grow,” says Newman. 
What draws people to Cody Newman besides her catchy melodies 

and relatable lyrics is their surprise when they find out her age. Now 14 
years old, she has taken charge of her career and is actively working 
with Gulko to develop new music and establish a clear trajectory. Firmly 
labeling herself as a pop artist, Newman draws inspiration from a score 
of established music makers. “All of my inspiration comes from other 
artists––people I listened to growing up like Meghan Trainor or Selena 
Gomez––and newer artists like Billie Eilish.” 

But placing her foot heavily in the pop scene hasn’t stopped other 
genres from trying to draw her in. Newman was invited to attend the 
Carolina Country Music Awards and she even receives airplay from 
several country music stations. When asked why this may be, Gulko 
replied, “Her music is just grabbing folks.” 

In February, Newman was recognized as KIIS-FM's "Next Up Artist of 
the Week." She plans to hit the studio soon so a new album is likely on 
the horizon. – Carmina Taylor 

Date Signed: June 18, 2019
Label: Warner Records
Type of Music: Rap/R&B
Management: Elena Awbrey - Tiger Eye Management
Booking: Caroline Yim - CAA
Legal: Julian Petty - Warner Records
Publicity: Aishah White - Warner Records
Web: officialchika.com
A&R: Chris Morris and Norva Denton, Warner Records

At 23, Chika––an LA-based Alabama transplant born Jane Chika 
Oranika––has a commitment to being unapologetically herself. 
Having earned a scholarship to Berklee College of Music, Chika 

chose to express her truest, edgiest form. She has drawn supporters that 
include Erykah Badu, Sean “Diddy” Combs, Jada Pinkett Smith, Missy 
Elliott and Jay-Z.

Determined to pursue music since childhood, Chika taught herself 
guitar, took piano lessons, and shared cover songs on YouTube from 
age nine. A 2016 post following Donald Trump’s election brought 17,000 
followers and her video blasting Kanye West’s support of the president 
also went viral. “Once you have an audience,” she says, “you need to 
understand why they followed you,” and she continually challenged 
herself to keep writing and improving her craft. 

Chika’s confidence led her to the Calvin Klein #MyCalvins campaign 
in Spring 2019, followed by the single, “No Squares.” Performances 
at Coachella and on Jimmy Kimmel LIVE! came soon afterward. She 
then toured LA, visiting labels to find the best fit, which turned out to 

be Warner Records. She knew what she wanted and an agreement 
was crafted around creative license and artistic support. “Warner felt 
like family from day one,” she says. When asked what made her stand 
out, Warner Records Senior VP of A&R Chris Morris says, “There was 
absolutely zero uncertainty with regards to what she wanted to say or 
who she was as an artist.” Warner Records Senior Director of A&R Norva 
Denton concurs: “She stands in her own truth. She knows who she is and 
what she stands for and it will not be compromised.”

“There is power in building your brand,” Chika says, “especially when it 
comes to getting signed, because the artist development is done. There 
is a mutual respect and you will get a fairer deal simply because they 
assess the fact that you could do this by yourself, so if you’re going to do 
it with them, they had better make it worth your while.”

Asked what he most enjoys in working with Chika, Morris added, “She 
can knock out a performance in one take. Watching Chika work in the 
studio is really a masterclass in artistry.”  – Andrea Beenham

“His connections are really helping 
me grow.”

“Once you have an audience, 
you need to understand why they 

followed you.”

CHIKA
CODY NEWMAN
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Date Signed: N/A
Label: Saban Music Group
Type of Music: Pop
Band Members: Static (vocals-rap), Ben El (vocals), Jordi (production)
Management: Saban Music Group
Booking: Saban Music Group
Legal: Saban Music Group
Publicity: Saban Music Group
Web: sabanmusic.com
A&R: N/A

As of this very moment, Israeli pop duo Static & Ben El, composed 
of rapper Liraz Russo (aka Static) and singer Ben El Tavori, are 
not household names in the United States, but that’s changing 

fast. Not only has their most recent track, this year’s “Further Up (Na, Na, 
Na, Na, Na)” with Pitbull (a reworking of Ini Kamoze’s “Here Comes the 
Hotstepper”), pulled in over 13 million views on YouTube alone, but they 
recently signed on with the brand new Saban Music Group, founded in 
2019 by Haim Saban.

Both musicians started writing and recording seriously when they were 
in their mid-teens. Tavori’s father is veteran Israeli singer Shimi Tavori, so 
he grew up within the music industry. Meanwhile, Static was rapping in a 
band at school. They eventually met in a studio.

“We met through a rapper that we both wanted to collab with,” Static 
says. “Me and the other rapper were both looking for a singer and he 
brought Ben El up. When I heard him in the studio, we were like, ‘Okay 
this is dope.’ We started working together, we met a couple of times, and 
then the audience started demanding shows with both of us. That’s how 

we slowly became a duo.”
The rapper says that their sound is difficult to nail down, but he makes 

a valiant attempt.
“I would say it’s a mix,” he says. “It’s like a cocktail. There’s the ethnic 

Israeli music that Ben El brings to the table, rap music that I bring to the 
table, and then it becomes this kind of pop.”

Pop is a big word with debatable definitions nowadays, but singles 
such as “Further Up” definitely display a marketable pop sound that 
blends hip-hop and contemporary dance with reggae and traditional 
Israeli music with intoxicating results. Haim Saban certainly thought so 
when he made the duo one of his first signees.

“Haim Saban actually contacted our managers,” Static says. “He 
contacted them saying that he likes our music. After meeting up, he told 
us a story about how he and the head of Universal got together on his 
yacht and he let them hear the music, and they liked it. He told us he 
wanted to meet up, we met, and then the story began.”

“Tudo Bom,” an English re-recording of a song originally put out 
in Hebrew, was their first release for Saban. It’s that crossing over of 
cultures that makes this pair more exciting than your standard pop act. 
And with “Further Up” still pulling in more views online, the rise is only 
going to continue.

“What’s coming is us in the studio creating cool new music,” says 
Static. – Brett Callwood

Date Signed: December 2018  
Label: New Deal / Impulse! (Verve Label Group / Universal Music Group)
Type of Music: Jazz
Management: Thomas Wilson
Booking: N/A
Legal: N/A
Publicity: Ashley Natareno
Web: tedpoor.com  
A&R: Tony Berg & Blake Mills

Currently based in Seattle, New York-born drummer Ted Poor has a 
knack for attracting musical opportunities. His first big break came 
as a drummer for bassist Todd Sicakfoose’s band. Sickafoose 

introduced Poor to prolific, multi-instrumentalist Andrew Bird, who took 
notice of Poor’s chops during a gig and helped introduce him to the 
Los Angeles music scene. When changing up his band and working 
on new music, Bird invited Poor to work in a recording session in 2014. 
Numerous fortuitous opportunities ensued.

During the session with Bird, Poor met guitarist Blake Mills, resulting 
in both a friendship and a musical collaboration. Bird had also introduced 
Poor to engineer David Boucher, who mentioned that producer Mike 
Viola (A&R at Verve Records) wanted to hear more about what they were 

doing. At about the same time, Mills had received an imprint label (New 
Deal) through Verve and was looking to sign talent. “There’s a very short 
list of great drummers who are also great writers,” notes Verve Records 
Executive VP Jamie Krents. “These recordings are all about the songs 
and his chemistry with Andrew D’Angelo and Blake Mills.”

Mills knew about Viola’s interest in the new sound that he and Poor were 
creating. A push followed to sign Poor to the new label. In 2018, while Mills 
and New Deal A&R Executive Tony Berg discussed the potential for a 
new record and what it would include, Poor drew from an earlier collection 
of duets recorded with D’Angelo two years previous, which was what 
originally piqued everyone’s interest. From there, a decision was made to 
start with the duets, adding strings and piano to complete the sound, and 
newer compositions were also added to the album. 

Once the plan was in place and the contract was signed (which took 
about six months from the first discussions), Poor flew to New York to meet 
with Jamie Krents to finalize the legal details through Verve. The deal is 
a 360 with a commitment of two records and an option for more. “When I 
think of how it all came together, I am very heartened by the whole thing,” 
Poor says. “It is clearly all about the music.” – Andrea Beenham

“There’s a very short list of
great drummers who are also

great writers.”

 “The audience started demanding 
shows with both of us.”

STATIC 
& BEN EL

TED POOR
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 Black Diamond is Chillin’ with Dillon
Songwriter Dean Dillon has signed an exclusive publishing deal for his future 
works with Black Diamond Row Music Publishing. Dillon was inducted into 
the Nashville Songwriters Hall of Fame in 2002 and earned the BMI Icon Award 
in 2013. He also earned three CMA Triple Play Awards. Pictured (l-r): Sheryl 
Steinmeyer, Dean’s manager; Angela Gutierrez, Founder of Black Diamond 
Row; Dean Dillon, and Adolfo Gutierrez, Managing Director, Black Diamond. 

 Ellen Truley 
Appointed at MLC
Song Biz congratulates 
our friend Ellen Truley on 
her appointment as Chief 
Marketing Officer at The 
Mechanical Licensing Col-
lective (MLC). Truley will 
utilize her marketing, brand 
strategy, digital initiatives, 
advertising and public rela-
tions savvy on behalf of the 
music community and pub-
lic at large. MLC headquar-
ters will be in Nashville. 

 OG Parker and The Cut
Red Bull TV premiered their newest series called The Cut, where hip-hop 
multi-platinum record producer and DJ OG Parker hosts a song-creating 
competition that puts 18 unsigned songwriters and producers together who 
have never met. On the line is a Red Bull Songs publishing deal and the win-
ning producer receiving recording time in the Red Bull Music Studio in Los 
Angeles. Check it out at Redbull.com.

 UMe Acquires 
Ingrid Michaelson 
Catalog
UMe, the global catalog com-
pany of Universal Music Group 
and Spirit Music Group, one of 
the world's leading independent 
music publishing companies, 
have entered into a worldwide 
deal for the physical and digital 
distribution of the majority of 
acclaimed singer-songwriter 
Ingrid Michaelson's catalog. 
Spirit Music Group acquired the 
majority of Michaelson's pub-
lishing and masters in 2019.

Deadline Looms for the 
25th Annual USA Song-
writing Competition
The enrollment deadline for the 
25th Annual USA Songwriting 
Competition is fast approaching. 
Songwriters and composers vie 
for a chance to win a top prize 
of $50,000 worth of cash and 
merchandise such as music gear. 
Winning songs will receive radio 
airplay. Songwriters can enter in 15 
different song categories such as: 
Pop, Rock/Alt, Folk, R&B, Hip-Hop, 
Jazz, Instrumental, etc. Entries are 
being accepted through May 29th. 
Go to songwriting.net to enter.

Willie Nelson: Still Rolling 
at 87 with Edie Brickell
In honor of Willie Nelson’s 87th 
birthday, singer-songwriter Edie 
Brickell paid tribute to the legend-
ary artist with a duet, “Sing to Me, 
Willie.” Brickell, born in Texas, 
contributes this line: “Your voice 
reminds me of home/Take me to 
Texas with a song.”

Recorded at Arlyn Studios in 
Austin, the new song also features 
members of New Bohemians––
John Bush, percussion; Brad 
Houser, bass, and Kenny Withrow 
on electric guitar. Special guest 
musicians Kyle Crusham on 
acoustic guitar and Matt Hub-
bard on keyboards round out the 
ensemble. 

All proceeds from the song will 
benefit MusiCares’ COVID-19 
Relief Fund. 

Angel Headed Hipster 
Songs of Marc Bolan 
and T.Rex
At the time of his untimely 
Coronavirus passing, eclectic 
producer extraordinare Hal Willner 
was working on a tribute to the 
artistry of Marc Bolan, a Rock and 
Roll Hall Of Fame inductee. The 
compilation features T. Rex covers 
by U2 (featuring Elton John), Joan 
Jett, Lucinda Williams, Kesha, 
Father John Misty, Nick Cave, who 

interprets “Cosmic Dancer” with a 
full orchestra, and many others. 

Willner’s resume included his 
work as the long-term sketch music 
producer for Saturday Night Live. 
He produced albums with Lou 
Reed, Marianne Faithfull, Lucinda 
Williams and many others. 

Among his projects are the 1985 
collection Lost in the Stars and 
1995's September Songs, two trib-
ute albums to composer Kurt Weill 
that included William S. Burroughs, 
Elvis Costello, Charlie Haden, P.J. 
Harvey, Lou Reed, Tom Waits 
and John Zorn, among many 
others, as well as 1988's Stay 
Awake, an eclectic homage to old 
Disney tunes performed by widely 
incongruent artists as Sun Ra and 
his Arkestra, Ringo Starr, Michael 
Stipe and The Replacements.

BMG Offers myBMG App
BMG is opening up its acclaimed 
myBMG app to artists across the 
music industry to allow them to 
find songs from BMG songwriters. 
Artists can submit written briefs or 
even videos to BMG’s world-class 
roster of writers, which includes 
Jessie Reyez (“One Kiss,” “Prom-
ises”), Erika Ender (“Despacito”), 
Victoria Monet (“7 Rings”), Jason 
Evigan (“Girls Like You”) and Ca-
mille Purcell (“Don’t Call Me Up”).

The app-based version of BMG’s 
long-time “Watchlist” service for 
songwriters means artists will be 
able to reach out directly to the 
BMG clients worldwide who use 
the myBMG app.

As the only major international 
music company combining music 
publishing and recordings under 
one roof and off the same technol-
ogy platform, BMG’s initial focus 
with its new “Watchlist” is the com-
pany’s own recording artists.

Recent successful songs from 
placements initiated by BMG’s 
34-strong global writer services 
team include “When God Whis-
pered Your Name” recorded by 
Keith Urban, “I Dare You,” by Kelly 
Clarkson, “I Love Me,” by Demi 
Lovato, “Girlfriend,” by Mabel, and 
“Cool” by Dua Lipa.
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 Evan on Demolition 
Course with Angry Mob
Angry Mob Music, an indepen-
dent music publisher serving 
songwriters, composers, artists 
and creatives, has signed an 
exclusive worldwide joint venture 
with independent Nashville-based 
publishing company Demolition 
Music to sign songwriter-producer 
Evan Coffman. The joint venture 
covers Coffman’s current and 
future works. 

 Noel Schajris At Home with ASCAP Latino
ASCAP Latino kicked off its “Live from Home” takeover series with singer-song-
writer Noel Schajris. The series will feature songwriters who will take over the 
ASCAP Latino Instagram account and post “real-time stories” throughout the 
day. The artists will also share behind-the-scenes exclusive moments of their 
creative process and day-to-day experiences during quarantine. 

 PipoBeats Pens Luis Fonsi Hit
Latin superstar Luis Fonsi has a #1 song. “Sway” is penned by Chilean-American 
Los Angeles native Filippo Gabella, known professionally as PipoBeats. The 
22-year-old took home the win on NBC’s Songland and collaborated with show 
mentor Ryan Tedder. PipoBeats’ newest single and music video is titled “Hate It.” 

– DAN KIMPEL  dan@dankimpel.com

DAN KIMPEL, author of six music industry 
books, is an instructor at Musicians 
Institute in Hollywood, CA. He lectures at 
colleges and conferences worldwide.

 Brian Wilson and Van Dyke Parks on Rare Reissue
Legendary Beach Boys founder Brian Wilson (r) and renaissance music man 
Van Dyke Parks (l) have a previously unreleased cover of “What a Wonderful 
World” on their upcoming 25th anniversary two-CD or double vinyl LP set 
reissue of their collaborative Orange Crate Art on Omnivore Recordings.

Sony/ATV Launches 
Atlanta Offices and Studio 
Complex
Publisher Sony/ATV will open a new 
office and recording studio complex 
in Atlanta. The company will also 
offer masterclasses and songwriting 
workshops geared to Atlanta youth. 

Vice President, Creative, Mike 
Jackson, will head up operations. 
Sony/ATV's Atlanta office marks 
the company's fifth US location. 
Jackson, an A&R veteran who has 
previously held roles at Blackground/
Interscope, BlackFountain Publish-
ing and EMI Music Publishing, has 
already signed two hit songwriters to 
Sony/ATV Atlanta: Bighead, a pro-
ducer known for his work with artists 
like Gucci Mane and Lil Pump; and 
Priority Beats, a production team. 

PROs and MusiCares For 
Music Creators 
Performing Rights Organizations, 
including the American Society of 
Composers, Authors and Publish-
ers (ASCAP), Broadcast Music, 
Inc. (BMI)  and SESAC, have 
announced that they are contribut-
ing to create a special fund as part 
of the MusiCares COVID-19 Relief 
Fund to support music creators 
who are affected by the Coronavi-
rus pandemic.

While the COVID-19 Relief 
Fund was created to help all music 
industry workers in need, the funds 
collected from the PROs will be 
focused on helping their respec-
tive songwriters, composers and 

lyricists. Members and affiliates 
of each contributing PRO are 
encouraged to apply for a grant via 
musicares.org. 

Online Songwriting Course
The University of Arkansas Depart-
ment of Music will offer an online 
course in Contemporary Commer-
cial Songwriting for the summer 
2020 first eight-week session.

The course is taught by U of A 
music instructor Jake Hertzog, and 
was co-authored by and features 
multi-platinum songwriter Kenny 
Lamb, a music industry professional 
and former Warner/Chappell New 
York and Nashville staff songwriter 
with over 20 years of experience 
working with major artists in a wide 
range of genres. The course suc-
cessfully ran in the fall and is avail-
able to students in any major, with 
any level of musical background.

In the eight-week course, now 
open for registration for the 2020 
Summer first session, students will 
create a portfolio of original songs, 
explore the historical, commercial 
and cultural aspects of success-
ful songs and artists and gain an 
understanding of aspects of the 
songwriting business. Other topics 
include music theory for songwrit-
ers, demo creation, marketing, 
and networking.

Contact Jake Hertzog, jhertzog.
uark.edu.
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SONGWRITER  PROF ILE

Troy Ramey 
A Singer-Songwriter In Tune With The Truth

With millions of Spotify streams and a high-profile history as a con-
tender on season 12 of The Voice, Troy Ramey is an indepen-
dent artist with impressive visibility. 

While the New York-based singer-songwriter appreciates the network 
television exposure, he says that he was well on his way before the show 
invited him to audition. “I had a lot of things happening for me before The 
Voice came around,” he confirms. “The show isn’t about Troy Ramey as 
an artist and songwriter, it’s about singing. I had the best times, and I 
made friends I will keep forever. It also gave me a lot of confidence. After 
performing on live television, I feel like I can do anything.” 

As an artist, Ramey shares his intimate autobiographical lyrics in an 
expressive voice of sandpaper soul. He remembers his primary influence 
in “Song Man” with these words, “My father was a song man/My father 
was a strong man.” It was his dad’s love of '70s singer-songwriters James 
Taylor, Dan Fogelberg, Joni Mitchell and Cat Stevens that set Ramey on 
his course. “Growing up in Vermont, I didn’t have influences other than 
what my parents listened to,” he says. But it was the power of R&B that 
inspired Ramey as a vocalist. “The way those singers used their voices, it 
was an emotional mystery.”

While he loved music, Ramey says that initially he didn’t consider it a 
full-time profession. “I met my first band at 22 and was doing rock music 
in Boston, but I didn’t think about being in charge of my own destiny until 
I moved to New York. I fell 
in love with writing my own 
songs, and I became so 
connected that I couldn’t do 
anything else.”

Ramey’s song “Ro-
sary,” speaks of his father’s 
passing and is a powerful 
entry in his song portfolio. 
He recently created a new 
version with the New York 
Fellowship Choir. This con-
nection came through Der-
rick Wright, Adele’s touring 
drummer and musical 
director. “He brought in this 
world class choir to sing 
my song,” notes Ramey. “I 
couldn’t believe it was real. 
They took the song to a 
whole other level.”

Dante Lattanzi, a multi-faceted producer, musician and songwriter who 
manages Ramey, was behind the board for the track. “I wouldn’t have 
any career without him,” says Ramey. “I haven’t met anyone that I trust 
more than Dante. He’s got my best interests at the very top of the list.” 

One of Ramey’s most recent releases, “Woman,” is an unabashedly 
poignant gift to his new wife. The accompanying video shows scenes 
from the pair’s recent wedding ceremony. “I’m the least romantic person 
on planet earth,” laughs Ramey. “When you’re writing love songs it can 
go corny really quickly. I’m afraid of that. But while it’s hard for me to 
express an emotion in real life, I can put it in a song.” 

In the range of Ramey’s narratives, not all is lace gowns and wedding 
cakes. Witness “Adderall,” and the lines, “’cause I made your blood melt 
and boil like cheap wine and Adderall.” Ramey says this image reflects a 
feeling of pain from being a burden on a loved one. “I’ve dealt with depres-
sion and anxiety my whole life, and sometimes the roller coaster of being 
an artist and chasing this type of career can have a lot of ups and downs. It 
can have a huge impact on the people you love, especially your significant 
other. The image of ‘cheap wine and Adderall’––you definitely don’t want to 
mix those two together. It would be like getting bitten by a snake.”

Honesty, in his voice, lyrics and life, guides Troy Ramey’s destiny as 
an artist. As he explains, “Everything is up in the air and so different. 
Everybody has their own path. The more I accept that, the happier I am 
in my own career, no matter where I am in the journey. As long as I can 
continue to write songs that come from a place of authenticity, I will con-
tinue to put one foot in front of the other.”

Contact Dante Lattanzi, Caelum Production, 
dante@caelumproduction.com

– DAN KIMPEL  
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DROPS
Lauv debuted a music video this spring for 
“Modern Loneliness,” a power ballad about 
the technology generation’s relationship with 
social media, which has taken on a new rel-
evance in this time of social distancing. Direc-
tor Jason Lester captured the footage entirely 
remotely while both he and the artist were 
in quarantine, depicting “modern loneliness” 
through the perspective of Lauv’s cell phone. 
The track has over 50 million streams and the 
video has over seven million YouTube views. 
The Coronavirus pandemic thwarted original 
plans for the video to be shot in LA with over 
100 fans who were going to be reunited with 
friends they lost touch with; so instead, Lauv 
did a fan call out for duets via social media 
so he could still include fans from around 
the world in the video. For more information, 
contact Elisa Kupelian at elisa@donovanpub-
licrelations.com.

the bins of classic vinyl at the label’s Los 
Angeles headquarters. As they go through 
the label’s enviable collection, the episode’s 
featured record-looter discusses their picks, 
dishes about their influences and talks music 
history. The first three installments featured 
alt-rockers Taking Back Sunday, jazz and 
fusion icon Chick Corea and producer Scott 
Litt. Watch it now on YouTube. Contact Jacob 
Mask at jacob@
chummypress.com 
for more information. 

After a successful 
premiere at the 2019 
Sundance Film Fes-
tival and a theatrical 
run, the documenta-
ry film Miles Davis: 
Birth Of the Cool 
was released in April 
on DVD, Blu-ray and 
in digital formats with 
bonus live footage 
filmed at Montreux 
Jazz Festival and a 
16-page hardcover 
book. The film was 
directed by Emmy 
winner Stanley 
Nelson, who was 
given full access to the Miles Davis Estate 
and included never-before-seen live perfor-
mances and footage from the pioneering jazz 
trumpeter’s studio sessions and interviews 
with collaborators including Carlos Santana, 
Quincy Jones, Clive Davis, Wayne Shorter 
and others. Watch the trailer at bit.ly/2zLXxEP.

The Prince Estate and Legacy Recordings 
have released Live at The Aladdin Las Vegas 
Sampler to all streaming platforms. The four-song 
EP digitally mirrors a promo release that Prince 
sent to US radio stations in the summer of 2003 
to promote the Live at the Aladdin Las Vegas 
DVD, which was reissued as part of the five-disc 
set Up All Nite With Prince by The Prince Estate 
and Legacy Recordings on May 29. The four-song 

EP was captured at 
the Aladdin Theatre 
for the Perform-
ing Arts on Dec. 15, 
2002, and includes 
live versions of “Pop 
Live,” “Gotta Broken 
Heart,” “Strange 
Relationship,” and 
“Sometimes it Snows 
in April.” Additionally, 
fans can find live video 
playlists and full con-
certs on the late pop 
star’s official YouTube 
channel, which can be 
found at
prince.lnk.to/livevideo. 
Contact Maria.Malta@
sonymusic.com.

Premium network 
EPIX® has announced that its two-part doc 
series Laurel Canyon will premiere Sunday, May 
31 at 10 p.m., and conclude the following Sunday, 
June 7  at 10 p.m. Directed by Alison Ellwood 
(History of the Eagles), the series features an 
intimate portrait of the artists who created a music 
revolution through a wealth of rare and newly 

LAUV

American music legend Loretta Lynn celebrat-
ed her 88th birthday this spring and released 
a video for her cover of the late country star 
Patsy Cline’s hit single “I Fall to Pieces” to 
honor their close friendship. Created by direc-
tor Aaron Ray, the video features custom il-
lustrations, animations and quotes from Lynn’s 
new book Me & Patsy Kickin’ Up Dust, an 
account of their friendship and collaboration. 
The track was recorded at the Cash Cabin 
Studio in Hendersonville, TN, and was pro-
duced by Lynn’s daughter Patsy Lynn Russell 
and Johnny Cash’s and June Carter Cash’s 
son John Carter Cash. Watch the video for 
“I Fall to Pieces” at loretta.lnk.to/FTPVideo. 
For further information, contact Maria.Malta@
sonymusic.com.

The video for legendary singer-songwriter 
Leonard Cohen’s “The Hills,” off Cohen’s 
posthumous release Thanks for the Dance, 
made its debut on VEVO this spring and can 
be viewed at smarturl.it/LCTheHills. Directed by 
Vincent Haycock, the video follows French film 
star Issach de Bankolé on a metaphoric jour-
ney into his past. Released last year, Thanks 
For The Dance is a collection of songs that 
were begun by the late artist and completed by 
his friends, colleagues and son Adam Cohen. 
Contact Maria.Malta@sonymusic.com.

This spring, Craft Recordings debuted Craft 
Recordings Presents: Shoplifting, a weekly 
YouTube series that captures big names 
in the music industry rummaging through 
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unearthed footage, audio recordings and all-new 
original interviews. See epix.com.

OPPS
San Diego’s local film festival, Lady Brain 
Film Fest, is still taking film and music video 
submissions through June 7 for the event, 
which is set for Aug. 8. For the lowdown on 
submission guidelines and requirements, visit 
ladybrainpresents.com/
lady-brain-film-fest-2020.
html. Submissions are 
open to those in the greater 
southern California region. 

Aspiring musical theater 
songwriters may be eligible 
to apply for the Fred Ebb 
Foundation’s Fred Ebb 
Award, which is accept-
ing submissions through 
June 30. Entry rules can be 
found at fredebbfounda-
tion.org/fred-ebb-award/
eligibility. The winner is 
selected in November and 
receives a $60,000 prize. 

There’s time yet to enter to perform in the 18th 
New York Burlesque Festival, which is slated 
for Oct. 1-4 this year. Dancers and performers 
have until June 15 to apply through thenewy-
orkburlesquefestival.com for the chance to 
perform on the coveted stage and vie for the 
festival’s Golden Pasties awards. The New York 
School of Burlesque also provides classes and 
workshops for attendees who want to sharpen 
their performing skills or are new to the art form. 

PROPS
Virtual gatherings have been the norm for Se-
attle-based nonprofit Melodic Caring Project 
since it started bringing personalized live music 
videos to the hospital beds of sick children a de-

cade ago. But now, MCP’s projects are expand-
ing with a new series called MCPConnects to 
bring music to the Seattle-area communities 
where the virus first struck the US. Episodes 
include a Facetime conversation between MCP 
co-founder and recording artist Levi Ware fol-
lowed by a performance. Featured artists will 
include Tyrone Wells, Eva Holbrook (SHEL), 
Tim Wilson (Ivan & Alyosha), Ethan Ander-
son (Massy Ferguson) and more. Additionally, 
Britain’s National Health Service requested that 
MCP create original content to share with its 

hospital workers and first responders. For further 
details, contact w3pr@yahoo.com. 

Concord Music Publishing has struck an exclu-
sive worldwide administration agreement with 
Tom Kitt that covers the Pulitizer-winning com-
poser and lyricist’s full music publishing catalog 
and future works. Concord co-produced two of 
Kitt’s upcoming projects, the scores for The Visi-
tor and the Broadway-bound Almost Famous. 

Kitt is also a recording artist 
at Sony Masterworks and 
will begin recording a new 
album of original composi-
tions this year. Kitt received 
the 2010 Pulitzer Prize 
for Drama and two Tony 
Awards for Best Score and 
Best Orchestration for the 
Broadway hit musical Next 
to Normal. Kitt also has 
credits as a music supervi-
sor, arranger and orchestra-
tor. Contact Nicole Suder at 
nsuder@Rubenstein.com.

In April, David Ellefson 
Youth Music Foundation, the nonprofit charity 
started by Grammy-winning Megadeth co-
founder and bassist David Ellefson, partnered 
with Grammy Music Education Coalition to 
host Oh Say Can You Stream, a livestream 
fundraiser to raise money for the School’s Out 
initiative and other COVID-19 relief funds. The 
School’s Out initiative provides online lessons, 
instruments and gear to kids and aspiring musi-
cians during quarantine. Ellefson hosted the 
9-hour marathon event alongside solo band 
vocalists Thom Hazaert, Don Jamieson and 
more and Riki Rachtman, with performances by 
Alice Cooper, Chris Kael (Five Finger Death 
Punch), Dirk Verbeuren (Megadeth), Kiko 
Loureiro (Megadeth), Darryl “DMC” McDan-
iels (Run DMC) and more. Elleftson performed 
a remote acoustic set with his eponymous solo 

– JESSICA PACE  j.marie.pace@gmail.com

Out Take

Joshua Pedde
Artistic Director, Indianapolis 
Children’s Choir

Web: icchoir.org/pedde-bio
Contact: Rebekah Corwin, bpr1@bohlsen 
group.com

Community is what shapes kids’ identity 
in their formative years, so how do you 
maintain that connectedness in a time of 
social isolation? As so many types of art-
ists and art educators have had to do this 
spring, Indianapolis Children’s Choir Artistic 
Director Joshua Pedde has gotten creative 
to keep his choral community alive. “Our 
new normal is difficult, and as much as it 
is about music, it’s about being a support 
system for one another,” he says.  

When Pedde and his colleagues heard 
that live rehearsals would be suspended, 
an artistic team convened to brainstorm 
how to best serve students and fami-
lies through online learning. Since then, 
instructors have held Zoom meetings one-
on-one with students, developed instruc-
tional videos, held virtual rehearsals and 
developed online resources to recreate the 
live teaching and performing experience as 
best they can. 

But the greatest challenge, he says, is 
the obvious one. “We create art in com-
munity, and now that we can’t, we can’t 
hear the ensemble as a whole. There’s no 
platform in existence right now that allows 
the full ensemble experience to happen.” 
To adapt to the new reality and continue 
effective teaching, Pedde says you have 
to work backwards. “You have to figure out 
your end goal and product and what will 
motivate the singers to accomplish that.”   

Pedde suspects that this pandemic may 
have opened a new frontier in how art forms 
are taught and consumed––to an extent. 
While social isolation has inspired the devel-
opment of valuable new  teaching tech-
niques, the desire to create and experience 
art live and in-person, he says, will never 
change. “As much as we all want to say it’s 
about music, it’s about relationships you’re 
building because when you create art, you 
open yourself up to be vulnerable because 
it’s so personal. Now more than ever, we 
have to keep creating art and music,” he 
says. “To keep the sense of community go-
ing is what’ll get us through this.”

JESSICA PACE is a music journalist-turned-news-reporter 
based in Durango, CO. She is from Nashville, where she 
started a writing career by freelancing for publications including 
American Songwriter and Music Connection. Contact her at 
j.marie.pace@gmail.com. 

band with Andy Martongelli and Paolo Caridi. 
All proceeds from their new single “Simple 
Truth” will go to the Italian Red Cross Covid-19 
relief efforts. Contact Olivia Del Valle at odel 
valle@shorefire.com for more. 

MCP LIVESTREAM GALA

TOM KITT
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 Post Malone Calls On Fans to Choose $1 Million Donation Recipients
Inspired by the outpouring of support and donations during his Nirvana livestream tribute in April, 
Post Malone donated $1,000,000 to various charities with help from his fans. Malone announced 
a Community phone number for fans to text with the names of charities they wanted to support. 
The rapper reviewed texts and chose to donate to a variety of causes including COVID-19 frontline 
responders, disaster relief, homelessness, mental health and more.

 ASCAP Foundation Announces the Peggy Lee 
Songwriting Award
Last month, the ASCAP Foundation announced the creation of a new 
songwriting award to honor the late Peggy Lee and her contributions to the 
world of jazz and pop music. The award will annually recognize an unsigned 
songwriter who demonstrates intelligent use of language, talent and career 
potential. The winner will receive a cash award and the opportunity to engage 
with a music executive mentor. To learn more, contact cnevins@ascap.com.

 Kingfish Dominates The 41st Annual Blues Awards 
The 2020 Blues Music Awards were held via virtual ceremony on Sunday, May 
3 with musical contributions from across the globe. The night belonged to ris-
ing blues star Christone “Kingfish” Ingram, who walked away with five stat-
ues. Three were for his debut album, Kingfish, as Best Emerging Artist Album, 
Best Contemporary Blues Album and Album of the Year. The other two were 
awarded for Best Contemporary Blues Male Artist and Guitar Instrumentalist.

 Charlie Watts Visits the Louis Armstrong House
Legendary Rolling Stones drummer Charlie Watts paid a visit to the Louis 
Armstrong House, a museum made from the home in Queens, NY where 
Armstrong spent the last 40 years of his life. The Louis Armstrong House has 
just launched  “That’s My Home,” a new online exhibition that shares with 
homebound citizens around the globe a glimpse into Louis' home life. For 
more info, contact mduhs@shorefire.com. 
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1991–-Gerardo-–#9

In our cover story on 
synth-pop sextet Berlin, 
the band’s John Crawford 
spoke about pressures to 
stay relevant amid shifting 
fads. “I’m not trying to 
break new ground. I write 
pop songs. That’s what 
I like, that’s what I am. 
That’s what I do. The good 
songs will survive.” Also 
in this vintage issue of 
MC are reviews of Lionel 
Richie, WASP, and Huey 
Lewis and the News.

1984—Berlin––#3

For this issue’s cover 
story, Music Connection 
spoke with newly formed 
Interscope Records' artist 
Gerardo, who was riding 
high on the success of his 
hit single “Rico Suave.” 
Said the Latin rapper 
of his producer Michael 
Sembello, “He’s worked 
with Stevie Wonder and 
Diana Ross––the biggies. 
Michael came up with a lot 
of great ideas. I was very 
lucky to work with him.”

 Bay Hosts Virtual Guitar Lessons
Three-time Grammy Award-nominated and BRIT Award-winning singer-songwriter James Bay has been offering virtual 
guitar lessons on Instagram Live on Wednesdays and Fridays at 12 p.m. EST. Bay has taught fan favorites “Let It Go,” 
“Hold Back The River,” “Wild Love,” “Scars,” “Pink Lemonade,” and “Clocks Go Forward,” among several others. All 
previous lessons are available on Bay’s YouTube page.

 Telefunken Maintains 
Business as Usual (Almost)
Since the lockdown, Telefunken 
has adapted and continues 
manufacturing, distributing and 
even moving forward on a new 
condenser microphone suitable 
for home recording. The company 
has lab technicians working from 
home with soldering irons and 
tools, as well as supplies, compo-
nents, resistors and circuit boards. 
Remote technology has allowed 
Telefunken to stay current with 
domestic sales. To learn more, 
contact mrbonzai@mrbonzai.com.

 Sofar Sounds Listening 
Room Provides Aid to Artists 
Sofar Sounds has created its online 
Listening Room as part of the effort 
to support its vast community of in-
dependent artists around the world 
during the pandemic. Without being 
able to play shows, these artists are 
facing an unprecedented time of 
financial hardship and uncertainty. 
All shows are free, but donations 
are encouraged as 100% of 
donations will be distributed to the 
performing artists. Pictured here 
is Jordan Hawkins, a Sofar Sounds 
veteran who performed at the 
Listening Room on April 22. Contact 
jill@spinlab.net for more info. 

–JACOB TRASK jacobt@musicconnection.com
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OZUNA
              By Miguel Costa
                                      Photos by Juan Albizu
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en years ago Ozuna was 
an uncharted rapper simply 
known as J Oz. But today, he 
is the 26-year-old pop sensa-
tion who is being heralded as 
the “New King of Reggaeton.” 
Much like Pitbull during his 

prime, Ozuna’s songs have helped define a 
new generation of urban music for Latinos all 
over the world. The young songwriter attributes 
his chart-topping success to his artistic intuition, 
an inclination for which he claims is his natural 
ability to gauge the potential of a hit song just 
moments after hearing a track for the first time. 

In fact, during our interview, the Puerto Rico 
native confidently referenced his knack for 
writing a hit song by saying, “My gift is in the 
blood.” Perhaps those words are a symbolic 
gesture to all of the people he considers to 
be his family. Those individuals range from 
the music executives at Sony Latin to his best 
friend and recording engineer, Hi Music Hi 
Flow.  
   His “family” has provided him with a winning 
formula, a structure that has enabled him to 
topline mega-hits like “Taki Taki” (by DJ Snake) 
and “Modelo” (featuring Cardi B). Ozuna’s 
bold proclamations were solidified in historic 
fashion, during 2019, when he swept the Latin 
Billboard Awards with 11 wins.

In our exclusive inerview, we not only 
examine the evolution of Ozuna’s career, from 
rap music during the 2000s to becoming one 
of best-selling Latin singers of all time, but we 
prompt him to give us a behind-the-scenes look 
into his development as a businessperson and 
his growth as a recording artist.

Music Connection: You released your first 
album (Odisea) with Sony Latin back in 2017. 
The title track is a heartfelt song in which you 
talk about experiencing poverty and violence 
during the 2000’s. Take us back to that time 
period for a second. As a musician, how did 
you navigate through those hardships while you 
were moving back and forth between New York 
and Puerto Rico? And who played the biggest 
role in helping you land your first record deal?

Ozuna: I come from a very hard-working 
family. I grew up mostly with my grandmother, 
and she was one of my biggest inspirations to 
follow my dreams. As a teenager I worked dif-
ferent jobs, while trying to make it in the music 
business. It was not an easy thing, but I never 
gave up. I landed my first distribution deal with 
Sony Music Latin through a joint venture with 
Dimelo Vi, an independent record label [based 
in Puerto Rico] owned by former manager at 
the time, Vicente Saavedra. Today, I have my 
own record label, Aura Music, under which I 
keep a distribution deal with Sony Music Latin. 
They are not only a business partner––I con-
sider the Sony team my family. 

MC: When your career began, you released 
quite a few rap songs. Since then, you have 
gradually transitioned to the point where most 
of your songs feature you as a pop singer. 
What inspired the change in your artistry? And 
who has been most instrumental in the devel-
opment of your vocal range? 

Ozuna: I’m a big fan of music in general. I grew 
up listening to a variety of music genres, Latin, 
hip-hop, r&b etc. So, I’ve tried almost all [types 
of music]. That’s why, even though today most 
of my songs are based on reggaeton, I con-
tinue developing and evolving my style. In my 
work, you’ll find a lot of fusion of Latin rhythms 
with other genres. As for my vocal range, it is 

also something that I basically developed my-
self throughout the years, with a lot of practice. 

MC: Much like yourself, the Black Eyed Peas 
have also become renowned for their genre 
bending collaborations. Tell us about your collab-
oration with the Black Eyed Peas for “Mamacita.” 
How did you guys link up for this song?

Ozuna: The first time I heard this song, I said, 
“Yo, that’s a hit! Let’s do it right now, right now, 
right now!” I worked every day on this song. 
And after three or four days of work, I said, “You 
have the (music) video! You have everything! 
Go out please, Sony. Believe me and go out! 
I’m telling you that’s a hit!” 

MC: The timing of this music video release 
caught our attention immediately, because it 
was launched on April 10th, which was not 
too long after the first Coronavirus shutdown 
began to take place in the United States. A 
majority of your scenes were obviously shot 
outdoors. Where did you guys manage to 
shoot this music video? 

Ozuna: In Los Angeles, like about four or five 
days before the Coronavirus [lockdown].

MC: Speaking of the Coronavirus lockdown, the 
US leg of your headlining tour for Nibiru (released 
on Nov. 29, 2019) was set to begin on April 

2 of this year. There were 19 shows planned 
throughout the country. But because of the global 
pandemic, your tour has been postponed. Are 
there any adjustments being discussed in order 
to salvage the tour and get you in front of your 
American fans at some point this year?

Ozuna: I’m so grateful for all the love and 
support I receive from my fans every day. I’m 
deeply saddened that we’ll have to reprogram 
the tour dates due to the COVID-19 pandemic. 
However, the health and safety of our people 
is of utmost priority right now. We are actively 
monitoring the current situation in order to be 
able to announce new dates as soon as pos-
sible, following all the required adjustments and 
necessary precautions. 

MC: In the meantime, a lot of artists have 
turned to social media in order to live stream 
shows from the comfort of their homes. Have 
you considered putting on an Instagram Live 
show for your fans? Just to hold them over.

Ozuna: Right now, I won’t do it, because I 
need to see my people vibing at shows. I’m a 
different artist. I need the people. I need a vibe. 
I need the people who know my songs to be 
there. So, alone in my house? I would get a little 
bit of a vibe, but it’s not the same.

MC: In an interview with Billboard, you men-
tioned that you were hesitant to collaborate with 

DJ Snake when he first presented you with the 
track for “Taki Taki,” because you didn’t like the 
rhythm of the song. Obviously, you changed 
your mind and the song went on to become 
your most successful crossover hit featurings 
American artists. How do you usually deter-
mine if you are going to do a guest feature for 
another recording artist?

Ozuna: It’s a variety of factors. Most definitely, 
I should have some sort of connection with 
whomever I’m going to do a collaboration with. 
If the vibe is there, I’m in!   

MC: You dropped your third album last year. 
Nibiru features more collaborations with 
(English-speaking) American recording artists 
than your last two albums combined. That’s a 
pretty significant change in direction. Does this 
mean that you’re thinking about releasing a full-
fledged crossover album sometime soon?

Ozuna: Yes, that’s the boom! The collab scene! 
In December 2018, I put out “La Modelo” [with 
Cardi B]. “La Modelo” spent two years in the top 
15 of the Apple Music [charts]. The collabs with 
the Latin and the American [artists] go hard! 
   For this album, I wanted to do the crossovers 
and go hard. But not only for my people in Latin 
music. I’ve worked the last three years for my 
people in Latin music. But this album is some-
thing different. 
    It’s also for the American culture…P. Diddy, 
Snoop Dogg and Swae Lee… They have a lot 
of streaming right now. The American [market] 
is bigger!

MC: Now that you’re making all of these 
crossover songs with so many English-speaking 
artists, what’s the reception been like from your 
friends and family back home in Puerto Rico? 
And what are the people saying about this 
change in direction?

Ozuna: The people wait…just like they did with 
[the invention of] reggaeton in Puerto Rico. But 
the people who have vision? They say: “Yo it’s 
hard!” Because day-by-day my music gets big-
ger. That’s because my music is for people all 
over the world. It’s not only for my Latin People.

MC: Latin Trap and reggaeton have practically 
eclipsed American rap music in terms of plays 
and streams, globally. Nevertheless, there is 
no denying the influence that American hip-hop 
culture has had on urban music all through-
out Latin America. Even you yourself have 
mentioned that Travis Scott somewhat inspired 
the theme for your Nibiru album. What other 
rappers and singers from North America have 
given you inspiration lately?

Ozuna: Drake, Chris Brown, Justin Bieber, 
Rihanna, Usher…a lot of American people.

MC: That’s cool. Could you see yourself work-
ing with any of them in the future?

Ozuna: Yeah, whenever they have an opportu-
nity—I’m ready to do it.

MC: Now that sounds like another record-
breaking collaboration to me.

Ozuna: Yeah, I know (Laughs).

MC: You are going to make your big screen 
debut in the upcoming Fast and Furious 9 
movie. Universal Studios recently pushed the 
release date back to April 2021. Can you tell 
us a little bit about the character that you are 

OZUNA

“Yes, that’s 
the boom! 
The collab 
scene!”

T
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playing, and if will you be involved with the 
film’s soundtrack at all?

Ozuna: That’s a surprise, so I encourage 
everyone to go watch Fast and Furious 9 as 
soon as it comes out. 

MC: Let’s talk about your music videos, be-
cause when it comes to the iconic reggaeton 
artists from Puerto Rico such as yourself, Bad 
Bunny and Daddy Yankee, we noticed that 
you tend to release music videos that are very 
colorful and expressive. 
   There’s always so much culture and creativ-
ity. Which is probably a big reason why each 
of you have released multiple music videos 
that have garnered over one billion views on 
YouTube. What’s the secret behind the suc-
cess of making a successful music video in 
reggaeton?

Ozuna: I believe it is a combination of the 
song and the video creative process. That’s 
why it is important that the director, production 
and creative teams have a good understand-
ing of the artist’s ideas and concepts, and 
work in the process together to keep making 
unique and innovative music videos for people 
to enjoy.

MC: When I first started listening to reggaeton 
I kept on hearing about a production duo from 
the Dominican Republic called Luny Tunes. 
They’ve become legends. Were you ever 
influenced by the sound that these guys 
curated during the 2000s?

Ozuna: Yes, they influenced everybody in 
reggaeton. Luny Tunes were the first guys, 
for me and my generation, that made the hard 
reggaeton! Everybody in Puerto Rico and Latin 

people all over the world knows about Luny 
Tunes––because they recognize the bass!

MC: A lot of people don’t know this, but when 
your career began during the late 2000’s, you 
experimented with rap music pretty heavily. 
Back then, you went by the name of J Oz. But 
shortly thereafter that you changed your stage 
name to your family surname––Ozuna. Why 
was it important for you to make that change?

Ozuna: It was just a decision I made at an 
early stage of the development of my music 
career. It was a point in time when I was trying 
to reinvent myself as an artist. I felt that my 
last name was simpler and more meaningful 
to me.

MC: How do you manage to satisfy your 
day-one rap fans, the hardcore supporters 

QUICK FACTS 
1.  A the conclusion of 2018, Ozuna officially surpassed Justin 

Bieber as the most watched recording artist on YouTube, 
with over seven videos that have reached one billion views.

2.  Each of Ozuna’s first two album releases (Odisea and 
Aura) have been certified Diamond, with over 10 million 
records sold in the United States alone. 

3.  A world tour in support of Ozuna’s third Album (Nibiru) 
officially began on Valentine’s Day (2020) in the Dominican 
Republic, the native country of Ozuna’s late father.

4.  Ozuna’s favorite sport is basketball. He once participated 
in the Reggaeton All-Star Game in Ponce, Puerto Rico 
in 2016. Ozuna is also an avid supporter of professional 
basketball in the United States. His favorite NBA team is 
the Los Angeles Lakers.

5.  Venezuelan director Nuno Gomes was the creative mind 
behind Ozuna’s music video for “Síguelo Bailando.” This 
music video was shot in Tokyo, Japan and it was published 
on Nov. 9, 2017. In an interview with Genius, Nuno Gomes 
said that his vision for the colorful imagery of this music 
video was inspired by a short film from Will.i.am and Justin 
Bieber called #thatPOWER. 

6.  Ozuna’s official mascot is a bear named Oso.

7.  On New Year’s Day (2019) Ozuna gifted his mother with 
a brand new mansion. The house features a large  
swimming pool with a giant picture of Ozuna’s mascot 
(Oso) on the floor. •

who probably didn’t want to see you make the 
transition to full-time singer?

Ozuna: It’s different. Because in Puerto Rico 
you have different corners (of music). You 
have your rap fans, you have your commercial 
fans and you have your Dancehall fans. You 
need to go to every corner. That’s what I think. 
You need versatility.

MC: We noticed that you like to give a shout 
out to your vocal producer, Hi Music Hi Flow, 
in a lot of your songs. He has obviously played 
a major role in your career. What is your work-
ing relationship like with him right now?

Ozuna: That’s my brother! That’s the first guy 
that mixed my songs. Hi Flow engineers every 
song of mine. He’s an engineer for the people. 
He’s not only with me at the [recording] stu-
dio, he’s with me on the stage too. He’s my 
brother. Over time, he has become my family, 
because he is with me every day. I help him 
and he helps me.

MC: Speaking of mixing and engineering 
sessions, with all of the down time that touring 
artists like yourself have had lately, due to the 
Coronavirus lockdowns, have you had extra 
time to start working on a fourth album?

Ozuna: Yeah, right now I am working on a 
fourth album. I don’t have a month or day [for 
its release], but it will go out this year. I am 
working with the producers, and the next step 
will be the collaborations. My Latin people 
have been saying, “Come out with new music. 
I need music!” So I’m going to release new 
music for my Latin people. 

  Contact cara.hutchison@ledecompany.com

“It is important that 
the [video] director, 

production and 
creative teams 

have a good 
understanding of the 

artist’s ideas.”
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PERSONAL MANAGERS are at 
the top of most developing artists’ 
minds. Managers help chart the 
course toward an artist’s vision and 
help ensure that day-to-day business 
matters are handled efficiently. They 
help uncover business deals, assist 
with touring, and make sure that 
everyone is doing their job.

But personal managers are not a 
right, they are a privilege. And before 
you’ve generated a little traction on 
your own, most personal managers 
with clout and experience may not 
be interested in working with you. If 
you sit around waiting to be rescued 
without rolling up your sleeves and 
getting some work done on your own 
first, your career may go nowhere.

It’s the general misunderstanding 
of personal managers that makes this 
article so important to your success. 
From understanding the role of a 
personal manager, to knowing your 
management options, the following 
sections contain information that you 
certainly do not want to miss.



40 June 2020     musicconnection.com

THE ROLE OF A PERSONAL 
MANAGER IN YOUR CAREER
By strict definition, a personal manager advises 
and counsels artists in all aspects of the music 
business. This may include artist development, 
project management, touring, contracts and 
income streams, and so much more.

Artist Development
The manager may assist with the development 
of an artist’s career via the following activities:

Encouraging You to Get Your Brand 
Together: Inspiring you to polish up your 
brand—from your artist name and logo, 
to what you wear and say in public, to the 
charities and other organizations and brands 
with whom you associate.

Assisting with Your Sound and Songs: 
Inspiring you to polish up your compositions 
and musical sound. If needed, the manager 
may even help set you up with songwriting 
consultants and co-writers, and help you find 
complete songs to record and perform.

Helping You Improve Performances and 
Merch: Inspiring you to perfect the quality of 
your live performances (set list flow, presence, 
etc.) and merchandising designs (T-shirts, hats, 
stickers, etc.)

Helping You Build Your Fan Base: 
Encouraging you to strengthen your 
connections with fans, including building 
a database, improving upon your Internet 
presence, and finding ways to get fans’ 
assistance with promoting your career.

Contracts and 
Income Streams
Your manager may also help initiate various 
business deals by doing the following:

Setting Up Meetings: Setting up showcases 
and meetings with potential record companies, 
music publishers, merchandisers, sponsors, 
and more.

Researching the Right Deals: Researching 
what companies and representatives are best 
suited to your talents and musical style, based 
not only on a company’s past signings or 
successes, but also on its financial stability and 
understanding of your vision.

Recommending You Find Legal Counsel: 
Providing recommendations for legal counsel to 
help shop your music to various companies and 
review important contract terms. And finally…

Working Collaboratively with Your Attorney: 
Communicating with your attorney about 
important contract deal points, but knowing 
when to step aside and let the attorney work.

Project Management
When, and if, an artist signs a recording 
agreement, a manager may also assist by doing 
this:

Getting Everyone at the Label Excited About 
Your Career: Lighting the fire under the label’s 
ass and trying to make sure that you will be a 
top priority.

Monitoring Pre-Release and Post-Release 
Activities: Providing marketing ideas regarding 
the branding, price, place, and promotion of 
your record, and fighting tactfully for what is 
best for your career. And finally . . .

Meeting with Departments: Meeting with the 
various departments at the record label, (radio 
promotion, new media, licensing, press, sales, 
and marketing) to make sure that everyone is 
talking and working in concert to further your 
professional career.

Hybrid Services: Merch, 
Publishing, and More
As if the above tasks were not enough, some 
management companies operating under newer 
business models may even assist your career 
by doing the following:

Providing Label Services: Handling all 
matters concerning the funding, recording, 
manufacturing, distributing, and monitoring of 
a record, in addition to all other management 
services. Said another way, the management 
company is a label, or the label is a 
management company—however you see it.

Providing Publishing Services: Seeking 
creative uses of your songs in film, TV and 
games, issuing licenses to music users for the 
use of your songs, and collecting all income 
generated by these uses. And finally . . .

Merchandising: Helping design and 
manufacture effective merch that sells, helping 
the group sell merch on the road and via retail 
outlets, and seeking sublicenses to expand the 
product line.

Afterthought: Hybrid Examples
Silverback Management, Crush 
Management, Sumerian Records, and 
Nettwerk are just a few examples of these 
hybrid manager services mentioned 
above.

Live Engagements 
and Touring
Moving on to another role, a personal manager 
may also assist with the following:

Securing a Talent Agent: Helping you to find a 
licensed talent agent who specifically works on 
procuring live performances. Your manager will 
work together with this agent to determine what 
tours are best for you, to make sure that you’re 
getting the best offers from concert promoters, 
and even to help direct your performances from 
city to city.

Working with Your Business Manager: 
Helping you find a business manager who 
specializes in the music business, and 
working together with him or her to ensure 

that your tours are properly budgeted. Hotel 
accommodations, transportation, stage crews, 
and other expenses will be closely examined in 
effort to minimize expenses and ensure that you 
turn a profit (or at least cover expenses). And 
finally . . .
 
Hiring a Tour Manager: Hiring a tour manager 
who is responsible for keeping a watchful eye 
on all business matters from city to city, night 
after night. This could mean checking you in to 
hotels, “advancing” the shows (making sure that 
each venue has the proper accommodations in 
place for you), “settling” money with promoters 
at the end of each night, babysitting, and bailing 
you out of jail—seriously!

Physical and Mental 
Health Issues
Finally, once an artist is successful, a great 
manager can assist the artist in the following 
ways:

Monitoring Physical and Mental Health: 
Looking out for the artist’s health and well-being, 
and knowing when to say no to that extra morning 
radio show, public appearance, or leg of the tour.

Checking In with the Artist: Checking in with 
the artist and simply asking him or her, “How 
are you doing?” Said another way, the manager 
checks the goose that is hatching the golden 
eggs, rather than just focusing on the golden 
eggs. This is important. Artists are known to 
break down when they’re pushed too hard. Elvis 
Presley is a classic example of this.

MANAGEMENT OPTIONS
Now that you understand what a manager 
does, we can discuss the various management 
options available to you. The most common 
choices, depending on how far along you are 
in your career, are self-management, start-up 
management, and established professional 
management.

Self-Management
In the early stages of your career, good 
management must always begin with the artist. 
Unless one of your relatives happens to be a 
record label or publishing company president, 
no one is going to help you until you first help 
yourself!

As your self-manager, consider the self-
assessment checklist below to determine 
whether or not you are doing all the right things.

Have you given serious thought to your long-
term career vision?

• Have you written a large repertoire of songs or 
even cowritten with professionals?

• Have you developed a consistent and unique 
brand (name, logo, look, attitude)?

• Have you professionally recorded, mastered, 
mixed, and packaged your music?

• Have you distributed your music on all 
streaming platforms?

• Are you generating hype on all your socials 
(Instagram, YouTube, Tik-Tok)?

“An experienced manager can make good things happen fast,  
but he or she is not a solution to your laziness.”
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• Are you getting added to streaming playlists 
and sharing links with fans?

• Are you generating reviews, stories, and 
interviews on influencer blogs? 

 • Are you drawing people to your live shows 
and selling a lot of merch?

• Are you involving fans in promoting your 
music and creating street/viral teams?

• Are you making money with your music or 
will you soon be?

Musicians often believe that the solution to their 
problems is finding someone to whisk them 
up from rehearsal room to superstardom. An 
experienced manager can make good things 
happen fast, but he or she is not a solution for 
your laziness. This is the digital age, where 
doing it yourself is far easier than ever before. 
Bottom line: you must generate some action 
yourself in order to give managers (especially 
those of power and clout) a valid reason to want 
to work with you.

Start-Up Management
After you’ve reached a point in your career 
when you’ve done all the things mentioned 
in the list above, and you just can’t go any 
further without a helping hand, then perhaps 
you’re ready for a start-up manager. This 
might include one of the following:

A Friend: A close friend who’s willing to make 
phone calls and help promote shows without 
getting paid for the first few months or years. 
In fact, he may not even be called a “manager” 
at all, working with the understanding that 
as soon as your career progresses, he will 
be replaced by an established professional 
manager and offered some other position with 
the band.

A Retired Musician: An experienced 
musician who wants to “right all the wrongs” 
she encountered in her professional career, 
and has got all the passion and drive needed 
to set you on course.

A Businessperson: An educated 
businessperson who’s always dreamed of 
being in a band and has the desire to live 
those dreams through you.
 
A Club Owner: A club owner in your 
hometown who sees hundreds of bands 
perform each year. This individual has a good 
idea of what works and what doesn’t and is 
willing to offer you an objective point of view 
and career guidance. And finally . . .
 
An Intern: An intern or junior assistant of a 
professional manager by day who’s looking 
to cut their teeth on managing their own 
band on their downtime at night. They’ve got 
the advantage of having the boss’ ear for 
guidance and observing how a professional 
office is run all day.

While start-up managers may not be the most 
experienced folks, don’t underestimate their 
value. They can be some of the most loyal 
and hardworking people around, and they’ll 
stick with you through the tough times. And 
who knows, they may even grow into being 
legends. Look at Andrew Oldham. He started 
out with the Rolling Stones when he was just 
17, and he became one of the most successful 
managers of all time. Bravo, Andrew Oldham!

Established Professional 
Management
If you’re able to create serious momentum 
in your career (get thousands of streams, 
start generating some income, and/or attract 
labels and publishers), then established 
professional managers will be more 
interested in working with you. You might be 
referred to these folks via your record label, 
or they might seek you out. Let’s look at 
mid-level and big-league managers.

Mid-Level Managers
Mid-level managers are those who have 
a great deal of experience in the industry 
but have not quite broken a band into 
superstardom. Maybe they have one client 
on their roster who was able to generate 
a respectable following, but they still don’t 
represent a bonified super star—and that’s 
what they’re shooting for! They are typically 
well liked in the industry and have a big 
enough network to open some doors for 
you. However, the problem with mid-level 
managers is that they are not as powerful 
as big-league managers, and therefore it 
may take them longer to get things done.

Big-League Managers
Big-league managers have been around for 
years and have several bonified superstars 
on their rosters. The relationships they’ve 
formed, the respect they’ve earned, and the 
favors they can trade give them the power 
to make things happen with just a few 
phone calls.
    However, the problem is that you could 
easily get “lost in the sauce.” This means 
that you get overshadowed by their more 
profitable clients. I was with a group that 
had one of the most successful rock 
management companies in the world (one 
that handles Metallica), and we never even 
did one date with the band or really much of 
anything. We soon left the management. 

Qualities to Look for in a
Professional Manager
There are dozens of experienced, 
professional, established managers out 
there, any one of whom is capable of doing 
the job. So when that day comes when you 
are ready for a manager, don’t just think 
that a bigger manager is always a better 
manager. More importantly, your manager 
must possess a genuine enthusiasm for 
your music and a commitment to going the 
long haul. Your manager must really want 
to work with you.

Read up on successful managers like 
Scooter Braun (Justin Beiber), Troy Carter 
(Lady Gaga), and Kevin Liles (Trey Songz) 
and take note of the traits that led to their 
success. 
    One classic manager I’d like to 
recommend is Andrew Loog Oldham 
(the Rolling Stones). Oldham understood 
branding and how to create the Stones’ 
“bad boy” image; he was an innovative 
thinker and helped the Stones retain 
ownership in their masters; and he knew 
how to form the right alliances for the band 
(he connected them with the Beatles).

So, what manager traits are important to 
you? Be sure to give this some thought. •

Turning Bad 
Into Good

TO ILLUSTRATE YET ANOTHER role of 
a personal manager and share one of my 
favorite classic stories about the music 
industry, manager Bud Prager (Foreigner, 
Bad Company, and Megadeth) shares a 
road story concerning one of his classic 
bands, Foreigner. 

Tickets were not selling well for a spe-
cific date on the Foreigner tour, so Prager 
and the concert promoter put their heads 
together and decided to charge a “one 
car, one price” admission to the show. This 
meant that regardless of how many people 
could squeeze into a car, the car would 
only be charged for the price of one. 

To everyone’s disbelief, the plan back-
fired when a tractor-trailer truck showed 
up with over 130 people crammed into the 
cargo space. Rather than turning the truck 
away, Prager quickly phoned up the local 
news media, and in minutes helicopters 
were buzzing above with cameras rolling. 
The exposure the band received on televi-
sion that night was priceless. 

Prager took a potentially bad situation 
and made it good. In Prager’s words, 
“That’s the true essence of management.” 
Pretty awesome.

Note that since my discussion with 
Prager, he sadly passed away. He will be 
remembered as a legend in the business.

BOBBY BORG is the author of Music Market-
ing for The DIY Musician and Business Basics 
For Musicians, both in their Second Editions 
(2020). You can purchase Bobby Borg’s books 
and also sign up for his weekly free blog “Borg’s 
Blog” by visiting bobbyborg.com.
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Katy Perry has been sued for $150,000 
for posting a photo of herself online. 
“What? How can that be?” you might 

ask. It’s because she doesn’t own the picture; 
she clipped it from the internet. The image, 
and its copyright, are owned by Backgrid, a 
global celebrity news agency that provides 
photo and video content. You can license 
Backgrid’s photos, but you can’t just clip them 
from the internet.

Katy Perry is not alone; Justin Bieber and 
Ariana Grande were both recently sued for the 
same offense. They settled their cases, but 
Perry is apparently fighting. It all began when a 
Backgrid photographer snapped a shot of her 
dressed as Hillary Clinton at a Halloween party. 
Katy posted it on her social media, didn’t get a 
license to use the photo––Backgrid says she 
refused––and is now being sued. 

Katy Perry can afford good attorneys, 
but there aren’t many defenses to copyright 
infringement. The most common is fair use, but 
it’s complicated, and basically up to the court to 
determine if the use is fair. The court will look 
at four factors:

• The purpose and character of the use 

• The nature of the copyrighted work

•  The amount and substantiality of the 
portion taken

• The effect of the use on the potential market 

A good example of how you can’t always rely 
on the fair use defense is the recent Brammer 
case, in which commercial photographer 
Russel Brammer sued over unauthorized use 
of one of his images on a film festival’s website. 
The lower court found fair use, but the appeals 
court found just the opposite. 

The High Price of Copyright Infringement
Copyright law protects original works of 
authorship, which includes internet images. 
Just like the songs Katy Perry sings, a photo is 
someone’s intellectual property, and the owner 
has valuable rights. Copyright protection is in 
place from the moment a picture is snapped. 

For any unauthorized use, a copyright 
holder is entitled to an injunction, actual 
damages, and any profits that exceed actual 
damages. But since these can be difficult 
to prove, statutory damages––amounts 
specified in legislation––are also available. 
These can range from $750 to $30,000 per 
infringement, and up to $150,000 for wilful 
infringement. The successful party can also be 
awarded their attorney’s fees. The amount of 
statutory damages and attorney fees are at the 
discretion of the court, but most courts dislike 
copyright infringement, and award accordingly. 

In the Katy Perry case, since there’s one 
image involved, and the damages requested 
are $150,000, Backgrid is likely asking the 
court to award statutory damages of $150,000 
for wilful infringement.

Risks for Independent Musicians
It’s definitely not just superstars who can 
potentially be sued for image copyright 

infringement. Independent musicians are also 
at risk and often have less money in the bank 
to pay damages. 

Are you using images that you clipped 
from the internet? Are you using them online, 
onstage, in your media kit or elsewhere? 
Do you know for sure? Did you leave these 
decisions to others? Are you certain you have 
the rights to use the images? You had better 
be certain. Otherwise, you might be in for a 
terrible shock. 

Copyright owners may go after big stars 
who have big social media followings, big 
bank accounts, and garner big publicity for 
their endeavors. But copyright holders also 
routinely scour the web––both manually and 
using sophisticated tech tools––to identify any 
unlicensed uses. They often demand $30,000 
to $40,000 per violation. And if you don't pay, 

you can end up in court. Remember, the judge 
is encouraged to award damages and attorney 
fees to the successful party. So, the copyright 
owner doesn’t have much to lose. But you do.

Use of Internet Images
You should assume that images on the internet 
are copyrighted. If you use them, you must be 
certain you have the right to do so. Even stock 
photos that you’ve paid to license can create 
problems if you use them in a way that’s not 
covered under the license. Also, some free 
image sites require that you give attribution to 
the copyright owner. If you don’t, it might be 
argued that you don’t have a license. 

Don't assume that the lack of a copyright 
notice gives you the right to copy. The 
copyright owner doesn't have to provide notice. 
Many people assume that if there’s no notice, 
the image isn’t protected. This is not correct; 
notice is not required.

An example of an everyday copyright owner 
who fiercely protects their rights is Richard 
Bell. He’s an Indiana attorney who took a 
photo of the Indianapolis skyline that’s been 
copied many times. In an interview with the 
Indiana Business Journal, Mr. Bell said he’s 
found about 300 infringers and most have paid 

damages. At least one of the infringers had to 
pay $150,000. 

Copyright enforcement actions are growing 
because the internet makes it easier to 
identify unauthorized use, and the ability 
to collect statutory damages makes these 
actions very lucrative. 

How Infringers Get Caught
Reverse image search is easily conducted 
on Google Images. A copyright owner simply 
uploads a photo and the platform then 
searches the web for similar images. If the 
image is on your website, it will likely turn up 
in the search. If it does, you’ll likely receive an 
infringement letter. These letters typically ask 
for your license, and if you don’t have one, they 
demand payment for infringement. 

More sophisticated copyright owners use 
search programs to continuously scan the web 
to locate infringers. It’s likely that Backgrid is 
using sophisticated searching to find infringers, 
but sophisticated searching is also available 
to anyone. There are free sites such as Pixsy.
com, which allows copyright owners to upload 
images they’d like to protect. Pixsy then 
searches the web, and when infringements are 
found, they handle all the legal work and split 
the proceeds with the owner. 

If you’re using images from the web, you will 
likely be caught. Copyright owners are looking 
for infringers, because the potential damages 
are worth the effort. I speak to numerous 
groups on Intellectual Property topics 
throughout the year, and at every talk, several 
participants tell me they’ve paid huge damages 
for clipping from the internet. 

Protecting Yourself
The best protection is to use only your own 
images. Your own images avoid copyright 
infringement because they are your copyrighted 
material. It’s been reported that Kim Kardashian 
now employs her own personal photographer to 
avoid copyright issues. 

If you do decide to use an image from 
the internet, obtain a license and then read, 
understand, and keep a copy of the license 
agreement. If you get that ominous letter, the 
license will end the matter as long as you are 
complying. But, proof of the license is required 
and it’s your responsibility to provide it. Keep a 
license file for every image used. 

The Takeaway
Using images on the web is risky for everyone, 
including independent musicians. Protect 
yourself by having the appropriate licensing 
rights and keeping a record of those rights. 
The consequences of not doing so can be 
financially devastating.

WILLIAM H. HONAKER is an intellectual 
property attorney at Dickinson Wright PLLC. 
For more than 30 years, Bill has been helping 
businesses––ranging from Fortune 100 firms to 
individual entrepreneurs––to protect their patents, 
trademarks and copyrights. To book Bill for 
speaking engagements, call 719-966-7088.

Getting Sued Over Social Media Photos
What Musicians Can Learn From Katy Perry's Court Case

– WILLIAM H. HONAKER
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Positive Grid’s Spark guitar amp and app 
features intelligent technology that offers 
real-time Smart Jam accompaniment, 

Auto Chord detection and intuitive practice 
features for professional players and 
beginners alike. It functions as a full-range, 
40-Watt Class D combo amp with onboard 
EQ, effects and a built-in tuner, and includes 
a variety of tone-shaping options plus tone 
matched amps and effects built upon the 
company's award-winning BIAS engine. With 
two custom-made, four-inch speakers and a 
subwoofer, Spark is designed to be used with 
electric and acoustic guitar and bass. 

Onboard, Spark includes seven 
switchable amp types ranging from 
clean to metal, as well as four user 
preset switches. You can also connect 
to the Spark app for access to over 
10,000 more guitar and bass amp-and-
effects presets from famous guitarists, 
session players, studio engineers and 
producers from around the world.

The back of the amp includes a 1/8th inch 
stereo auxiliary input where you can input 
music from a CD player or other source, as 
well as a USB out to connect to a DAW as 
a stereo two-track recording interface. Even 
though Spark is being primarily marketed as a 
practice amp, it's loud enough to keep up with 
a moderate volume living room jam or studio 
recording session. 

The amp is designed to pair with the free 
Spark companion app for iOS / Android and 

connects via Bluetooth. The app has lots of 
backing tracks built-in and they are laid out in 
a variety of musical styles. With Spark’s Auto 
Chords technology, the app plays back chords 
from Spotify, Apple Music or YouTube in real 
time as you jam along. Once you get the 
hang of how the controls are set up, moving 
around between the amp and effects is fast 
and intuitive. Spark’s Bluetooth capability 
also gives it the ability to simultaneously pair 
with any Bluetooth enabled PA, or you can 
use Spark with your phone or iPad’s audio to 
playback music. 

control is also included, allowing you to adjust 
the volume from Bluetooth audio, AUX in, or 
USB audio playback. As a stand-alone amp, 
Spark sounds as good if not better than amps 
priced two or even three times as much. The 
amp has great stereo separation and dispersion. 

To really hear how good Spark’s stereo 
separation is, you need to stand back about 
10 feet from the amp. I was amazed at the 
180-degree sound dispersion and how the amp 
puts out great stereo sound no matter where 
you are in the room. I can see Spark being used 
in coffee houses, churches, live recording and at 

least some band practice sessions.
Spark does not currently have a line 

out for recording or playing live. As a 
work-around, you can take Spark’s 
headphone output via a Y insert cable 
(1/8th mini TRS to Quarter Inch TS “Y” 
cable) and then run left and right into 
your board or DI. 

Spark packs a lot of flexibility in a 
great sounding, go-anywhere portable 

package at a price pretty much anyone can 
afford. All this innovation earned Spark a 
best-of-show- award at the 2020 Winter NAMM 
Show, and for good reason.

Spark is available for pre-order now on the 
Positive Grid website for $224, $262 with a 
custom carrying bag, or $284 with PreSonus 
HD9 headphones. The amp comes with a 
free copy of PreSonus Studio One Prime 
recording software. 

Find out more at positivegrid.com/spark. 

Positive Grid Spark Smart Amp and App

"I was amazed at the 180-degree 
sound dispersion and how the amp puts 
out great stereo sound no matter where 

you are in the room."

With Smart Jam technology, the Spark 
amp and app work together using artificial 
intelligence to learn your style and feel, and 
then generate authentic bass and drums to 
accompany you. It even has the ability to 
recognize some basic voice commands.

The Spark amp’s tone stack controls are top 
mounted and laid out like a conventional guitar 
amplifier along with the addition of controls for 
modulation, delay and reverb, and a master 
output level for recording. A Music Volume 

– STEVE SATTLER
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– DENNIS DREITH

My story is probably like many musicians. 
Although I have earned good money 
playing and writing music, there were 

times when I was younger that I had to work 
outside of music in order to pay the rent. There 
were times when I was riding high and making 
a respectable living doing what I loved. And 
then there were times when I’ve had to take 
jobs to fill the gaps between gigs. I worked in 
noisy factories and machine shops, driving 
trucks or working construction jobs, all while 
playing in loud rock bands at night. Some 
of these day jobs were very noisy and loud 
environments. And during this time, I rarely 
used ear protection. 

I am also a product of early 1970s hard rock. 
As a guitar player, I found it essential to crank 
up my amps to the sweet spot, standing just 
a few feet from the speakers to manipulate 
feedback. I usually stood stage right with 
my left ear facing the drummer with cymbals 
ringing into said ear for hours at a time. On 
those rare occasions when I did try using 
earplugs, I was turned off by the way it made 
everything sound muffled and flat. 

I have also spent my entire life going to 
concerts and clubs rarely using ear protection. 
At times, I would have temporary tinnitus and 
ringing in my ears following a raging night of 
rock & roll. I tried using various earplugs, but 
eventually I’d end up going back to old habits. 
In the following decades there were clues that 
I was tempting fate and running the risk of 
permanent ear damage, but I just ignored it 
and continued to risk my ability to hear. 

Then on Jan. 27,  2018, on the morning 
of a show that was scheduled for that night, 
I woke up completely deaf in my left ear. I 
went to urgent care and was mis-diagnosed 
with swelling in my eustachian tube. I was 
prescribed Advil, nose spray and other cold 
medications with the assurance that my 
hearing would return in a few days. 

Well a few days went by and I wasn’t any 
better. So, I made an appointment with a 
specialist, which I should have done in the first 
place. I would soon learn that response time 
was of the utmost importance. After a hearing 
test and exam, the specialist told me that I had 
Sudden Hearing Loss. It sounded like a joke. 
But no, this is a real thing. 

He told me that I should have seen a 
specialist much sooner. He scheduled three 
injections of a steroid into my eardrum during 
the next few weeks. But because I had waited 

too long to see a specialist, it was possible 
that the treatment might not work. After three 
painful injections had failed, it was obvious that 
I had waited too long. Now, two years later, I’m 
still deaf in my left ear. 

I have done some research and have 
spoken to three different specialists and it 
seems that Sudden Hearing Loss is a mystery. 
There doesn’t seem to be any real answer 
to why it happens and so quickly. Very few 
people recover from it and the ones that get 
their hearing back are among the folks who got 
treatment right away. 

Needless to say, as a musician, it’s very 
difficult to function after a lifetime of being able 
to hear in stereo. My world is lopsided and 
one dimensional. I have tried hearing aids, but 
since my left ear is so damaged, all I hear is 
distorted sounds that are similar to a broken 
transistor radio being played underwater. 

Recording in my home studio has become a 
drag, too, since I no longer hear in the stereo 
field. (Panning is a joke). I have played some 
gigs since and though I am able to get through 
it, I am left unsatisfied with what I hear. The 
beautiful sounds of melody and harmony are 
now flat and joyless. My depth perception 
is gone and the sound of an audience with 
glasses tinkling and voices talking, along with 
the occasional feedback from a mic is like a 
chaotic mess within my head. 

But all is not lost. I have purchased a nice 
pair of quality earplugs (Eargasm) and I’ve 
been trying to get over the emotional loss. I 
continue to push myself to learn how to hear 
music in my current state. Music has always 
been in my life. I can’t bear the thought of 
living out my life not being able to play music. 
So, I must learn how to work with the hearing 
that I have left. 

Take it from me, if you plan to continue 
playing music for the rest of your life, be sure to 
protect your hearing. This is God-given single-
issue equipment. Please don’t be stubborn like 
I was. I know that, at first, earplugs can take 
some of the excitement out of playing. But if 
you work at it and learn to get used to wearing 
them, you’ll have a better chance of retaining 
your hearing well into your old age. 

Be well and protect that single-issue 
equipment. There are no replacements. 

DALE PETERSON is the author of the book, Why 
in the World Would You Want to Start a Band? As 
a guitarist, singer and songwriter, he has recorded 
nine releases with the bands Rhythm Lords® and 
Trouble No More as well as several solo projects. 
His songs have been placed in major motion 
pictures and television programs. Peterson has 
over 45 years of recording and touring experience. 
Contact him at dale@root66recordingco.com. 

Be Ready
for Sudden

Hearing
Loss

“After three painful 
injections failed it was 

obvious that I had waited 
too long.”

– DALE PETERSON
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2kBaby
Pregame Rituals
Warner Records
Producer: Alan Passmore, Various 

2kBaby signed to Warner Records last year 
after his single “Old Streets” went viral, and 
his first EP, Pregame Rituals, is an attempt 
to prove his worth to the powerhouse label. 
2k lived up to expectations with his debut 
project and is quickly carving out his niche 
in hip hop with belting melodic runs and 
well-enunciated, fast-paced bars. This is notable on tracks like “20k” 
and “Half A Milli,” easily the two hardest tracks we hadn’t heard before 
the release. The project is strengthened by a harp-remix of the popular 
Soundcloud single “Dreaming” and an added feature from Lil Durk on 
“Old Streets.” Overall, this is a solid outing for 2kBaby. – Jacob Trask

8
Fiona Apple
Fetch the Bolt Cutters
Epic Records
Producer: Fiona Apple

Fiona Apple found a way to release a timeless 
record in the timeliest situation. Fetch the Bolt 
Cutters is about liberation from both external 
oppressions and those we set within our-
selves. Her soft sultry voice delivers the mes-
sage as effectively as always, and she is not 
afraid to let it break on tracks like “Want You 
to Love Me.” It is not an accident that this album sounds like nothing else; 
Apple didn’t listen to any other artist in the eight years she spent producing 
the home-made album. What has resulted is an amalgamation of everyday 
sounds––stumping, banging, barking––and those jazzy blues tunes that 
have become such a staple of Apple’s sound. – Alexandra Tirado

10

Goldman Thibodeaux and 
the Lawtell Playboys
La Danse à St. Ann’s
Nouveau Electric Records
Producers : Mark Bingham & Louis Michot

If a plate of authentic Creole heritage 
is what you seek, slurp up this gumbo 
of zydeco, both traditional and original, 
served by an octogenarian living legend. 
Recorded at last year’s Thibodeaux Family 
Reunion, this lengthy play comes peppered with genuine chatter, pop-
ping the scene to life. If only listeners felt transported instead of being 
made to wish they’d been there. No recording can ever truly capture the 
region’s communal electricity. – Andy Kaufmann

7
Kathleen Grace 
with Larry Goldings
Tie Me To You
Monsoon Records
Producers: Larry Goldings & Kathleen Grace

Beautifully eloquent and gently heart-
breaking, Tie Me To You is more than a 
showcase for an exquisite singer and her 
Grammy nominated pianist/keyboardist. It’s 
a soul transforming pairing of two world 
weary but ultimately optimistic musical sojourners. The duo and their 
well-heeled ensemble spin an inviting and seductive narrative of that 
personal yet universal journey via poetic originals, lush, often surprising 
re-imaginings of seven standards and a lovely French ballad that’s so 
perfectly placed it doesn’t need a translation. – Jonathan Widran 

7

Kennelmus
Folkstone Prism 
Modern Harmonic Records
Producer: Ken Walker

This psychedelic masterpiece from Phoenix, 
AZ was originally only available as a pressing 
of 300 in 1971. The songs are about half 
instrumentals, and though mostly brief, they 
are brilliantly orchestrated and composed, 
using fuzz guitars, keyboards, percussion and 
backwards effects, and combining classical, 
science fiction, prog rock and spaghetti western elements. The vocals mostly 
have a sarcastic tone, reminiscent of Devo, Zappa or old Flaming Lips, and 
the LP culminates in an unhinged version of Poe’s “The Raven”! This gem 
stands up to comparisons to Quicksilver, Chocolate Watchband and other 
acts flying the freak flag of their time. Essential listening! – David Arnson

9
Lizzy & The Triggermen
Good Songs for Bad Times
Daddy Cool Records
Producer: Lizzy & The Triggermen

Dubbed “one of the hottest swing bands 
in LA” by Good Day LA and “10-piece jazz 
sensations” by LA Weekly, the powerhouse 
‘30s big band throwback ensemble led by 
sassy and soulful chanteuse Lizzy Shapiro 
offers on their alternately romantic/sensual 
and booming/romping debut EP the perfect 
old-school musical antidote for this dark, challenging era. The fact that 
their snazzy originals stack up so perfectly alongside their spins on 
vintage classics (including an obscure Ellington tune and the seduc-
tive instrumental ballad “Weed Smoker’s Dream”) is testament to their 
innovative, time traveling genius. – Jonathan Widran

8

Skylar Gudasz
Cinema
Suah Records
Producer: Brad Cook

Cinema is an apt title in that Gudasz is an 
entrancing storyteller. With each song, she re-
veals different sides of her artistic personality. 
“Femme Fatale” has a dreamy, surrealistic feel 
as she states, “I’m trouble….I wouldn’t be so 
bad if it didn’t feel this good.”  “Actress” focuses 
on a character who has certain theatrical 
aspirations while locked in a dead end job. “Animal” is semi-autobiographical 
and follows the lonely life of a traveling musician. “Waitress” poetically states, 
“All I wanted to do was write you a song so true it would save your life, and 
save mine. Truth might set you free but it won’t free you from time.” This art-
ist’s delivery and stories will captivate you. – Eric Harabadian

8
The Strokes
The New Abnormal
Cult/RCA Records
Producer: Rick Rubin

When Rick Rubin takes on a legacy act 
(Johnny Cash, Mick Jagger), he drills down 
to the core of the artist’s craft and enhances 
it. The Strokes were always somewhat true 
to their initial qualities of songcrafting and 
arrangements, so this is another good, 
not great, album. A familiar thread of melancholy runs through, but not 
as much cynicism. The radio-friendly “Bad Decisions” is one of the few 
upbeat tracks, and one song, “Eternal Summer,” evokes Pink Floyd, of all 
things. The thoughtful, insightful lyrics and the usual skill and creativity of 
the musicianship make this worth listening to. – Brett Bush

7
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Julia King   7.4
Contact: juliakingmusic@gmail.com
Web: juliakingmusic.com
Seeking: Label, Booking, Film/TV 
Style: Misfit Americana

Long Island’s Julia King fronts her versatile 
band with a voice that is well-suited to 
folk/R&B, using deep, sultry tones to con-
vey confessional lyrics that lament her “fall 
from grace,” as in the affecting “Damage.” 
“The Storm” takes a similar approach that 
leaves room for impressive blues-funk-jazz 
guitar licks. Unfortunately, though King’s 
voice is perfectly set in the mix, the bass 
guitar is not––it’s way too loud—and both 
arrangements could really benefit from the 
addition of backup singers. King upshifts 
the energy to a familiar, all-out-classic 
house rocker “Insomnia” that we feel is 
simply not her strength, though it makes 
clear that her band can probably bring the 
noise to any live venue.       
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Zach Phillips  8.2
Contact: zach_music@hotmail.com
Web: zachphillips.com
Seeking: Film/TV  
Style: Folk-Rock, Indie-Country

It took a few minutes of listening for us to 
realize that Phillips has something special. 
The first tune we checked out, the sweet 
and welcoming “Ladybird,” got a mixed 
reaction from our crew, though some of us 
were transported by the song’s instrumental 
finale. But, midway through “The Lonely 
Hunter,” we unanimously got it. The song’s 
interesting hook, the lyric’s vivid metaphor 
(where he likens himself to a soaring, 
solitary bird of prey), and the production’s 
plush fabric of sound add up to a real win-
ner. Next, the artist’s gift for melodic hooks 
and affecting poetic imagery continues on 
“Stranded in the Night.” Topping it all off is 
Phillips’ voice, whose tone dovetails with 
each song.  
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Elli K   7.6
Contact: beatrice@empktpr.com
Web: Spotify
Seeking: Booking, Film/TV 
Style: Symphonic Pop

South Korean native Elli K has a gift for the 
theatrical pop music that fans of Disney 
films will warm to immediately. That’s par-
ticularly true of her songs “My Everything” 
and “Dawn.” Both are duets with a male 
counterpart in which each pledges undying 
love to the other for eternity. Kinda corny, 
kinda sacharine, nevertheless, Elli K’s 
soft, skilled soprano invests these catchy, 
storybook confections with the ideal voic-
ings of vulnerablity and sincerity and purity 
of spirit. Each song is lushly arranged and 
orchestrated for maximum heart-tugging 
effect. An interesting mis-step, though, is 
“New Life,” a song whose Americana style 
simply does not make for a good fit with Elli 
K’s natural gifts.      
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Katya Richardson  9.0
Contact: katyarichardsonmusic@gmail.com
Web: soundcloud.com/katyarichardsonmu-
sic, katyarichardson.com
Seeking: Label, Film/TV, Commissions 
Style: Electro-Jazz

We’re really taken with the work of Katya 
Richardson, whose music has been per-
formed at venues such as Disney Hall and 
the Hollywood Bowl. Spartanly titled, her 
“I,” “II,” and “III” have a curious combina-
tion of simplicity and intricacy, of playful-
ness and seriousness, that is consistently 
fascinating, always unpredictable and never, 
ever dull. If she gives you a catchy saxo-
phone groove that you quickly dig, be sure 
that she will soon switch it up to something 
altogether different and intriguing, such as 
a murmuring, bird-like “vocal chorus” or 
some old-school licks and clicks from a jazz 
drummer. We’d love to see a cutting-edge 
filmmaker enlist her for a soundtrack.    
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Brandon Andre  8.4
Contact: info@brandonandremusic.com
Web: brandonandremusic.com
Seeking: Press 
Style: Pop, R&B

Artist Brandon Andre delivers textbook 
examples of today’s pop/R&B, with songs 
that address female listeners. On “Too Late” 
he admits his transgressions, regrets his 
past mistakes. In a solid, autotuned singing 
voice, he states that he knows why she 
finally dumped him and he’s man enough 
to admit it. We especially like “Fantasia,” an 
impressive uptempo production with sensu-
al overtones––it’s a total come on––whose 
drums are expertly layered. The song is 
catchy, it’s got a cool Spanish verse and 
it’s under three minutes long. And do we 
hear Drake’s pop influence on “Do To Me”? 
Well, what’s for sure is that all the beats 
are unique, well layered and blend perfectly 
with Andre’s style.  
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Whozini  7.4
Contact: zazzyfrostbite@aol.co.uk
Web: Spotify, Apple Music, Tidal
Seeking: Label, Distribution 
Style: Hip-Hop

Hailing from England, rapper Whozini is 
at his best when he’s creating a hook for a 
heavily melodic beat. This was evident on 
multiple tracks off Whozini’s recent project, 
Tea, including “Balaclava,” which presented 
a clear disconnect in style and flow between 
the rapper’s hook and the verses that fol-
lowed. The song has a really catchy flow, 
due not only to the melody but to some 
unique vocal rhythms. It allows his vibey 
singing voice to come through effectively, 
but the delivery immensely changes in his 
verses and showcases a flow that sits back 
on the beat in a distracting way. Whozini 
could really thrive by letting his singing 
voice takeover and gearing more towards 
melodic, hook-like versus.
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Pat Nason   7.2
Contact: patnasonsongs@gmail.com
Web: pnasonsongs.com
Seeking: Management, Label 
Style: Americana, Alt-Country

While artist Pat Nason does not have a 
killer voice, he does have a firm grip on the 
country flavorings that give his songs their 
ring of casual authenticity. Nason’s “One 
Night In Texas,” a funny little story-song, 
is an amiable, uptempo tune where the 
artist’s likable voice is complemented by 
tasty guitar licks, harmonica fills and even 
trumpets. The poignant, homespun “Say 
The Word” is a remarkable depiction of a 
relationship tested by crisis, and one man’s 
good sense to give his lady some space. 
Nason weaves some pop elements into his 
foreboding “Long Night Coming,” which 
ends ominously with the sound of distant 
thunder. Nason’s work will resonate with 
listeners who appreciate country music. 

Production
Lyrics
Music
Vocals
Musicianship 8
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8
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Siobhan O’Brien  8.0
Contact: beatrice@empktpr.com
Web: Spotify
Seeking: Reviews, TV/Film 
Style: Indie, Adult Contemporary

Singer-songwriter Siobhan O’Brien’s voice 
has a purity of tone (accented with a 
subtle vibrato) that we really like. She gets 
excellent support from her band, whose 
touch and feel are ideal. And all of it is 
captured by first-rate production, clear and 
pristine, placing her voice front and center. 
The downside, however, is that O’Brien’s 
material, whether the dirge-like “The King’s 
Fool,” the upbeat and affecting “You Can’t 
Run Out of Love,” or the soft, gentle “Love 
Is The Holy Grail,” though each delivers an 
interesting, humanistic message, is musi-
cally uninspiring. Even an older crowd of 
listeners, who’d be ideal for O’Brien’s vibe 
would appreciate tighter, sharper hooks 
than what the talented singer presents here.    

Production
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Music
Vocals
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Rival Order  7.6
Contact: joeyrival88@gmail.com
Web: rivalorder.com
Seeking: Distribution 
Style: Metal

Rival Order generates boot-stomping metal 
that’s right in its fans’ comfort zone––hard/
soft vocal trade-offs, ballistic kick drums, 
howling guitar licks, effective breakdowns 
and cries for salvation amid eternal damna-
tion. We especially like the churning power 
of the catchy “War Transmission,” which 
has a great instrumental intro and puts out 
strong energy right to the end. “Illusion”’s 
driving riff acts as a platform for the vocal-
ists to state their case (“smoke and mirrors, 
my four walls!”). Unfortunately, on this and 
the similar “Save Me” the energy of the 
song seems to dissipate when the singers 
come in. In fact, we urge Rival Order to fix 
their tendency to create a powerful intro 
that overshadows the rest of the song.      

Production
Lyrics
Music
Vocals
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Narimá  8.3
Contact: narim.kim@gmail.com
Web: shorturl.at/qtQ16
Seeking: Film/TV 
Style: Ambient

Composer Narimá makes a strong case for 
himself as a creator of effective underscore 
for film or television projects. The piece 
“Sustain” is absolutely faithful to its title, 
sustaining a spacy ambient theme that’s 
spiced with nice accents and flavors (and 
somewhat jazzy Rhodes keyboard) while 
adhering to an unwavering pace and mood. 
The lengthy “Whistful Wist” has great little 
flute sounds and a weird little bass throb 
that are intriguing in this lonely, desolate 
soundscape. Our favorite is “Throb” whose 
gentle chimes, distant clangs, drunken 
drumbeats and blends of organic and 
synthetic sounds add up to a spooky, 
unnerving vibe that would work well in a 
trippy movie soundtrack.        
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WannyBabyy  7.8
Contact: jawaanmonroe@hotmail.com
Web: album.link/sc/1010640778
Seeking: Label 
Style: Rap

Not much sets WannyBabyy apart from 
your average successful trap rapper of 
2020, which has both its positives and 
negatives. On the positive side, Wanny-
Babyy has the sound and the music down. 
His vocals are a perfect match to his beats 
and his flows are interesting and modern 
enough to draw attention. On the downside, 
WannyBabyy’s music lacks individuality and 
needs something unique that will display 
it in a different light. Ultimately, the music, 
lyrics and flow feel standard. We think Wan-
nyBabyy is ready to try new things with the 
talent that is clearly there. That being said, 
the quickly cut-off beats in several songs 
are a questionable choice and could seem 
amatuerish to first-time listeners.
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Tiny Toy Cars   8.2
Contact: portermusique@gmail.com
Web: bit.ly/2T7OS6B
Seeking: Label, Booking, Distribution 
Style: Indie Americana

Beyond their excellent musicianship and 
pristine production, what strikes us about 
Tiny Toy Cars is the lead singer’s voice, its 
unique, mystical quality. On “Hello Pariah,” 
that voice’s playfully soft sincerity provides 
a counter-balance to the music’s downcast 
cello parts. The spry, up-energy “Shine” has 
nice bits of mandolin and fiddle, and the 
male and female vocal blends are pleasant 
and engaging, fusing together for an old-
timey-meets-modern-indie effect. “Off The 
Plot” exhibits some of the same features 
but injects a pop-style drumbeat that seems 
a bit out of place. And that is the task: can 
these excellent players––Cirque du Soleil 
veterans––consistently infuse their work 
with a modern sensibility?     
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The Spot Studio  Valparaiso, IN

Contact: dougdeutschpr1956@gmail.com
Web: theheadhonchosband.com
Players: Rocco Calipari Sr., guitar, lead vocals; 
Rocco Calipari Jr., guitar; Mike Boyle, bass; 
Will Wyatt, drums, backup vocals, harmonica

Material: The Head Honchos play originals 
and they cover classic-oriented rock, with a 
blues and jam edge. They are heavily inspired 
by the spirit of greats like The Allman Brothers 
Band, The Outlaws, The Marshall Tucker 
Band, The Kinsey Report, Wishbone Ash and 
many others. The band’s writing is prolific, with 
six-string ear candy such as the smoldering 
“Mean Old World,” the funky shuffle “All We 
Need is Love,” the gritty “Mr. Bad” and the brisk 
twin guitar attack of “We Will Win.” They also 
pepper their set with fan favorites like Molly 
Hatchet’s “Dreams” and ZZ Top’s “La Grange.”

Musicianship: The father and son aural 
assault of the Caliparis is a beautiful thing to 
experience. Their blend of familial simpatico 
and high-wire technique bursts through from 
the first note. Rocco Sr. plays a “stars and 
stripes” studded Telecaster and has a classic, 
rich tone and approach that seems to summon  
icons like Roy Buchanan and Jim McCarty. 
Rocco Jr. wields a sleek custom axe and 
provides a nice mix of jazzy improvisation 
and rock & roll theatrics. The rhythm section 
is, at once, complementary, yet flamboyant. 
Bassist Mike Boyle has a beefy tone and is 
a funk machine. He turns up the heat when 
called upon or can subtly lay in the pocket and 
groove. Having that backbone gives drummer-
vocalist Will Wyatt a chance to step out in 

a big way. With flailing sticks in the air and 
one-handed rolls, Wyatt is a showman. But his 
smooth, jazz-based feel and light touch gives 
the band a well-measured kick. In addition, he 
is a soulful vocalist and he even works some 
harmonica into the act.

Performance: The band’s approach to this 
live stream had all the ambience of a concert 
performance. The sequencing of songs was 
well-paced and the lighting and audio balance 
was superb. They are a meat and potatoes 
rock and blues band that puts the emphasis 
on strong hooks, danceable grooves and a 
down-to-earth demeanor. The opener “Not 

for Me” grabbed one’s immediate attention as 
Rocco Sr. deftly worked his wah-wah pedal. 
There was a wonderful exchange between the 
guitarists that carried throughout their hour 
long set. They also dove into their deep tracks 
toolbox for a flawless cover of “Evil” by Motor 
City-influenced rockers Cactus.

Summary: The Head Honchos are a solid outfit 
that is the total package of style, substance and 
showmanship. And, based on the chat room 
and number of views, these guys possess a 
rock and blues pedigree that really connects 
with their fans. – Eric Harabadian

Livestream Los Angeles, CA

Contact: DolceVeta@gmail.com
Web: CynthiaCatania.com
Players: Cynthia Catania, guitar, vocals

Material: Cynthia Catania is a solo gal singing 
and playing guitar while surrounded by more 
electronics than a Guitar Center Superstore. 
The opening tune sets the mood for a 
dreary and strange hour of music and poetic 
phrasing. Pedals, loopers, keyboards and a 
drum machine take a backseat to Catania’s 
strumming as she sings gloomy, depressing 
songs about life and the detrimental side 
effects of living. The music is weird and makes 

you ponder the meanings of life, while the lyrics 
tell you stories of youthful hurt, women scorned 
and life lessons. The songs are reminiscent of 
Billie Eilish’s musical style, but then the lines 
are mixed in with Nirvana’s in-your-face lyrical 
content (and it doesn’t hurt to sound like Sarah 
Mclachlan) and *BAM;* Catania! 

Musicianship: The vocals are supreme. 
Catania has extremely good control of her 
vocal abilities. She croons, she whines, she 
hits the low lows and the high highs with 
ease, taking you on a soul searching journey 
while telling you her story. Playing around 
with the looper and pedals helped generate 
a weird ambiance as the tones surrounded 

her with strange and bizarre sounds that, 
when all put together, made for a delectable 
dish. The guitar play was a little lacking, but 
Catania made up for that with vocal vibrato 
that soothed the soul and stories to make you 
wonder about your own life.

Performance: Catania had a cameraman who 
added visual effects that made things fun and 
interesting as he panned around the stage to 
show off all the equipment (and a nice washer 
and dryer). “Remember” has a very cool guitar 
riff that is cheery and upbeat and the lyrics are 
about a long lasting friendship with ups, downs 
and outs. Best tune of the set. 

Catania stayed very involved with her 
audience. She answered questions and joked 
around as she prepared for her next song. It’s 
interesting that with all the low-key, gloomy 
songs that she performed, Catania proved to 
be a cheerful and happy person who came off 
very likeable and approachable. 

Summary: Catania is a lot of different styles 
going off at once. From ‘60s psychedelic to ‘90s 
grunge to poetic artistry––she is all of them 
wrapped up in a nice little package. Songs like 
“Frames” and “Forever Goodbye” make you 
feel what Catania is feeling; frustration, hurt and 
sadness, and that sadness courses throughout 
her music. Hurt and frustrated almost to the 
point of giving up––but always coming through 
on the other side––her superb vocals carry you 
through the performance (even when the songs 
melt into one another). Harvey Bass would be 
so proud. – Pierce Brochetti
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CATHERINE BRITT
Livestream  Newcastle, Australia

Contact: showbizmanager@gmail.com
Web: catherinebritt.com
Players: Catherine Britt, vocals and guitar 

Material: Following the cancellation of her US 
tour due to the lockdown, Catherine Britt has 
moved online to a weekly Facebook live show, 

and in her latest performance, the country singer 
did not disappoint. With requests from fans that 
drew from her two-decade career, Britt was 
open and engaging throughout a 60-minute 
acoustic show that covered the country music 
pillars of love, pain, loss and sorrow.

Musicianship: Performing solo with her J200 
Blonde Gibson and Bees Neez studio mics 

running through an Apollo 8 interface, Britt 
delivered an enticing mixture of gentleness, 
humor and captivating storytelling. Tender 
heartbreakers “Sweet Emylou” and “Too 
Hot To Just Quit,” along with the sassy, raw 
and relevant storylines of “Lucky Girl” and 
“Always Never Enough,” gave glimpses into 
her life’s journey thus far, while demonstrating 
seemingly effortless vocal command with 
dramatic slides and melismas.

Performance: Along with eight of her most 
popular requests, Britt shared highlights from 
her career and a video of her duet single 
with Elton John. She also included some 
tender details of her friendship with him 
over the years. Receiving over 6,900 online 
views from Europe, the UK, Australia and the 
United States, she has a clear following of 
fans that miss seeing her perform. Despite 
the fact that it was 5:00 a.m. for her, Britt’s 
manager even tuned in live from Nashville. 
Authentic and humble, with genuine ease and 
a love of performing, Britt was a pleasure to 
the eyes and ears.

Summary: With a mischievous sense of 
humor, humility that defies her accolades and 
artistic achievements, and a pure, honest 
lyricism, Britt makes for a truly enjoyable 
evening of entertainment, both musically and 
in her authentic storytelling. Her endearing 
southern twang is reminiscent of Loretta 
Lynn, with a sassier, modern Kelly-Clarkson-
meets-the-Dixie-Chicks feel. With nine 
albums under her belt and a beautiful ability 
to connect with her audience, Britt is the 
genuine article and not to be missed by any 
committed country fan. – Andrea Beenham
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THE HARD WAY

The Whisky a Go Go    West Hollywood, CA

Contact: info@thehardwayband.net
Web: thehardwayband.net
Players: Eric Jeffreys, vocals; Joe Drock, 
guitar; John Huldt, guitar; Tim Luce, bass; 
Bobby Rock, drums

Material: The trouble with going to see bands 
at the world famous Whisky a Go Go on 
Sunset Boulevard is that there’s a pay-to-play 
system in place for bands wishing to open 
for prestigious headliners. On a Friday night 
in early October, the headliners happened 
to be white-clad rockers Angel, reformed 
with guitarist Punky Meadows and vocalist 
Frank Dimino, so it’s likely that there was no 
shortage of groups willing to try to shift tickets 
to their friends and family in order to get on 
that stage. But all of that means the openers 
can be a bit of a mixed bag.       
    So when The Hard Way took to the stage 
immediately before Angel, and immediately 
after fellow local rockers Angeles, it was a 
blessed relief because they’re genuinely great. 
The hard rock was driving and unrelenting, 
like Whitesnake at their very best.

Musicianship: Singer Eric Jeffreys is an 
absolute powerhouse. The Boston native was 
in a decent band back home called Expose 
and, when he relocated to Southern California, 
worked his butt off in a number of bands 
before hooking up with guitarist Joe Drock and 
forming The Hard Way. The two have a great 
chemistry, in the Steve Tyler/Joe Perry mold. 

They were joined by Swedish six-stringer John 
Huldt who also plays in the band Ampora and 
teaches at the LA Music Academy. Bassist Tim 
Luce has worked with the likes of Alcatrazz, 
Michael Schenker and Roger Daltrey, while 
Bobby Rock has played with Lita Ford, 
Slaughter, Vinnie Vincent, Hardline and more. 
So there’s plenty of experience here, and it 
shows. This is a group of real players, and they 
visibly enjoy playing together.

Performance: There’s really not a lot to talk 
about here. The band got up and blasted 

through a 40-ish minute set, and then left. 
There was not much in the way of a show, 
or banter. Jeffreys wore a beaming smile 
throughout the gig, though, and his joy spread 
through the band and indeed the crowd.

Summary: The members of The Hard Way 
have been around for long enough to know 
that fame probably isn’t waiting around for a 
band like theirs. But this isn’t about big money 
contracts—this is about the love of playing great 
rock & roll for crowds that still want to hear it. 
There are plenty of them. – Brett Callwood
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LAUREN NIKOHL

Livestream  Boston, MA

Contact: sisters@vickieandnickie.com
Web: vickieandnickie.com
Players: Vickie, vocals, saxophone, ukulele, 
accordion, harmonica, percussion; Nickie, 
vocals, guitar, accordion, banjo

Material: In real life, Lori and Lisa Brigantino 
(the latter a founding member of Led Zeppelin 
tribute band Lez Zeppelin) are sisters. On 
stage, they’re Vickie and Nickie, two middle-
aged siblings from Minnesota wearing flower-
print dresses and excessive makeup. With thick 
accents and hammy presentation, they’re half 
concert, half comedy performance art. You’ll 
either get the joke immediately and think it’s 
entirely hysterical (as I did) or miss the humor 
and never jibe with their softly shticky satire.

Musicianship: Most notable is the duo’s multi-
instrumental proficiency; switching up things 
between songs really helps stave off audience 
boredom. Yet this instrumental diversity also 
means they’re masters of none. And while 
they’re talented players, their musical abilities 
aren’t their main feature. Instead, it’s mostly 
about the yuks. They’re also about familiarity, 
cover songs being their main offering. Abba’s 
“Dancing Queen,” U2’s “Still Haven’t Found 
What I’m Looking For” and CCR’s “Proud 
Mary” are all featured. Originals, like their 
introductory autobiographical number and its 
follow-up, “Quarantine Blues,” generate the 
most chuckles.

Performance: Billed as Vickie & Nickie’s 
Hunker Down Hootenanny, this was the 
sisters’ inaugural livestream. Despite some 
technical issues, their audience climbed 
as high as 130 viewers. Their best gag 
came from a tape measure, with which 
they literally proved their strict adherence 
to social distancing standards. They later 
entertained questions from viewers, answering 
burning questions about favorite hot dishes 
(casseroles) and leisure activities (bird 
watching). This was capped via a trivia-based 
t-shirt giveaway. 

Summary: Anybody seeking a smile would do 
well by tuning in to this twisted pair. What they 
have is both unique and brimming with good-
natured playfulness. Besides more original 
songs, they need to amp up the comedic 
fodder. While it’s great that they’re able to 
improvise comfortably and play the characters 
so naturally, we need even more laughs. 
Prepared bits would help do this, and another 
serving of visual gags would be welcomed. 
Finally, they must maintain that overdone 
accent throughout, lest they allow their wacky 
pretense to falter. – Andy Kaufmann

VICKIE AND NICKIE

Livestream  Los Angeles, CA

Contact: laurennikohl@hotmail.com
Web: laurennikohl.com
Players:  Lauren Tomhave, lead vocals, keys; 
Jeff Landby, backing vocals, guitar, violin

Material: Minnesota transplant Lauren Nikohl 
(born Lauren Tomhave) is gearing up for 
the release of her album Ascend, inspired 

by the drama and tragedy of recent world 
events. This follows Nikohl’s 2015 album In 
The Night, various collaborative tracks in 
2016, and her subsequent single “Against 
The Wind.” The singer-songwriter’s latest 
livestream show encourages existential 
thinking and a shift in the collective 
consciousness of her followers. As shown in 
poignant tracks like “When The Fear Arrives,” 
“The Hero’s Journey” and “Grow,” she is on a 

mission to wake humanity to potential and a 
focus on love rather than fear.

Musicianship: At ease accompanying herself 
on keys and guitar, Nikohl can deliver gentle 
vocal glides, a stunning falsetto and a subtle 
vibrato in gorgeous tones. Covering Burt 
Bacharach’s “What The World Needs Now” 
and Fleetwood Mac’s “Landslide,” she creates 
beautiful lyrical interpretations. Accompanist 
Jeff Landby has a strong command of the 
violin and offers confident support to the 
overall sound of the performance. His ability to 
anticipate fosters seemingly effortless musical 
communication between the two performers.

Performance: The upbeat pop single “Grateful 
for This Day” kicked off the show, conveying 
the simple positive encouragement to stand 
in gratitude for what is. While the music 
was poetic and there was a lovely harmonic 
interplay between Nikohl’s voice and Landby’s 
backing vocals and violin runs, the artistry 
felt somewhat overshadowed by a lack of 
engagement between songs, which could have 
been alleviated through more eye contact with 
the camera. The duo seemed most open and 
natural on “Overthinking” and “Who Am I,” 
featuring Nikohl on guitar and Landby’s violin.

Summary: With an overall indie-pop feel, 
Lauren Nikohl’s performance has a bohemian 
edge, meeting somewhere between Natalie 
Imbruglia, Adele and early Stevie Nicks. 
Listeners with a penchant for social awareness 
will appreciate Nikohl’s hopeful narrative and 
altruisitic motivation, in addition to her colorful 
melody lines and smooth, cheerful vocal runs. 
A great show to catch live at a local pub or 
small venue. – Andrea Beenham
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LISA RAMEY
Livestream  New York, NY

Contact: beatrice@empktpr.com
Web: lisarameymusic.com 
Players: Lisa Ramey, vocals

Material: A former contestant on The Voice, 
Lisa Ramey shared a set of originals, delving 
into themes of relationship highs and lows. “You 
Ain’t My Friend,” a portrait of someone trying 
to extricate herself from a toxic relationship, 
resulted in one of her more universal songs:  
I keep on ridin’ through the fire/ Getting stronger 
every day /I keep ragin’ like an animal/ But I’m 
good without you, baby.  

    The structure of the song, using the title, 
“You Ain’t My Friend,” serves as the lyrical 
motif introducing each verse. Some of her other 
material seemed too lengthy, and could benefit 
from tightening, making it more memorable and 
marketable.

Musicianship: Without question, Ramey has 
a powerful voice that she utilizes to its fullest. 
With strict distancing guidelines in place, there 
were no additional humans present during the 
performance, but the artist’s backing tracks 
could have left you guessing. Well recorded, 
they suggested at least a player or two in the 
room without sounding artificial.

Performance: Performing to a cyberspace 
audience can be disconcerting, as the usual 
supports (like a sound person, lighting and 
the ambience of people in the room) are 
absent. Ramey treated it like any live show, 
making intermittent contact with the camera, 
without overdoing it.  
   Singing to backing tracks, which leaves 
no room for error, can be an un-nerving 
experience, but Ramey mastered that task as 
well. What could have further enhanced the 
performance, delivering more of an emotional 
experience, would have been to touch upon 
feelings of how the virus has impacted her 
life, perhaps by connecting song choices to 
those feelings. 
   Performing “The Weight,” which is the 
song that won her a place on The Voice, in 
addition to being a hit song, would also have 
referenced her participation in the show. In 
all fairness, it’s possible that she didn’t have 
access to the backing track.

Summary: Lisa Ramey has a strong well-
honed vocal presence, and she performs 
with poise and confidence; however, an 
opportunity was missed to dig deeper into 
an emotional landscape. Ramey recently 
performed as part of the Global Citizen & 
World Health Organization (WHO) “Together 
at Home” concert series along with Common, 
Camila Cabello and her The Voice mentor 
John Legend in raising awareness and funds 
for COVID-19 relief.

 – Ellen Woloshin
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DIANA REIN

Livestream  Los Angeles, CA

Contact: DougDeutschPR1956@gmail.com
Web: DianaRein.com
Players: Diana Rein, Guitar/Vocals

Material: Diana Rein is a blues artist 
reminiscent of a young Bonnie Raitt. Her guitar 
tone is traditional Texas Rockin’ Blues, a la 
SRV. Her music is traditional blues themes 
with an extraordinary modern twist. The songs 
are superbly written. Put all three together and 
you get a super set that’s fun to listen and sing 
along to. Songs like “Queen of My Castle” and 
“Long Road” take you on an original journey. 
Rein has taken an old and somewhat tired 
genre, picked it up, dusted it off and put on an 
exceptional, fresh coat of paint.

Musicianship: Great vocals encompass 
every song and are accompanied with soulful, 
expressive guitar work. Every riff of every song 
is different in its content and the progressions 
are unique as well. Her sultry voice ensures you 
weren’t jaded at any moment throughout the 
performance and the psychedelic imagery added 
good vibes to an already upbeat ambiance. The 
tune “The Real Thing” showcases Rein’s voice 
as she croons about life’s lessons and fills the 
audience with hope and love.

Performance: Rein loves what she does 
and it shows. She has fun when she’s in the 
limelight, and she passes that euphoria on 
to the audience; who return it back. She has 
great rapport with them, acknowledging and 
supporting them as they support her. Always 
engaging and “into” the music, Rein feels 
every note she plays. The cover of “All Along 
the Watchtower” was an all-out jam session 
where she pulled out all the stops as she 
jammed on a 10-minute guitar solo. She is 

very original in her writing and honest in her 
delivery, which makes her performance super-
fun to watch. 

Summary: Rein is unique. Using only a looper, 
a drum machine, her voice and her guitar, 
this performance was like watching a whole 
band play. It was engulfing and satisfying 
from start to finish. Extremely creative was her 

tribute to Stevie Ray Vaughn. It was beautifully 
written and superbly played, with lyrics that 
resonate and trigger memories of the late, great 
musician. All of her music tells an interesting 
story. She is extremely melodic in her delivery 
and you come away feeling rewarded and 
fulfilled. Her latest release entitled “Queen of 
My Castle” is available now at the website.

– Pierce Brochetti



52

Music-makers tap into this directory to connect with indie labels, marketing & promo experts and indie publicists. Plus loads of contact 
information to aid you in promoting your music career, DIY style: T-shirt and CD development, blog sites and social media tools.

June 2020     musicconnection.com June 2020      musicconnection.com

Updated for 2020, MC’s exclusive, national list of professionals will help connect you to those who can handle your career interests 
and arrange live bookings. (For MC’s list of Music Attorneys, please visit musicconnection.com/industry-contacts.) 

MANAGERS
5B ARTIST MANAGEMENT 
220 36th St., Ste. B442
Brooklyn, NY 11232
310-450-7132
Email: hello@5bam.com
Web: 5bam.com
Styles: Metal, Rock, Alt.
*No unsolicited material

Additional location:

12021 W. Jefferson Blvd.
Culver City, CA 90066
310-450-7132

AAM
270 Lafayette St., Ste 605
New York, NY 10012
212-924-2929 
Email: info@aaminc.com
Web: aaminc.com
Contact: Matthew Clayman 
Styles: Alt., Rock, Pop, Indie
Clients: Call for roster
*No unsolicited material, represents 
producers only

Additional locations:

5979 W. 3rd St., Ste. 204
Los Angeles, CA 90036
310-271-9350

1600 17th Ave., S.
Nashville, TN 37212
615-742-1234

ABBA-TUDE ENTERTAINMENT
311 N. Robertson Ave., Ste. 505
Beverly Hills, CA 90211 
818-991-7399 
Email: kingabba@aol.com
Contact: Mark “Abba” Abbattista 
Styles: All
Services: Personal management, legal
*Accepts unsolicited material

AFRICAN MUSIC SOURCE
1225 Everett St.
El Cerrito, CA 94530
510-778-1885 
Email: kaokulolo@aol.com
Web: africanmusicsource.com
Contact: Baba Ken Okulolo
Styles: African
Clients: Baba Ken and Kotoja, Baba 
Ken and Afro-Groove Connection, West 
African Highlife Band, Baba Ken Okulolo 
and the Nigerian Brothers
*Accepts unsolicited material

AMERICAN ARTISTS 
ENTERTAINMENT GROUP
29 Royal Palm Pointe, Ste. 5
Vero Beach, FL  32960
772-226-7201
Email: online@aaeg.com
Web: aaeg.com
Styles: pop, rock, R&B, country, s/s
Clients: Jenny Galiardi, Mike Guerriero, 
Lyrical Eye, Baha Men, Frank Stallone
*Accepts unsolicited material, but not 
seeking new clients

ANGELICA ARTS & ENTERTAINMENT
Nashville, TN
615-794-0485 Fax 615-591-1463
Email: mgmt@angelica.org
Web: angelica.org
Contact: Jules Delgado
Styles: ambient, lounge, new age, pop, 
world, Film/TV
Clients: Seay, Pat Thomi
*No unsolicited material

ARSLANIAN & ASSOCIATES 
6671 Sunset Blvd., Ste. 1502
Hollywood, CA 90028
323-465-0533 
Email: oscar@discoverhollywood.com
Web: arslanianassociates.com/who.html
Contact: Oscar Arslanian
Clients: Fabian, Chris Montez, Little 
Peggy March, Kathy Young, Johnny 
Tillotson, Merrilee Rush, Brian Hyland
Styles: Classic Rock
Services: personal management
*No unsolicited material

ARTIST IN MIND
14100 Dickens St., Ste. 1
Sherman Oaks, CA 91423-4236
818-906-8020 Fax 818-924-1000
Email: info@artistinmind.com
Contact: Doug Buttleman
Clients: Sanders Bohlke, Jeffrey Cain, 
The Verve Pipe, Brian Vander Ark
Styles: rock, modern rock, pop, adult
*No unsolicited material

AZOFF MUSIC MANAGEMENT 
1100 Glendon Ave., Ste. 2000
Los Angeles, CA 90024
310-209-3100 
Styles: All
*No unsolicited material

ELLEN AZORIN, MANAGER, PEDRO 
GIRAUDO JAZZ ORCHESTRA
157 W. 79th St., Ste. 4A 
New York, NY 10024
212-724-2400
Email: ellenazorin@gmail.com
Web: pedrogiraudo.com, 
cantaloupeproductions.com
Styles: Jazz
Client: Pedro Giraudo Jazz Orchestra
*Accepts unsolicited material

THE BABBLE BOUTIQUE
Email: Azalee@TheBabbleBoutique.com
Web: TheBabbleBoutique.com
Contact: Azalee Maslow 
Styles: All
Services: Social and digital media 
consulting and management agency. 
We specialize in converting your 
followers into paying fans. 
*No unsolicited material

BACKER ENTERTAINMENT LLC
87 Plymouth Ave.
Yonkers, NY 10710
914-779-6087
Email: info@backerentertainment.com
Web: backerentertainment.com
Contact: David Backer

BACKSTAGE ENTERTAINMENT
5018 Franklin Pike
Nashville, TN 37220
310-325-9997 
Email: staff@backstageentertainment.
net 
Web: backstageentertainment.net
Contact: Paul Loggins, John Stevens, 
Laurent Stoeckli
Styles: All
Services: full-service radio promotion, 
publicity and PR, radio programming/
consulting, personal management, 
entertainment consulting/marketing
*Accepts unsolicited material

BANDGURU MANAGEMENT
P.O. Box 11192
Denver, CO 80211
303-477-6987 
Email: mark@bandguru.com
Web: bandguru.com
Contact: Mark Bliesener
Styles: All Styles

Clients: the Third Degree, Baxter Black, 
Ronny Cox, Highway 101, Nitty Gritty 
Dirt Band
*No unsolicited material

BBA MANAGEMENT & BOOKING
12400 Hwy. 71 W., Ste. 350-177
Austin, TX 78738
512-477-7777 
Email: info@bbabooking.com
Web: bbabooking.com
Contact: Laura Mordecai
Styles: rock, jazz
Clients: Matt Wilson, Beto and the 
Fairlanes, Javier Chapparo
Services: specializes in placing 
musicians for recording sessions and 
back up for touring acts, must read sheet 
music
*No unsolicited material

BEAR CREEK PRODUCER 
MANAGEMENT
6313 Maltby Rd.
Woodinville, WA 98072
425-481-4100 
Email: mannyhadlock@hotmail.com
Web: bearcreekstudio.com
Contact: Manny Hadlock
Styles: intelligent rock, indie rock, rock 
nervous, folk, renaissance, rock, jazz
Clients: Gordon Raphael, Ryan Hadlock, 
Holy Ghost Revival, Sony Records, Sub 
Pop, Vertigo, Warner, Transgressive
*No unsolicited material

BEDLAM MUSIC MANAGEMENT
290 Gerrard St. East
Toronto, ON M5A 2G4
416-585-7885 Fax 905-248-3195
Email: info@bedlammusicmgt.com
Web: bedlammusicmgt.com
Clients: The Sheepdogs, Moors, JuD, 
City and Colour, Monster Truck

Additional locations:

4525 Russell Ave. #1
Los Angeles, CA 90027

1300 Clinton St., Ste 205
Nashville, TN 37203

BIG HASSLE MANAGEMENT
40 Exchange Place, Ste. 1900
New York, NY 10005
212-619-1360
Web: bighassle.com
Styles: alt., indie, rock, pop
Clients: Ben Kweller, A Fragile Tomorro, 
Absofacto, Alice Phoebo Lou, All Them 
Witches
*Accepts unsolicited material

Additional Location:

3685 Motor Ave., Ste 240
Los Angeles, CA 90034
424-603-4655

BIG NOISE
11 S. Angell St., Ste. 336
Providence, RI 02906
401-274-4770
Email: al@bignoisenow.com
Web: bignoisenow.com
Contact: Al Gomes
Styles: pop, rock, R&B, metal, jazz, 
acoustic, blues, punk, techno
Clients: Christina Aguilera, Katharine 
McPhee, Alice Cooper, Little Anthony and 
the Imperials, Jay Geils, Jim Brickman, 
Melba Moore
*Accepts unsolicited material--please call 
or email first.
 

BITCHIN ENTERTAINMENT
1750 Collard Valley Rd.
Cedartown, GA 30125
678-901-0162
Email: ty@bitchinentertainment.com
Web: bitchinentertainment.com
Styles: rock, pop, hip-hop, Americana, 
country, R&B, jazz, punk, metal, rap, 
folk, s/s
Clients: Blackhawk, Blue Oyster Cult, 
Charlie Allen, Gary Campbell, Kansas, 
Judas Priest, Nickel Creek, Steve Miller 
Band
*Accepts unsolicited material

BLACK DOT MANAGEMENT 
6820 La Tijera Blvd., Ste. 117
Los Angeles, CA 90045
310-568-9091 Fax 323-777-8169
Email: info@blkdot.com
Web: blkdot.com
Contact: Raymond A. Shields, Pat 
Shields
Clients: producers, engineers, 
marketing, production
Styles: R&B, jazz, urban adult 
contemporary
Services: personal management, 
marketing
*No unsolicited material

BRICK WALL MANAGEMENT
39 W. 32nd St., Ste. 1403
New York, NY 10001
212-501-0748 
Email: bwmgmt@brickwallmgmt.com 
Web: brickwallmgmt.com
Contact: Michael Solomon, Rishon 
Blumberg
Styles: pop, rock, country, singer-
songwriter
Clients: Adam Landry, Cherry Poppin 
Daddies, The Clarks, Eddie Berman, 
Jarett Bellucci, Lonesome Animals, 
Marshall Altman, Michael Counts, 
Nevada Color, Vanessa Carlton, William 
Fitzsimmons, 10X Management
*No unsolicited material

BRILLIANT PRODUCTIONS
Decatur, GA 30030
404-312-6237
Email: Nancy@brilliant-productions.com
Web: brilliant-productions.com
Contact: Nancy Lewis-Pegel
Styles: roots, rock, jam, Americana, 
blues
Clients: Webb Wilder, Geoff Achison, 
Yonrico Scott, Randall Bramblett, Peter 
Karp, Glenn Phillips/Cindy Wilson of 
B-52’s
Services: A boutique agency that gives 
personal attention to musicians
*No unsolicited material

BROKAW COMPANY, THE 
10736 Jefferson Blvd.  #462
Culver City, CA 90230
Los Angeles, CA 90069 
310-273-2060 
Email: brokawc@aol.com, 
db@brokawcompany.com 
Web: brokawcompany.com 
Contact: David Brokaw, Joel Brokaw, 
Sanford Brokaw 
Styles: All 
Services: Full service 
*No unsolicited material 

BULLETPROOF ARTIST 
MANAGEMENT & BOOKING
241 Main St.
Easthampton, MA 01027
413-527-9393
Email: patty@bulletproofartists.com
Web: bulletproofartists.com
Contact: Patty Romanoff
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Styles: folk, pop, rock, country
Clients: Dar Williams, The Nields, Susan 
Werner, Cry, Cry, Cry
*No unsolicited material

BURGESS WORLD CO.
P.O. Box 646
Mayo, MD 21106
410-798-7798 
Email: info@burgessworldco.com
Web: burgessworldco.com
Contact: Richard James Burgess
Styles: rock, alt., singer-songwriter, 
blues, jazz
Clients: Jimmie’s Chicken Shack, Ace 
Elijah, the Electrofied Blues Band
*No unsolicited material

BUSYBOY PRODUCTIONS
77 13th Ave. NE, Ste. 112
Minneapolis, MN
651-230-4362, 818-561-6000
Email: info@busyboyproductions.com
Web: busyboyproductions.com
Contact: Ella Reid
Styles: rock, pop, country, alt. 
Clients: Michelle Ella Reid, Lorenzo, 
Lizzy Borden, White Lion, Gin Blossoms, 
Anita Baker
*Accepts unsolicited material

CASE ENTERTAINMENT GROUP, INC.
102 E. Pikes Peak Ave., Ste. 200
Colorado Springs, CO
719-632-0227 Fax 719-634-2274
Email: rac@crlr.net
Web: newpants.com, oldpants.com
Contact: Robert Case
Clients: Silence, Lisa Bigwood, C. Lee 
Clarke, Kathy Watson, Todd Harris, 
Sherwen Greenwood, Chad Steele, 
James Becker, Stephanie Aramburo, 
Rocky Shaw, John Ellis 
Styles: pop, rock, country
Services: personal management, record 
promotion
*No unsolicited material

CELEBRITY ENTERPRISES
New Mexico
800-700-3898, 505-281-1149 
Email: chris@ent123.com 
Web: ent123.com
Contact: Lisa de Wolf 
Styles: Variety
Clients: the Pink Flamingos, the 3 
Painters, Art Explosion, ARTRAGEOUS!
*No unsolicited material

CHANEY GIG AFFAIRS (CGA 
MANAGEMENT)
Buena Park, CA 90620 
714-610-9046 
Email: 4cgaevents@gmail.com
Web: www.chaneygigaffairs.com
Style: R&B Soul, Jazz, Tribute Artist, 
Poets 
Services: Gig, Artist, and Event 
Management. As well as, Project (Event 
manager, Websites and EPKs), 
Task and Business Management.

CHAPMAN MANAGEMENT
14011 Ventura Blvd., #405
Sherman Oaks, CA 91423
818-788-9577 Fax 818-788-9525
Email: steve@chapmanmanagement.
com
Web: chapmanmanagement.com
Styles: contemporary smooth jazz
Clients: Rick Braun, Richard Elliot, David 
Benoit, Jeff Golub, Euge Groove, Jeff 
Lorber, Al Stewart, Peter White, Lindsey 
Webster, Jane Monheit, Eric Marienthal, 
Vincent Ingala, Keiko Matsui, Sara 
Gazarek
*no unsolicited material

CLC ARTISTS MANAGEMENT
Burbank, CA
Email: clclifecoach@gmail.com
Styles: Personal management, artists 
branding, personal consultation, music 
production
*Accepts unsolicited material

COAST TO COAST MUSIC/MUSICBIZ 
MENTORS
Artist Development, Music Biz Education 

& Touring
Encino, CA
818-376-1380  (please email us first)
Email: ccmusicbooking@gmail.com
Web: MusicBizMentors.com
Clients: Harold Payne, Gravity 180, 
Anna Beatriz, Darious Lux
Styles: All
Services: Management, Promotions and 
Booking expert
*Email for permission to send your 
materials

COLLIN ARTISTS
Pasadena, CA, CA 91104
323-556-1046 
Email: collinartists@gmail.com
Web: collinartists.com
Contact: Barbara Collin, Robert Sax, 
Goh Kurosawa
Clients: see website for roster
Styles: jazz, blues, world, Latin, R&B, 
doo wop/classics and beyond
Services: Management, promotion, 
consulting, booking, workshops
*No unsolicited material

COLUMBIA ARTIST MANAGEMENT, 
LLC
5 Columbus Cir.
1790 Broadway
New York, NY 10019
212-841-9500
Email: info@columbia-artists.com
Web: cami.com
Contact: Tim Fox
Styles: instrumental, classical, jazz, 
world, celtic, vocalists
Services: one of the world’s largest 
classical music management firms
*Accepts unsolicited material

COUNTDOWN ENTERTAINMENT
110 W. 26th St., 3rd Fl.
New York, NY 10001
212-645-3068
Email: brenda@
countdownentertainment.com
Web: countdownentertainment.com, 
facebook.com/CountdownEntertainment
Styles: urban, hip-hop, pop, rock, 
country, alt., dance, club, DJ
*Accepts unsolicited material, see site for 
submission details

THE COZZA COMPANY
651 Holiday Dr.
Foster Plaza 5, St. 300
Pittsburg, PA 15220
412-928-3292
Email: rocco@roccocozza.com
Web: Thecozzacompany.com
Contact: Rocco Cozza
Styles: hip-hop, alt., indie, rock, pop
Accepts unsolicited material

CRUSH MANAGEMENT
60 11th St., 7th Fl.
New York, NY 10003
212-334-4446 
Email: info@crushmusic.com
Web: crushmusic.com
Styles: rock, pop, indie, hip-hop, s/s, 
punk
Clients: See website for roster
*No unsolicited material
 
DAS COMMUNICATIONS 
83 Riverside Dr.
New York, NY 10024
212-877-0400
Styles: rock, pop, hip-hop
Clients: Black Eyed Peas, Fergie, Jim 
Steinman, Carney, Spin Doctors, Toby 
Gad, the Veronicas, Taylor Momsen and 
the Pretty Reckless, Sean Paul, Prince 
Royce, Katy Tiz, the Lone Bellow
*No unsolicited material

DAWN ELDER MANAGEMENT
303 Loma Alta Dr., Ste. 31
Santa Barbara, CA 93109
(global) 805-963-2415, 805-637-1178
Email: deworldmusic@aol.com
Web: demgmt.com
Contact: Dawn Elder
Styles: world, rock, pop, jazz, roots, 
traditional, classical, international, 
Central-South Asian underground, Middle 

Eastern, North African, Mediterranean
Clients: Souad Massi, Mayssa Karraa, 
Simon Shaheen and Arab Orchestra, 
Simon Shaheen and Near Eastern 
Ensemble, Simon Shaheen and Qantara, 
Bassam Saba, Kadim Al Sahir, Cheb, 
Sabbah and 1002 Nights and many more.
Services: specializing in Middle Eastern, 
Central and South Asian, North African, 
West African and Mediterranean
*No unsolicited material

DCA PRODUCTIONS 
675A 9th Ave., #252
New York, NY 10036
800-659-2063, 212-245-2063
Email: info@dcaproductions.com
Web: dcaproductions.com
Contact: Daniel C. Abrahamsen
Styles: pop, folk, rock
Clients: Andjam Band, Backbeat 
A Tribute, Alison Fraser, Fiesta, 
Rockspolsion, Lisa Bouchelle, Vladimir & 
Nadia Zaitsev, Acrobats of Cirquetacular 
Services: variety performers, 
comedians, musical performers, theater 
productions and producing live events
*Accepts unsolicited material

DEEP SOUTH ENTERTAINMENT
P.O. Box 17737
Raleigh, NC 27619
919-844-1515 , 615-953-4800
Email: hello@deepsouthentertainment.
com
Web: deepsouthentertainment.com
Styles: pop, rock, alt., country, AC, 
Christian
Clients: Marcy Playground, Vienna Teng, 
Tres Chicas, Parmalee, I Was Totally 
Destroying It, Michael Sweet, LanCo, 
Katie Garfield
*Accepts unsolicited material. 
**Please NO CALLS

DIRECT MANAGEMENT GROUP 
8332 Melrose Ave., Top Fl.
Los Angeles, CA 90069
310-854-3535 
Email: info@directmanagement.com
Web: directmanagement.com
Clients: Ferras, Maddei Simpson, K.D. 
Lang, Katy Perry, Au/Ra, Steve Perry
Styles: All
Services: Personal management
*No unsolicited material

DREAMCATCHER ENTERTAINMENT 
2910 Poston Ave.
Nashville, TN 37203
615-210-2270
Email: jmazza@dreamcatchermgmt.com 
Web: dreamcatchermgmt.com
Contact: Jim Mazza
Styles: Country
 *No unsolicited material

EMCEE ARTIST MANAGEMENT
189 Franklin St., Ste. 294
New York, NY 10013
212-925-6458
Email: liz@emceeartist.com
Web: emceeartist.com
Styles: jazz, rock, blues
Clients: Medeskim Martin and Wood, 
the Wood Brothers, Nels Cline, John 
Medeski, Jenny Scheinman, Gill Landry, 
Kate Davis
*No unsolicited material

EMPIRE ARTIST MANAGEMENT 
235 W. 23rd St., 6th Fl.
New York, NY 10011
212-343-2200
Email: info@empireartistmanagement.
com
Web: empireartistmanagement.com
Clients: Above & Beyond, Ron Reeser, 
Dan Saenz, Adam K, EDX, SOHA, 
Dresden & Johnston
*No unsolicited material

ENTERTAINMENT SERVICES INT’L
1819 S. Harlan Cir.
Lakewood, CO 80232
303-727-1111
Email: randy@esientertainment.com
Web: esientertainment.com 
Contact: Randy Erwin

Styles: Rock, Classic Rock
Clients: the Nylons, Brewer and Shipley, 
Carl Dixon, the Guess Who, Humble 
Pie, Iron Butterfly, Mitch Ryder and the 
Detroit Wheels, the Ozark Mountain 
Daredevils, Powder Mill, Rare Earth, the 
Creek Rocks

ERIC NORWITZ ARTIST 
MANAGEMENT
3333 W. 2nd St., Ste. 52-214
Los Angeles, CA 90004-6149
213-389-3477
Email: enorwitz@pacbell.net
Contact: Eric Norwitz
Styles: alt., dance, pop, R&B, rock
Services: management & legal
*Accepts unsolicited material

FIRE TOWER ENTERTAINMENT 
Located in West Hollywood, CA
Web: firetowerent.com
Email: info@firetowerent.com
Contact: Evan Griffith/Ruth Nichols
Styles: Pop, Indie
Clients: Wesley Stromberg, Michael 
Blum, Sophie Ann...full roster on website
Services: Artist Management, A&R 
consulting, horn contracting
*Accepts unsolicited material

FIRST ACCESS ENTERTAINMENT
6725 Sunset Blvd. Ste. 420
Los Angeles, CA 90028
323 454 1162
Email: LA@firstaccessent.com, 
Newyork@firstaccessent.com, 
london@firstaccessent.com
Web: firstaccessent.com
Published: see web
How to Submit: no unsolicited material

FIRST ARTISTS MANAGEMENT
4764 Park Granada, Ste. 110
Calabasas, CA 91302
818-377-7750 
Email: fam-info@firstartistsmgmt.com
Styles: film, singer-songwriter
Clients: film composers, music 
supervisors, music editors
*No unsolicited material

FLEMING ARTISTS, INC. 
PO Box 1568
Ann Arbor, MI 48104
734-995-9066 Fax 734-662-6502
Email: jim@flemingartists.com
Web: flemingartists.com
Contact: Jim Fleming
Styles: rock, pop, singer-songwriter, 
contemporary roots rock, folk, bluegrass, 
improv comedy
Clients: Jeff Daniels, Judy Collins, the 
Kruger Brothers, Shane Koyczan, Ariel 
Horowitz, Holly Near

FRESH FLAVA ENTERTAINMENT
2705 12th St. N.E.
Washington, DC 20018
202-832-7979
Email: freshflava1@aol.com
Web: freshflava.com 
Contact: Emanuel Maurice “Moe” 
Yeoman
Styles: hip-hop, R&B, jazz, gospel, rock
Clients: Elliot Lavine, Tabbo, DJ Sir 
Jamm
*Accepts unsolicited material

GARY STAMLER MANAGEMENT
P.O. Box 34575
Los Angeles, CA 90034
310-838-1995
Email: garystamler@me.com
Web: gsmgmt.net
Contacts: Gary Stamler, Nancy Sefton
Clients: Pete Molinari, Tchad Blake, 
Daniel Powter, Dave Alvin, 
Styles: All
Services: personal management
*No unsolicited material

GARVAN MEDIA MANAGEMENT & 
MARKETING
P.O. Box 737
Sandpoint, ID 83864
208-265-1718
Email: steve@garvanmanagement.com
Web: immf.com
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Contact: Stephen Bond Garvan 
(formerly of NYC, Colorado, New 
England, MMF-US Board, Funding 
Council AMA, IMMF Global Director of 
Folk/Roots/Americana)
Styles: rock, s/s, roots, country, 
Americana 
Clients: Chris Daniels and the Kings, 
Ryan Shupe, Lenou (US/Canada) Big 
Wide Grin, Tom Roznowski, Michael 
Kelsh

HALFPIPE ENTERTAINMENT
P.O. Box 10534
Hollywood, CA 90213
310-651-6233
Email: info@halfpipemusic.net
Web: halfpipe-entertainment.com
Contact: Lee Scheinbaum
Styles: alt., rock, indie, singer-
songwriter, surf pop, electronic, lounge, 
remixes, psychedelic, hip-hop, R&B, nu 
soul, jazz, underscores
Clients: Jeff Martin, David Kahne, Ceiri 
Torjussen, Niv Toar, Crush Effect, Tom 
Porter, James Hall, Greg Camp, Aidan 
Lavelle, Erik Godal,
Tommy Coster, Team Team Sounds, 
Thomas Verovski (Paris), Nikita 
Productions (Paris), Stefano Tomaselli, 
Kiran Shahani, Scott Thomas, 
Trevor Shand, Ron Tarrant, Mike Semple
*Accepts unsolicited material--web 
streaming audio submissions only, prefer 
SoundCloud or similar. NO MP3s. We 
are not booking agents.

HARDKNOCKLIFE ENTERTAINMENT
2201 N. Lakewood Blvd., Ste. D236 
Long Beach, CA 90815 
562-354-1058 
Email: info@hardknocklifeent.com 
Web: hardknocklifeent.com 
Contact: Ayana Cobb 
Styles: pop, rap, hip-hop, acoustic, r&b, 
Services: Management 
*Accepts unsolicited material 
*No phone calls 

HEADLINE TALENT AGENCY
250 Greenwich St.
New York, NY 10007
212-257-6110
Email: Erica@headlinetalent.net
Styles: Actors for theatre, film and TV
Contact: Erica Bines, Owner

HEART & SOUL ARTIST 
MANAGEMENT, LLC
Miki Mulvehill
Minnesota Office
1885 Shady Beach Ave.
Roseville, MN 55113
651-755-7944
Email: mvt@utrmusicgroup.com
Web: UTRMusicGroup.com
Clients: Otis Clay, Syl Johnson, David 
Z, Lisa Wenger

HOFFMAN ENTERTAINMENT
Brooklyn, NY
212-765-2525 
Contact: Randy Hoffman
Styles: R&B, rock, pop, country
Clients: John Mellencamp, Hugo, 
Carlene Carter
*No unsolicited material accepted

IMC ENTERTAINMENT GROUP, INC.
19360 Rinaldi St., Ste. 217
Porter Ranch, CA 91326
818-700-9655 
Email: sr@imcentertainment.com
Web: imcentertainment.com
Contact: Sylvester Rivers
Clients: Paul Riser, T. Renee
Styles: pop, R&B
Services: full service
*No unsolicited material

IN DE GOOT ENTERTAINMENT
119 W. 23rd St., Ste. 609
New York, NY 10011
212-924-7775 Fax 212-924-3242
Web: indegoot.com
Contact: Michael Iurato
Styles: rock, pop
Clients: Audiodamni, Bel Heir, Black 
Stone Cherry, Chevelle, Highly Suspect, 

Halestrom, In This Moment, Kyng, Neon 
Trees, Robert Fenn, Story of the Year, 
Theory Of A Deadman
*Accepts unsolicited material--Attn: 
Michael Iurato

Additional locations:

900 South St., Ste. 101
Nashville, TN 37203

10 Greenland St., 4th Fl.
Camden, London, NW1 0ND
England
+44 77 84110102

INDIE MUSIC CONSULTING GROUP
Indie Artist & Label Publicity, Marketing 
& Consulting
888-242-9331
Web: indiemusicconsultant.com
“Voting Member the Recording 
Academy”

INTERNATIONAL CREATIVE 
MANAGEMENT (ICM)
10250 Constellation Blvd.
Los Angeles, CA 90067
310-550-4000 
Web: icmtalent.com
Contact: Carol Goll
Styles: dance, classical, jazz, folk, 
world, contemporary, R&B, hip-hop
*No unsolicited material

Additional locations:

65 E. 55th St.
New York, NY 10022
212-556-5600

WeWork
3rd Fl.
Marlborough House
10 Earlham St.
London, WC2H 9LN, England
+044 0208 004 5315

IN TOUCH ENTERTAINMENT
5 Columbus Cir., 8th Fl.
New York, NY 10019
212-235-7015
Email: info@intouchhome.com
Web: intouchhome.com 
Contact: Charles Carlini
Styles: All Styles
Clients: Irene Cara, Michael Carvin, 
David Chesky, Suzanne Ciani, Elisha 
Abas, Equie Castrillo, Larry Coryell, 
Mamma Freedom, George Garzone, 
Eumir Deodato, Keith Emerson, Kenia, 
Craig Handy, Paulette McWilliams, 
Captain Beyond
*Accepts unsolicited material. See 
website for instructions.

INTRIGUE MUSIC MANAGEMENT
24 Preble St., 3rd Fl.
Portland, ME 04101 
203-349-9000
Web: intriguemusic.com
Styles: rock, pop
Clients: Waterson, Artem Korolve, 
Shana Farr, Old Man Canyon, Rene Fris
*No unsolicited material

INVASION GROUP
1133 Broadway, Ste. 919
New York, NY 10010
212-414-0505 Fax 212-414-0525
Email: info@invasiongroup.com 
Web: invasiongroup.com
Styles: rock, world, folk, singer-
songwriter
Clients: Gail Ann Dorsey, Caravan of 
Thieves, David Krakauer, Jennifer Knap, 
Jai Uttal, Bill Laswell, Maiysha, Ryan 
Dahle, 
*Accepts unsolicited material

JAMPOL ARTIST MANAGEMENT
8899 Beverly Blvd., Ste. 812
West Hollywood, CA 90048
310-654-1900
Email: assistant@jamincla.com
Web: wemanagelegends.com
Contact: Jeff Jampol
Clients: The Estates of the following: 
the Doors, Janis Joplin, Peter Tosh, Jim 

Morrison, Ramones, Michael Jackson, 
Rick James, Johnny Ramone, Henry 
Mancini
*Does not accept unsolicited material

JAY ANTHONY’S NEXT LEVEL 
BOOKING & 
ENTERTAINMENT AGENCY, LLC
685 Temple Ave Suite 2
Long Beach, CA. 90814
702-861-5075
Email: Jayanthony@
nextlevelbookingandentertainment.com
Web: 
Nextlevelbookingandentertainment.com
Contact: Jay Anthony
Style: ALL

JONATHAN KLEIN ARTIST 
MANAGEMENT
Jonathan Klein
455 Market St., Ste. 1480
San Francisco, CA 94105
(office) 415-438-3730, (mobile) 415-
310-2571
Clients: Jeffrey Foucault, Michelle 
Lewis, Tom Rhodes

KAHN POWER PICTURES
433 N. Camden Dr., Ste. 600
Beverly Hills, CA 90210
310-550-0770
Email: Artists4Film@gmail.com
Web: artists4film.com
Styles: Film/TV scores, composer/
performer/director representation
Clients: Eva Babic, Nancy Bishop, 
Stewart Copeland, Robert Domheim, 
J.P. Dutilleux, Claudio Faeh, Jiri Madi, 
Eric Neveux, J. Peter Robinson, Peter 
Golub
 *No unsolicited material

KARI ESTRIN MANAGEMENT & 
CONSULTING
P.O. Box 60232
Nashville, TN 37206
615-262-0883
Email: kari@kariestrin.com
Web: kariestrin.com 
Contact: Kari Estrin
Styles: folk, Americana, AAA, roots
Clients: David Llewellyn, Janis Ian, 
Tony Rice, Bluegrass/Newgrass 
legend, Suzanne Vega, Kanda Bonga 
Man, Papa Wemba, Kevin Brown, 3 
Mustaphas 3
*Accepts unsolicited material

KBH ENTERTAINMENT GROUP
Los Angeles, CA
818-786-5994
Web: kbhentertainment.com
Contact: Brent Harvey
Styles/Specialties: All styles, 
entertainment consulting, publicity, 
music placement/licensing and live 
event production
*No unsolicited material

KBM
310-228-8172 
Email: kbmgt@aol.com
Contact: Brent Harris
Clients: Tony! Toni! Tone’!, Sounds of 
Blackness
*No unsolicited material

KRAFT ENGEL MANAGEMENT
3349 Cahuenga Blvd, West
Los Angeles, CA 90068
818-380-1918
Email: info@kraft-engel.com
Web: kraft-engel.com
Contact: Richard Kraft
Styles: Film Composers 
*No unsolicited material

KRAGEN & COMPANY
Email: info@kragenandcompany.com
Web: kenkragen.com
Contact: Ken Kragen
Clients: Kim Carnes, Harry Chapin, 
Lionel Richie, Trisha Yearwood
Styles: Comedy, Country, Adult 
Contemporary
Services: personal management, TV 
production 
*No unsolicited material

KUPER PERSONAL MANAGEMENT/
RECOVERY RECORDINGS
515 Bomar St.
Houston, TX 77006 
713-520-5791
Email: info@recoveryrecordings.com
Web: recoveryrecordings.com 
Contact: Koop Kuper
Styles: folk, roots rock, Americana
Clients: the Very Girls, David Rodriguez
*Accepts unsolicited material

LAKE TRANSFER ARTIST & TOUR 
MANAGEMENT
Studio City, CA
818-508-7158  
Web: laketransfermgmt.com/about/
Contact: Steven B. Cohen, Mgr.
Clients: Candyboy, Friends of 
Distinction, Evelyn Champagne King, 
Rose Royce, DJ Asi Vidal

LEN WEISMAN PERSONAL 
MANAGEMENT
357 S. Fairfax Ave., Ste. 430
Los Angeles, CA 90036
323-653-0693, 323-653-7670
Email: parlirec@aol.com
Web: parliamentrecords.com 
Contact: Len Weisman
Styles: R&B, soul, blues, gospel, rap, 
soul, pop
Clients: Jewel With Love, Chosen 
Gospel Recovery Singers, Winds Of 
Fate, Rapture 7, Chosen Gospel Singers, 
L’Nee, Sister Maxine West, TooMiraqulas 
(rapper), Winds of Fate
*Accepts unsolicited material

LEONARD BUSINESS MANAGEMENT
5777 W. Century Blvd, Suite 1600
Los Angeles, CA 90045
310-458-8860
Email: info@lbmgt.com
Web: leonardbusinessmanagement.com
Contact: Jerry Leonard
Clients: Call for roster 
Styles: All
Services: Business management only
*No unsolicited material

LIPPMAN ENTERTAINMENT
Beverly Hills, CA 90210
805-686-1163
Email: music@lippmanent.com
Web: lippmanent.com
Contact: Michael Lippman, Nick 
Lippman
Clients: producers, artists, songwriters
Styles: All
Services: Full-service
*No unsolicited material

LLOYD SAX MANAGEMENT
3021 Airport Ave.
Santa Monica, CA 90405
310-572-0023 
Contact: Lloyd Sax
Clients: Troy Burgess
Styles: All
Services: personal and business 
management
*Accepts unsolicited material

LOGGINS PROMOTION
310-325-2800
Email: staff@logginspromotion.com
Web: logginspromotion.com, facebook.
com/logginspromotion
Contact: Paul Loggins
Services: Represents both major and 
independent artists. All genres.

LUPO ENTERTAINMENT 
725 River Rd., Ste. 32-288
Edgewater, NJ 07020
Email: steve@lupomusic.com 
Web: lupomusic.com
Contact: Steve Corbin, Nick LoPiccolo, 
Helen Corbin
Styles: rock, pop, R&B, country, hip-hop 
Clients: Melinsa Colaizzi, Megan 
McCallon, Lo-Star, Lauren Mayhew
*Contact prior to sending material 

MAINE ROAD MANAGEMENT
P.O. Box 1412
Woodstock, NY 12498
212-979-9004 
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Email: mailbox@
maineroadmanagement.com
Web: maineroadmanagement.com
Contact: David Whitehead
Styles: rock, singer-songwriter, pop
Clients: The Antlers, Tyondai Braxton, 
Lloyd Cole, Mimi Goese, Helmet, Joe 
Henry, Joe Jackson, Hugh Laurie,
Natalie Merchant, Elvis Perkins
*No unsolicited material

MAJOR BOB MUSIC 
Nashville, TN 37212
615-329-4150 
Web: majorbob.com
Contact: Bob Doyle
Styles: Country, Pop
Clients: Garth Brooks, JP Williams, 
John & Jacob, Alysa Vanderheym, Josh 
London
*No unsolicited material

MANAGEMENT ARK
116 Village Blvd., Ste. 200
Princeton, NJ 08540
609-734-7403, Vernon H. Hammond III
301-859-4050, Edward C. Arrendell, II
Email: managearkeast@comcast.net
Web: managementark.com
Contact: Vernon Hammond III, Edward 
C. Arrendell, II
Styles: jazz
Clients: Wynton Marsalis, Herlin Riley, 
Joey Alexander, Cecile McLorin Salvant
*No unsolicited material

MASCIOLI ENTERTAINMENT 
CORPORATION
319 Dillon Cir.
Orlando, FL 32822 
407-897-8824 
Web: masciolientertainment.com
Contact: Paul A. Mascoli
Styles: country, jazz, R&B, orchestras, 
swing, tropical, rock
Clients: See website for roster
*Accepts unsolicited material

MCGHEE ENTERTAINMENT
615-327-3255
21 Music Sq. W.
Nashville, TN 37203
615-327-3255 
Email: info@mcgheela.com
Web: mcgheela.com
Clients: Kiss, Paul Stanley, Ted Nugent, 
Down, Vintage Trouble, Caleb Johnson

THE MGMT COMPANY
6906 Hollywood Blvd., 2nd Fl.
Hollywood, CA 90028
323-946-7700
Email: inquiries@themgmtcompany.
com
Web: themgmtcompany.com
Contact: Marc Pollack

MICHAEL HAUSMAN ARTIST 
MANAGEMENT
17A Stuyvesant Oval
New York, NY 10009
212-505-1943 Fax 212-505-1127
Email: info@michaelhausman.com
Web: michaelhausman.com
Contact: Michael Hausman
Styles: rock, pop, singer-songwriter
Clients: Aimee Mann, Suzanne Vega, 
the Both
*No unsolicited material

MIKE’S ARTIST MANAGEMENT
Funzalo Records
P.O. Box 571567
Tarzana, CA 91357
Email: dan@mikesartistmanagement.
com
Web: funzalorecords.com
Contact: Mike Lembo
Styles: rock, pop, Americana
Clients: Tony Furtado, Mostly Bears, 
Luca, Brian Lopez
*No unsolicited material

MIKE GORMLEY
L.A. Personal Development (LAPD)
818-795-2834
Email: Glebe99@yahoo.com
Web: lapersdev.com/history

MILLION DOLLAR ARTISTS
12 Lake Forest Court West
St. Charles, MO 63301
636-925-1703, 888-521-8146
Email: maxmillion1@earthlink.net
Web: americaneaglerecordings.com/
welcome
Contact: Dr. Charles “Max” E. Million
Styles: All Styles
Clients: Well Hungarians, Sable, 
Spanky and Our Gang, KLLR SmiLe, 
Jim Carrick
 *Accepts unsolicited material. See 
website for instructions.

MONOTONE INC.
820 Seward St.
Hollywood, CA 90038
323-308-1818 
Web: vampireweekend.com/?s=contact
Clients: Amason, Amber Coffman, 
Andrew Wyatt, Autolux, Baio, Banks, 
Bella Thorne, Benjamin Booker, Broken 
Bells, Cathedrals, Cold War Kids, 
Danger Mouse, David Longstreth, the 
Dead Weather, Devendra Banhart, 
Dirty Projectors, Discovery, Electric 
Guest, EL-P, Empress of, Ezra Koenig, 
Flake Music, Flo Morrissey, Foster 
The People, French Style Furs, Isom 
Innis, Jack White, Jamie Foxx, James 
Murphy, Kasabian, Kid Wave, the Kills, 
LCD Soundsystem, Margo Price, Mark 
Foster, Miike Snow, Nuns, Oscar, the 
Olms, Pete Yorn, Pontus Winnberg, the 
Raconteurs, Ratatat, Rome feat. Danger 
Mouse & Jack White, Rostam, Run the 
Jewels, Saol Alainn, Sir Sly, the Shins, 
Smims & Belle, Toy, Vampire Weekend, 
Wet, the White Stripes.

MORRIS HIGHAM MANAGEMENT, 
LLC
2001 Blair Blvd.
Nashville, TN 37212
615-321-5025
Email: morrisartistsmanagement.com
Web: morrisartistsmanagement.com
Styles: Country
Clients: Kenny Chesney, Brandon Lay, 
MamaDear, Old Dominion, Ryan Griffin
*No unsolicited material

MSH MANAGEMENT
Studio City, CA 
213-200-4255
Email: mshmgmt@yahoo.com 
Web: mshmgmt.wix.com/music-
management
Contact: Marney Hansen
Clients: Nancy Luca, Evil Nancy, 
Git’erDone, Josie Cutting
Services: personal management
*No unsolicited material

MUSIC & ART MANAGEMENT
Asheville, NC 28801
828-225-5658
Web: musicandart.net 
Contact: Steve Cohen
Styles: Jazz, Electronic, Experimental, 
Multimedia
Clients: Theo Bleckmann, Carl Hancock 
Rux, David Wilcox, Vijay Iyer
*Does not accept unsolicited material

MYRIAD ARTISTS
P.O. Box 550
Carrboro, NC 27510
919-967-8655 
Email: trish@tg2artists.com
Web: myriadartists.com
Contact: Trish Galfano
Styles: folk, bluegrass, jazz, Americana
Clients: A.J.Croce, Mike Marshall, 
Leahy, Sugar and the Mint, Seamus 
Egan,
*No unsolicited material

NETTWERK PRODUCER 
MANAGEMENT
3900 W. Alameda Ave., Ste. 850
Burbank, CA 91505
747-241-8619
Email: info@nettwerk.com
Web: nettwerk.com
*No unsolicited material

Additional locations:

Head Office:
575 W. 8th Ave.
Vancouver, BC V5Z 0C4
604-654-2929

33 Irving Pl.
New York, NY 10003
212-760-9719

15 Adeline Place, Ground Fl
London, WC1B 3AJ
011-44-207-456-9500

Neuer Kamp 32
20357 Hamburg, Germany
49-40-431-846-50

NEW HEIGHTS ENTERTAINMENT
Calabasas, CA 91372
323-802-1650
Email: Info@newheightsent.com
Web: newheightsent.com
Contact: Alan Melina
Styles: All Styles
Clients: See Website
*No unsolicited material

ONCE 11 ENTERTAINMENT
310-906-9800
Email: manage@opulentvisionmgt.com
Web: once11ent.com
Contact: Javier Willis
Styles: all types of Latin and world 
music
Clients: Espinoza Paz, Vazquez 
Sounds, Annette Moreno, Sergio Arau, 
Agina Alvarez, Jerry Demara
Consulting and Personal Management 
*Call for approval before sending 
material.

OPULENT VISION MANAGEMENT
14747 N. Northsight Blvd., Suite 111-142
Scottsdale, Arizona 85260
480-788-0161
Email: manage@opulentvisionmgt.com
Web: opulentvisionmgt.com
Styles: Urban R&B, Indie, Pop, Gospel, 
Hip-Hop, Jazz
Clients: T.Wong, RONNiE
*Accepts unsolicited material and 
seeking new clients 

PANACEA ENTERTAINMENT
2021 Vista Alcedo 
Camarillo, CA 93012
805-491-9400 
Email: info@panacea-ent.com
Contact: Eric Gardner, Paul Maloney
Styles: rock
Clients: Todd Rundgren, Utopia, Paul 
Shaffer, Cassandra “Elvira” Peterson
Services: Personal management
*No unsolicited material

PATRICK RAINS & ASSOCIATES
1255 5th Ave., Ste. 7K
New York, NY 10029
212-860-3233 
Email: pra@prarecords.com
Web: prarecords.com 
Contact: Patrick Rains
Styles: jazz, pop, rock
Clients: Jonatha Brooke, Curtis Stigers 
& the Estate Joe Sample, Randy 
Crawford, David Sanborn, 
*No unsolicited material

PERFORMINGBIZ.COM
10 Chestnut Ct.
Palmyra, VA  22963 
Email: jg@performingbiz.com
Web: performingbiz.com 
Contact: Jeri Goldstein
Styles: All Styles/Coaching and 
Consulting Only 
*Accepts Unsolicited material

PERSISTENT MANAGEMENT
P.O. Box 88456
Los Angeles, CA 90009
Email: pm@persistentmanagement.com
Web: persistentmanagement.com
Contact: Eric Knight
Styles: All
Clients: Disciples of Babylon--Eric 
Knight, Blake Nix, Keith Shaw

Services: Personal Management
*We Do Not Accept Unsolicited material, 
email links only, see website for 
information

PRIMARY WAVE MUSIC
116 E. 16th St. #9
New York, NY 10003
212-661-8890
Contact: Steven Greener
Email: sgreener@primarywave.com
Web: Primarywave.com
Clients: Cee Lo Green, Fantasia, 
Melissa Etheridge, Brandy, Cypress Hill, 
Eric Benet, Toots & The Maytals.

Additional location:

10850 Wilshire Blvd, Suite #600
Los Angeles, CA 90024
424-239-1200

PRODUCTIONS / PETER KIMMEL’S 
MUSIC CATALOG
P.O. Box 55252
Sherman Oaks, CA 91413-0252
818-980-1039 Cell/Text 818-903-6518
Email: peter.kimmel@sbcglobal.net
Web: linkedin.com/in/peterkimmel/
Contact: Peter Kimmel
Styles: All
Services: Professional Music Licensing; 
Publishing, Personal Management 
*Call for approval before sending 
material

Q PRIME MANAGEMENT
New York, London, Nashville
212-302-9790
Email: newyork@qprime.com (NY), 
nashville@qprime.com (Nashville), 
london@qprime.com (London)
Web: qprime.com 
Styles: rock, Pop
Clients: Bear Hands, Silversun Pickups, 
Red Hot Chili Peppers, Eric Church, 
Brothers Osborne
*No unsolicited material

RAINMAKER ARTISTS
P.O. Box 342229
Austin, TX 78734
512-843-7500
Email: paul@rainmakerartists.com
Web: rainmakerartists.com
Contact: Paul Nugent
Styles: rock, pop
Clients: Blue October, Bowling For 
Soup, IAMDYNAMITE, Danny Malone
*Accepts unsolicited material

RAM TALENT GROUP
Fort Lee, NJ 07024
201-363-1461 Ext. 201 
Email: ruben@
rubenrodriguezentertainment.net
Web: RAMTalentGroup.com 
Contact: Ruben Rodriguez
Styles: urban, gospel, urban AC, Latin 
music

RED LIGHT MANAGEMENT
5800 Bristol Pwky, Suite 400
Culver City, CA 90230
310-273-2266
Email: info@redlightmanagement.com
Web: redlightmanagement.com 
Styles: All styles
Clients: Phish, Luke Bryan, Alabama 
Shakes, Lady Antebellum and many 
more.
*Accepts unsolicited material

Additional locations:

Virginia
New York
Nashville
London
Atlanta
Seattle
Charlottesville

REGIME MANAGEMENT
Malibu, CA
Email: info@regimeinc.com
Web: regime72.com
Clients: The REGIME client base 
ranges from Athletes, Artists, Musicians 
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& Producers - From Hip Hop to Latin 
Jazz to Funk & Reggae. From legendary 
Graffiti Artist Risk, Hip Hop pioneers 
Everlast, House Of Pain, DJ Muggs & 
Dilated Peoples to Poncho Sanchez, 
Lettuce, Lucky Chops, Common Kings, 
Amigo The Devil - & many, many more.

RIOT ARTISTS
Email: staff@riotartists
Web: riotartists.com
Styles: World, Jazz
Services: Personal management and 
agents
Clients: Hermeto Pascoal, Huun Huur 
Tu, Le Mystere Des Voix Bulgares, Les 
Yeux Noirs, Paris Combo, Quetzal. 
See website for complete roster.
*No unsolicited material

RON RAINEY MANAGEMENT, INC.
8500 Wilshire Blvd., Ste. 525
Beverly Hills, CA 90211
310-277-4050 Fax 310-557-8421
Email: rrmgmt@aol.com
Web: ronrainey.com
Contact: Ron Rainey
Clients: John Kay and Steppenwolf, Kid 
Creole and the Coconuts, Estate of Alvin 
Lee, Estate of Blue Cheer
Styles: rock
Services: management
*No unsolicited material

ROSEN MUSIC
P.O. Box 1308
Pacific Palisades, CA 90272
310-447-4704
Email: rosenmusiccorp@me.com
Web: rosenmusiccorp.com
Contact: Steven Rosen
Styles: all styles
Clients: Eden, Juliana Buhring, DJ 
Rhiannon, Gloria Loring, Edwin Aquilar 
and Jose Zelaya, A Night With Janis 
Joplin, Orianthi, Jumaane Smith, Three 
Graces, Naria, Kelley Levesque, Bonnie 
Walker Events
*No unsolicited material

RPM MUSIC PRODUCTIONS
420 W. 14th St., Ste. 6NW
New York, NY 10014
212-246-8126
Email: info@rpm-productions.com
Contact: Danny Bennett
Styles: rock, pop, jazz
Clients: Tony Bennett
*No unsolicited material

RPS RECORDING AND 
ENTERTAINMENT GROUP
4212 E. Los Angeles Ave.
Simi Valley, CA 93063
805-551-2342 
Email: rps.entertainment.group@gmail.
com
Contact: Gary Bright
Styles: Various genres along with 
Gospel and Christian
*No unsolicited material please

RUSSELL CARTER ARTIST 
MANAGEMENT
567 Ralph McGill Blvd.
Atlanta, GA 30312
404-377-9900 
Email: info@rcam.com
Contact: Russell Carter
Styles: singer-songwriter, alt., 
Americana, pop, rock
Clients: Indigo Girls, Matthew Sweet, 
the Bangles, Shawn Mullins, Chely 
Wright, the Shadowboxers, Larkin Poe

SEMAPHORE MGMT AND 
CONSULTING
1707 S. Racine, Ste, RB-3N
Chicago, IL 60608
773-733-1838 
Email: info@semaphoremgmt.com 
Web: semaphoremgmt.com
Contact: Taylor Brode
Styles: alternative - electronic, 
experimental, punk, rock
Services: General Management, Project 
Based Short Term Consultancy

Clients: Vowws, Debby Friday, Orville 
Peck, Provoker, Katie Gately 

SAM
Silva Artist Management
722 Seward St.
Los Angeles, CA 90038
323-856-8222
Email: info@sammusicbiz.com
Web: sammusicbiz.com
Contact: John Silva
Clients: Foo Fighters, Band of Horses, 
Ryan Adams, Jimmy Eat World, Beastie 
Boys, Beck,Sonic Youth, Queens Of The 
Stone Age
Styles: alt., rock
*No unsolicited material 

SEAN SHERROD
Music Entertainment Manager/A&R
Sherrod Artist Management
Email: sherrodimprove79@gmail.com
252-241-6362

SHARPE ENTERTAINMENT 
SERVICES, INC.
683 Palmera Ave. 
Pacific Palisades, CA 90272
310-230-2100 
Email: frances@ses-la.com
Web: ses-la.com 
Contacts: Seven Design Works, 
Styles: alt., pop, singer-songwriter, rock
Clients: Seven Design Works,  Twinkle 
Time
Services: Personal management
*No unsolicited material

SKH MUSIC
540 President St.
Brooklyn, NY 11215
Email: skaras@skhmusic.com, 
khagan@skhmusic.com
Web: skhmusic.com
Contact: Steve Karas, Keith Hagan
Clients: The Afghan Whigs, Arthur 
Buck, Joseph Arthur, Davina and the 
Vagabonds, Greg Dulli, Robert Finley, 
The Gutter Twins, Jonny Lang, Lily & 
Madeleine, The Magpie Salute, Squirrel 
Nut Zippers, TOTO, The Twilight Singers

SOLSTICE ARTIST MANAGEMENT 
623 Sheelin Rd.
Xenia, Ohio 45385
615-557-5003
Email: solsticeartist1@gmail.com
Web: Solsticeartistmanagement.com
Contact: Skip Mattan and David Orlik
Style: Rock and Country
Clients: Trevor Ohlsen
*unsolicited material OK via snail mail

SOUNDTRACK MUSIC ASSOCIATES
4133 Redwood Ave., Ste. 3030
Los Angeles, CA 90066
310-260-1023
Email: info@soundtrk.com
Web: soundtrk.com
Contact: John Tempereau
Styles: All Styles
Clients: Composers: Cliff Martinez, Rod 
Abernethey, Evan Lurie, (see website 
for roster)
*No unsolicited material

SO WHAT MEDIA & MANAGEMENT
890 W. End Ave., Ste. 1-A
New York, NY 10025
212-877-9631
Email: sowhatassist@me.com 
Contact: Lisa Barbaris, Nikki Vianna
Styles: rock, pop
Clients: Cyndi Lauper
*No unsolicited material accepted

SPARKS ENTERTAINMENT, LLC
P.O. Box 82510
Tampa, FL 33682
734-394-9945
Email: SparksEntertainment78@gmail.
com
Web: BSparksEnt.com
Contact: Brian
Styles: ALL, hip-hop, R&B, country, 
rock, acting, modeling
Clients: Gary, Lyrix
Services: Talent Management, Career, 
Development, Booking, Promoting

STARKRAVIN’ MANAGEMENT
McLane & Wong 
11135 Weddington St., Ste. 424 
North Hollywood, CA 91601 
818-587-6801 Fax 818-587-6802
Email: bcmclane@aol.com
Web: benmclane.com
Contact: Ben McLane, Esq.
Styles: pop, rock, alt.
Services: Personal management, legal 
services
*Accepts unsolicited material

STERLING ARTIST MANAGEMENT, 
INC.
Studio City, CA 91604
818-907-5556 
Email: mark@sterlingartist.com 
Web: sterlingartist.com/Home.html
Contact: Mark Sterling
Clients: Pete Miser, Plake, Math The 
Band, Messer
Styles: singer-songwriter, Americana, 
blues
Services: Personal management
*Inquiry letters accepted

STEVEN SCHARF ENTERTAINMENT
126 E. 38th St.
New York, NY 10016
212-779-7977 
Web: stevenscharf.com 
Contact: Steven Scharf
Styles: rock, alt., singer-songwriter, 
hip-hop, world, producers, film & TV 
composers
Clients: Mackenzie, The Kickback, Leah 
Siegel, Liquid, Mike-E
*No unsolicited material

STEVE STEWART MANAGEMENT
12400 Ventura Blvd., #900
Studio City, CA 91604
Email: stevestewart@stevestewart.com
Web: stevestewart.com
Contact: Steve Stewart
Styles: alt., rock, pop producers, film & 
TV composers
*No unsolicited material

STIEFEL ENTERTAINMENT 
21731 Ventura Blvd, #300
Woodland Hills, CA 91364
310-275-3377 
Contact: Arnold Stiefel
Clients: Rod Stewart
Styles: rock, pop
Services: personal management
*No unsolicited material

SUNCOAST MUSIC MANAGEMENT
9215 Jminez Dr.
Hudson, FL 34669 
888-727-1698, 727-237-7971, 
(Ohio) 330-730-1615
Email: suncoastbooking@aol.com
Web: suncoastentertainment.biz
Contact: Al Spohn
Styles: disco, rock, classic rock, variety
Clients: Poison’d and Red White and 
Crue (tributes to Poison and Mötley 
Crüe package), Hells/Bells (AC/DC 
Tribute), Battery (Metallica) Paradise 
City (GNR), Live Bait (Jimmy Buffett and 
Party Band), Stayin Alive (Bee Gees and 
70s Disco), Space Cowboy (Steve Miller 
Band), Higher Ground (Red Hot Chili 
Peppers Tribute)
*Accepts unsolicited material

SURFDOG/DAVE KAPLAN 
MANAGEMENT
1126 S. Coast Hwy. 101
Encinitas, CA 92024
760-944-8800 
Email: lauren@surfdog.com
Web: surfdog.com
Contact: Lauren Fricke
Style: Rock / Reggae / Soul / Americana
Clients: Brian Setzer, Stray Cats, Dave 
Stewart, Sublime

TAC MUSIC MANAGEMENT
9971 E. Ida Pl.
Greenwood Village, CO 80111
720-431-2604
Email: tracey@tacmusicmanagement.
com
Web: tacmusicmanagement.com

Contact:  Tracey Chirhart
Styles:  blues, southern rock, hard rock, 
country, bluegrass
Clients:  see website
Services:  personal & business 
management, promotion, marketing
*Accepts unsolicited material

TAKEOUT MANAGEMENT, INC
1129 Maricopa Hwy. #238
Ojai, CA 93023
805-382-2200
Email: howie@howiewood.com
Web: howiewood.com
Contact: Howard Rosen
Styles: CHR/Top 40, AC, Hot AC, AAA, 
Alternative Specialty, Mainstream Rock, 
Modern AC,
Country, College for artists of all label 
sizes including independent.
Services: Personal management, 
shop for distribution and record deals. 
Production and
remix with major producers.

TED KURLAND ASSOCIATES
173 Brighton Ave.
Boston, MA 02134
617-254-0007 Fax 617-782-3577
Email: agents@tedkurland.com
Web: tedkurland.com
Contact: Ted Kurland
Styles: jazz, blues, vocals
Clients: Pat Metheny, Chick Corea, Ellis 
Marsalis, Ramsey Lewis, Bill Charlap, 
Ellis Marsalis, Ann Hampton Callaway, 
Stacey Kent, John Pizzarelli, Lisa 
Fischer, Pat Martino, Pancho Sanchez 
and more
*No unsolicited material

TENTH STREET ENTERTAINMENT
38 W. 21st St., Ste. 300
New York, NY 10010
212-334-3160 
Email: info@10thst.com
Web: 10thst.com
Clients: Mötley Crüe, Sixx AM, 
Drowning Pool, Papa Roach, Blondie, 
Deborah Harry, Crossfade, Eve, 
Hellyeah, Deuce, Oh No Fiasco, Nico 
Vega, Five Finger Death Punch
Styles: All
Services: personal management
*No unsolicited material

Additional location:

6420 Wilshire Blvd., #950
Los Angeles, CA 90048
310-385-4700

THAT’S ENTERTAINMENT 
INTERNATIONAL, INC.
(T.E.I.)
3820 E. La Palma Ave.
Anaheim, CA 92807
714-693-9300 
Email: jmcentee@teientertainment.com
Web: teientertainment.com
Contact: John McEntee
Styles: All
Services: Entertainment broker for 
corporate/concert events, personal 
management
*No unsolicited material

THREEE
Erik Eger Entertainment, Inc.
918 N. Western Ave., Ste. A
Los Angeles, CA 90029
213-381-5100 Fax 213-381-5115
Email: info@threee.com
Web: threee.com
Contact: Erik Eger
Styles: All styles
Clients: Rich Costey, Chris Carmouche, 
Michael H. Brauer, Dan Carey, Stuart 
Matthewman, John Hill, Johnny McDaid, 
Jordan Palmer, Lewinsky, Mark Rankin, 
Robin Hannibal, Stint, Jordan Palmer
*We do not accept unsolicited material

TKO ARTIST MANAGEMENT  
Nashville, TN
615-383-5017 
Web: tkoartistmanagement.com
Contact: T.K. Kimbrell
Styles: Country
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Clients: The Bacon Brothers, Ashley 
Campbell, Colt Ford, Krystal Keith, Toby 
Keith            
*No unsolicited material

TOM CALLAHAN & ASSOCIATES
Boulder, CO
310-418-1384
Email: tc@tomcallahan.com
Web: tomcallahan.com
Contact: Tom Callahan
Styles: All
Services: full-service consulting 
company, including record promotion, 
legal services, Internet marketing, web 
design, retail promotion and publicity.
*No unsolicited material

TOWER MANAGEMENT 
106 Shirley Dr.
Hendersonville, TN 37205
615-430-0244
Email: rufuswendy@live.com
Web: castlerecords.com
Contact: Ed Russell
Styles: country, rock, AC, bluegrass, 
blues
Clients: Carl Butler, Bridgette Elise, the 
Hoods, Edd Greer, Eddie Ray, Eddie 
Ray II, Shane Keane, Jimmy Velvet, 
Abby, Cody Dooley, Jerry Presley, Mike 
Garnett
*Accepts unsolicited material, see 
website for instructions

TRUE TALENT MANAGEMENT 
9663 Santa Monica Blvd., #320 
Dept WEB
Beverly Hills, CA 90210 
310-560-1290 
Email: ineedpr@truetalentpr.com
Web: truetalentmgmt.com 
Contact: Jennifer Yeko
Clients: Specializing in film/TV 
placement, radio promotion, music 
publicity and managing pop/rock/singer-
songwriters
*Accepts unsolicited material

TrunkBASS Entertainment, LLC
Los Angeles, CA
Email: info@trunkbassent.com
Web: trunkbassent.com
Contact: JayneRenee
Clients: Available upon request
Styles: R&B, Hip-Hop, Pop, Alternative 
Services: Artist Development, Booking, 
Production, Consulting
*Accepts unsolicited material via email

TUSCAN SUN MUSIC
Nashville, TN
615-794-0485
Email: mgmt@angelica.org
Web: angelica.org, tuscansunmusic.com
Contact: Jules Delgado
Styles: ambient, new age, inspirational, 
pop, film/TV
Clients: Seay, Pat Thomi
*No unsolicited material

UNION ENTERTAINMENT GROUP, 
INC.
Huntington Beach, CA
714-840-5800
Email: info@ueginc.com
Web: ueginc.com
Contact: Tim Heyne, Bryan Coleman
Clients: Nickelback, Kevin Costner and 
Modern West, DMC, High Valley, Mr. Big, 
Tom Kelfer, (see website for more)
Styles: Rock
Services: personal management
*No unsolicited material

VARRASSO MANAGEMENT
P.O. Box 387
Fremont, CA 94537
510-792-8910
Email: richard@varrasso.com
Web: varrasso.com
Contact: Richard Varrasso
Styles: rock, covers, country
*Accepts unsolicited material

VECTOR MANAGEMENT
P.O. Box 120479
Nashville, TN 37212
615-269-6600

Email: info@vectormgmt.com
Web: vectormgmt.com
Contact: Ken Levitan
Styles: country, pop, singer-songwriter
*No unsolicited material

Additional locations:

276 5th Ave., Suite 604
New York, NY 10001

9350 Civic Center Dr.
Beverly Hills, Ca 90210

VELVET HAMMER MANAGEMENT 
9014 Melrose Ave., W.
Hollywood, CA 90069
310-657-6161
Email: info@velvethammer.net
Web: velvethammer.net 
Clients: System of a Down, Alice in 
Chains, the Deftones, Code of Orange, 
Night Riots
Specialties: All
*Accepts unsolicited material

WANTED MANAGEMENT 
Email: wantedgregg@gmail.com
Web: facebook.com/WantedMgmt
Styles: rock, pop, punk, soul
Services: personal management 
*No unsolicited material

WAYWARD GOOSE ENTERTAINMENT 
GROUP
1269 Hadaway Ct.
Lawrenceville, GA 30043
888-824-1152
Email: info@wwgentertainment.com
Web: wwgentertainment.com/
Clients: Twisted Royalty, Jacques 
Lesure, Jazz Guitarist and Clinician
Styles: jazz, performing arts, other 
ONLY
*No unsolicited material, No Phone Calls

WHIPLASH PR & MANAGEMENT 
398 Columbus Ave 
PMB #183 
Boston, MA 02116
617-445-4383
Email: WhiplashPR@aol.com
Web: whiplashprandmanagement.com
Clients: Venus Theory,  The 
Ormewoods,The Lumineers

WOLFSON ENTERTAINMENT, INC.
805-494-9600
Email: info@wolfsonent.com
Contact: Jonathan Wolfson, Dillon 
Barbosa
Web: wolfsonent.com
Styles: All 
Clients: Daryl Hall and John Oates, 
Loverboy, Huey Lewis & The News, Live 
From Daryl’s House,  The Tubes, Down 
North
Services: Personal management. Also 
offers full-service media relations for 
management clients.

WORLDSOUND  
17837 1st Ave., S.
Seattle, WA 98148-1728 
206-444-0300, 800-470-1270
Email: warren@worldsound.com
Web: worldsound.com
Contact: Warren Wyatt
Styles: rock, world, Celtic, folk, pop
Clients: Na Leo, Keith Olsen, Anuhea
Services: personal management, 
consulting
*See website for submission information

BOOKING AGENTS
1ST TOTAL MUSIC POWER
Los Angeles, CA
323-650-9400
Email: aaron@totalmusicpower.com 
Web: totalmusicpower.com
Contact: Aaron 
Styles: rock, jazz, alt, film, all
Clients: Aaron Wolfson, Mercedes, the 
Broadcasters
Services: Corporate events, concerts, 
private parties, recording sessions, 
producers, film/TV music (all).  

25 LIVE 
25 Music Sq. W.
Nashville, TN 37203
615-777-2227
Email: david@25ent.com
Web: 25ccm.com
Contact: David Breen
Styles: Christian
*No unsolicited material

ACA MUSIC & ENTERTAINMENT
705 Larry Ct.
Waukesha, WI 53186
800-279-7909, 262-790-0060 
Fax 262-790-9149
Web: acaentertainment.com
Contact: Louie Higgins
Styles: variety, bluegrass, bands, 
lounge acts, nostalgia, DJ’s, club, festival 
bands, ceremony, dinner hour, cocktail
Services: Represents nightclub and 
acts for private functions, not currently 
seeking new clients
*Accepts unsolicited material

ACT 1 ENTERTAINMENT
29 Price Street
Patchogue, NY 11772
631-758-3505
Email: karl@act1entertainment.net
Web: act1entertainment.net
Contact: Martha Martin
Styles: rock & roll, blues, acoustic, 
swing, folk, Caribbean
Services: mostly books acts for parties/
events
Clients: info upon request
*Accepts unsolicited material

ACTS NASHVILLE
1103 Bell Grimes Ln.
Nashville, TN 37207
615-254-8600
Email: actsnashvilleinfo@gmail.com
Web: facebook.com/actstalentagency/
Contact: Lee Shields
Styles: country, rock, nostalgia and 
variety only
Clients: info upon request
*No unsolicited material

AGENCY FOR THE PERFORMING 
ARTS (APA)
405 S. Beverly Dr.
Beverly Hills, CA 90212
310-888-4200
Web: apa-agency.com
Styles: All
*Call before submitting material

Additional locations:

3 Columbus
23rd Floor
New York, NY 10019
212-205-4320

150 Fourth Ave., N., Ste. 2300
Nashville, TN 37203
615-297-0100 

3060 Peachtree Rd. NW, Ste. 1580
Atlanta, GA 30305
404-254-5876

129 John Street
Toronto, Ontario, Canada M5V2E2
416-646-7373

53 Palace Gardens Terrace
Suite 2
London, W8 4SB UK
+44-20-3871-0520

AMW GROUP
12333 Sowden Rd.
Ste B, #8295
Houston, TX 77080
713-970-1015
Web: amworldgroup.com
Styles: All Styles
Clients: info upon request
*No unsolicited material

Additional locations: 

Los Angeles
8605 Santa Monica Blvd.
West Hollywood, CA 90069
310-295-4150

New York City
228 Park Ave., S.
New York, NY 10003
212-461-4796

AMERICAN ARTISTS
8500 Wilshire Blvd., Ste. 525
Beverly Hills, CA 90212
310-277-7877
Email: mike@americanartists.net
Web: americanartists.net 
Contact: Michael Weinstein
Styles: rock, classic rock, country, R&B, 
swing
Clients: info upon request
*No unsolicited material

ARTIST REPRESENTATION & 
MANAGEMENT
1257 Arcade St.
St. Paul, MN 55106
651-483-8754 Fax 651-776-6338
Email: molly@armentertainment.com
Web: armentertainment.com
Contact: John Domagall
Styles: specializes in ‘80s-early ‘90s 
rock, country, blues, metal
Clients: info upon request
*No unsolicited material

BBA MANAGEMENT & BOOKING
512-477-7777
Email: info@bbabooking.com
Web: bbabooking.com
Styles: jazz, Latin, rock, classical 
singer-songwriter
*No unsolicited material

BIG BEAT
1515 University Dr., Ste. 102
Coral Springs, FL 33071
954-755-7759 
Email: talent@bigbeatproductions.com
Web: bigbeatproductions.com
Contact: Richard Lloyd
Styles: all styles
Clients: info upon request
*Accepts unsolicited material

BILL HOLLINGSHEAD 
PRODUCTIONS, INC.
1010 Anderson Rd.
Davis, CA 95616
530-758-9779 Fax 530-758-9777
Email: bhptalent@aol.com
Web: bhptalent.com
Contact: Bill Hollingshead
Styles: California surf music, classic 
‘50s/‘60s rock
*No unsolicited material

BOOKING ENTERTAINMENT
Two Park Avenue, 20th Floor
New York, NY 10016
1-800-4ENTERTAINMENT
212-645-0555
Email: agents@bookingentertainment.
com
Web: bookingentertainment.com
Contact: Steve Einzig
Styles: rock, pop, jazz, adult 
contemporary, pop, R&B
Clients: info on website.
*No unsolicited material

CANTALOUPE MUSIC PRODUCTIONS
157 W. 79th St., Ste. 4A
New York, NY 10024
212-724-2400
Email: ellenazorin@gmail.com
Web: cantaloupeproductions.com
Contact: Ellen Azorin, President
Clients: see website
Styles: Booking agent specializing in 
Brazilian, Argentine, Cuban and other 
Latin music, as well as other world 
music and top level jazz ensembles.
*Does not accept unsolicited material

CELEBRITY TALENT AGENCY INC.
111 E. 14th St., Ste. 249
New York, NY 10003
212-539-6039, 201-837-9000
Email: markg@celebritytalentagency.
com
Web: celebritytalentagency.com
Contact: Mark Green
Styles: jazz, R&B, hip-hop, comedians, 
gospel
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Clients: info upon request
*No unsolicited material

BRUCE COLFIN LAW, PC
99 Lexington Ave., Suite 5032
New York, NY 10006
212-691-5630, 516-830-1951
Email: thefirm@thefirm.com
Web: thefirm.com
Contact: Bruce E. Colfin
Styles: rock, blues, world, reggae
Clients: Dark Star Orchestra, Mick 
Taylor, Sly and Robbie, Marty Balin, 
Freddie McGregor, Niney the Observer, 
Bernard Purdie
*Accepts unsolicited material--Submit 
material with a S.A.S.E. and proper 
postage for return

COLLIN ARTISTS
Pasadena, CA 91104
323-467-4702
Email: collinartists@gmail.com
Web: collinartists.com
Contact: Barbara Collin, Robert Sax, 
Goh Kurosawa
Styles: jazz, blues, world, Latin, R&B, 
doo wop/classics and beyond
Clients: Mary Stallings, Jeri Brown, 
Kevin Mahogany, Andy Bey, Alan Paul, 
Latin Jazz Masters, Bobbi Humphrey, 
Kathy Kosins and more
Services: management, promotion, 
consulting, booking, workshops 
*No unsolicited material

CONCERTED EFFORTS, INC.
P.O. Box 440326
Somerville, MA 02144
617-969-0810 Fax 617-209-1300
Email: concerted@concertedefforts.com
Web: concertedefforts.com 
Contact: Paul Kahn
Styles: blues, soul, jazz, gospel, 
zydeco, Cajun, folk, singer-songwriter, 
rock, world
Clients: info upon request
*No unsolicited material

CREATIVE ARTISTS AGENCY 
2000 Ave. of the Stars
Los Angeles, CA 90067
424-288-2000 Fax 424-288-2900 
Web: caatouring.com
Styles: All
*No unsolicited material - No phone calls

Additional locations:

405 Lexington Ave., 19th Fl.
New York, NY 10174
212-277-9000

401 Commerce St., Penthouse
Nashville, TN  37219
615-383-8787

420 Lincoln Rd, Suite 347
Miami Beach, FL 33139
305-538-7535

3560 Lenox Road, Suite 1525
Atlanta, GA 30326
404-816-2722

444 N. Michigan Ave., Suite 3540
Chicago, IL 60611
312-242-2700

3652 South Third St., Suite 200
Jacksonville Beach, FL 32250
904-339-0435

London
12 Hammersmith Grove
Hammersmith, London W6 7AP
U.K.

CUMBERLAND MUSIC COLLECTIVE
529 Snyder Ave
Nashville, TN 37209
615-627-2243
Email: lee@cmcartist.com
Web: cmartist.com
Styles: bluegrass, roots, folk, singer-
songwriter
Clients: info upon request
*No unsolicited material

D. BAILEY MANAGEMENT
6607 Gunn Hwy.
Tampa, FL 33625 
813-960-4660 Fax 813-960-4662
Email: dennis@dbaileymanagement.
com, liza@dbaileymanagement.com
Web: https://www.dbaileymanagement.
com/
Contact: Dennis Bailey or Liza Saturday
Styles: pop, R&B, top 40, rock, variety
Clients: info upon request
*No unsolicited material

EAST COAST ENTERTAINMENT
855-323-4386
Email: info@bookece.com
Web: bookece.com
Styles: rock, acoustic, classical, latin, 
jazz, pop, R&B, funk
*No unsolicited material
**See website for additional locations

ELECTRIC EVENTS CORPORATION
P.O. Box 280848
Lakewood, CO 80228
303-989-0001 
Email: info2@electricevents.com
Web: electricevents.com
Contact: Michael A. Tolerico
Styles: pop cover bands only
Clients: info upon request
*No unsolicited material

ENTERTAINMENT SERVICES 
INTERNATIONAL
1819 S. Harlan Cir.
Lakewood, CO 80232
303-727-1111
Email: randy@esientertainment.com
Web: esientertainment.com
Contact: Randy Erwin
Styles: mostly classic rock
Clients: info upon request
*No unsolicited material

ENTOURAGE TALENT ASSOCIATES
150 W. 28th St., Ste. 1503
New York, NY 10001
212-633-2600 
Email: info@entouragetalent.com
Web: entouragetalent.com
Contact: Wayne Forte
Styles: rock, pop, singer-songwriter, jazz
Clients: info upon request
*No unsolicited material

FAT CITY ARTISTS 
1906 Chet Atkins Pl., Ste. 502
Nashville, TN 37212
615-320-7678 Fax 615-321-5382
Web: fatcityartists.com
Styles: nostalgia, country, big band, 
bluegrass, blues, R&B, Cajun, world, 
folk, funk, gospel, jazz *No rap or opera
Clients: info upon request
*No unsolicited material

FLEET TEAM BOOKING
Chicago, IL 60608
312-455-1350 Fax 773-442-0224
Email: scott@fleetteambooking.com
Web: fleetteambooking.wordpress.com
Contact: Scott Comeau
Styles: punk, indie rock, hip-hop
Clients: info upon request
*No unsolicited material

GIGSALAD
2733 E. Battlefield Rd.
Box 105
Springfield, MO 65804
866-788-GIGS
Web: gigsalad.com
Contact: Mark Steiner, Steve Tetrault
Services: A marketplace for booking 
bands, musicians, entertainers, 
speakers and services for parties, 
productions and events.

Additional locations:

225 S. Water St.
Chandler’s Wharf
Wilmington, NC

312 E. Olive St.
Springfield, MO

GORFAINE-SCHWARTZ AGENCY
4111 W. Alameda Ave., Ste. 509
Burbank, CA 91505
818-260-8500
Web: gsamusic.com
Clients: see our website for client list
*No unsolicited material

GREAT AMERICAN TALENT
P.O. Box 2476
Hendersonville, TN 37077
615-368-7433, 615-957-3444
Email: info@eddyraven.com
Web: eddyraven.com
Styles: country, Cajun
Clients: info upon request
*No unsolicited material

HARMONY ARTISTS INC.
3575 Cahuenga Blvd., W., #560
Los Angeles, CA 90068
323-655-5007 
Email: acrane-ross@harmonyartists.
com
Web: harmonyartists.com
Contact: Adrienne Crane-Ross
Styles: tribute, nostalgia, R&B, Latin, 
blues, bluegrass, jazz, swing
*No unsolicited material

HELLO! BOOKING
P.O. Box 18717
Minneapolis, MN 55418
651-647-4464
Web: hellobooking.com
Contact: Eric Roberts
Styles: bluegrass, country, rock, folk, 
pop, jazz, indie, hip-hop, acoustic, 
rockabilly
Clients: info upon request
*Accepts unsolicited material

INA DITTKE & ASSOCIATES
770 N.E. 69th St., Ste. 7C
Miami, FL 33138
305-409-7575
Email: ina@inadittke.com
Web: inadittke.com
Contact: Ina Dittke
Styles: jazz, Latin, world
Clients: info upon request

INDIE MUSIC CONSULTING GROUP
Indie Artist & Label Publicity, Marketing 
& Consulting
888-242-9331
Web: indiemusicconsultant.com
“Voting Member the Recording 
Academy”

INTERNATIONAL CREATIVE 
MANAGEMENT (ICM)
10250 Constellation Blvd.
Los Angeles, CA 90067
310-550-4000
Web: icmtalent.com
Styles: All
*No unsolicited material

Additional locations:

65 E 55th St.
New York, NY 10022
212-556-5600

1500 K Street NW
Washington, DC 20005
202-919-2100

MARLBOROUGH HOUSE
16 Great Chapel St.
London, W1F 8FL England
+44.208 004 5315

IN TOUCH ENTERTAINMENT
5 Columbus Cir., 8th Fl.
New York, NY 10019
212-235-7015
Email: info@intouchent.com
Web: intouchent.com 
Contact: Charles Carlini
Styles: All Styles
Clients: Irene Cara, Michael Carvin, 
David Chesky,  Eumir Deodato, 
Michael Sembello, Ron Sunshine, 
Tito Rodriguez, jr., George Mraz, Airto 
Moreira, Kenia, Tony Middleton, Elisha 
Abas, Sarah Hayes, Guinga, Brian 

Auger, Mamma Freedom, Eddie Jobson
*Accepts unsolicited material - via 
SonicBids only

JAM ENTERTAINMENT AND EVENTS
2900 Bristol St., Ste. A - 208
Costa Mesa, CA 92626
714-556-6000
Email: dennis@jamentertainment.com
Web: jamentertainment.com
*Accepts unsolicited COVER material

JEFF ROBERTS & ASSOCIATES
174 Saundersville Rd., Ste. 702
Hendersonville, TN 37075
615-859-7040 
Web: jeffroberts.com
Contact: Jeff Roberts
Clients: info upon request
*No unsolicited material

LIVE NATION 
Beverly Hills, CA
800-653-8000
Web: livenation.com
Styles: All Styles
Services: producing, marketing and 
selling live concerts for artists

LUTHER WOLF, LLC
P.O. Box 162078
Austin, TX 78716-2078
512-448-3065 
Web: www.lutherwolf.com
Email: como@lutherwolf.com
Contact: Wayne Nagel 
Styles: rock, blues
Clients: info upon request
*No unsolicited material

MARSJAZZ BOOKING AGENCY
1006 Ashby Pl.
Charlottesville, VA 22901
434-979-6374
Email: reggie@marsjazz.com
Web: marsjazz.com
Contact: Reggie Marshall
Styles: jazz
Clients: info upon request
*No unsolicited material

MAULDIN BRAND AGENCY
1280 W. Peachtree St., Ste. 300
Atlanta, GA 30309
404-733-5511 
Email: info@mauldinbrand.com
Web: facebook.com/mauldinbrand
Styles: urban, pop, hip-hop, R&B
Clients: info upon request
*No unsolicited material

MAURICE MONTOYA MUSIC AGENCY
11 Island Ave., Ste. 1711
Miami, FL 33139
305-763-8961, 212-229-9160
Email: info@mmmusicagency.com
Web: mmmusicagency.com
Contact: Maurice Orlando Montoya
Styles: jazz, Afro-Cuban, Brazilian, 
contemporary/pop
Clients: info upon request
*No unsolicited material

MICHAEL KLINE ARTISTS, LLC 
714 Beach Ave.
Cape May, New Jersey
609-849-9202 
Email: michael@exitOjazzfest.com
Web: michaelklineartists.com
Clients: info on request 

M.O.B. AGENCY
6404 Wilshire Blvd., Ste. 505
Los Angeles, CA 90048
323-653-0427
Email: mitch@mobagency.com
Web: mobagency.com
Contact: Mitch Okmin
Styles: rock, alt.
Clients: info upon request
*No unsolicited material

MONQUI EVENTS
P.O. Box 5908
Portland, OR 97228
503-223-5960
Email: monquipresents@gmail.com
Web: monqui.com
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Styles: alt., rock, indie rock, pop, 
country
*No unsolicited material

MUSIC CITY ARTISTS
7104 Peach Ct.
Brentwood, TN  37027
615-915-2641
Email: cray@musiccityartists.com
Web: musiccityartists.com
Contact: Charles Ray, President/Agent
Styles: AC, country, oldies, musicals, 
tribute, comedy, music
Clients: info upon request
*No unsolicited material

MUSIC GROUP ENTERTAINMENT, 
LLC 
Las Vegas, NV
Celebrity Booking Agency 
300 Available Acts
404-822-4138, 877-472-4399
Email: musicgroupceo@gmail.com
Web: facebook.com/
musicgroupworldwide
Contact: Mya Richardson
Styles: neo soul, R&B, pop, rock, 
country, jazz, alt, dance, reggae, 
calypso, dance hall, comedy actors
*No unsolicited material, not accepting 
hip-hop demos

MUSICIANS CONTACT
29684 Masters Dr.
Murrieta, CA 92563
818-888-7879
Email: info@musicianscontact.com
Web: musicianscontact.com
Contact: Sterling Howard
Styles: All, originals or covers
Services: Established 40 years as a 
referral service between musicians and 
employers

MUSTANG AGENCY
6119 Greenville Ave., Ste. 361
Dallas, TX 75206
214-257-0971, 888-480-3650
Email: booking@mustangagency.com
Web: facebook.com/MustangAgency
Contact: Don Brooks
Styles: rock, country, pop, metal, pop/
punk, alt., classic rock
Clients: info upon request
*No unsolicited material

NIGHTSIDE ENTERTAINMENT
10 Crabapple Ln.
Greenville, RI 02828
401-949-2004
Email: nightsideentertainment@gmail.
com
Web: nightsideentertainment.com
Contact: Al Salzillo
Styles: All Styles
Clients: info upon request
*No unsolicited material

OLYMPIC PRODUCTIONS ED 
HARTMAN MUSIC
4501 Interlake Ave. N., Ste. 7
Seattle, WA 98103
206-634-1142
Email: edhartmanmusic@gmail.com
Web: edhartmanmusic.com/bio
Contact: Ed Hartman
Styles: rock, pop, urban, jazz, Latin, 
Caribbean, world
Clients: info upon request
*Does not accept unsolicited material

PACIFIC TALENT
P.O. Box 19145
Portland, OR 97280
503-228-3620
Email: andy@pacifictalent.com
Web: pacifictalent.com
Contact: Andy Gilbert
Styles: jazz, blues, R&B, rock, funk, 
disco, everything
Clients: info upon request
*Accepts unsolicited material

PARADIGM TALENT AGENCY
8942 Wilshire Blvd,
Beverly Hills, CA 90211
310-288-8000
Email: info@amonly.com
Web: paradigmagency.com

Contact: Paul Morris
Styles: rock, hip-hop, electronica, 
industrial
Clients: info upon request
*No unsolicited material

Additional Locations:
 
New York, Nashville, San Diego, 
Monterey, Austin, London, Berkeley, 
Chicago
Toronto

PARADISE ARTISTS
108 E. Matilija St.
Ojai, CA 93023
805-646-8433
Web: paradiseartists.com
Contact: Howie Silverman
Styles: rock, pop, alt., legends
Clients: info upon request
*No unsolicited material

Additional location:

5 Penn Plaza, #2382
New York, NY 10001
646-378-2204

PROGRESSIVE GLOBAL AGENCY
P.O. Box 50294
Nashville, TN 37205
615-354-9100
Email: info@pgamusic.com
Web: pgamusic.com
Contact: Jennifer Fowler
Styles: rock, pop, world
Clients: info upon request
*No unsolicited material

PYRAMID ENTERTAINMENT GROUP
377 Rector Pl., Ste. 21-A
New York, NY 10280
212-242-7274
Email: smichaels@pyramid-ent.com
Web: pyramid-ent.com
Contact: Sal Michaels
Styles: urban, jazz, gospel, classic and 
contemporary R&B, funk, hip-hop
Clients: info upon request
*No unsolicited material

RED ENTERTAINMENT AGENCY
505 8th Ave., Ste. 1004
New York, NY 100018
212-563-7575
Email: info@redentertainment.com
Web: redentertainment.com
Contact: Carlos Keyes
Styles: rock, funk, jazz, gospel, R&B, 
pop, Latin, hip-hop
Clients: Dionne Warwick, Village 
People, Elliott Yamin, Cameo, Jodeci, 
Steven Seagal, Gloria Gaynor, Ready 
For The World, Surface, Erasure’s Andy 
Bell, Tito Jackson, Bell Biv DeVoe, Case, 
Baha Men, Hi-Five, DMX, the Brides of 
Funkenstein, Dwele, Keith Sweat, Mario 
Winans, Tyrese, Meek Mill, Johnny Gill, 
Chic Feat. Nile Rodgers, Kathy Sledge, 
Slum Village, Twista, Jon B, Kenny 
Lattimore, CeCe Winans, Carl Thomas
*No unsolicited material

SELAK ENTERTAINMENT
466 Foothill Blvd., #184
La Canada, CA 91011
626-584-8110, 213-709-4909  
Email: steve@selakentertainment.com
Web: selakentertainment.com
Contact: Steve Selak
Styles: tribute bands, blues, country, 
dance, disco, ethnic, hip-hop, party 
band, jazz, soul, solo, swing, pop, R&B, 
blues
*no unsolicited material

SELF GROUP, LLC, THE
P.O. Box 14721
Portland, OR 97293
Email: info@selfgroup.org
Web: selfgroup.org
Contact: Krist Krueger 
Styles: indie, rock, folk, acoustic, 
experimental, pop
Clients: info upon request
*No unsolicited material

SMC ARTISTS
1525 Aviation Blvd., Ste. 1000
Redondo Beach, CA 90278
818-505-9600
Email: ovavrin@smcartists.com
Web: smcartists.com 
Contact: Otto Vavrin II
Styles: Film & TV composers
Clients: info upon request
*No unsolicited material

SPARKS ENTERTAINMENT, LLC
P.O. Box 82510
Tampa, FL  33682
734-394-9945
Email: sparksentertainment78@gmail.
com
Web: BSparksEnt.com
Contact: Gary
Styles: ALL, hip-hop, R&B, country, 
rock, acting, modeling
Services: Talent Management, Career, 
Development, Booking, Promoting, 
Networking

SPECTRUM TALENT AGENCY
212-268-0404 Fax 212-268-1114
Email: marc@spectrumtalentagency.
com
Web: spectrumtalentagency.com
Contact: Marc Katz
Styles: pop, R&B, dance, hip-hop, 
theatrical
Clients: info upon request
*No unsolicited material

THIRD COAST TALENT
P.O. Box170
Chapmansboro, TN 37035
615-685-3331
Email: carrie@thirdcoasttalent.com
Web: thirdcoasttalent.com
Styles: Country
Clients: see website for complete roster
*No unsolicited material

UNITED TALENT AGENCY
9336 Civic Center Dr.
Beverly Hills, CA 90210
310-273-6700
Web: https://www.unitedtalent.com/
Clients: See site for a list
*No unsolicited material

Additional locations:

New York, NY
888 7th Ave., Seventh FL.
New York, NY  10106
212-659-2600

Nashville, TN
209 10th Ave. S., Ste. 511
Nashville, TN 37203
615-564-2580 

Miami, FL
1101 Brickell Ave.
South Tower, Fl. 8
Miami, FL 33131
786-574-5210

U.K.
361-373 City Rd.
London, EC1V 1PQ
United Kingdom
+44-207-278-3331

UNITED TALENT
9336 Civic Center Drive
Beverly Hills, CA
310-273-6700
Web: https://www.unitedtalent.com/
Contact: Jim Berkus, Jeremy Zimmer 
and Peter Benedek

UNCLE BOOKING
5438 Winding Way Dr.
Houston, TX 77091
510-917-1610
Email: erik@unclebooking.com
Web: unclebooking.com
Clients: Kevin Barnes, Bottomless Pit, 
CEX, Citay, the Coke Dares, Danielson, 
Deerhoof, Southeast Engine, Trans 
Am, etc.
*No unsolicited material

UNIVERSAL ATTRACTIONS AGENCY
15 W. 36th St., 8th Fl.
New York, NY 10018
Web: https://universalattractions.com/
Email: info@universalattractions.com
NY: 212-582-7575
Fax 212-333-4508

Additional Location:
22025 Ventura Boulevard, #305
Los Angeles, CA 91364
 424-248-5705
Email: info@universalattractions.com
Web: universalattractions.com
Styles: All 
Clients: info upon request 

VARIETY ARTISTS INTERNATIONAL
1924 Spring St.
Paso Robles, CA 93446
805-545-5550 Fax 805-545-5559 
Email: john@varietyart.com, bob@
varietyart.com, lloyd@varietyart.com, 
zach@varietyart.com 
Web: varietyart.com
Contact: Bob Engel, John Harrington, 
Lloyd St. Martin, Zach Mullinax 
Styles: rock, folk, pop, rap, jazz, oldies
Clients: info upon request
*No unsolicited material

WALKER ENTERTAINMENT GROUP 
P.O. Box 7827
Houston, TX 77270
281-431-9393 
Email: info@walkerentertainment.com
Web: walkerentertainmentgroup.com
Contact: Ernest Walker, President/CEO 
*No unsolicited material

WILLIAM MORRIS AGENCY 
9560 Wilshire Blvd.
Beverly Hills, CA 90210
310-285-9000 
Web: http://www.wmeagency.com/
Styles: All
*No unsolicited material 
**No phone calls

Additional locations:

131 S. Rodeo Dr., 2nd Fl.
Beverly Hills, CA 90212

11 Madison Ave.
New York, NY 10010
212-586-5100

100 New Oxford St.
London, WC1A 1HB
+44 (0) 20 8929 8400

MLC Centre, Level 25
19 Martin Place
Sydney, NSW 2000
+ 61 (2) 8046 0300

YELLOW COUCH STUDIO / 
MANAGEMENT
131 Academy Avenue
Pittsburgh, PA 15228
Email: stevenfoxbury@gmail.com
Web: yellowcouchstudio.com
Contact: Steven Foxbury
Styles: folk, singer-songwriter, 
Clients: Sean Rowe, Anna Tivel, Peter 
Mulvey, Jeffrey Martin, Laney Jones, 
Lowland Hum, Matthew Fowler, Terri 
Binion
*Accepts unsolicited material

For hundreds more contacts from 
Music Connection’s directories 
(A&R, music attorneys, producers, 
engineers, video production, video 
gear rental, vocal coaches, music 
schools, recording studios, everything 
indie, promotion, publicity, rehearsal 
studios, audio gear rental, film/TV, 
mastering studios, music publishers, 
college radio and more), visit: 
musicconnection.com/industry-
contacts.
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Millions of Americans at some point will be more or less returning 
to a more or less normal life––you know, work, school, shopping, 
etc. And in addition to the obvious re-adjustments everyone is 

going to have to make, the number one question you’re going to have to 
deal with in conversations with everyone you meet will be: “So, how did 
you keep busy during the sequestering?” And you’re going to need an 
answer. One that you’d better start formulating now. 

If you happen to be an aspiring singer-songwriter, problem solved. 
You can accomplish something that will benefit and enhance your career 
for years to come. No, not practicing your same favorite 10 songs over 
and over again. No, not wandering off into the Hollywood Hills in order 
to “find yourself” or the like. You could be reading books and blogs that 
would perhaps leave you better informed and prepared for the ever-
changing musical climate. 

And here they are, my Big Six. The first two cover most of what might 
come at you from the outside world that you could do something about. 
Then the second two cover the two things that are going on inside your 
head that are keeping you from getting 
anything done. And the last two are very 
specific to singer-songwriters and the 
art of entertainment as well as what I 
consider to be THE definitive book on 
songwriters and songwriting.

Donald S. Passman’s All You Need to 
Know About the Music Business, 10th 
Ed.
At almost 500 pages and now in its newly 
updated 10th edition, this book is the 
recognized standard of the industry. It 
covers all the salient areas you will need 
to know to be pro-active on certain things 
and not get ambushed on others. But 
don’t be intimidated by Don’s years in the 
entertainment legal profession. The book 
is written in an easy, understandable 
style––no baffling legalese.

Randall Wixen’s The Plain and Simple 
Guide to Music Publishing, 3rd Ed.
This 200-pager is what I consider to be 
the best book on publishing. Randall 
lays out some advice and opinions that 
you wouldn’t normally find in a music 
business text. There are numerous other 
books on publishing that may be larger 
and so, you would think, contain more 
information. Nope. I’ve read them. This is 
the only one you’ll need.

Eckhart Tolle’s A New Earth
This is the follow-up to Eckhart’s breakthrough book The Power of Now. 
Here he reasons that creativity can only be imagined in the moment and, 
in order to be there, one must push aside the Ego (which lives in the past 
and the future) and focus on the Self and be in the Moment, the Now. 
Oprah Winfrey was quoted as saying, “A wake-up call for the entire planet. 
[A New Earth] helps us stop creating our own suffering and obsessing over 
the past and what the future might be, and to put ourselves in the now.”  

Steven Pressfield’s The War of Art
This book addresses the internal conflicts that you experience in your 
creative process and your frustrations with getting anything started or 
done. Its solutions are both spiritual and practical. Pressfield’s overview: 
“Resistance cannot be seen, touched, heard or smelled. But it can be 
felt. It’s a repelling force. It’s negative. Its aim is to shove us away, dis-
tract us, prevent us from doing our work. Resistance arises from within. It 
is self-generated and self-perpetuated. Resistance has no strength of its 
own. Every ounce of juice it possesses comes from us––our Egos. We 
feed it with power by our fear of it. Master that fear and you can conquer 
Resistance.” Steven is a screenwriter and so the book focuses on the 
creative process that all songwriters face daily.

How could I make a list books of advice and tips without including one 
of my own? The NEW Singer/Songwriter Rule Book: 101 Ways To 
Help You Improve Your Chances Of Success is available at Amazon 
in digital and print. Shameless plug.

The last category is books specific to songwriting. Could there be more 
books written on any subject that is almost entirely reliant on inspira-
tion––something so ephemeral and fleeting? In an attempt to save 
you a lot of time, I’ve read quite a number of them and found gems of 
advice in each. In fact, I’ve assembled 365 of those gems into a daily 
Twitter feed that you can take advantage of. Follow @larryfromohio 
and every morning some insight into the process and minds of famous 
singer-songwriters will drop into your Twitter feed. Think of it as a jolt to 
get those creative juices flowing. That and coffee, of course.

But there is one book on songwriting that stands out above them 
all––Jimmy Webb’s Tunesmith. Jimmy is one SERIOUS songwriter and 
has seen it all. As a result, this book is for other SERIOUS songwriters. 

At 400+ pages, it goes into depth about 
the mental and psychological stages 
one has to go through just to get to the 
point of being able to create songs that 
resonate. The chapters on lyrics and 
rhyming, as well as his in-depth approach 
to melody and chord progressions, rival 
any college course on the subject. 

Rounding out the list of reading mat-
ter you could consume with your trusty 
laptop would be the plethora of blogs 
and email blasts regarding music and the 
music business. Again, I’ve vetted the 
majority of what’s out there and whittled it 
down to this list. After all, if you did noth-
ing else but read about songwriting, when 
would you find the time to actually DO 
something about it?

So, in alphabetical order:

ASCAP DAILY BRIEF – Compiled by 
ASCAP Board member, music publisher 
and songwriter Dean Kay, this daily email 
cuts through the media clutter to bring 
you links to the most relevant news and 
commentary regarding the rapidly evolv-
ing music industry. ascap.com/email

HYPEBOT.COM – Hypebot is the lead-
ing music industry and technology news 
aggregator and blog hotspot published by 

Skyline Artists Agency head guy Bruce Houghton. Anyone can contrib-
ute to their Music Think Tank page for all to see. hypebot.com

THE LEFSETZ LETTER is the blog of the music industry and has been 
for decades. Bob Lefsetz is incredibly knowledgeable and passion-
ate about popular music, the music biz and the people who run it, the 
media and everything else in this internet-centric world we live in. Bob 
has a fan base that numbers in the tens of thousands. By distributing 
his thoughts in email form, every reader can easily reply to him with 
support or to take issue. lefsetz.com/lists/?p=subscribe&id=1

Okay, so there you go. These reading suggestions should keep you 
busy, informed and inspired to come out of this thing way better pre-
pared for what’s coming than you were going in.

LARRY BUTLER is a 40-year veteran of the music business. He currently con-
sults as a live performance music coach based in Nashville. His recent book, The 
NEW Singer/Songwriter Rule Book: 101 Ways To Help You Improve Your 
Chances Of Success, is available at Amazon in both digital and print configura-
tions (amzn.to/3b842je). He can be reached through his website, diditmusic.com.
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